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PROCEEDINGS

(10:04 a.m.)

CHAIRPERSON DAUB: We are on the record.
We will continue the 1990 Cable Royalt Distribution
proceedings, wtih Mr. Richard Thrall for the Program
Suppliers.

Before we begin with Mr. Thrall, just to
let the ©parties know, in response to Program
Suppliers' motion for reconsideration of the order
restricting access to materials underlying the Bortz
study, we would like to have the other parties’
commments by Friday.

(Whereupon, the Tribunal conferred off the
record.)

COMMISSIONER GOODMAN: I would just like to
ask the parties, Mr. Hester and Mr. Lane, what the
status is --

COMMISSIONER DAMICH: Do you want to do
this off the record?

COMMISSIONER GOODMAN: Yes, let's go off
the record.

(Discussion off the record.)

CHAIRPERSON DAUB: Back on the record.

Mr. Lane, would you proceed?

MR. LANE: I would call Mr. Thrall to the
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stand, and I would note for the record that Arnold
Lutzker and Cary Eure, of the law firm Down, ILohnes
and Albertson, who are Multimedia's regular counsel,
are with me today at the hearing.

Whereupon,
RICHARD C. THRALL
was called as a witness and, having first been duly
sworn, was examined and testified as follows:
DIRECT EXAMINATION
BY MR. LANE:

0 Would you please state your name for the
record?

A Richard C. Thrall.

Q Did you prepare or have prepared under your
direction and supervision a document entitled Direct
Testimony of Richard Thrall for Program Suppliers,
which was previously exchanged in this case?

A Yes, I did.

0 Do you have any corrections to that
testimony? .

A No.

0 Did you also prepare or have prepared under

your direction and supervision Exhibits A through H
attached to that testimony?

A Yes, I did.
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Q Do you have any corrections to those
exhibits?
A No.

0 By whom are you employed, Mr. Thrall?

A I work for Multimedia Entertainment.

0 Would you briefly describe what businesses
Multimedia is in?

A Multimedia Entertainment is one of four
divisions of Multimedia, Inc. Multimedia
Entertainment produces and distributes programs,
television programs. There are three other divisions
of the company -- a newspaper division, a cable
division, and a broadcast division that owns

television and radio statiomns.

0 What is your position with Multimedia
Entertainment?
A I'm Senior Vice President, Administrations

and Operations.

Q Could you briefly describe your duties and
responsibilities?

A I'm in charge of the programs, the first-
run programs we produce. The executive producers
report to me. I arrange the distribution details,
satellites, and tape dubbing, the physical ways that

we get our programs to our customers, and various
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other administrative duties associated with the
corporate office.

0 How long have you been with Multimedia or
its predecessors?

A Twenty-five years, almost 26 -- it is 26,
now that I think about it -- 26 years. AVCO was the
company that began the syndicated program operation,
and that company was acquired by Multimedia in 1976.
I started with AVCO in 1967.

Q Would you briefly tell us some of the other
positions you've held with the company?

A I've worked as a program executive at a
station, I've been manager of corporate programs and
advisor on programming to the station group, and I've
been general manager of an operation that we had in
Nashville that produced music programs, and did music
publishing, and I've had a variety of positions as far
as the syndication operation, including the manager,
vice president, Senior Vice President of Programming
Administration and Operations.

0 Have you previously testified before the
Tribunal?

A Yes, I think I've been here eight times
before, although this is the first time on Phase I.

0 Is Multimedia a member of the MPAA
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represented companies?
A No, it is not.
MR. LANE: Madam Chairman, I would make Mr.
Thrall available for voir dire at this time.

CHAIRPERSON DAUB: Thank you. Any Voir

dire?

MR. GARRETT: No questions, Madam Chairman.

CHAIRPERSON DAUB: Mr. Stewart?

MR. STEWART: No questions.

MR. HESTER: No questions.

MR. MIDLEN: No questions.

CHAIRPERSON DAUB: Thank vyou. Please
proceed.

BY MR. LANE:

0] What is the purpose of your testimony, Mr.
Thrall?

A Well, I'm here because syndication and
first-run syndicated programming is a very unique and
significant part of the broadcast and the cable
marketplace, and I Dbelieve that the role of
syndication was disparaged in the 1989 hearings. The
syndication business has grown to a $3 billion
business. In '91, it goes to a $3.4 billion business,
which makes it the equivalent of a major network.

o) Would you define "syndication", please?
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A Syndication is selling programs on a
station-by-station basis. We go into the marketplace
in each market, and find a customer in each market,
and we sell a program to that customer, as opposed to
a network which has affiliates that carry the
programming originated by the network.

0 What is first-run syndication?

A First-run syndication 1s programming
produced specifically for that Syndicated market, as
opposed to programs that were produced for use on
Network, for which the reruns are then distributed in
syndication, or motion pictures that were produced for
theatrical use that are then later released for
syndication.

0 What are the major types of first-run
Syndicated programs?

A Informational programming, which would
include the talk shows that we specialize in; game
programs; series such as Star Trek; dramatic programs
or situation comedies, and movies.

0 What type of first-run syndicated
programming does Multimedia offer?

A As I said, we do talk programs. We do
Donahue, Sally Jessy Raphael -- we did those in 1990.

Now we have added Rush Limbaugh and Jerry Springer.
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We produce country music and contemporary music
programs. We produce Young People's Specials, which
are dramas that deal with either lifestyles or social
problems especially relevant to teenage children and,
most recently -- well, we've acquired a motion picture
division that is producing made-for-TV movies, and we
have just announced that in the Fall of '94 we are
going to offer a 24-hour talk channel service to
cable.

0 Does first-run syndicated programming offer
variety to cable operators?

A Yes, it does. This is a very popular type
of program, and it is not available to the cable
operator from a full-time cable service. So, this
fills a niche for the cable operator, and it's very
important that he's able to present these very
successful and highly viewed programs such as Donahue,
Oprah Winfrey, Sally Jessy Raphael, Geraldo.

Q And what do talk programs offer to cable
operators and subscribers?

A Well, again, this is a very popular type of
program. These are very timely shows. They deal with
topical programs. They produce a high number of
first-run programs. Donahue, in 1990, produced 210

original episodes -- very few repeats. So, this is
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fresh programming, and it is programming that is
available on a consistent basis. So, it has a special

value to a cable operator to be able to offer that.

o] Does Donahue offer "live" programs?
A Yes, Donahue is live -- and I spoke of a
topical nature -- there's an immediacy to this because

it deals with current topical stories. Donahue is
done 1live in New York at 4:00 Eastern Time, and
stations that carry Donahue live are able to --
viewers of those stations are able to actually phone
in questions and participate in the program directly
from their home.

0 Is the live programming of Donahue in
particular, something that would give value to cable
operators and subscribers?

A Yes. Those stations that pick up Donahue
from a live market, which primarily would be an
Eastern Time Zone market, have the ability ~-- their
cable viewers have the ability to make phone calls
into the stations, which would not be available to our
primary customer in that market who might be carrying
the program the next morning because, in a western
time zone, it would get into their news programs and
they could not clear the 4:00 o'clock, which would be

5:00 -~
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0] Other way around.

A -- the other way around -- it would be too
early to get out on the time block.

0 Did you provide in Exhibit A a list of the
cable systems to which the 1live Donahue Show is
available?

A Yes. This shows that these seven stations,
all but one of which are Fastern Time Zone stations,
make that live phone call feature available to 627,880
households.

o] How does the immediacy of talk programs
affect the rerun potential of them?

A Well, the reason we do 210 first-runs a
vear -- and I think in all the talk shows it probably
would vary from 180 up to maybe 235 -- is because they
are topical and they don't bear multiple airings. And
even those repeats that are done, are primarily done
within that same year of programming. So, it's very
important that the compensation for that program be
achieved up~front on its initial airing because there
is no large back-end market for us.

0 Is this limited rerun potential similar to
other types of programming?

A Similar to other first-run types of

programming, yes.
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6] Are viewers of talk programs avid fans?

A Oh, yes. We have studio audiences whereas
some Los Angeles pay to have audiences. We have
waiting lists for audiences to come in and be part of
our studio audience. Whereas some Los Angeles programs
pay to have audiences, we have waiting 1lists for
audiences to come in and be part of our studio
audience.

We get tons of mail. I think we have on
each of the shows about eight people handling the
viewer mail, and that's using computers and form
letters and all of the other things to handle this.

People write to us and make comments. As
a matter of fact, on Donahue, several times a year we
use those letters as the basis of a program and which
we present the letters on-the-air. We get constant
telephone calls, voice mail. People send us ideas for
programs. Yes, they are very avid viewers.

Q And does that benefit cable operators?

A Yes, it does. It enables them to attract
these viewers. A cable service that didn't have this
programming would be somewhat lacking.

Q Have you offered evidence of the value of
talk programs on a per-market basis?

A Yes. We did a study in that regard.
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0 And is that your Exhibit B?

A Yes.

0 Would you just briefly describe what the
results of that study are?

A Yes. In Exhibit B, we drew a per-hourly
rate of what these three programs =-- Donahue, Oprah
Winfrey and Sally Jessy Raphael -- would be worth in
each of the top ten markets, and this shows that
Donahue would be worth $6,547 an hour; Oprah Winfrey,
$16,230 and hour; and Sally Jessy Raphael, $2,806 an
hour.

Q And that's on a per-market, per-hour basis?

A That's right, and we attempted to put this
into context so that it could be compared to some of
the other values that have been presented here.

Q Did you analyze the reported revenues paid
to the producers of talk programs?

A Yes.

0] And did those revenues grow over time?

A Yes. We looked at King World and King
World, in -- I have to refresh my memory on the
figures here. Yes, King World's revenues in 1985 were
$80.6 million. 1In 1990, those revenues had grown to
$453.7 million. In Multimedia, in 1984, was

approximately $40 million; in 1990, that had grown to
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a little over $90 million.

o] Has the amount of first-run syndicated
programming grown over time?

A Yes, it has.

0 And do you show that growth as a trend in
your Exhibit C?

A Yes. Look at Exhibit C, you'll see that in
1982, Series and on-air advertiser-supported
syndication included 61 hours of program. By 1992,
that had risen to 214 hours.

Q And how does that compare to the amount of
programming put on by the Networks and Fox?

A Well, the Networks and Fox together would
account for 240 hours of programming. So, 214 gets
pretty close.

0 Did the amount of hours for talk programs
increase over time?

A Yes.

0 And have you prepared Exhibit D to show
that?

A Yes, and this is on two pages. The first
page of Exhibit D is 1990, the second page is 1986.
You'll notice that Donahue, Oprah and Sally accounted
for 755 hours in 1986, and that that had grown to

4,190 in 1990. And as a percentage of the available
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hours -- the available hours also grew because there
were more stations, from 83,832 to 98,994. The
percentage of those available hours that the 755
represented was 2.1 percent. Of the percentage of the
4,190 hours in 1990 that these five programs represent
is 4.2 percent, or double the amount of available time
that these programs provided.

0 How does the viewing of first-run
programming compare to the viewing of Network
programming for the period 1987 to 1992?

A Well, it has grown.

o] Is that shown on your Exhibit E?

A Yes. This is comparing the Network and
syndication audiences in all dayparts, and you'll see
that in the '87-'88 year, syndication was responsible
for 25 percent of the gross rating points a week and,
in 1991-92, it was responsible for 33 percent of the
gross rating points per week. And you can see that in
the same comparison for ABC, that dropped; CBS stayed
about the same; NBC dropped; and Fox, which was
emerging, showed some growth in there.

Q Did the advertising revenues associated
with syndicated pro;ramming grow between 1980 and
19902

A Yes.
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Q Could you give us some idea of how much?

A Well, in the early '80s, the syndication
was -- advertiser-supported syndication represented a
$50 million business. By 1990, that was $1.2 billion,
a 24 times increase.

Q And does your Exhibit F show a portion of
that trend?

A Yes, it does. It begins in 1986 and shows
$650 million in advertiser-supported syndication
revenue; in 1990, it shows $1.2 billion that I
mentioned, which is nearly double, and projects to
$1.45 billion in 1993.

0 Do syndicated programs attract important
demographics?

A Oh, yes, they do, and a variety of them.
Oprah Winfrey, for example, is very strong on women
18-49, and syndicated programming in general attracts
strong men 18-49 audience. 1In fact, one-half of the
Syndicated programs attract a higher male 18-49
viewers per household than Prime Time Network does.
And also Syndication attracts a great number of
children. In 1991, they will surpass the number of
children provided by the three Networks and Fox
combined.

0 Did you attempt to quantify the marketplace
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value of talk programs by determining the revenues for
them?

Yes.

And is that shown in your Exhibit H?

o0 P

Yes.

0 And would you briefly describe the results
of that Exhibit H?

A Well, this advertising study indicated that
the advertising in Donahue to the stations was worth
$173,133,542. For Oprah Winfrey, it was worth
$358,247,545, and Sally Jessy Raphael 1is worth
$77,499,341.

Q How did the total amount for those programs
of about $690 million, compare to all of the cable
industry advertising revenues?

A Well, all of the advertising revenues by
cable systems totaled $634 million for 1990, compared
to the total of the three programs we just mentioned
of $690 million.

0 And how did it compare to the «cable
advertising revenues for regional sports networks?

A The $690 million compared to the sports
revenues of $102 million, or six times greater than
the revenues for the regional sports.

0 What conclusion should the Tribunal draw
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about benefit to cable operators of first-run
programming, from your testimony?

A Well, this is a unique and very popular
form of programming. It has great value. It's fresh
programming, with a high percentage of first-runs. It
satisfies a niche which is not available to the cable
operators from another cable service, from a full-time
cable service. It's consistent. It goes on five days
a week, 52 weeks a year. So, it's a value to them on
a day-in/day-out basis. It's not limited to a handful
of highly publicized sporting events such as the
Playoff Games which are scattered throughout an entire
year.

0 What conclusion should the Tribunal draw
about harm to the owners of those syndicated programs?

A Because these programs are fresh and deal
with topical subjects, they have an ephemeral quality
similar to sports, but there is no large back-end to
the talk programs. They must get the revenues up
front. The marketplace is highly competitive. So,
the syndicator is greatly harmed if he is
undercompensated by the Copyright Tribunal.

Q And, finally, what about marketplace value?

A Well, this was, as I said, in the early

1980s, was a $50 million advertising business that
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grew by 1990 to $1.2 billion, a 24 times increase. It
delivers key demographics that are very valuable. 1In
1991, I believe it passed the three Networks and Fox
combined in delivering gross rating points. In talk
programs, there's been an increase of -- a 100 percent
increase in the percentage of non-Network programs
filled by talk programs between '86 and 1990. So,
this is an extremely valuable marketplace for us.

MR. LANE: Those are all the questions I
have on direct.

CHAIRPERSON DAUB: Thank you, Mr. Lane?

COMMISSIONER GOODMAN: May I ask a couple
of questions?

CHAIRPERSON DAUB: Sure, go ahead.

COMMISSIONER GOODMAN: Mr. Thrall, I think
I didn't understand fully. Mr. Lane asked you earlier
a question, and I think I misunderstood. I think I
misunderstood, but is Multimedia a member of MPAA, or
is Multimedia represented before the CRT by MPAA? The
answer, I know, is no. It's like Jeopardy. The
answer is no, can you give me the question?

THE WITNESS: ©No, in Phase II, we present
our own case, so Mr. Lane is cross-examining me on
thosé occasions. So, we choose to represent ourselves

before the Copyright Tribunal, and have so, I believe,
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in eight of the previous years.

MR. LANE: Just to clarify, Commissioner
Goodman, in Phase I, we represent all syndicated
programs. In fact, Mr. Garrett's clients have some
programs that are part of our group for Phase I
purposes, and Mr. Stewart. We are also part, for some
purposes, of PBS for Phase I purposes. But in Phase
II, Multimedia would not be =-- so, Multimedia falls
within that umbrella for Phase I, but Multimedia is
not an MPAA-represented claimant for Phase II
purposes.

COMMISSIONER GOODMAN: Then the other
question -- I guess the best way for me maybe to ask
it is -- I'd draw your attention to Exhibit B, Mr.
Thrall. I'm not certain I fully understood but, when
you referred to top ten markets generating 30 percent
of all revenue, did that mean 30 percent of all
revenues for Multimedia, for the Donahue Show? 1Is
that what it means?

THE WITNESS: Generally, that's true. I'm
not surprised that there could be some confusion about
this because, you know, it's how to present this in an
effective manner --

COMMISSIONER GOODMAN: 1It's shorthand.

THE WITNESS: ~-- is a question we could
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have approached in a different way, and we could have
said that -- if we had not taken the 50 hours a week
and then projected -- we could have said that these
ten markets produced 56 million-something, which would
have projected to a $218,227 per hour for the total of
the ten markets.

COMMISSIONER GOODMAN: Now, is that your
revenue, I take it, from sales and, I suppose, cash
also? Do you sell these programs -- Donahue and Oprah
and Sally Jessy -- I take it they are cash, cash-plus-
barter?

THE WITNESS: Yes, these are what we would
call cash/barter. Now, we don't sell Oprah, that's a
King World program, but it's sold the same way. And
I'm not sure how familiar the Tribunal is with cash
and barter but, in barter -- excuse me if I'm being
repetitive or boring anyone -- but in barter, we give
the program to the station and we retain half of the
advertising. That figure may vary up-and-down from
half, depending on the negotiation, but the normal
barter arrangement is that we give the program to the
station free, we sell half the advertising, the local
station sells half.

In a cash program, we sell the franchise to

a station in each market and they sell all of the

NEAL R. GROSS
COURT REPORTERS AND TRANSCRIBERS
1323 RHODE ISLAND AVENUE, N.W.

(202) 234-4433 WASHINGTON, D.C. 20005 (202) 234-4433




10

11

12

13

14

15

16

17

18

19

20

21

22

23

24

25

666
advertising. In a cash/barter situation, the
syndicator retains 30 seconds, a minute, minute and a
half, maybe two minutes of the total advertising in
the show for barter sales, and the station pays a cash
fee which is possibly reduced by the fact that the
syndicator is selling the 30 seconds to two minutes of
national advertising himself.

So, these three programs that are in here
are cash/barter, and that revenue figure does include
both the license fees and the cash/barter fees.

COMMISSIONER GOODMAN: That's just your
fee, of course, but that excludes local revenues,
local station revenues?

THE WITNESS: That's right. In the
advertising study, we attempted to place a value of
what the program was worth, including what the station
would sell the advertising for plus what we would sell
the barter for but, in this, we're dealing with what
the program is worth in the marketplace, using the
cash fees and the barter advertising.

COMMISSIONER GOODMAN: I also was confused
about something I think you have cleared up, and that
is, I wasn't certain why the Entertainment Division
revenue 1included only Donahue and Sally Jessy,

excluded Oprah. That's because Oprah is a King World
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program?

THE WITNESS: 1In the advertising study?

COMMISSIONER GOODMAN: In Footnote 1 to
Exhibit B, you indicated that the Entertainment
Division includes the revenue from Donahue and Sally
Jessy. I wasn't certain why it excluded revenues from
Oprah.

THE WITNESS: We did the same thing on all
three of these. The footnote explains how we arrived
at these figures. We used the 10-K report and did
estimates on here. There's proprietary information
that's very difficult to get companies to discuss.
So, this was a formula, and this applied to Donahue
and Sally. However, if you look at the footnote on
page 2, you'll see a similar footnote dealing with
Oprah on King World. We used the same process to
develop the figure for Oprah.

COMMISSIONER GOODMAN: That's what I was
curious about, why Oprah wasn't included along with
Donahue and Sally Jessy, and that's because King World
sells Oprah and you don't.

THE WITNESS: That's right. So, we took
the 10-K report from Multimedia, Inc. and the 10-K
report from King World, and used that to construct

these estimates.
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COMMISSIONER GOODMAN: Thank you.

CHAIRPERSON DAUB: Mr. Garrett, would you
like to proceed to your cross-examination?

MR. GARRETT: Thank you, Madam Chairman.

Mr. Thrall, I'm Bob Garrett, and I
represent the Joint Sports Claimants in this
proceeding. Good morning.

THE WITNESS: Good morning.

CROSS~-EXAMINATION

BY MR. GARRETT:

Q I want to make certain that I understand
the terms that you've used this morning, Mr. Thrall.
You spoke a few minutes ago in response to
Commissioner Goodman's question, about barter, cash,
and cash-plus-barter, do you recall that?

A Yes.

Q Now, as I wunderstand it, those are
different methods of licensing programs to broadcast
stations, correct?

A Yes.

Q In particular, they are methods of

licensing syndicated programs to broadcast statiomns,

correct?
A Yes.
0 Now, in the cash form of licensing, that's
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where the syndicator sells the program to a broadcast
station or a cash license fee, correct?

A Yes.

Q And I assume that when they sell that
program for a cash license fee, there are various
terms and conditions that accompany that particular
sale, correct?

A Yes, each one is an individual negotiation
with the station.

0 For example, you would have terms dealing
with the number of runs that the syndicated program
could air?

A Yes.

Q And the period of time over which that
programming could air?

A Yes.

0 A second method of licensing syndicated
programs is referred to as barter, correct?

A Yes.

Q And as I understand it, in a pure barter
deal, you give the program to the broadcast station
for no charge, correct?

A Correct.

Q And the television station in that case,

gives you in return a certain number of minutes of
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advertising, correct?
A Yes.
Q And then, in essence, in a barter sale, you
have to sell the program twice, don't you? Once, you
have to sell it to the television station, and then

you have to go and sell it again to an advertiser,

correct?
A That's correct.
0 And in the cash-plus-barter situation, as

I understand it, you will license the program to the
broadcast station for a certain fee, plus you also get
some advertising time, correct?

A Correct.

0 And it would be correct to say that the
license fee in this third situation is probably less
than it would be in a pure cash situation, correct?

A That's certainly true in theory. You'd

probably find some stations that might disagree, but -

0 Okay. Now, you've also talked this morning

about different sources of syndicated programming,

correct?
A I'm not sure that I understand.
0 Okay. You are here, as I understand it,

talking principally about first-run syndicated
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programming, right?
A Yes.
0 And, so, one source of the syndicated

programming, as I use the term "source", would be
first-run syndicated programming, right?

A Correct.

Q And a second source of syndicated

programming would be off-Net programming, right?

A Correct.

Q Mr. Thrall, I assume a third source would
be the -- when we're dealing with syndicated movies,
at least -- would be the theatrical releases, correct?

A Yes.

Q I want to focus this morning just on these

two types of syndicated programming, first-runs and
off-Networks. Is there any other source other than
the ones we've just described?

A Well, there are various blends but, if you
put movies as a source, whether the movies are
produced theatrical, or whether they're produced for
cable first-run, or whether they are produced for
syndication first-run. There are various ways that
movies enter this thing, they are not all theatrical
movies but, with that qualification, I think that

would pretty well cover -- you've covered everything.
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0 But not sports?

A Well, I'm assuming that sports is a first-
run product.

o] I'm asking about syndicated programming.

A As syndicated programming? Other than
American Gladiators, I think, I think, yes.

Q In our talk this morning, Mr. Thrall, I
would like to concentrate on first-run and off-Network
and if, at any point, you feel that it's important to
bring in any other type of programming to fully
respond to my questions, please feel free to do so.

The circle I just drew here represents all
syndicated programs. What portion of them do you
believe are represented by off-Network programs and
what portion by first-run programs?

A I don't believe I have that figure.

0] Can you give us your best estimate and all
the criteria?

A Of all syndicated programs? No, I don't
have a breakout of first-run versus the off-Net.

Q Okay. Let's go back again so that we are
again clear on our terms. Off-Network programming is
programming that originally aired on one of the three
major Networks, correct? -- ABC, NBC, or CBS?

A Yes.
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0 And for illustrative purposes, a program
like The Andy Griffith Show would have been an off-
Network program, correct?

A Yes.

Q Or Bewitched would be an off-Network
program?

A Yes.

0 Or Gilligan's Island might be an off-

Network program?

A Yes.
o] Or Cheers would be an off-Network program?
A Yes.
0 And these are all programs that were

originally produced for and aired over one of the
Networks, correct?

A Right.

0 And the first-run programs, on the other
hand, are programs that are produced specifically for
syndication, correct?

A Correct.

Q And when you produce the Donahue Show, you
don't sell it to any of the major Networks, do you?

A No.

0 You go out and sell it individually to

television stations all across the country, correct?
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A Yes, station-by-station.

o] Okay. I guess you can't help me with my
circle then.

A Sorry.

0 It would be correct to say, however, that
the -- well, you've given us some testimony this
morning about a couple of shows in particular.

Geraldo, correct?

A Yes.

Q And the Oprah Winfrey Show, correct?

A Yes.

Q And Donahue, correct?

A Yes.

0 And Sally Jessy Raphael?

A Yes.

Q And those shows are sort of a subset of the

first-run programs, correct?

A Correct.

0 And they are all talk shows, correct?

A Yes.

0] And they are actually a sort of subset of
the talk shows first-run, correct?

A Well, in 1990, those would have been the
major talk programs. That list is growing very

rapidly as we have moved into 1993. I think there are
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25 on that list today.

Q But the four shows we just identified a
minute ago were the four major first-run talk shows in
syndication in 1990, correct?

A Yes.

0 Now, your  are familiar with the
MPAA/Nielsen Viewing Study, are you not?

A I've dealt with it in the past, but I'm not
familiar with a particular study related to 1990, but
I'm generally familiar with the Nielsen study.

0 If I look at one of the exhibits attached
to -- you know who Allen Cooper is, do you not?

A Yes.

0 If I looked at one of the exhibits attached
to Allen Cooper's testimony, I see that the Donahue
Show had something like 4.1 million Household Viewing
Hours, are you aware of that?

A I'm not familiar with the specific study

that you're referring to.

0] Okay.

A Was that a 1990 study?

Q Yes.

A I have not seen the 1990 study.

Q Well, take this subject to check, Mr.

Thrall. The Donahue Show shows up in the MPAA's 1990
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study -- and this is reflected in Exhibit ARC-5 -- a
having something like 4.1 million Household Viewing
Hours, and let me further represent to you that, as
one can determine from another exhibit supplied by
MPAA in this proceeding, MEK-8, the total number of
Household Viewing Hours for all programming measured
in that study, was approximately 2.1 billion Household
Viewing Hours. And if you do the math, Donahue
reflects approximately .2 percent of the total viewing
in that study.

Now, you have looked at the MPAA viewing
study in past years, have you not?

A Yes.

0 Does that .2 percent number sound about
right to you as the total number of distant Household
Viewing Hours for Donahue in 1990?

A Well, again, I haven't seen the 1990 study,
so I can't comment about it specifically. It strikes
me as possibly being a little low, but without
studying the report, it's very difficult to comment on
it.

Q Okay, fair enough. If I do the same kind
of math, relying on the same exhibits, for Oprah I get
approximately .24 percent viewing. Does that sound

about right to you?
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A I really don't have any comparison on
Oprah.

0 Let me jﬁst tell you, subject to check,
that Sally comes out to about .28 percent, and Geraldo
to about -- Sally is actually about .15 percent of
viewing to all the programming, and Geraldo is about
1.2 percent.

Now, with that information, Mr. Thrall, can
you give me your best professional estimate here of
the percentage of syndicated programming represented
by the four major talk shows about which you are
testifying this morning?

A Again, I'm not trying to be evasive, I'm
just not quite sure what you're asking me to do.
You're saying of all syndication, what percentage of
all syndication are those four talk shows?

Q Yes, and you can use it under whatever
criteria you might feel more comfortable with, whether
it's total hours, or advertising revenues, or revenues
garnered by the syndicators. I'm just trying to get
some feel here for what these four shows that you have
represent in terms of all syndicated programs.

CHAIRPERSON DAUB: Excuse me, Mr. Garrett,
would you flip the chart back?

MR. GARRETT: Certainly, Madam Chairman.
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And, also =-- so that we're not doing apples and
oranges -- these percentages here that I've given you
earlier, Mr. Thrall, are percentages of all
programming. If you want to look at percentages of
just syndicated programming, you'd have to double
these numbers.
THE WITNESS: Aren't these percentages of
distant viewing?
BY MR. GARRETT:
Q Distant viewing.
A So, we're looking at figures on distant
viewing and then somehow relating that to a percentage

of the marketplace generally?

Q Yes, sir.

A I really have no way to relate those two
together.

Q Yes. Well, we've had the same problem here

on this side of the table, with the MPAA. But I
wonder if you could give me your best estimate --
COMMISSIONER GOODMAN: Excuse me, Mr.
Garrett -- is Geraldo 1.2 percent, or .12?
MR. GARRETT: 1.2 percent of all viewing in
the study, and it would be about 2.4 percent of
syndicated programming, since syndicated programming

accounts for about 50 percent of viewing.
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COMMISSIONER GOODMAN: Geraldo is 1.2
percent whereas Sally is only .15 percent?

MR. GARRETT: Yes, sir.

COMMISSIONER GOODMAN: Eight times the
number of Sally?

MR. GARRETT: That's what their data
showed.

COMMISSIONER GOODMAN: Did Geraldo give you
that data?

MR. GARRETT: I don't sleep with Geraldo.

(Laughter.)

MR. LANE: This is one of the problems I
have with counsel testifying, and I gquess I will ask
Mr. Garrett to supply a witness during rebuttal
because it's clear that the Tribunal has questions
about these numbers?

MR. GARRETT: Well, Commissioner Goodman,
I would hope that counsel and I could stipulate as to
the correct numbers here and, if I'm in error, since
they all come from his study here, we could provide
the Tribunal with corrected numbers.

MR. LANE: That isn't the point. Whether
the numbers are correct or not, there's questions how
they were developed, and I'm not going to stipulate to

how Mr. Garrett developed those numbers or what they
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mean.

COMMISSIONER GOODMAN: Well, is Mr. Garrett
introducing this into evidence?

MR. LANE: It certainly looks like it to
me, Commissioner Goodman, because it's certainly on
the record right now.

COMMISSIONER GOODMAN: Mr. Garrett, what
are we to do with your numbers? Are they to be taken
as evidence? Are they the purpose of impeaching the
witness?

MR. GARRETT: Well, as you recall, I
started this line of cross-examination trying to get
some notion of what the programming that Mr. Thrall's
talking about represents of the total pie here. And
he said he couldn't give me an answer.

MR. LANE: Excuse me, Mr. Garrett, that was
not your question. Your question was, what does it
represent of all syndicated programs. Now you are
saying the "total pie"”. I don't know what the "total
pie" means, but the second thing talks about distant
signal viewing, and there could be two entirely
different ways, and the confusion to the witness could
clearly be that you have given him two things that are
totally different to discuss: What percentage of

syndicated programming is represented by these four
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programs =-- that could be in all different kinds of
marketplaces. And then the second thing is about
distant signal viewing. So, I don't think the two
questions relate -- at least they haven't thus far.

MR. GARRETT: Commissioner Goodman, these
numbers here can all be derived from documents which
are in evidence right now. In Proposed Findings, any
one of us here in this room can go in and take a look
at Allen Cooper's exhibits which show a number for
Geraldo, or Sally Jessy Raphael, or any other program,
and then compare it to the total.

I have not introduced any new facts. These
are facts that are in the record as Mr. Lane's
witnesses. What I am simply trying to get at here is
some understanding of four programs that Mr. Thrall
has done his studies for, what percentage they
represent of all syndicated programs, and these data
here simply provide some frame of reference.

THE WITNESS: 1In Exhibit H, we attempted to
provide a reference in the advertising study, for
Donahue, percentage of 1990 spot sales for non-
Network, non-Local, was 1.27 percent. Oprah's 1990
spot sales non-Network, non-Local, was 2.62 percent;
that Sally's was .57 percent, and that Geraldo's was

.59 percent. Now, that's not the exact question

NEAL R. GROSS

COURT REPORTERS AND TRANSCRIBERS
1323 RHODE ISLAND AVENUE, N.W.

(202) 234-4433 WASHINGTON, D.C. 20005 (202) 234-4433




10

11

12

13

14

15

16

17

18

19

20

21

22

23

24

25

682
you're asking, but those are percentages of
advertising revenue value for those programs as
related to the total non-Network, non-Local
advertising. I don't have the other figure. We could
probably obtain the other figure.

BY MR. GARRETT:
Q That's helpful. Tell me again, for
Donahue, what was the number?
A Donahue was 1.27.

Q Okay. And Oprah?

A Was 2.62.

Q And Sally Jessy?

A Was .57.

Q And for Geraldo?

A .59. But that doesn't relate to how much

of the pie is Syndicated and how much of it was First-
run Syndicated.

Q So, those four programs would account for,
in an advertising study, approximately 5 percent of
the total advertising revenues expended on all non-
Network programming?

A Non-Local, non-Network spot sales, yes.

o] When you say non-Local, does that include
Sports, or exclude Sports?

A It would exclude Local Sports.
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Q I mean, if WMAR produces a Baltimore
Orioles game and sells advertising on that, are those
advertising revenues included in your study, do you
know?

A If that were a Local Sportscast, not a
Network sportscast or a regional sportscast, yes, I
think they would be included.

Q I'm sorry?

A To the best of my knowledge, yes, that
would be included, if that is a Local broadcast.

0 But I thought it excluded -- you said that
it excludes Local programming.

A That's what I mean. The exclusion Qould
include that sporting event. It would not exclude it
if it were local.

0] Well, do you know how your study defines
"Local"? Are the advertising revenues attributable to
the Baltimore Orioles' games on WMAR included in your
study or not?

A I don't know. I'm not familiar with the
Baltimore games on WMAR. Sorry.

Q What about the revenues for the Chicago
Cubs on WGN, would those be included or excluded in
your study?

A I'd have to look into that, I'm not sure.
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It may be that GN is a Network, but I'm not sure of
that. 1I'd have to specifically go back and --

Q Well, what is your source of information on
the total revenues, advertising revenues?

A This 1is from the Television Bureau of
Advertising Estimates for 1990 for Spot Sales Non-
Network, Non-Local.

0 You're not certain how the Television
Bureau of Advertising calculates those revenues?

A As far as regiomal sports, Networks, no.

o} Well, I wasn't talking about regional. Do
you know the difference on a regional sports network
and a game on WGN?

A A baseball game that is only on WGN?

Q Yes.

A That would be Local, so it would not be
included.

MR. LANE: Madam Chairman, I wonder if we
could take just a two-minute break. There is some
confusion about what these numbers represent, and we'd
just like to clarify it. It will just take a minute.

CHAIRPERSON DAUB: Very well.

(Whereupon, a short recess was taken.)

CHAIRPERSON DAUB: Back on the record. Mr.

Garrett, would you continue your cross?
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BY MR. GARRETT:

0 Mr. Thrall, do you want to explain for the
record what you were going to explain before?

A Yes, I'd like to explain something to the
Tribunal and apologize for an error that was made
here. We presented this advertising study in each of
our Phase II cases.

MR. LANE: And that's Exhibit H.

THE WITNESS: And this is Exhibit H. 1In
Phase II, we eliminate the Local advertising. In
Phase I, we did not. So, on page 2 of Exhibit H,
where it says Spot Sales Non-Network, Non-Local should
be crossed out. The same is true on page 3 at the
bottom where it says Oprah's percentage of 1990 sales
non-Network and non-Local should be crossed out, and
on page 4, for Sally Jessy Raphael, again, non-
Network, non-Local should be crossed out. And on the
fifth page, under Geraldo, again, the bottom line,
non-Local should be crossed out.

CHAIRPERSON DAUB: Does that change the
percentages?

THE WITNESS: It doesn't change the
percentages, it just clarifies that the sales for WGN
and for the Baltimore station would be included, and

I apologize for that. It's been there every time this
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report has been typed, and it got typed, and it looked
so normal that we didn't catch it until now. But in
answer to counsel's question, yes, GN Cubs games and
the Baltimore games would have been included in that
revenue.

COMMISSIONER GOODMAN: Mr. Thrall, when you
say cross off non-Local, that doesn't mean -- you mean
the Local originating station's revenues are included,
but the other ILocal stations' revenues are not
included?

THE WITNESS: That means that non-Network
spot sales are included.

COMMISSIONER GOODMAN: Oh, okay. So, in
this example of Geraldo on Exhibit H, page 5, that
would include all these markets -- Little Rock,
Beaumont, Port Arthur, and Lubbock -- all those sales
from these selected markets are included in the bottom
line figure?

THE WITNESS: Yes. The way we arrived at
that was to take national figures and apply these
percentages, and project it to a national sample,
project it from the sample to the national figures,
but it does include all non-Network spot sales.

MR. LANE: Commissioner Goodman, just to

further clarify, in Footnote 2 which appears on page
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2 of the exhibit, the national figures for both
national spot sales and Local sales are shown in that
footnote.
COMMISSIONER GOODMAN: Thank you.
BY MR. GARRETT:

Q Mr. Thrall, all of the data that you've
just described here are taken from estimates provided
you by the Television Bureau of Advertising, is that
correct?

A That was the basis of this. We used some
actual average spot prices for these programs, but
then projected that with figures from the Television
Bureau of Advertising.

0] I'm sorry, I was unclear. The numbers that
you got to get the nominator in your formula here, are
all taken from estimates provided to you by the
Television Bureau of Advertising, is that correct?

A Yes.

0 And the Television Bureau of Advertising
provides you with what you call the "total" 1990 spot
sales for non-Network programming, correct?

A Yes.

Q Now, has the Television Bureau of
Advertising provided you with some type of explanation

that indicates exactly how they derived these data,
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what's included in it?

A The methodology of how they arrived at
these fiqures?

Q Yes, and also what's included within the
figures.

A Well, I think the figures sort of speak for
themselves. They are non-Network spot sales.

Q Well, you're relying upon data that you've
obtained from another source here, correct?

A That's correct.

0 And I would like to get from that source
exactly how they go about calculating these numbers
and what's included in that, do you understand that?

A Yes. I don't know the answer to that,
though.

Q You don't know whether or not such an
explanation would exist?

A No, we have not gone into the methodology
of TVB and how they arrive at these figures, no.

0 Okay. Now, Mr. Thrall, you had indicated
earlier that you had been before the Tribunal on a
number of prior occasions, correct?

A Yes.

0 And these have all been in Phase II

disputes that you've had with the Motion Picture
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Association, is that correct?

A Yes.

0 And the first such time that you testified
was 1in connection with the 1979 Cable Royalty
Distribution Proceeding, correct?

A That's correct.

0 During that 1979 proceeding, you testified
before the Tribunal about the value of the Donahue
Show, did you not?

A Yes.

0 And, in fact, in each of the subsequent
proceedings since then, you've also testified in Phase
ITI about the value of the Donahue program, correct?

A Yes, that's correct.

Q ° Let me just ask you -- I'm going to hand
you a copy of the Tribunal's decision in the 1979
proceeding, and ask you to read into the record this
portion of it, and then I have underscored on page
9895, appearing in Volume 45 of the Federal Register

A The part you've underlined here says,
"Turning to the Multimedia case, we have reduced the
marketplace value placed on Multimedia, on the Donahue
program. Our review of the record establishes, in the
words of NAB, that it is clearly an important

Syndicated program to television stations, and that
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its value is enhanced because it is a first-run daily
show with few repeats, but we also agree with NAB that
its value to cable systems on a distant signal is
substantially reduced, however, by its wide
availability on Local television stations”.

0 Do you recall the Tribunal's conclusion
that you just read?

A I recall that. There are other references
to Multimedia's case in here.

Q Let me just ask you about the Tribunal's
conclusion -- "that the value to cable systems on a
distant signal basis is substantially reduced,
however, by its wide availability on Local television
stations". Was the Donahue show, in 1990, widely
available on Local television stations?

A Yes, it was, however, I would point out
that that did not say the value was reduced, it said
the value was reduced from what Multimedia claimed it
was worth. So, it was not a reduction of the value of
the program, it was a feeling by the Tribunal in 1979
that it was not worth what Multimedia had asked the
Tribunal, but the Tribunal did determine that it was
worth a great deal more than MPAA felt that we should
receive. So, taken out of context, it was not a

reduction in the value, it just was reduced from what
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we would like to have had.

Q And, in fact, you received an award of
approximately 1.6 percent to the total MPAA award, is
that not correct?

A I don't remember the percentages because
they have varied year-to-year, but that may well be
the percentage.

Q And, in fact, in the last proceeding where
you testified, the 1986 proceeding, the award that was
made to Multimedia at that point was .825 percent, is
that not correct?

A I believe that's correct.

0 Mr. Thrall, are you familiar with a
document produced by the Arbitron Company called the
Syndicated Program Analysis?

A I have seen copies of the Syndicated
Program Analysis, I'm not sure if I've seen that
particular analysis.

MR. GARRETT: At this point, let me have
marked a document as Sports Exhibit 7-X.
(Whereupon, the document
was marked for
identification as Exh.
No. NAB 7-X)

BY MR. GARRETT:
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0 Have you ever seen the Arbitron Syndicated
Analysis for the Donahue show, Mr. Thrall?
A No, I have not seen this one. We use the

ROSP, which is a Nielsen document, more frequently.
So, I have not seen this.

Q What is the ROSP?

A It's the Ratings of Syndicated Programs
produced by Nielsen during the four sweep periods
during the year.

0 And is it your understanding that the
Syndicated Program Analysis, the Arbitron document, is
intended to be comparable to the Nielsen ROSP?

A I think it's intended that. I can't give
you an opinion as to whether it succeeds or not.

Q My understanding of the Syndicated Program
Analysis is that it, among other things, identifies
each of the television stations that during a
particular sweep period broadcast = particular
Syndicated programs, is that your understanding?

A That's right.

Q And if I look at the document which I have
given you, which is taken from the May 1990 Arbitron
Syndicated Program Analysis, do you see up in the top,
left-hand corner there, the number 189 markets

telecasting?
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A In the upper, left-hand corner?

0 Of the first page, yes.

A Yes.

0 Do you know what that refers to?

A Well, normally this would be the number of

stations that are carrying the Donahue program. I'm
not sure now. It says Markets and Stations, it says
183 Stations in 89 Markets, and I'm not familiar
enough with this report to know what the difference
is.

0 All right. Well, let me just ask you
directly, in 1990, how many different television
stations broadcast the Donahue Show?

A I would say approximately 200. It may be
197, 198.

0 And in how many markets was the show
Donahue available on Local television?

A It would be -- we normally track this in
the percentage of the U.S., and it would have been a
figure 97, 98 percent of the United States.

Q And, in fact, if I take a look at your
Exhibit D in your testimony, you indicate there, do
you not, that there were approximately 198 stations
that were broadcasting Donahue in 1990, correct?

A A hundred and ninety-eight, yes.
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0 And if I look at your Exhibit H, on the
very first page, if I understand that correctly, you
are saying that Donahue was available to 98 percent of
the United States over those 198 television stations,
is that correct?

A That's correct.

o] Now, Mr. Thrall, are you familiar with the
FCC's Syndicated Exclusivity Rules?

A To a degree, yes. I'm probably not the
world's greatest expert on it.

0 What 1is your understanding of the FCC's
Syndicated Exclusivity Rules?

A The current rule, that the syndicator may
bargain with a station to either grant or not grant
syndication exclusivity rights. If the syndicator
grants the rights to the market, the market has the
right to request cable systems to black out distant
imports of the same program.

0 Does Multimedia give syndicated exclusivity
rights on Donahue?

A It's a market-by-market situation. In some

cases we do, in some cases we don't.

0 Did you, in 1990, give it in any markets?
A We gave it in some.
o] Do you know how many markets you gave

NEAL R. GROSS
COURT REPORTERS AND TRANSCRIBERS
1323 RHODE ISLAND AVENUE, N.W.

(202) 234-4433 WASHINGTON, D.C. 20005 (202) 234-4433




10

11

12

13

14

15

16

17

18

19

20

21

22

23

24

25

695
syndicated exclusivity?

A I don't have a breakout on it, no.

0 ILet me Jjust see 1if I can -- o©h,
incidentally, the FCC had a form of syndicated
exclusivity rules that were in effect in the late '70s
and up until 1981, is that correct?

A That's correct.

0 Am I also correct in understanding that
under the former FCC Syndicated Exclusivity Rules, a
live program such as Donahue would not have been
entitled to any type of syndicated exclusivity, is
that correct?

A That was a decision that was reached in a
specific situation where WGN was being picked up live
by a Milwaukee cable system, and the station requested
syndication exclusivity. And the way the rule was
stated, it did not apply to live programs, and even

though Donahue was a syndicated program in Milwaukee,

because it was -- at the time that that station was
doing it, it was 1live -- it was ruled that the
syndication exclusivity did not apply. To my

knowledge, that's the only time that that issue ever
came up, and it was the only time it was applicable
under the syndication exclusivity. You are correct

that that one time that did happen.
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Q And that was the subject of a written
decision by the FCC, was it not?

A Yes.

0 And it's also the case that under the new
syndicated exclusivity rules, that the live syndicated
programming would be entitled to full Syndex
protection, correct?

A I believe so but, as I say, I'm not the
world's greatest expert on the current Syndex.

Q Did you testify at one point in the CRT
proceedings that Multimedia had actually taken Donahue
off of WGN because you could not get syndicated
exclusivity protection for that show?

A Well, we were producing Donahue at that
time at WGN. We moved the program from Dayton, Ohio,
where it had originated, to WGN in 1974, and produced
it there through 1981. WGN, at that time, became an
unwilling superstation, and the Donahue Show was being
imported. At that time, Donahue was being distributed
primarily on videotape because satellite distribution
had not become as commonplace as it is today. So,
programs were bicycled on a four-week bike -- bicycle
meaning that we send it to station A who plays the
program, and then they send it on, and a week later

station B plays the program, and then a week later
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station C plays the program, and a week later station
D. So, Donahue, by being on the satellite with WGN,
was being imported by cable systems and, in some
cases, four weeks before our customer got the show,
and our customers were very unhappy, but there was no
way we could, at that time, get -- stop the carriage
of Donahue, so we moved the show in 1982, to WBBM in
Chicago. So, that's a long yes.

Q It's better than a long no.

The problem that you've just described can
now be dealt with, as of 1990, through implication of
the syndicated exclusivity rules, correct?

A A lot depends on the program, and there are
a lot of factors that make this not a black-and-white
situation. If you are launching a new program in
syndication and you cannot clear the affiliated
stations, and so you end up, for example, in New York
going to a WOR, which is a superstation. If you --
because it's a new program and it's being launched,
you need to have the audiences that that station
delivers, if you give syndication exclusivity, they
will delete vyour program from the satellite
transmission, and so you lose a big portion of the
audience that you would otherwise have received from

WOR. And, so, if that's a part of the distribution of
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your show, you're really in a position that you can't
grant syndication exclusivity. An established program
like Donahue that is practically all on, it it's not
all on, affiliated stations, then it's a market-by-
market negotiation. But there are some other factors.
If you need to be on independent stations, sometimes
you don't have -- you may have the right legally to
negotiate syndication exclusivity, but as a business
decision you can't do it.

COMMISSIONER GOODMAN: The blacking out
then occurs at the originating station's head-end, not
at the cable operator's head-end?

THE WITNESS: Blackout happens at -- what
you give to the station is the right to demand from
the cable operator that when that distant signal comes
in of the duplicated program, that the cable operator
blacks it out. It used to be that if it were a
simulcast, they would punch in your signal into the
same channel, and the only thing that accomplished was
that the local advertisers got carried in the cable
system in their community.

Some cable systems now will just put up a
slide that says "Due to an FCC regulation, we can't
serve you as well as we'd like to and we aren't

permitted to carry this program". But superstations,
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at least WOR, to my knowledge -~ and I believe this
may be true of others -- will actually broadcast one
set of programs on their air, off of their
transmitter, and programs that are granted the
syndication exclusivity get deleted from what goes up
on the satellite. So, the blacking out is done by the
cable system at the request of the station. And there
are stations that may have the syndication exclusivity
rights and may not exercise them. So, it's a very
difficult thing to please, from a syndicator's
standpoint, to know even where we've granted it if
it's being applied.

COMMISSIONER GOODMAN: $So, if I understand
what you're saying, in the example of Donahue, if that
were on WOR, on the one hand -- let's say, in the
early days of Donahue when you're anxious to get as
much carriage and coverage as possible -- on the one
hand, the advantage to WOR 1is because 1it's a
superstation, there are a lot of markets that would
receive it and, as you are ramping up and clearing
station-by-station, you appreciate that because that
gets you into some of the markets you haven't gotten
to.

On the other hand, your concern is that if

you evoke the syndicated exclusivity right, then WOR
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takes you off its uplink and you lose out on all those
other -- you lose out on every station except the ones
that you've syndicated into specifically?

THE WITNESS: Except for WOR's transmitter
unit.

COMMISSIONER GOODMAN: Locally, you're
still in New York City.

THE WITNESS: Locally we're okay, but our
barter advertising, for example, can't take advantage
of the audience that's being delivered by the distant
imports of WOR, if we get bumped off the satellite.

COMMISSIONER GOODMAN: Thank you.

BY MR. GARRETT:

0 Let me just explore that a little further,
Mr. Thrall, and ask you to turn to your Exhibit A.
Actually, before you do, let me ask you to turn to
page 6 of your testimony. Do you have that before
you?

A Yes, I do.

Q Direct your attention to the first full
paragraph there, the last sentence, do you see that?

The reference to ASTA?

A
0 The first full paragraph.
A Oh, okay.

Q

See there where it says "Exhibit A
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demonstrates” --

A The 627,880 cable households?

Q Yes. You say "saw Donahue live on cable",
do you see that?

A Yes.

0 Now let me ask you to turn to Exhibit A
here. Now, you're not saying here -- look at the
column that says Distant Viewers, and you've got this
number 627,000, do you see that?

A Yes.

Q You're not saying here that there were
627,000 cable households who actually viewed Donahue
on all these systems, are you?

A No, I'm saying these are the households
that had that right available to them.

Q So, we don't know exactly how many people
in the 627,000 households viewed the Donahue Show, is
that right?

A That's right.

o) Fundamentally, you show here on Exhibit A
that Donahue was available on WIBW in Topeka, Kansas,
do you see that?

A Yes.

Q If I also take a look at Sports Exhibit 7-

X, you'll see that Donahue had also been licensed to
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a station in Kansas City, correct?

A I haven't seen that, I'm sorry. Oh, that’'s
what you've given me here?

Q Yes, sir.

A Can you tell me what page I should look on?

Q Look down in the bottom, left-hand corner,
you have page numbers, and take a look at page 1073.

A All right.

0 And you'll see under the market Kansas
City, my understanding is that this is showing KNBC in

Kansas City broadcasting the Donahue Show Monday

through Friday at 3:00 p.m. Is that vyour
understanding?

A That is correct, yes.

0 And it is your recollection that you

licensed some station in Kansas City the right to show
the Donahue Show, correct?

A Yes.

Q And your exhibit here shows that you also
licensed the Topeka station the right to show the
Donahue Show, correct?

A Correct.

0 My map-drawing is not always very good, but
I understand that Topeka is some miles west of Kansas

City, correct?
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A I can't give you much on the geography of
Kansas, I'm sorry.

0 You're an easterner, I take it. Those of
us who come from Chicago refer to this as sort of a
big suburb of Chicago, all of Kansas -- and someplace
you might have a cable system on the outskirts of the
Kansas City market, who is bringing in the WIBW
signal. . Just assume that for a moment, for this
illustration, okay?

A All right.

Q Now, as I wunderstand the syndicated
exclusivity rules, the television station here in
Kansas City can tell that cable system to black out
the WIBW telecast of Donahue, under the syndicated
exclusivity rules.

A Is that curve that you've drawn the 35-mile
line from the center of Kansas City, and this cable
system is located within 35 miles of the center of the
city, as designated by the FCC?

0 Yes, according to their reference point.

A Yes, I believe they could, unless they
could establish that they were significantly wviewed
off-the-air.

0 Okay . But just for purposes of this

illustration, what we're saying here is that if you
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license the rights, the syndicated exclusivity rights,
to the Kansas City broadcaster, they can prevent cable
systems from bringing in that program within the Local
market as defined by the FCC, correct?

A Yes.

o) And they could do that in 1990, correct?

A Yes, I believe that was the year the Syndex
was re-established.

0 But they couldn't do that in 1989, could
they?

A That's correct.

Q In 1989, this cable system located in the
Kansas City market would be able to import the WIBW
telecast of Donahue, without regard to whatever
exclusivity rights you granted, correct?

A Well, there was an Arbitron list -- and I
forget the exact year, whether it was '68 or '72 --
that identified certain cable systems that could carry
different markets, and those were sort of
grandfathered in. $So, not knowing the specific of
whether or not you made that list or not, generally
what you've said would be true, but there could be
exceptions because, if -- had there been a cable
system importing in Kansas City before a Topeka

station went on-the-air, they might have been able to
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continue to do that.

0 Well, I don't want to confuse it by using
Topeka and Kansas City. We can call it market A and
we can call it market B, but the question that I have
is simply that in 1989, prior to the syndicated
exclusivity rules, this television station in market
A had no ability to black out or to require to black
out a program that had been licensed exclusively to
it, correct?

A Yes.

Q And it gained that right in 1990, correct?

A If they negotiated it with the syndicator,
yes.

Q And that was something that then was in the
control of the station and the syndicator, as to
whether or not to grant those exclusivity rights,
correct?

A Yes, it was a bargaining point in the
relationship between the syndicator and the station.

Q And presumably, if the broadcaster wanted
those exclusivity rights, they would, in turn, provide
something to the syndicator in order to get it, right?

A It's a highly competitive business, and the
job of the syndicated salesman is to clear the market

and, if clearing the market requires syndication

NEAL R. GROSS

COURT REPORTERS AND TRANSCRIBERS
1323 RHODE ISLAND AVENUE, N.W.

(202) 234-4433 WASHINGTON, D.C. 20005 (202) 234-4433




10

11

12

13

14

15

16

17

18

19

20

21

22

23

24

25

706
exclusivity, as long as there is not a compelling
reason such as a beginning show that is on
superstations, it will probably be given away and at
no compensation to the syndicator because you're up
against other syndicators trying to sell programs for
the same time periods.

So, it's not a revenue -- syndication
exclusivity is not a revenue-producing right for a
syndicator. It is more of a negotiation.

Q In 1989, if a broadcaster goes to a
syndicator and says, "You know, I want to be protected
against importation of this program that I just
licensed exclusively from you", there is nothing the
syndicator can do about it, right?

A In 1989, that's correct.

Q In 1990, they could negotiate over the
terms of syndicated exclusivity, correct?

A Yes. They can try to get it; they may get
it, they may not get it.

Q Let me ask you also about the other
particular programs that you provide some data for.
Oprah Winfrey. Would it be fair to say that Oprah
Winfrey was also widely available to television
stations across the country in 1990?

A Yes.
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0 In fact, when I look at your Exhibit H
there, you use a number of approximately 99 percent of
the country could receive Oprah Winfrey on Local
television stations in 1990, correct?

A Yes.

Q And the comparable number for Sally Jessy
Raphael was 89 percent of the country, is that
correct?

A Yes.

Q And the number for Geraldo was 93 percent,
correct?

A Correct.

0 Now, incidentally, with respect to Sally

Jessy Raphael, that's one of Multimedia's shows,

correct?
A Yes.
Q And did you license syndicated exclusivity

rights in connection with Sally Jessy Raphael in 19907?
A I don't have a breakout of -- in some
markets, yes. I can't tell you on a market-by-market
basis which ones we did and which ones we didn't, but
we did provide it in some cases.
Q Incidentally, the other two programs that
you mention -- well, actually, not the other two --

Geraldo, that's distributed by Tribute Entertainment,
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is it not?
A Correct.
0 And Tribute Entertainment is commonly owned
with WGN, correct?
A That's correct.

Q And that's the superstation in Chicago,

correct?
A Correct.
Q And, in fact, Tribute Entertainment does

not license exclusive rights to Geraldo, does it?

A I'm not familiar with their syndication
exclusivity policy.

o] I don't want to confine this either, to
just the live talk shows. The analysis we've been
talking about with respect to syndicated exclusivity,
applies to other types of syndicated programming, does
it not?

A Yes.

Q Something like the Cheers, for example.
The syndicator of Cheers can license exclusive rights
to Cheers market-by-market, correct?

A They could, yes.

Q And in the case of something like Cheers,
even if the television station -- the cable system was

bringing a different episode of Cheers than what was
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being shown on that particular day by the local
broadcast station, syndicated exclusivity would still
apply, correct?

A That's my understanding that that would be
true.

Q And, in fact, if a local station had the
exclusive rights to Cheers, they could prevent the
cable system from bringing in any episode of the
Cheers package, even if that local station didn't air
it during a particular period?

A I don't know that that's true.

MR. GARRETT: Madam Chairman, I was going
to move into another area here. I'm happy to go ahead
and start now, or do you want to take --

CHAIRPERSON DAUB: How 1long do you
estimate?

MR. GARRETT: Oh, I'd say an hour and a
half.

CHAIRPERSON DAUB: Oh, an hour and a half?

MR. GARRETT: Yes.

CHAIRPERSON DAUB: I suggest that we take
a lunch break.

MR. GARRETT: I can talk real fast, but I
don't think it would help.

CHAIRPERSON DAUB: Okay. Why don't we
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conclude the morning session at this time, and we will

reconvene at 1:30.

(Whereupon, at 11:55 a.m.,

recess was taken.)
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AFTERNOON SESSION

(1:35 p.m.)

CHAIRPERSON DAUB: Back on the record.

Mr. Garrett, would you please continue your
cross-examination of Mr. Thrall.

MR. GARRETT: Thank you, Madam Chairman.

COMMISSIONER GOODMAN: Excuse me one
moment.

CHAIRPERSON DAUB: Before you proceed, I
have comments on the procedural schedule. We do have
a motion to reconsider the procedural schedule.
Unfortunately, we are not prepared to go beyond the
first week of October. We will have, hopefully, your
witnesses on Monday, the 4th, the 5th, and the 8th.
And in light of the fact that we've denied the PBS
request for no oral testimony and we have conducted
oral testimony thus far, and having had a few
witnesses already, that give us a 1little better
assessment and for you, the parties, as to how many
days we would need for the remainder of the witnesses.
We invite comments from the parties. By Friday
morning, we would like to have those comments.

MR. GARRETT: Comments on --

CHAIRPERSON DAUB: Further input from you.

COMMISSIONER GOODMAN: What we would like
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from you, if you would, by first thing Friday, propose
to us a procedural schedule for the remainder of the
hearings. Then we will have for you our response, I
guess, after the first break on Friday. What we are
suggesting is that events have changed a little bit
since the initial proposals for those schedules. So,
instead of our trying to guess dates that are going to
be applicable to you, we're asking you to recommend
dates that.ﬁake sense for you. Hopefully, you will
all agree. 1In the more likely possibility that you
don't, we'll look over what your proposals are and get
back and have an October schedule for you later on
Friday.

MR. GARRETT: Commissioner, in making that
recommendation, how many days of hearings shall we
assume the Tribunal will conduct during each week, for

the remainder of October?

COMMISSIONER GOODMAN: That's a good
question, and I guess -- we discussed that briefly,
and that still remains open. So, feel free to
recommend ~-- I know in the past it's strictly been

four days instead of five days. We look forward to
your recommendations and, if you want to make it five
days or four days, we‘'d 1like to see your

recommendations.

NEAL R. GROSS

COURT REPORTERS AND TRANSCRIBERS
1323 RHODE ISLAND AVENUE, N.W.

(202) 234-4433 WASHINGTON, D.C. 20005 (202) 234-4433




10

11

12

13

14

15

16

17

18

19

20

21

22

23

24

25

713

MR. GARRETT: But it's clear we will only
go three days that first week of October?

COMMISSIONER GOODMAN: That first week, not
only three days, but those specific three days.

CHAIRPERSON DAUB: Thank you. Mr. Garrett,
please proceed.

CROSS-EXAMINATION (Resumed)

BY MR. GARRETT:

Q Mr. Thrall, let me ask you to turn to your
Exhibit B. Do you have that before you?

A Yes.

0 Exhibit B shows -- you say the dollar value
per hour of the Donahue Show?

A Yes.

Q That's on page 1 you deal with Donahue,
correct?

A That's correct. On page 1 deals with
Donahue, 2 is Oprah, and 3 is Sally.

Q Now, as I understand this exhibit, it shows
that the dollar value of an hour of Donahue is $6,547,
is that right?

A That's an average hour per station for the
top ten markets.

Q Your analysis here is based solely upon

data from the top ten markets, is that correct?
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A Well, as the footnote explains, it's based
on the 10-K, which attributes 90 percent of the
revenue for the Entertainment Division to Donahue and
Sally, and then 70 percent of that was attributed to
Donahue, 30 percent attributed to Sally, and then 30
percent of that, what is used as a figure that would
have theoretically been raised in the top ten markets.

So, the figure does relate to the top ten
markets, but it came about backing in from the 10-K
which was a total income figure.

0 Is what you're saying here, that a station
in the top ten market, on average, would pay $6,547
for an hour of the Donahue Show?

A Yes.

Q And is it fair to say, Mr. Thrall, that a
station in the top ten market would pay more on an
hourly basis for Donahue, than stations in markets
outside the top ten?

A Yes.

Q Now, correct me if I'm wrong, but what
you're saying here is that the top ten markets
generate 30 percent of the revenues for the Donahue
Show?

A Yes.

Q And do I recall correctly from your other
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testimony, there are approximately another 180 markets
that Donahue aired in 19902

A Correct.
Q So, those 180 markets all together would

account for the remaining 70 percent of the revenues,

correct?
A That's correct.
o) Now, have you done any analysis to

determine if we looked at all of the markets in which
Donahue aired in 1990, what the average hourly rate
would be?

A If we looked at the 56,739,000 figure as
revenue generated in 1990 and did not go through the
exercise of taking the 30 percent attributed to the
top ten markets, and merely divided that by the 260
hours of Donahue that would be delivered in the year
to the 198 stations, you would get the per-hour rate
for national rights, if yo wanted to compare it to a
sporting event, of $218,227. That would be the full
national, including the 30 percent plus the 70 percent
that we excluded.

0 And that $218,000 would then be divided by
the total number of stations that broadcast Donahue in
order to find out what each station, on average, paid

per hour, is that correct?
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You could do that, yes.
Have you done that math?

No.

PO

Q Let me try to go at it a different way.
You take your Exhibit B here, page 1, and you see
where it says, looking at top ten markets, strike "top
ten" and insert in there the total number of markets
on which the Donahue Show aired, which was
approximately 198?

A Yes.

Q And then strike where you say it would
generate 30 percent of all revenue and insert in there
100 percent of all revenue. Now, could you then do
the calculation and tell me what you would get on a
per-hour basis for the average station for Donahue in
19902

A You want me to do the math?

Q Sure. Do you need a calculator?

A Yes. I've done the math on what the

national rights are.

0 I understand.

A And we've done the per-station in the top
ten.

0 Now I want all stations that Donahue aired

on in 1990, all 198 markets.
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A $110,216.

0 That was the number that I came up with.

COMMISSIONER GOODMAN: Per what?
MR. GARRETT: Per hour.
BY MR. GARRETT:

0 That's the number that would be comparable
to the $6,547 number that you look at here, if you
look at all stations rather than just the stations in
the top ten markets, correct?

A That's correct.

0 Let me just ask you generally, if you did
the same analysis for Oprah and Sally, which are on
pages 2 and 3 of your Exhibit B, you would also come
up with numbers that are lower than the $16,230 and
$2,806 figures presented there, correct?

A Yes. There's a shorter way to do that.
The Oprah national rights are $541,008 for all of her
stations. The Sally national rights are $93,527 an
hour for all stations, and you could just divide that
figure by all the stations to come up with an average
hourly figure.

COMMISSIONER GOODMAN: Well, I'm confused.
If we go to the Donahue Show, why isn't it real
simple. If $6,547 per hour represents 30 percent of

all revenues, why don't we just multiply that times 3
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1/3 and get the answer for 100 percent of revenue,
which should be $20,000 per hour. What am I missing?

MR. GARRETT: Well, it would be times 10 so
you get all the stations, but what he presents here is
the figure -- and correct me if I'm wrong, Mr. Thrall
-- of what the average station in the top ten markets
pays, correct?

THE WITNESS: Yes, that's correct, and we
picked the top ten markets because for a program to
succeed in syndication, it really must have the top
ten markets, and we felt that was a universe that
could be compared with the other types of rights that
had been discussed, but you could also go with 260
hours for the whole year divided by the annual
revenue, and come up with a per-station rate, or you
could look at a national rights which, in most of the
sporting events, I think, is what you're dealing with,
and that would be -- the per-hour rate on that concept
would be $218,227.

Our point is that this is not $690 an hour
programming, there's a wide range of programming in
syndication, and much of it is quite wvaluable.

COMMISSIONER GOODMAN: In the 6547 per
hour, is that per-hour per market?

THE WITNESS: Which is that, the $56,739?
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COMMISSIONER GOODMAN: Right.

THE WITNESS: That is the 1990 total
revenue.

MR. LANE: The 6547 is per hour, per
market.

THE WITNESS: Of the top ten, yes.

MR. LANE: And then what Mr. Garrett just
asked is, what would it be per hour, per market, for
all stations, all markets around the country.

COMMISSIONER GOODMAN: I don't know if I
was misled or misunderstood because if you look --
what I look at -- when I look at the exhibit, I just
saw the dollar hour per hour total programming, and
then looking at the top ten market, was generated all
revenue. I just misunderstood that that's a per
market number.

THE WITNESS: Yes. We said that the top ten
markets generated $17 million, and that was the basis
for taking the 2600 hours that would be involved in
the top ten markets, 260 programs times ten markets
and coming up with the 6547.

There certainly are a variety of ways of
doing it, and probably the simplest thing is just
taking the total revenue and dividing it by the number

of hours that were sold and saying, the value in the
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marketplace of selling an hour of Donahue in the

United States was $218,000, but certainly it's also
true that if you divide that by the 198 stations, you
get $1100; if you divide it by -- you take the
proportion earned in the top ten, you get the $6547
figure that we have in the exhibit.

I'm sorry if it's confusing, it's Jjust
trying to come up with a relative figure that can be
compared with other figures that you have.

BY MR. GARRETT:

Q Mr. Thrall, just so I'm clear, if the
Tribunal wants to know what a station in the top ten
market paid per hour of Donahue in 1990, they can look
at your Exhibit B and they would come up with the
number of $6,547, correct?

A That would be the average. Now, there
would be great range within that. Obviously, New York
is going to pay a great deal more than whatever the
tenth market is. This is an average. So, you could
have a wide variety, and we don't discuss the per-
market fees that we charge for the program. That's
why we've done this study to come up with this figure,
but it's average, just like if we did the whole 198
markets, we're dealing with average. It's going to be

much higher on the top and it's going to be much lower
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on the bottom because the number of people in the area
served by the station are going to determine pretty
much the rate -- that and the other factors of the
marketplace, supply and demand and availability of
time periods, all of those other factors.

0 And if the Tribunal wants to know what the
average station paid in all of the markets where you
sold Donahue in 1990, that number would be $1,102 an
hour, correct?

A Yes.

Q And, again, if we do the same type of
analysis for Oprah and the Tribunal is simply
interested in knowing what is paid for Oprah in the
top ten markets, we see the $16,230 figure, correct?

A Yes.

Q And if we look at the average amount paid
for Oprah across all of the markets in 1990, the
number would be closer to about $2800 an hour?

A $2789, I think it is and, again, the total
national figure being $541,008.

0 And with respect to page 3 of Exhibit B, if
the Tribunal is interested simply in the amount paid
by the average station in the top ten markets for
Sally, that number is $2,806 per hour, correct?

A Yes.
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0 And if they want to look at all of the
stations, what they paid for Sally in 1990, that
number will be closer to $600 an hour, correct?

A That's right, and the total country would
be $93,527 an hour.

0 And because we have in other portions of
the record here and last year, half-hourly rates, let
me just ask you with respect to Exhibit B, page 1, the
Donahue Show, the average half-hour rate for Donahue
would then be about $550 a half and hour?

A Well, You can't really do it that simply.

Q That's because Donahue is sold as an hour
show?

A That is produced as an hour show, so the
cost of the -- there are certain costs of the show

that don't change, whether it's an hour or a half-
hour. It would cost you -- the same amount of money
to rent a studio an cameras and the staff to produce
the show is the same size, sop the economics going in
are different, and so it would not be divided in half.
You could do it as an exercise in mathematics, but
that would be all that we'd represent.

The Sally Show was sold in a half-hour form
before it became in 1990 an hour form.

0] I wasn't trying to look at it from the cost
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side, I was looking at it from the revenue side
because I thought that's what Exhibit B --

A No, but cost does affect revenue because we
have to sell the show for enough money to make money
on it. So, we can sell a lower cost show for less
money than we sell an expensive show.

0 We had figures, I think, in the record last
year concerning movies, which are typically two hours,
and we had half-hour fiqgures for those. You're saying
that we cannot compare those half-hour figures for
movies to the half-hour figures for the Donahue Show?

A You could do it, but it's an exercise in
mathematics. You can say that's what a half-hour of
the hour show would have been worth if you cut it in
half, but if you truly had a half-hour show, it would
be operating on its own set of dynamics, and it could
be different.

0 Okay, fair enough. Let me ask you to turn
to your advertising study, which is Exhibit H. Let me
just direct your attention for a moment to page 16.
Up at the top there, you say that "the wvalue of
advertising time on Multimedia's leading program,
Donahue, gives the Tribunal a quantitative measure of
the marketplace value of this program", correct?

A Yes.
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Q And you go on to cite Mr. Cooper as
authority for that. |
A Yes.
0 The advertising study that you have
presented here 1is similar to one that vyou have

presented in past Phase II proceedings, is that not

correct?
A That's correct.
Q Let me hand you a copy of a portion of your

testimony in the 1986 Phase II proceedings. I don't
think it needs to be -- well, let me mark that Sports
Exhibit 8-X.
(Whereupon, the document
was marked for
identification as Exh.
No. JSC 8-X)

Sports Exhibit 8-X consists of the first
page and Exhibit 4 of Mr. Thrall's testimony in the
1986 proceeding. And I have a copy of your complete
testimony in that proceeding, Mr. Thrall, if you'd
like to refer to it anytime.

Do you recall having done that advertising
study for the Tribunal in the 1986 Phase II
proceeding, Mr. Thrall?

A Yes.
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Q Was the methodology of the study that you
did in 1986 different from the methodology that you
used to do the study here for 19902

A I think it was very similar other than the
non-Local being removed for the 1990.

0 That's the point you referred to earlier
this morning about --

A That's right.

0] Incidentally, in vyour 1990 study, you
selected what, I think 20 markets, is that right?

A It looks like about 20, and 20 is what I

recall.
0] Did you personally select those markets?
A No, we couldn't do that because we had no

control over what markets the agency that gave us the
figures represented. And so we had -- we told them to
spread the markets so that it was a mixture of large,
middle size and small markets, but they were limited
to markets in which they represented the station that
carried the program.

0 Were there any other criterion other than
that you wanted a number of large, medium and small
markets represented?

A No, that was it.

0 Did you tell them how many markets you
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wanted data from?
A I think we picked 20.
0 And is that basically the same methodology
that you followed back in the 1986 proceeding?
A Yes.
Q Mr. Thrall, I have a copy of the Tribunal's
Final Determination in the 1986 Distribution
Proceeding, and let me just read you a line here from
page 16154 of Federal Register Volume 54. It says,
"Multimedia's advertising and timings of this were
sufficiently impeached by MPAA to preclude any finding
of changed circumstances", do you recall that?
A Not specifically.
0 Do you recall how it was that Dennis
impeached you on that?
A No, I'm sorry.
MR. GARRETT: Do you want to tell me,
Dennis?
MR. LANE: ©No, I certainly don't.
(Laughter.)
MR. GARRETT: You mean I've got to do this
all by myself, huh.
MR. LANE: It's a tough standard to live up
to, Bob.

MR. GARRETT: I'm not going to argue with
NEAL R. GROSS

COURT REPORTERS AND TRANSCRIBERS
1323 RHODE ISLAND AVENUE, N.W.
(202) 234-4433 WASHINGTON, D.C. 20005 (202) 234-4433




10

11

12

13

14

15

16

17

18

19

20

21

22

23

24

25

727
that. Ten years I've been in your shadow.
BY MR. GARRETT:

0 Do you recall any discussion in the 1986
proceeding as to the representativeness of those
markets that were chosen in that particular year?

A I'm sorry, I don't recall the specific
discussion of that question.

Q Do you recall Mr. Lane asking you about
whether or not the ratings and shares of Donahue in
those markets selected for your study were, on the
average, greater than the ratings and shares in other
markets?

A I can't specifically recall that. I would
have to refresh my memory by going through the
transcript of the testimony.

0 Well, in the Tribunal's Final Determination
on page 16151, they say, "MPAA analyzed the selected
21 markets and found that Donahue in those markets had
an average share 27.5 percent higher than the average
share for Donahue for all television markets", citing
the MPAA exhibit. "Since advertising revenues are
tied to the share a program gets, use of higher share
markets tend to distort the advertising study." Do
you recall that conclusion of the Tribunal?

A Yes.
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0 Now, did you instruct the people at the
advertising agency to ensure that the markets they
selected had average shares comparable --

MR. LANE: I'll object to the question as
no foundation. Ask him about the 1990 markets. He
hasn't produced any foundation of what the shares were
in the markets selected in 1990 nor has he produced
any evidence about what the shares were in other
markets in 1990.

MR. GARRETT: I beg to differ. I think
that information is, in fact, included in Sports
Exhibit 6-X that I put out earlier, but I'm not going
to rely on that. I simply want to know what he asked
the folks at the advertising agency to do.

MR. LANE: If you ask that question, I
won't object to it.

MR. GARRETT: I thought that's what I
asked.

BY MR. GARRETT:

o] Mr. Thrall, did you ask the folks at the
advertising agency, who provided you this information
from in H --

A Did I ask them --

Q I haven't finished.

A I'm sorry.
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0 It takes a while.

A I'm sorry.

0 I not only get paid by the number of
questions I asked, but the length of the questions.

Did you instruct anyone at the advertising
agency to provide you with data from markets that had
the same average share of viewing for Donahue as
Donahue gets on a national basis?

A No.

) Can you tell me what the average -- by
referring to the Arbitron Syndicated Program Analysis,
can you tell us what the average rating and share was
for Donahue in 19902

A I believe in this Arbitron document, they
would refer to the bottom figure, the Sunday through
Saturday, Sign-on to Sign-off figure, as being a 6
rating and a 22 share.

Q And now you're referring to the first page
there, or actually page 1057, up on the top, left side
there, is that right?

A Yes.

Q Does that accord with your recollection of
what the average rating/share of Donahue was on a
national basis in 1990?

MR. LANE: Excuse me -- this is May 1990.
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The exhibit only relates to May 1990.

THE WITNESS: That's right. There are four
sweeps, with the largest amount of viewing taking
place in November and February, and the lowest taking
place in July, and the second to lowest in May. So,
I'm sorry, I don't have a figure for each of the sweep
periods. I would have it only in Nielsen, if I had
it, because we don't use Arbitron. So, I don't know
whether this is representative of the ratings and
shares of 1990, or not.

BY MR. GARRETT:

Q Well, Mr. Thrall, let me refer you to
Exhibit H. The data there is taken, the selling
prices, for 30 seconds during the second quarter of
1993, is that right?

A Yes.

o] Does that include the month of May?

A Yes, it would.

Q Are the selling prices for the second
quarter, since you raise this issue, are they
different than the selling prices for the first,
third, and fourth quarters?

A That would all depend -- it depends on what
you're talking about. It is a complex question to try

to reduce to a simple yes or no answer. If you're
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talking about barter advertising that we sell, that is
not affected by this at all. The barter advertisers
don't even look at either the Nielsen ROSP or this
Arbitron. They will deal with the NTI rating because
the NTI is what governs national spot sales.

As far as an individual station is
concerned, they will use the full book. So, if you
went through and went market-by-market, you wold see
what those individual shares are, and those would be
the dynamics on what advertising in an individual
market would be. So, this national share may be based
the advertising actually sold during this quarter,
which would be April, May and June, and this book
would probably come out somewhere around the third
week of June, would not necessarily be directly
related to this, and the barter wouldn't have anything
to do with it.

0 Let me ask you this. Would the ratings and
shares of Donahue on these 21 stations that you
picked, be on average the same as the ratings and
shares on all of the stations?

I don't know.

A
0 In any sweep period, do you know?
A I don't know.

Q

Now, if I look at your testimony that's
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included here in Sports Exhibit 8-X, what was the
total dollars that you projected having been spent on
advertising for Donahue in 19867

A $182,782,538.

Q And the number that you project here for
1990 is what?

A $173,133,542.

o] Now, just simply looking at these exhibits,
that suggests a decline in the advertising revenues
attributable to Donahue, from $182 million to $173
million over this period, is that correct?

A Yes.

Q Does that accord with your understanding of
what actually happened with the Donahue during this
period? Did the advertising revenues, in fact,
decline?

A Well, they certainly declined some in this
study. I'd have to limit it to this study.

0] Does this study not accurately reflect what
happened to the advertising dollars?

A The study in both years is a reasonable
approximation, and it was only presented as a
reasonable approximation, not as an exact figure. And
so this figqure would vary some, and since these

figures are $9 million apart, it's possible that there
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could be a $3 or $4 million wvariation in =- which
could change them. It could either increase or

decrease the difference, depending on how it happened.
So, I could only speak to in this advertising study,
this is what this study produced. 1I've only tested
this against the advice of the chief of -- of our Vice
President of Finance, that these figures are
reasonable figures. We are not presenting them as --
we are not discussing what our actual sales revenues
for those years are.

0 Let me ask you to turn to Exhibit C in your
study. Now, do I understand this exhibit correctly,
Mr. Thrall, that it refers only to hours of
advertiser-supported syndicated programming?

A That's correct.

Q And is that true also for the exhibit that

you have here, Exhixbit F? Is that also limited to

revenues for advertiser-supported syndicated
programming?
A Yes.

0 Let me go back again to the different types
of licensing of programming, and let's just focus on
Exhibit F for a moment. Here you are providing us
with the revenues attributable to barter and cash-

plus-barter programming, is that right?
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A Well, the source of this 1is an ASTA
Advertiser Syndicated Television Association study.
I don't have the background here. I don't think that
has anything to do with cash sales. Are you talking
about the hours?

Q Right now, I'm focusing on Exhibit F here.
It talks about the increase in revenues for syndicated
programming. I want to know, are you referring to all
syndicated programming there, or just to syndicated
programming sold on a barter basis?

A It would be the barter syndication sold in
barter and cash/barter.

0 Okay. And this doesn't provide us then
with any data about what happened to the cash sales
during this particular period, does it?

A No.

Q Do you have any general understanding of
what happened to the cash sales during, say, the
period 1989 to 1990?

A No, other than I've already testified on
the increase that King World and Multimedia reported
in their 10-K reports, which shows -- I forget the
exact percentage, but tremendous growth in that
period.

0 King World.
NEAL R. GROSS
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A King World and Multimedia, not in '89 to
'90, but we reported on the '84, '85 through '90.

Q Would it be fair to say King World is sort
of the leading barter syndicator in this country?

A Well, King World certainly has three of the
most successful programs in syndication, in Wheel of
Fortune, Jeopardy and Oprah Winfrey. Those are
cash/barter programs, but whether or not in barter
they are the leading syndicator -- and, you know,
just, if I can, barter is trade. I think when I
discussed barter programming earlier, I said we "gave"
the program to the stations and they "gave" us spots,
that's a trade. Of course, the air time on a
commercial station is the only thing it has to make
money, and so we "trade" for that air time. So,
barter is not a giveaway to the stations. As a matter
of fact, barter may be determined to some degree on
the economics of whether a program is a growing
program, an established program, or a declining
program.

In a growing program, if you sign a two- or
three~year cash sale contract and your program does
much better, you can't renegotiate the fee until the
end of that license period whereas, if you're in

barter advertising, if you get high ratings, you can
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immediately sell that audience that you can
demonstrate that you have, so the return on barter to
the syndicator is much quicker and more responsive.
I just wanted to correct that this is not a giveaway
situation, this is two ways that the syndicator makes
some money, and whether they make it in cash sales, or
in barter sales, or a combination of the two.

Q Just so that I'm clear, Mr. Thrall, Exhibit
F does not provide the Tribunal with any information
concerning what was happening to cash licensing fees

for syndicated programming during the years, is that

correct?
A Yes.
0 And I'm asking you as an expert in this

industry here, do you know what was happening to the
cash licensing fees for syndicated programming during
this period?

A Well, I'm sure they were increasing, but I
don't have a specific beyond what -- King World, for
example, since I'm talking King World in my testimony,
from '89 to '90, their revenues increased 14 percent,
and they attributed that increase in their report, to
increases in cash license fees for Oprah. So, at
least in that indication, there was a 14 percent

increase, but I don't have a figure on what the total
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industry did.

Q If I were in your position, I'd rely on
King World, too, but what I want to do is know about
the rest of the industry and what was happening to the
cash licensing fees.

A Multimedia Entertainment made more money in
'90 than it did in '89. King World did, too, and
that's about as far as I can go on that.

COMMISSIONER GOODMAN: What was the year
that King World started negotiating longer-term deals,
was that in '90, or was that more recent than that?
THE WITNESS: No, I think the longer-term

deals have been going on since '90, and possibly
before '90. Stations have liked the multiple-year
deals because they can predict their programming costs
over a longer period of time. And for a syndicator,
it gives an indication of income. The only place
where it doesn't work out for the syndicator is when
you have a program that's growing. If you've got a
program that's declining, you're better off having a
long-term deal because then you have some revenue
continuing that might otherwise not. But I think
those multiple-year deals began before 1990. They are
very commonplace today.

MR. GARRETT: Let me have marked for
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identification at this point, Sports Exhibit 9-X, a
document taken from the May 31, 1990 issue of TV
Program Investor, a Paul Kagan publication.
(Whereupon, the document
was marked for
identification as Exh.
No. JSC 9-X)

BY MR. GARRETT:

0 Mr. Thrall, are you familiar with Paul
Kagan?

A Yes.

Q Are you familiar with his publication, TV

Program Investor?

A Yes, I am.
0 Do you receive that publication?
A No.

Q Are you aware that the MPAA relies on other
Kagan data in other portions of their case here?

A I have no personal knowledge of that.

Q Let me ask you to turn to the fourth page
of Sports Exhibit 9-X, to the table called Broadcast
TV Syndication Revenues From 1975 to 1999, do you see
that?

A Yes.

Q I've underscored the year 1990, do you see
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that?

A Yes.

0 If you look under the column called Barter,
it has the figure of $1,175,000,000, do you see that?

A Yes.

0 Now, is that the number that's supposed to
be comparable to the $1.2 billion that you have here
in Exhibit F, barter revenues?

A I'm not sure.

0 Mr. Thrall, as I understand it from this
table here, the affiliated Network stations -- Network
affiliated television stations ~-- were paying less for
syndicated programming in 1990 than in 1989, a
difference of $611 million to $599 million. Is that
consistent with your understanding of the industry?

A Well, I don't have any knowledge on this
PKA Analysis or the Butterfield Communications Group
estimates, so I really don't know. I look at it and
I see they show 611 in '89, they show 610 in '91, they
show 599 in 1990, for an industry segment.

It's not consistent with my understanding
of what's happening in the marketplace with our
programming.

0 I understand, but the Tribunal is going to

be dealing with all syndicated and not just Multimedia
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programming, and my question goes to all syndicated
programming. Is it not a fact that broadcast stations
were paying less for syndicated programming in 1990,
on a cash basis, than in 19892

A I wouldn't make that assumption on a Paul
Kagan statistic.

0 You wouldn't rely on Paul Kagan?

A No.

0 I'1ll have to bring it back to the next MPAA
witness on that one.

Let me ask you this. You cite in your
testimony an article by Marianne Paskowski, do you
recall that -- an article of January 1, 1990 edition
of Electronic Media? Do you recall citing that?

A Not isolated.

0 Page 3 of your testimony.

A Okay. Yes, that's right.

Q Did you review the entire article that Ms.
Paskowski had written?

A I may have read it. I don't recall the
entire article.

0 I'd like to have marked as Sports Exhibit
10-X the article I just referred to.

(Whereupon, the document

was marked for
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identification as Exh.
No. JSC 10-X)

Mr. Thrall, the article that has just been
marked as Sports Exhibit 10-X, do you have that in
front of you?

A Yes.

0 Could I ask you to review and tell me if
that's the article that you're referring to there on
page 3 of your testimony.

A (Perusing document.) Yes, this is the
article.

0 Let me just direct your attention to the
portion that I've underscored, and anytime you want to
refer to other portions of the article, feel free to
do so.

It says up there in the first paragraph,
"The heady euphoria of the first-run syndication
business in the early 1980s declined by decade's end
into a sobering reality", do you see that?

A Yes.

Q Do you agree with that statement?

A No. I would say that what happened in our
reference to the 1986 is to lower rated syndicated
programs, and the lower rated syndicated programs did

run into a very difficult situation. The article
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quotes USA Today, which Grant Tinker, with great
fanfare -- and Steve Friedman -- took out into the
marketplace without a pilot, and they produced a bad
program and it failed. So, bad programs failed in
1986, as they will continue to fail today.

The higher rated programs produced by
syndicators continued to flourish through the decade.
And so while it is true that the marketplace for less
quality product became more -- was diminished and
became more competitive, the sobering reality was for
people who were dealing with the secondary product.

o] Can you give me examples of the less
quality product? I assume you're referring to
particular types of syndicated programming here.

A It's difficult to name specific programs.
There are some failures indicated in here and, if you
looked at the programming that these syndicators had,
those would be programs that would fit the general
description. Right off the top of my head, I can't
recall specific programs.

0 Which ones were the success stories?

A Success stories? Tribune, Multimedia,
Paramount, King World.

o] Everything that they syndicated?

A I didn't say everything. No, bad shows
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still failed in that decade, but good programs
succeeded. Whereas USA Today failed, Inside Edition
succeeded. Entertainment Tonight succeeded, and the
reality programs succeeded -- America's Most Wanted --
other genres of other types and styles of programming
succeeded. But there were programs that failed in
there, but it was not that the nature of syndication
in the '80s reached a point where it was in decline.

o] Have you looked to see how these more
successful shows faired in the 1990 MPAA/Nielsen
viewing study?

A No, I haven't.

0 Let me direct your attention down to the
bottom of page 1, to the next portion that I've
marked. It says, "But by decade's end, suppliers of
first-run shows agreed that the marketplace was
undergoing a fundamental change that could only
diminish their business in the next decade". Do you
see that?

A Yes, I see that.

Q Do you agree with that statement?

A I think for some first-run syndicators,
that was true. I think that was also true of some
Network presidents who felt that Network television

was a declining art that was going to go in the dumper
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and be replaced by cable. Certainly, that opinion was
held by some people. I don't happen to agree with
them.

Q The next portion that's marked here on
Sports Exhibit 10-X, do you see that? "If they have
to pinpoint a time", do you see that?

A Yes.

0] Without me reading the whole thing, do you
agree or disagree with that statement?

A There's no question that in 1986 it became
more competitive, and there was a weeding out of a
lower rated program.

Q You say that by 1990, the marketplace for
syndicated programs was still soft?

A I didn't say it was soft.

0 No, it says that in the article that you
rely on here. I asked whether you agreed with that.

A I quoted from the article. I don't
necessarily agree with everything that the writer said
in the article. ©No, I wouldn't say that 1990 was
soft.

0 Let me direct your attention back to Mr.
Kagan's piece here, Sports Exhibit 9-X, the first
page, do you see that?

A Yes.
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Q In the second paragraph, I've also
underscored a sentence that says, "Hardest hit have
been the theatrical movie packages, but an
overabundance of sitcoms and the near-total rejection
of hours by TV stations have contributed to the

decline in cash license fees", do you see that?

A Yes.
Q Do you believe that statement is accurate?
A Movie packages and sitcoms, which would be

primarily off-Network, and rejection of hours, I

believe, in this context, refers to off-Network hours

0 Hour-long programs.

A -- hour-long programs, but off-Network as
opposed to first-run syndication, and those programs
that went into syndication didn't do well at that
time. When Mary Tyler Moore went into syndication, it
didn't do well. When Laverne and Shirley went into
syndication, it didn't do well. When Marcus Welby
went into syndication, it didn't do well. When the
Fugitive went into syndication, it didn't do well.
Run For Your Life didn't do well. Peyton Place didn't
do well.

So, throughout the history of television,

there have been programs that were on the Network that
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went into syndication and didn't do well.

At King World, shortly before 1986, going
back a very few years, was a company that syndicated
Paul Strassle's Tax Tips and Merl Lovett (phonetic),
the Butcher, three-minute pieces on how to debone
chicken, and this little company came up with Wheel of
Fortune, which became the great surviving game show,
and then the second one was Jeopardy, and then in '86,
this year of decline, launched Oprah Winfrey which
became a phenomenal overnight success and propelled
them into being now a major player. They could have
very easily been one of these lower rated people who
disappeared in '86, had they made different programs.
So, good programs succeed, bad programs fail. If we
make wrong decisions in a given year, we may have more
failures. If we make good decisions, we'll have more
successes.

Q Does that chicken program show up in the
MPAA study?

(Laughter.)

The next portion I've underscored here in
Sports Exhibit 9~X says "The stations, especially the
independents, see themselves in control of a buyer's
market. After paying up for product throughout the

heady early 1980s, they are now using their clout to
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buy selectively and at lower prices". Is that a fair
statement from Mr. Kagan?

A Well, certainly not, as far as Multimedia
is concerned.

Q Multimedia is sort of the exception here?

A No. 1I'm sure that would be true of many
other syndicators. Fox came along in 1986, and that
took a lot of independent stations -- took programming
from independent stations, and this is why some of
this lower rated programming that had found a
marketplace in independent stations was under pressure
in 1986, and much of it did not survive and, in those
cases, those programs were in trouble.

Programs that were syndicated primarily to
affiliated stations wouldn't experience that same kind
of pressure. So, I don't think you can extend this
broadly across the entire industry, although I think
it was true for the independents and stations that
relied primarily on independent -- or syndicators who
rely on independents.

Q I'd like to mark for identification a
series of articles as Sports Exhibit 11-X.

(Whereupon, the document

was marked for

identification as Exh.
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No. JSC 11-X)
Mr. Thrall, the first page of Sports
Exhibit 11-X is taken from the Television Programming
Source Book for 1989. Are you familiar with that?

A No, I'm not.

Q It was actually a book that we received
from MPAA in the 1989 proceeding. Let me just ask you
to turn to the second page of Sports Exhibit 11-X,.
Television: The Business of Programming. Do you see
the portion that I've marked there?

A Yes.

0 It says, "The entire syndication business
seems stalled in traffic; television stations grope
through a foggy economy with little money available to
fuel the new productions that distributors need in
order to shift into passing gear. And the glut of
programs that are out there on the highway leaves
little room for newcomers". Is that an accurate
statement?

A For 1988 and '89?

Q Yes.

A I wouldn't have bought into that.
0 What about for 19907?
A I think that good programs succeed, and

certainly what we've seen happen in the launching of
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new programs and the acceptance of new programs,
especially first-run syndication, has indicated this
was not the "end of the road". There was a recession,
there may still be a recession, maybe it was a
depression, but there were certainly pressures and the
business was difficult, but all business was
difficult. This was not the "sunset" for syndicated
television. It continued to prosper and grew beyond
1990 into 1993, and continues to.

0 You referred earlier to hour-long shows, do
you recall that?

A Hour-long off-Network programs? Yes.

0 On the next page of Sports Exhibit 11-X,
the portion I marked there, it sates, "As a general
rule, hour shows have more difficulty in syndication
because of, among other reasons, a glut in off-Network
and first-run half-hours in the pipeline”. Would you
agree with that statement?

A Well, our industry is a great "me, too"
industry, and if somebody runs an hour off-Network
program and it succeeds, then everyone decides that
that's the thing to do. And if somebody runs one and
it fails, then they decide that that's the thing to
avoid. And the conventional wisdom in this article,

as written, was that hour-long off-Network programs
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don't work as well as half-hour off-Network programs
work.

Q Would that be true for 1990 as well as when
this article was written?

A I believe that trend probably continued
into '90.

Q In the next portion that I've marked they
say, "There's a lot out there from which stations can
pick and choose, particularly in the barter category.
With so many barter shows huddled in the middle-share
ranges, stations are finding themselves n the driver's
seat, demanding that distributors go the extra mile in
order to make the sale". Now, would that be an
accurate statement as applied to 1990?

A It may be a little overdramatic and go
beyond what I would think the true situation was.
They are referring to barter shows, and there are two
reasons why you go barter. One, you go barter because
you think the stations have a cash supply problem and
they would rather give up inventory than they would
cash dollars. The other is that the syndicator is
looking for a faster return on a growing show that it
has confidence in the ratings growing and doesn't want
to tie it up in a long-term cash contract.

If you decided that the way to get a
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second-rate program in the marketplace is to sell it
in barter so that the station's won't have to make a
cash outlay, you still have got the problem that your
program has got to compete in the marketplace because,
whether the stations are dealing with all of the
inventory or merely half of the inventory, the only
way they make money is by selling spots.

So, in this period, were there syndicated
shows that were put out in barter that didn't have the
quality to succeed? Yes. Would they have had to have
gone to extraordinary means to get clearance? Yes.
But that doesn't necessarily -- isn't a blanket that
goes over the entire barter industry.

0 I'll try to pass through quickly some of
the remaining articles here. Turn to the one where,
in the upper, right-hand corner, it's got the letter
"B", do you see that?

‘A Yes.

0 May 23, 1989 edition of Broadcasting
Magazine, do you have that before you?

A Yes.

0 Let me just go to the second portion I've
marked there, second passage, over in the first column
on the left. It says, "The seller's market of a few

years ago has given way to a buyer's market today,
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with stations able to select from a larger pool of
product and also less willing to pay top dollar for
one show when there are others that may fit their
needs at sometimes half the cost". I believe they are
only referring there to off-Network sitcoms.

Do you feel that that statement would
actually reflect the situation in 1990, the year the
Tribunal is concerned with?

A Well, we've not been involved in the
selling of off-Network sitcoms. I would only quarrel
with the idea that a station would be Willing to take
a second-rate program because it would cost less. I
don't know of any successful broadcaster who would
program.his station with lesser quality programming
and think he was going to succeed, because there is
nothing as expensive as a program that doesn't work.
As a program director who made a fatal error in buying
Peyton Place, which I've already said didn't work in
syndication, we had to write that off. Marcus Welby
was such a bad program that it not only didn't perform
in its time period, so many people left you that the
next two or three hours didn't have any viewers
either. We couldn't afford to run it off anywhere on
the schedule, so we ate it. There's no cheap price

for a program you can't put on-the-air. So, the idea
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that somehow -- if there's a lot of competition of
good programs, certainly that makes it tough but, if
the competition is cheaper programs, cheap programs
generally are not cheap.

I don't know if I answered your question,
I hope I did.
0 Certainly.
The next article here I have marked up in
the top corner with a "C", do you see that, in the May

7, 1990 issue of Broadcasting Magazine?

A Yes.
Q Let's focus on the first passage marked,
over there in the left-hand column. It says,

"According to a number of television station managers
around the country, the glut of off-Network sitcoms in
syndication has resulted in dramatic declines in
license fees for many of the comedies new to the
marketplace. In some cases, managers suggest license
fees for shows are half or less what they might have
been several years ago, when sitcoms were selling at
record highs". Is that an accurate statement as
applied to the year in question, 19902

A I think it's accurate, but I think you have
to go back and look at what happened with Happy Days

and Laverne and Shirley, to understand what happened
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in the marketplace. Well, we go back to MASH, really.
MASH came out and was a very reasonably priced program
and, in fact, it became so successful that it's second
-~ whatever runs they sold in the first contract, the
second contract in the same market sold for even more
money because MASH became an extremely successful
program. They had underpriced it when they took it in
the marketplace.

When Happy Days came off of the network,
the conventional wisdom was that no sitcoms, because
sitcoms were now producing 20 or 22 episodes a year,
would ever be able to accumulate the number of
episodes to be successful in syndication. And so
Paramount, I believe, came out with sealed bids for
Happy Days, and stations bid double and triple what
they had bid for MASH. And they opened the bids and
the winning station got the program. And then Laverne
and Shirley came out. And they said, well, Happy Days
was the last I Love Lucy except for Laverne and
Shirley and, again, it was a sealed bid situation. We
were smart enough to pay them so much money they
didn't do sealed bids in our market. And it didn't
work, but that set a new high.

So, we saw these rates go from MASH to

Laverne and Shirley in a huge, huge leap. And then in
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this period, we're seeing these markets decline, but
there were record prices paid immediately prior to
this. So, the decline perhaps was a "return to
reality", but it still -- still, successful programs
commanded very strong dollars. It wasn't a collapse
of a marketplace.

0 Mr. Thrall, let me ask you again to refer
to Sports Exhibit 9-X, the Paul Kagan articles from
May 31, 1990. Do you have that?

A Yes.

0 Let me direct your attention to page 2 of
that exhibit. I have underscored under the 1989 and
1990 columns, two figures. Do you see that 32 percent
and 30 percent?

A Yes.

0 Now, my understanding is that the data
shows that the independent stations paid 30 percent of
their budget in 1990 for syndicated programs, which
was a decline of 2 percent from 32 percent in 1989.
Is that consistent with your understanding?

A I really have no experience in programming
an independent station. We owned one for a very brief
time and I did a little bit of it, but it was -- that
was in '83 and '84. If this 30 percent, which seems

to continue on into the future, is accurate -- and I
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don't know if it is or not -- that decline would be
consistent of the growth of the Fox Network, the
reduced number of available programs for syndicators
to get on independent stations.

Q On the next page, you give some data
concerning Network affiliates for 1989 and 1990. Do
you have any understanding of what the Network
affiliates were paying for syndicated programming
during those two years?

A Well, from a statistical basis, I would say
that there's literally no change there. Forty-one
percent, 41, 42, 41. 1If there was a drop, it was in
'91.

Q Mr. Thrall, Kagan refers to CPM, cost per
thousand, are you familiar with that term?

A Yes.

0] Would you tell the Tribunal how that works,
cost per thousand?

A Well, it used to be very simple and we
could deal with it very effectively. It used to be
the cost per thousand, of reaching a thousand homes.
In other words, if you reached 5 million homes, that's
5,000 thousands, and if you then would sell those
homes to an advertiser for $5 a cost per thousand, you

would have $5 times 5,000 or 25,000 for that 30-second
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spot. However, in practice, almost nobody buys homes
today. Advertisers are much more sophisticated, so
they buy women 18-49, they buy adults over 50, they
buy children, they buy minorities, they buy -- various
target audiences that they have in the CPMs go up and
down, so in selling CPMs, vyou try to sell to
advertisers that want the audience that you have. It's
not only important that you have a lot of homes, but
that within those homes you have the key demographics
that the advertisers that you're trying to sell to
have.

0 Now, your familiarity with the MPAA/Nielsen
study over the years, and all they measure are total
homes, isn't.that right -- total homes and hours?

A That's right.

Q But the number of households that one
reaches -- strike that. You can have different costs
per thousand for different programs, correct?

A Yes, for different programs and for
different demographics within the same program.

0] You can have two and that each reach 10,000
households, but in the broadcast industry advertisers
might pay different amounts for those two programs?

A Yes, between shows and within shows Say,

Block Drug, adults over 50 years of age. So, if you
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have Lawrence Welk which delivers primarily an over-50
audience, or did, then you could sell almost all of
your viewers to Block Drug. If you had a program that
appealed to 18 to 49 adults, Block Drug was not going
to pay for that, they were only going to pay for the
people you got over 55. You wouldn't sell that young
show to Block Drug unless you couldn't find somebody
else to sell it to but, if you had to, you'd sell it
to Block Drug. So, within a show you'd get varying
degrees of success on matching the demographics with
the needs of the advertisers that are there.

0 On pages 18 and 19 of your testimony, you
referred to carryovers such as advertising during
regional sports programs, do you see that?

A Yes.

0 And you give a figure there of $102 million
for the advertising in regional sports programs,
correct?

A Yes.

Q What is the source of that number?

A I believe that's the ©National Cable

Television Association Cable Television Development

publication.
Q Do you happen to know how that number was
derived?
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No, we used the published figure.

Do you know what a regional sports network

is, Mr. Thrall?

correct?

L T I

10 PO

A

Q

A o B R C

I think so.

Are you familiar with Home Team Sports?
Not specifically.

Ever heard of the Orioles?

Yes. Is that Home Team Sports?

Yes.

Where are you from again?

Right now, I'm from New York.

Are you familiar with the Sports Channel?
Yes.

Madison Square Garden Network?

Yes.

Those are regional sports networks,

Yes.

The data that you have here is intended to

show what the advertising costs were on networks such

as MSG Network and Sports Channel, as examples?

A

Cable advertising during regional sports

programs, yes.

Q

Do you subscribe to the MSG Network or to

Sports Channel?
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A No.
Q Are you aware that there are separate
subscription that cable operators or cable subscribers

have to pay in order to get those program services?

A Yes.
Q Do you have any idea what those fees are?
A No. We operated a regional sports for one

year with Anheuser-Busch, and the attempted to sell it
for $14 a month, and couldn't, and it went out of

business after a year, but I'm not familiar broadly

with what -- I know it's less than $14.
Q How long has MSG been in business?
A I'm not sure.

How about Sports Channel?

I couldn't tell you.

Q

A

0] Home Team Sports?

A Don't know.

0 Sports Channel in Chicago?
A Don't know.

0 Any of the other regional sports networks
around the country, do you know how long any of them
has been in business, or the kinds of revenues that
they derive owing in part from advertising revenues?

A Our venture was in '83-'84, and it didn’'t

work. Of course, the year we tried it, we had the
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Royals and the Cardinals and the Reds as the backbone
of it, and the year we did it they all finished last.

(Laughter.)

0 Impossible, the Cubs always finish last.
A We edged them out. We went from the best
team in baseball to the worst team. A year later, I
think, Kansas City played St. Louis for the World
Series, but it was a little late. So, I would suspect

that these things all started after 1984.

0 Do you know how many were in existence in
1990°?

A No.

0 It is true, 1is it not, that these regional

sports networks derive a good chunk of their income

from sources other than advertising, isn't that

correct?
A Yes.
o] From subscription fees, in particular?
A Yes.
Q And these are fees that cable subscribers

would pay on top of whatever they pay in order to get
the Basic service, typically, right?

A Yes.

Q On page 6 of your testimony, in the first

full paragraph there you talk about the freshness of
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programs like a Donahue, the immediacy of those
programs?

A Yes.

Q What is the significance of that for the
Tribunal's purposes? What's the significance of the
fact that it's live programming?

| A Well, this is fresh product. As I say, we
did 210 -- or did in 1990 -- 210 first-run programs.
It's topics that are current, dealing with things that
are happening today. Oprah Winfrey just went down and
covered the killing of tourists in Miami. Donahue was
at the World Trade Center within hours of the bomb
explosion. So, they do topical things in a very
timely nature, and it's fresh programming, and that's
of value to a cable operator to have that. There are
some cable services that are all rerun programming.

0 They are not very valuable, are they?

A I don't know, I'd have to look at them. I
know a couple that are for sale.

MR. GARRETT: I have no further questions.
Thank you very much, Mr. Thrall.

CHAIRPERSON DAUB: Thank you, Mr. Garrett.

We'll take a short five-minute break and we
will come back with Mr. Stewart's cross-examination.

(Whereupon, a short recess was taken.)

NEAL R. GROSS
COURT REPORTERS AND TRANSCRIBERS
1323 RHODE ISLAND AVENUE, N.W.
(202) 234-4433 WASHINGTON, D.C. 20005 (202) 234-4433




10

11

12

13

14

15

16

17

18

19

20

21

22

23

24

25

763

CHAIRPERSON DAUB: Back on the record. Mr.
Stewart, will you proceed.

MR. STEWART: Thank you, Madam Chairman.

Mr. Thrall, I'm John Stewart, and I'm
representing the National Association of Broadcasters.

COMMISSIONER GOODMAN: Would you Jjust
introduce for the record, the gentleman sitting next
to you on your right?

MR. STEWART: Yes, indeed. This is Ben
Ivans, who is Associate General Counsel of the
National Association of Broadcasters.

And I must say that it's a little strange
to be on the cross-examination side of the room from
you, given our history. In fact, I'm sure that if it
hadn't been for the other peace accords signed in
Washington this week, there would have been a lot more
public attention focused on how historic an event this
actually is.

(Laughter.)

CROSS-EXAMINATION

BY MR. STEWART:

0 You probably have testified more than eight
times against MPAA, when you count direct and rebuttal
testimony, isn't that right?

A Probably, yes.
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Q In all, maybe ten or 12 times, is that
fair? A lot of times Dennis Lane was the cross-
examiner as opposed to the person who presented your
direct testimony, correct?

A Dennis or his co-counsel.

MR. LANE: That just shows how broadminded
we are.
BY MR. STEWART:

0 And in those years of testimony, it's in
the record of the Tribunal's proceedings, but let me
just ask you a few of the significant points. You
presented testimony and evidence that the MPAA viewing
study was not a proper measure for the value of the
programs that Multimedia represented, is that correct?

A Yes. Through most of this period, there
were five criteria, and we maintain that a proper
allocation of the Copyright Tribunal funds should be
based on a presentation addressed to all five criteria
and not limited to the Nielsen study alone.

Q And, further, you testified that the MPAA
diary-based viewing study because of the way the list
of stations was selected underrepresented certain
kinds of stations that were carried as distant
signals, to the detriment of programs like those

represented by Multimedia, isn't that right?
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A Yes, I testified that there were problems
with the diary system which was employed as coming out
with besides exact audience levels for programs. As
far as the Nielsen study on broad issues, it's the
best thing that we've got to go on and probably is the
most accurate thing, but my objection was to say that
this program on this station at this hour did this,
and then base the entire allocation from the Copyright
Tribunél on that.

Q Well, you did more than that, didn't you?
Didn't you testimony that because programs produced by
Multimedia were often syndicated to Network affiliated
stations and because MPAA's non~-randomly selected
sample on which it measured viewing disproportionately
underrepresented Network affiliates, that programs
appearing on Network affiliates, including yours, were
not fairly represented in the MPAA viewing study?

A Yes, that is true. The study originally
was limited as to the number of stations that were
involved, and it was limited, I think, to the four
rating sweeps. As we evolved over the years, it was
expanded to include more stations, including stations
other than the independent stations, and it was
expanded to include, I believe, the October and the

March or January rating periods to a certain degree.
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But, generally, yes, you are correct.

0 The final time, the most recent proceeding
in which you presented testimony against MPAA's study
was the 1986 Phase II proceeding, isn't that right?

A I think that's right. Yes, that's correct.

0 And in that case, the last time you
testified about the study, you did testify that when
you looked at the Network-affiliated stations on which
your programs appeared, you figured out whether they
were fairly represented in the Nielsen study's list of
stations, that they were disproportionately
underrepresented, did you not?

A Yes.

0 Furthermore, in that same proceeding, you
testified that the addition of the two extra periods,
because of the way MPAA combined the data -- that is,
using six-cycle rather than four-cycle data -- also
unfairly underrepresented the value of your programs,
did you not?

A Yes.

0] You also have presented testimony
consistently in these proceedings that viewing alone
was not an appropriate measure of the value of your
programs which were first-run original talk programs,

is that right?
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A Yes, I just stated we felt the four -- the
five, now four -- criteria should all be addressed in
determining the copyright allocation.

Q And you've presented testimony here today,
in fact, distinguishing your first-run programs from
off-Network reruns, correct?

A Yes.

0 And your position is that your first-run
programs have higher value in the cable marketplace
.than off-Network reruns, correct?

A That's a pretty complicated question to do
a yes Oor no answer on.

Q So, you believe that the off-Network reruns
are more valuable than the programs you've represented
here?

A No, I wouldn't say that, but I can't really
say either side of that is true.

Q Well, then, is there any reason the
Tribunal should give any special consideration to the
evidence vyou've presented about the nature of the

programs Multimedia represents?

A Oh, sure.
0 That's because they are --
A That's very specific, but you asked me to

say that syndication -- that off-Network syndication
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as a group is not worth as much as first-run as a
group?

0 Is that not your position?

A Value to the cable operator? What I've
tried to do 1is equate this against the various
criteria -- benefit to the cable operator, harm to the
syndicator, marketplace wvalue of the program, the
amount of time included -- and it's very difficult to
take those considerations and divide them neatly in
between first-run and syndicated.

I think our first-run programs are
extremely valuable. I think the fact that they are
first-run, and they are fresh, and they are topical,
we do 210, they don't have a back-end, and all of
that, is the reason why these programs are valuable,
and why the first-run syndicator deserves to be fairly
compensated by the Copyright Tribunal. As I say, it's
a complex thing, and to say this is worth more than
that is just --

0] Is it your position now that there isn't
any reason why the Tribunal should take into account
that your programs are first-run and original and
topical --

A I thought I just answered that there was

reasol.
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0 -~ I'm sorry -- as distinguished from the
off-Network rerun programming that is also included in
MPAA --

A My difficulty is to categorize the off-
Network rerun program as a single thing.

0 Well, in presenting the evidence that
you've presented about the nature of your programming
being first-run live talk programming, have you not
had something in mind to contrast it with?

A Well, you can contrast all of our
programming with any of the other programming, but
there's a broad range, a vast range of programs on
both sides. I'm just uncomfortable saying we can take
an aggregate of all syndicated programs and say that
all first-run programs are worth more than all
syndicated programs.

0 Hasn't that been, in effect, the point of
your Phase II testimony, those eight, or ten, or 12
times -- that 1is, that because of the specific
attributes of your programming that you've presented
today, those programs deserve some special premium?

A If you're doing it on the basis of the full
criteria of the Copyright Tribunal, yes, I think
first-run programs are entitled to more compensation

than an off-Network program.
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0 That's as compared with all of the other
programs represented by MPAA?

A But realize that there's a tremendous range
in there, and there can be exceptions. There can be
first-run programs that are not worth as much as a
particular off-Network syndicated show. Certainly, if
we were talking about MASH, you would have to say MASH
was an extremely valuable program. In other words,
it's such a vast range of programming, I think there
are over 5,000 programs represented, that it's hard to
make a blanket statement that just covers them all
but, yves, we feel that first-run deserves special
consideration.

Q As compared with whatever the average is,

or the aggregate of all of those other syndicated

programs?
A Yes.
Q And that is, once again, because first-run

is original. It's not available elsewhere, correct?
Hasn't been run before?

A That's right, it was not available before,
and it's not available to the cable operator on a
full-time basis. That's one of the reasons we decided
to try to create that and offer that to the cable

industry next year.
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0 And you suggested that the fact that such
programs as you've presented here today are live
programs, also merits some special value consideration
by the Tribunal?

A It contributes to that immediacy. It gives
a value to the cable operator, especially with Donahue
and the live phone calls, yes.

Q And you've also suggested that the subject
matter of the programs -- that is, that they are -- or
perhaps better the format of the programs, being talk
programs addressing current events and topical issues,
also makes them deserving of special consideration by
the Tribunal?

A Yes. A huge majority of the television
viewing public watches talk programs. And beyond
that, of those people who watch talk programs, 70
percent watch four or more different talk programs.
And so this contributes a value -- when we say avid
fans, these are avid fans. And a cable system able to
import a talk program into a time period other than
where it's available locally, allows fans to have
alternate choices of when to watch, so if two programs
are against each other, through cable they would have
a chance of watching it in another time period. So,

yes.

NEAL R. GROSS

COURT REPORTERS AND TRANSCRIBERS
1323 RHODE ISLAND AVENUE, N.W.

(202) 234-4433 WASHINGTON, D.C. 20005 (202) 234-4433




10

11

12

13

14

15

16

17

18

19

20

21

22

23

24

25

772

Q Now, Multimedia owns broadcast stations,
correct?

A Yes.

Q Television stations as well as radio?

A Yes.

o] And looking at the Sally Jessy Raphael
program about which you have presented testimony here,
before that program was syndicated, it was broadcast
only on the Multimedia station in St. Louis, correct?

A That's correct. When we decided to attempt
to syndicate Sally Jessy Raphael, we decided to do it
through what we call a "slow rollout". There are two
ways to launch a program. A slow rollout is you put
it on-the-air, you work the bugs out of the format,
you develop it and you polish it, and when you feel
your product is ready, then you go into a full
national syndication. That's what happened with
Donahue, not by design, sort of by accident. Back in
1967, it began as a local show in Dayton, Ohio.

In the case of Sally, we knew we were going
in syndication. We had a station in St. Louis that
said we have a half-hour time period, we'll put it on
the air. And we put it on-the-air, I think, October
17th of 1983, which means next month will be ten

years. We then went out and got three of four other
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stations to carry it. Did that through up to the
following September, and then launched the program
nationally from there.

In the case of Jerry Springer, which is a
show we've just -- we started it in 1991 -- we started
it in Cincinnati, Ohio, and got three or four other
stations to carry it for a year, then we put it out in
syndication, and we moved the program to Chicago. So,
that pattern is one that we have used. That's the
slow rollout.

With Rush Limbaugh, we knew that that was
going to be an immediate success. We went out from
the git-go, tried to get as many stations as we could,
and fortunately did very well. Those are the two ways
to go.

Oprah was the instant for King World,
although it had been a local show in Baltimore and in
Chicago.

Q And are you aware that other syndicated
talk shows got their start as station-produced talk
shows, such as Charlie Rose, Mike Douglas, the Maury
Povich Show originally was a local program on WITG in
Washington? Are you aware of that genre?

A I think Mike Douglas was planned as a

syndicated show from the beginning, but it did start
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in Cleveland. I did the study on the -- potential
success study for that for syndication at the time
that it started. But, yes, it did start in Cleveland.

o] So, the show, although it was only on one
station, it was contemplated that it would be
syndicated if it was successful?

A It was planned to go syndicated at the
outset. There are cases where a show just has done
well and has gone to syndication.

0 Now, you've talked a bit about -- you've
talked quite a lot, in fact, about barter. You know
what that means. That's a method by which the
syndicator can garner additional revenues if the
audience expands for its program, correct? It is not
bound to the initial cash sale price that it
originally set?

A No, but to sell national barter, you've got
to be in at least 70 percent of the United States, and
it's better in 80 percent of the United States. So,
if you're launching a program in all-barter and you
don't make 70 or 80 percent, you're probably not going
to be in business very long. If it's a cash/barter,
as long as your development costs can be controlled,
you can hold off selling the barter until you reach

the 70 percent level.
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Q You talked a bit this morning about WWOR
and the choice a syndicator would face in deciding
whether to sell the program on a non-exclusive basis
and, therefore, be able to sell distant cable
audiences when it was placed on WOR, or take the other
route and sell it on an exclusive basis market-by-
market, do you recall that?

A Yes.

Q And did you specifically say that if WWOR -
- if you sold a program to WWOR on a non-exclusive
basis, your barter advertisers, you would be able to
take advantage of a distant signal audience in terms
of selling barter advertising?

A Well, if you have not given syndication
exclusivity to other stations, then WOR would include
your programming in the programming that went on the
satellite for their superstation distribution.

o) And, hence, you would have audience figures
for distant carriage of WOR that you would be able to
sell in your barter advertising?

A As fare as barter advertising is concerned,
yes.

Q Would you turn to page 19 of vyour
statement, please?

A Yes.
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0 Do you see there in the last full sentence
on that page, "This amplifies the harm syndicators
suffer", do you see that?

A Yes.

0 The harm you are talking about there is the
harm that would result if the Tribunal awarded less to
your programs than you believe that those programs are
worth in the marketplace, is that right?

A Correct.

MR. STEWART: I have no further questions.
Thank you.

CHAIRPERSON DAUB: Thank you, Mr. Stewart.

Mr. Hester?

MR. HESTER: Good afternoon, Mr. Thrall, my
name is Tim Hester, and I represent PBS.

THE WITNESS: How do you do.

CROSS~EXAMINATION

BY MR. HESTER:

0 Let me ask you first about a point that's
made in your testimony at page 7. You made the point
that avid fans are loyal audiences for cable
operators, is that right?

A I think I said for talk programs.

Q And you're making a point there about

people who are particularly interested in a given type
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of programming?

A Yes.

0] And vyour ©point is that for cable
subscribers who are particularly interested in the
type of programming, they will be loyal to that cable
system if it's carrying that type of programming,
right?

A I'm not sure that "loyal" is a word that
I'd use, but if you're offering a cable channel and
since there is no talk channel, there is a void there
of a program for which there are avid fans. By having
that on the cable, they are able to satisfy that niche
and add it to the other services for which they have
a channel.

0 And specifically in the full paragraph on
page 7, you refer to that as "loyal audiences"? It's
in the second sentence in the first full paragraph on
page 7.

A Loyal talk show audiences, vyes. I'm
referring to the fact that 70 percent of them watch
four different talk shows.

0 So, what's the benefit to a cable operator
of offering a program that is attractive to a certain
niche of subscribers?

A Well, when you decide you're either going
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to subscribe, it's a determining factor in your choice
because you look at the menu that's there and decide
if those are things that are worth you spending $30 or
$40 a month to receive, and having this in the package
makes that valuable.

Q And you would agree that that sort of
loyalty or particular interest in a given type of
programming isn't necessarily going to be picked up by
a viewing study, is it?

A I suppose you could design one that could
do that. By viewing study, do you mean Nielsen or --

o] I'm talking about the Nielsen viewing
study. It doesn't pick up that sort of loyalty or
particular interest in a given type of programming,
does it?

A No, but you could go into the Nielsen data,
and if you categorize the ratings of programs by type,
you could probably come up with such a figure.

0 My point is that if you Jjust look at
aggregate number of viewing hours, you're not going to
pick up out of those aggregate numbers of viewing
hours those programs in which people are particularly
interested or that have particularly loyal audiences.

A Well, there are many other factors that

would determine those number of hours, and so that
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would not be an apparent thing that you would find.

Q Now, you also make the point that really
follows on from what we've just been talking about.
If you could turn to page 19 of your testimony, it's
at the end of the first full paragraph under the
heading For Conclusion, the last two sentences of the
paragraph where you talk about the fact that through
the retransmission of talk programming, cable
operators attract a niche of avid fans, and you go on
to say that these fans will subscribe to cable in
order to have access to this programming, do you see
that?

A Yes.

Q And; again, that's this point that there
may Qell be subscribers who will choose to subscribe
to cable to get access to a particular type of
programming, is that right?

A That's true.

0 And that would be true even if the viewing
hours for that type of programming were lower than the
viewing hours for certain other types of programming
that might be watched by those same households?

A That's possible.

0] And, indeed, let's just take an example.

If a household watches 50 hours of programming a week
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but it only watches four hours of talk show
programming, four or five hours of talk show
programming a week, but that household subscribes to
cable to have access to that talk show programming,
that's not going to -- the importance of the talk show
programming would not be reflected simply in looking
at the aggregate viewing hours, would it?

A No.

0 Now, you talked with Mr. Stewart a few
minutes ago about the differences between off-Network
reruns and the kind of programming that Multimedia
offers, do you recall that?

A Yes.

0 And again, I take it, your point there was
that for a new programming that the cable operator is
able to provide to its subscribers through distant
signal retransmission, there may be a real value in
that that may be higher than the value of a given
rerun, is that right?

A I'm not sure what you mean a new --

0 Well, I'm not sating it wvery well. You
talked about the benefit to the cable operator of
being able to provide -- I believe you used the word
"fresh" programming?

A Yes.
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0 And if the cable operator provides a number
of reruns in its programming, off-Network reruns, and
also provides some of this "fresh" programming that
you described, it may well be the case that the cable
operator gets the most benefit from the fresh
programming. I take it that was your point?

A Well, that and the fact that in the case of
the first-run programming, and especially the talk
programming, it has an ephemeral quality, does not
have a large back-end, and so the syndicator needs to
be compensated up front. He doesn't have the back-end
that would be true of an off-Network sitcom that
episodes could be rerun and rerun and rerun. There
were, what, 96 Gilligan's Islands, and it went into
syndication in 1967, and I believe it's still running
today, so there's been a huge back-end to Gilligan's
Island that's not available for a first-run. But
that's a business side in addition to the
attractiveness of the fresh programming.

0 And let's focus particularly on the benefit
to the cable operator, and let's take the example of
Gilligan's Island as compared to Donahue. Your point
is that the Donahue offering may be of greater benefit
to the cable operator in attracting subscribers, than

the Gilligan's Island offering, is that right?
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A Yes, that's quite possible. I mean, we
also have to recognize that Nick at Nite has made a
sizable contribution to the cable systems with old
black-and-white sitcoms. So, we can't say that these
programs, if presented in a proper format and proper
way, don't have a value to the cable operator, but --

0 I wouldn't suggest that Gilligan's Island
has zero-value, but I take it the point you've been
making today is that with first-run programming, that
may provide a real benefit to the cable operator that
isn't there in a rerun that has been shown over and
over again for a number of vyears, in terms of
attracting subscribers.

A That's true, yes.

0 And, again, that's something that isn't
necessarily going to be picked up in a study that
measures viewing hours to a particular type of
programming, is it? That sort of benefit to the cable
operator won't necessarily show up?

A Not necessarily.

0 Let me show you, if I could, a couple of
exhibits that follow on this. I'd like to have marked
as PBS Exhibit 3-X.

(Whereupon, the document

was marked for
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identification as Exh.
No. PBS 3-X)

Now, Mr. Thrall, I have handed you what
we've marked as PBS Exhibit 3, and I will simply
represent to you that this is taken from the 1990
viewing study, and specifically the exhibit that's
referenced at the bottom of the page, Program
Suppliers Exhibit ARC-5, which shows household viewing
hours for different programs, and we have pulled
together the top 30 programs in terms of household
viewing hours.

And let me hand you also what we will mark
as PBS Exhibit 4-X.

(Whereupon, the document
was marked - for
identification as Exh.
No. PBS 4-X)

Mr. Thrall, I will represent to you that
PBS Exhibit 4-X pulls out from, again, ARC-5, the
Program Suppliers exhibit, pulls out the household
viewing hours for each of the programs that you
discuss in your testimony. And if we could just focus
for a moment on the household viewing hours for
Donahue, you see it shows roughly 4 million household

viewing hours for Donahue in 1990, in the MPAA study?
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A Yes.

Q And you see that that would place Donahue,
for instance, well below Gilligan's Island in terms of
household viewing hours. You see Gilligan's Island is
ranked there as number 17.

A Yes.

Q With some 17 million household viewing
hours and, obviously, below each of these others in
this top 30 grouping.

COMMISSIONER GOODMAN: Mr. Hester, let me
make sure I understand. The household viewing hours
on the two exhibits are solely distant signals?

MR. HESTER: Yes. These numbers can
actually be found in ARC-5, but ARC-5 is organized
alphabetically, so what we did was, in preparing
Exhibit 3-X, we ranked ARC-5 according to household
viewing hours and just pulled out the top 30, for
purposes of illustration.

COMMISSIONER GOODMAN: I understand that.
My concern is that we've sort of got apples and
oranges, that the witness, in his testimony,
identified success of programs based on the top ten
markets -- I assume over-the-air top ten markets. But
what we're talking about with these studies are just

signal markets. I'm trying to, in my own mind,
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differentiate between the numbers of these exhibits
and perhaps the numbers that we're considering, and
the numbers that we've seen before.

BY MR. HESTER:

Q I take it, Mr. Thrall, from looking at
these two exhibits together, you would agree with me
that the fact that Donahue is substantially lower than
each of these top 30 programs in terms of household
viewing hours does not lead to the conclusion, in your
view, that Donahue has less value to cable operators?

A Yes, this is sort of a left-handed
connection with my direct testimony, but --

0 I'm left-handed.

(Laughter.)

A I hope it isn't confusing but, yes, I
would.

0 Or putting it more directly, looking at
these two exhibits together, you would agree with me
that there may well be more benefit to a cable
operator from carrying the Donahue Show on a distant
basis, than there would be from some of the programs
that are listed in 3-X?

A I have testified in the earlier hearings
that the viewing hour study alone should not determine

the allocation of the Copyright Tribunal's awards.
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You can compare certain aspects of these programs, but
it's very difficult to just on the basis of the value
that we place on first-run programming, and talk
programming in particular, that there is no
significance to these numbers. Certainly, we would
say that Donahue would rank higher. Carrying that
over to Donahue would be more valuable to cable
operators than Gilligan's Island, we'd really have to
study the importance of Gilligan's Island to the cable
operators to address that. So, I can say, yes, this
does not reflect the full value that we think Donahue
deserves from the Copyright Tribunal.

0 And, specifically, your point is it doesn't
reflect the benefit to the cable operator from
carrying Donahue on a distant basis, is that right?

A That's correct, but also I can't
automatically say that everything in 4-X is better
than everything in 3, or has more value to the cable
operator, because that might not be true.

Q And particularly, for instance, if one were
to run the math, you could, for instance, add up the
top five programs on PBS Exhibit 3-X, and that comes
out -- I did the math last night -- it comes out to
roughly 219 or 220 million household viewing hours.

I take it you would not agree with the
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conclusion that because of those differences in
household viewing hours, Donahue has 2 percent of the
benefit to cable operators that would be reflected in
these top five programs?

A No, I would say that Donahue would have a
higher wvalue than, I would guess, than those top
programs that are on WTBS.

0 And, specifically, your point 1is that
Donahue would have a higher wvalue to the cable
operator as a distant signal?

A A higher value than the viewing hours show,
yes.

0] And -- I'm just trying to follow up -- as

a distant signal?

A Yes, as a distant signal.
Q Now, you make the point -- if I could ask
you to turn to page 5 of your testimony -- about

program variety. It's really the first paragraph on
page 5 where you discuss program variety, do you see
that?

A Yes.

o] What is it about programming wvariety that
is of benefit to cable operators? Why is program
variety a benefit?

A Well, because cable has traditionally sold
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niche audiences. There is a sports niche. There's a
movie niche. There's a cartoon niche. There's a
comedy niche. There's a news niche. There's about to
be a food niche. So, the aggregate of what the cable
systems offers to the subscribers should be a niche
that represents every major area of interest for every
customer that they hope to get to sign up to cable so
they can look at that and say, yes, I see value in
this. They have not done cable the way over-the-air
stations have done, which is try to appeal to as broad
an audience as you can, all of the time. 1Instead,
they have gone for the narrow or niche audiences, and
this allows them to have not only a niche, but a broad
niche, since talk is viewed by practically the entire
viewing audience.

0 And so the point is that a cable operator
may see a real value and may realize real value in
programming diversity even if any one of those
programs doesn't lead to high viewing hour figures?

A Yes. Cable is proﬁably more concerned
about the number of people that actually watch today
than they were ten years ago, and this is going to
increase, but it was true at a time that cable didn't
really care if anybody watched, as long as the program

helped sell to the subscriber. Now that they are
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beginning to sell advertising and they are more
accountable for the audience delivery, the number of
viewers actually watching is becoming more important
to cable operators.

0 But when we think about distant signals
specifically, the cable operator isn't selling any
advertising on the distant signals?

A I'm not 100 percent sure of that. I don't
know if any of the superstations are giving local
systems cut-in times or not.

Q Isn't it your general impression that cable
operators are required by law simply to retransmit
what they are able to pick up from the broadcast

station, that they can't sell advertising time on a

broadcast --
A You're absolutely correct, yes.
Q And so in regard to the value of distant

signals, the cable operator is going to Dbe
particularly interested in diversity of programming,
is that right?

A Yes.

0 Now, at page 6, you make the point in the
full paragraph on that page, toward the bottom, you
refer to a fiqgure of 627,880 cable households that saw

Donahue live.
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A Had the opportunity to see it live.

0 I'm sorry -- that had the opportunity to
see Donahue live on a distant basis, by cable
retransmission, do you see that?

A Yes.

0 What is the significance of that number
627,000? Do you see that as a large number, or a
small number?

A Depends on the context in which you look at
it. Certainly, almost 628,000 potential viewers is a
large number and, if you got them all, it would be
worth a few rating points in the Nielsen. If you take
it in relationship to the entire universe, it's a
fairly small percentage of the universe.

0 But the point is that the ability of cable
operators to attract as many as, say, 630,000
households with a particular kind of distant signal,
that's a real benefit?

A Yes.

0 Do you know the percentage of the
programming included within the MPAA Phase I category
that's live programming?

A No, I don't.

o] I take it it's quite small.

A I'm sure it's growing. I'm not sure where
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it was in 1990. I know that hardly a day goes by that
we don't see another first-run live program announced.
So, we know that this is growing, but I think there
are over 5,000 programs represented by MPAA, so if
there were 25 or 30, it would still be a small
percentage.

0 Not likely to be much more than 25 or 30,
is itz

A I'm guessing at that, but I think that
would be true.

0 If you look at PBS Exhibit 3-X, which has
the top 30 programs in terms of household viewing
hours -- I'll point out, in fairness, that Geraldo
Live is on there as number 11, do you see that?

A Yes.

Q Are there any others on this list that are
live?

A Joan Rivers Show, if that's her regular
syndicated show.

0 Is that retransmitted on a distant basis,
live?

A I'm not sure what -- and when you say live
-- I say first-run. Live live is like Donahue is at
4:00 o'clock, and that relates to those 634. Most

other first-run shows are not done live, but are done
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on a one-week delay in what we would call same-day.
In other words, we would produce the show on Monday of
this week, and then Thursday we would put it up on the
satellite. All of the stations that have signed up
for it would record it. And on the following Monday,
they would all play the same program. But that's not
live. That's first-run, but it's not live. Donahue
Live at 4:00 o'clock in New York, and released then
the next morning for stations that can't do it. But
I'd say Joan Rivers probably is not 1live, but I
believe those are first-run programs.

Q Are there any other first-run programs on
this list aside from Geraldo Live and Joan Rivers?

A I'm not sure about World Championship
Wrestling or NWA Wrestling.

0 Any others?

A No.

0] All the rest of these would be then off-
Network series?

A There are a few that I'm not familiar with.
Chip-N-Dale's Rescue Rangers is not a program I'm --

0 Probably not first-run, though, is it?

A Probably not, but I don't know.

0] Now, if I could ask you, Mr. Thrall, to

turn to page 7 of your testimony. It's the first full
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paragraph on that page, and the third sentence, where
you talk about shows airing in different time slots,
or airing with different talk episodes, do you see
that sentence?

A Yes.

o] And is the point you're making there that
there may be a benefit in a distant signal
retransmission if the cable operator is able to
provide diversity to the subscriber in terms of
scheduling?

A Yes. If we went back to Mr. Garrett's
drawing of Topeka and Kansas City, with Topeka
carrying Donahue Live, assuming that that cable system
that he drew inside the Kansas City area was carrying
Topeka live and Kansas carrying it on a one-day delay,
then for those cable subscribers they would be
offering the program in a different time period so
that if viewers had a problem watching Donahue at a
time it was broadcasting by the Kansas City station,
they'd have another option of watching it from the
Topeka station.

0 And why is that a benefit for cable
subscribers?

A Because with 70 percent of the talk show

audience watching four or more different talk shows,
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being able to offer them in different time periods is
an advantage to the cable operator.

Q Let's move away from talk shows and just
generally the concept that you're alluding to is that
for somebody who wants to watch a particular program,
it may be attractive to them to have different time
slots during the day that they can watch it on cable,
is that right?

A That's correct.

Q Now, at the bottom of page 6 and over to
the top of page 7, you make the point that the award
to Donahue should be higher because it doesn't have
rerun potential, is that right?

A Correct.

0 Now, that's certainly a point that you can
raise during the Phase II part of this proceeding in
terms of the allocation of an award as between Donahue
and other parts of the MPAA category, is that right?

A Yes.

Q And you'd agree that that's really the
place where this particular issue is most likely
joined. In other words, once there is an award to the
MPAA Phase I category, the question is, how much of
that award should go to Donahue and other talk shows,

right?
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A Yes, but if there's no baby born, then
there's nothing to fight over. So, that's why I'm
here.

0 Well, what percentage of the category
represented by MPAA in Phase I is accounted for by
talk shows, do you know?

A No, I can't give you a percentage figure,
but they do represent Geraldo and Oprah and whatever
other first-run talk shows were there, would be
represented by them.

Q Let me give you another exhibit that may
help with this. Let's call this 5-X.

(Whereupon, the document
was marked for
identification as Exh.
No. PBS 5-X)

Mr. Thrall, what I've handed you we've
marked as PBS Exhibit 5-X and, again, these figures
are taken from ARC-5, an MPAA exhibit. I should say
for the record that the totals shown here that are in
the middle of the page, for Total Series and Total
Series and Movies household viewing hours, is actually
taken from MEK-8. I don't believe those totals are
shown on ARC-5.

Mr. Thrall, we have just done the simple
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math here to try to take the household viewing hours
shown in the MPAA study and apply it to the totals
shown for the MPAA study for both Series and then
Series and Movies combined.

Are there any talk shows that you're aware
of, aside from the ones that are included on this
exhibit -~ I recognize there are some programs listed
here that are not talk shows, but are there any talk
shows you're aware of that are not listed here?

A From 19902

0] Yes.

A None that I'm aware of, but I haven't seen
the full list. So, it's possible there could be some
others.

Q But if the math is right, this would
suggest -—- you can take out the Star Trek entry alone,
I take it that's not a talk show -- and would then
suggest that as a percentage of household viewing
hours, the talk shows were roughly 6 percent or less -

COMMISSIONER GOODMAN: Are you just trying
to isolate talk shows because, if you are, then you
also have to kick out Wheel and Jeopardy.

MR. HESTER: Right. Actually, I suppose

that would be the better way to do it. Take Geraldo,
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Joan Rivers, Oprah, Donahue, and Sally Jessy Raphael,
those would be the five?

THE WITNESS: Well, depending on how you
classify -- you know, Entertainment Tonight is a
first-run program, it's not a talk show. It would
fall under the broad area of informational programming
that I mentioned in my testimony, and Inside Edition
is a program in that informational area, too. So, it
depends on how broad you want to make "talk". Some
people call Johnny Carson talk.

BY MR. HESTER:

0 However you add it up, it would come out to
something below 6 percent of total household viewing
hours in terms of Series alone, and below 4 percent of
the MPAA category as a whole, is that right?

A Yes. Even if you left Entertainment
Tonight and Inside Edition in, I believe it would be
5 percent of the Series.

0 And putting it another way, that suggests
that roughly some 95 percent of the MPAA Phase I claim
is not talk shows?

A Again, I haven't seen the full list but,
assuming that your figures are right, that would be
true, but I haven't seen the list.

0 Let me ask you to turn quickly to Exhibit
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B of your testimony. This is where you've come up
with estimates of dollar values for hours of given
talk shows, is that right?

A Yes.

0 And these figures are based on how much
broadcast stations are willing to pay for this
programming, is that right?

A Yes.

o] And this is programming on which those
broadcasters have been able to receive advertising
revenue?

A Yes.

0 So, it's not the same thing as what the
cable operators would be willing to pay to receive
this type of programming, is it?

A No, it's not the same. If we were selling
to a cable, we would probably be dealing with a
subscriber fee that they would pay a month, a certain
number of pennies for each subscriber for this overall
service.

0 And the point is that especially when we're
talking about distant signal retransmission of, let's
say, Donahue, again, the cable operator isn't going to
be generating any advertising revenue out of that

distant retransmission, is it?
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A I don't believe so, no.

Q Now, would you agree with me that the
dollar values per hour that you've come up with here
for, let's say, Donahue, those dollar values in terms
of what broadcast stations would be able to pay for
this programming, are substantially higher than the
dollar values that broadcast stations would be willing
to pay for something like the Flintstones, or Perry
Mason, or Tom and Jerry, or the Beverly Hillbillies,
all of which appear high on PBS Exhibit 3-X?

A Although Perry Mason -- depending on which
perry Mason you're talking about.

0] I'm talking about the old one.

A The old Perry Mason, no, that's true, but
I wouldn't want to shortchange him on the eve of his
demise, of his later product.

Q But let's just take an example. Let's take
the Beverly Hillbillies. You'd agree with me that the
dollar value per hour of programming that a broadcast
station would be willing to pay for the Beverly
Hillbillies is much less than these figures you've
generated for Donahue, or Oprah, or Sally Jessy?

COMMISSIONER GOODMAN: Aren't we getting
apples and oranges? Isn't the dollar value per hour

on Exhibit B, that's the dollar wvalue per hour to
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Multimedia. And the question you were asking, I
thought, was the dollar value to the station. They
still could be the same, but I don't believe -- as I
interpret Exhibit B, that's not meant to be the dollar
value per hour to the station of that programming, is
it?

THE WITNESS: Well, it's sort of an
artificial figure. It's the average per station per
hour among the top ten markets.

COMMISSIONER GOODMAN: So then you would
say that is the value to that station?

THE WITNESS: It is, although it's an
average for 10, so --

MR. HESTER: 1It's the average of what a
station would be willing to pay to Multimedia for an
hour of this programming.

COMMISSIONER GOODMAN: A break-even.

MR. HESTER: I don't think so, I think it's
the average of what they pay.

THE WITNESS: Yes. We are firmly
entrenched against breaking even.

BY MR. HESTER:

Q Let me back up, Mr. Thrall, and try to make
this clear. You have derived these figures from the

revenues you have actually realized in these markets?
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A Yes, that's true.

COMMISSIONER GOODMAN: Are the revenues
derived exclusively from cash paid by the stations to
Multimedia?

THE WITNESS: Cash and barter would both be
in there, but I think it is reasonable to say that if
we took the programs that counsel listed -- the
Beverly Hillbillies and those programs -- and got the
selling prices in the top ten markets and averaged
them the same way we did here, I think it's reasonable
that they would be lower than these figures.

BY MR. HESTER:

0 And let me follow up on one further point
that may help. We've talked about two different ways
that you realize revenues, one is cash and the other
is barter, is that right?

A Yes.

0 And these revenue figures that you've used
in coming up with Exhibit B, include revenues from
barter?

A Yes.

0 But another way to think of that, that's
another form of payment from the station to
Multimedia, isn't that fair?

A Yes, and it could be more, it could be
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less, depending on the success of the program or the
demand for the advertising. And from the station
standpoint, the giving of inventory could be a more
expensive thing than the giving of cash, depending on
what they could realize from the sale of that
inventory themselves.

Q But if you put together the two streams of
revenue, the cash and barter, it gives you a
reasonable approximation of how much a station will be

willing to pay in cash for a given hour of

programming?

A If they have all of the advertising in the
program?

Q Yes.

A I think so.

Q In other words, if they haven't given you
any barter, if they've given all the payment to you in
cash, it's a rough approximation of the numbers that
you have here.

A Yes.

0 So that, again, the numbers you are showing
in Exhibit B are, on average, what you actually
realize as revenues from selling an hour of this
programming in these markets?

A These aren't actual revenues because -- we
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explained, we've gone from the figures in the 10-K,
and we sort of backed into this. When we got this, I
went to the Vice President of Finance and said, 1is
this reasonable, without divulging exactly what it is,
and he said, yes, that's reasonable. So, it's a
reasonable approximation, but not an exact figure. I
wouldn't want to mislead anyone that that was a
precise, exact figure.

0 But a reasonable approximation of how much
stations would actuary be willing to pay?

A Yes.

COMMISSTIONER DAMICH: Could I ask
Commissioner Goodman a question?

COMMISSIONER GOODMAN: Should I be sworn
in?

COMMISSIONER DAMICH: Your point then was
that what they actuary pay, according to these
figures, on the average, does not necessarily reflect
what the value of the program is to the cable system?

COMMISSIONER GOODMAN: Yes. I'll tell you
what I was endeavoring to do, and I understand it
better now. I was attempting to state that it seemed
to me -- I was trying to define what dollar value per
hour meant -- and initially I was concerned that this

isn't actually how much the station is paying because
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part of it is coming out of ours -- the station
doesn't pay that. I understand Mr. Hester's point
that, well, if we kind of fudge a little bit, what
difference does it make if they give a barter or pay
cash. That was one point I was struggling with.

The second point I was struggling with is
the concept that this was actually the amount that the
syndicator was receiving from the station -- you know,
as a flip side way of doing it. Really, what he's
getting from the station is cash, he is also getting
barter independently. So, that the wvalue at this
point -- I started thinking this really is the dollar
value per hour to the syndicator, not from the
station. And I'm convinced that's what it is.

COMMISSIONER DAMICH: I think you're right.

COMMISSIONER GOODMAN: I have a question
for you also.

MR. HESTER: Can I join in?

(Laughter.)

BY MR. HESTER:

Q Would you agree with me, Mr. Thrall, that's
two ways of saying the same thing -- I mean, the
dollar value that you receive for your programming per
hour is another way of saying the value the station

puts out for the program.
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COMMISSIONER DAMICH: Certainly it's what
they are willing to pay.
MR. HESTER: What they are willing to pay.
BY MR. HESTER:

0 My question before, Mr. Thrall, was, this
is different from what the cable operator would be
willing to pay for an hour of this programming, it's
not the same thing?

A No, it's definitely not the same thing. We
have not, at least so far, been able to sell a program
to a cable system, so that's a negotiation that hasn't
taken place.

0 So, Exhibit B is not measuring values to
cable systems.

A No, it's measuring the marketplace value of
the product.

Q For broadcast stations?

A Yes.

0 And the point is that cable systems are not
selling advertising, so it stands to reason that they
would be willing to pay something quite different from
what's reflected in Exhibit B?

A Yes, it's reasonable, although the question
of whether it comes from barter or whether it comes

from the station is really an academic thing. You're
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saying, is the value of the inventory worth more or
less than the price paid for the program. If you go
with the idea that the station will make more money
than it paid us for the inventory, otherwise, there
would be no point in their buying it from us, if they
weren't then going to sell the advertising for more
money than they give us. When they give us the barter
time, they are giving us more money, potentially, than
they would if they gave us cash because, if they gave
us all cash, then they would sell that inventory for
the higher price. Is that --

0 Yes. But all of this is talking about
broadcast stations.
A Yes.
o) And not to have a death-grip on the
obvious, but the point is that the cable --
(Laughter.)
-— the cable operator generates revenues in
a very different way. It generates revenues from
subscribers and not from selling advertising through
these distant signals.
A Not through distant signals, although they
are selling advertising in their own product.
Q Now, let me ask you to turn, if you could,

to page 16 of your testimony, and this is where you're
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talking about selling prices of advertising time, in
the middle paragraph in particular, you are talking
about selling prices for advertising time, do you see
that?

A Yes.

0 And there you are working with 1993 data?

A Yes.

Q And what's the basis for using 1993 figures
when we're trying to come up with values for 19907

A Well, in this particular case, these are
difficult figures to come up with because Katz does
not want to reveal what it's doing with its stations.
And so -- and it's difficult for them to come up with
this because they have to go into their computers and
pull out information and put it together in this way
for us.

We didn't have the forethought to order
this in 1990 because I didn't know I was going to be
here, and we felt that since we adjusted it using the
coét-of-living index back, we were better going with
what we felt were more reliable figures from 1993 and
taking them back to 1990, than we were asking Katz to
go now back into three-year-old records and try to
produce the same list. So, we thought it was the best

way to go and got us the most accurate information.
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0 And we've talked quite a bit about Exhibit
H where you developed estimated advertising revenues
for Donahue and the other talk shows, is that right?

A Yes.

0 and would you agree with me that the
advertising revenues that you've developed here are,
in all 1likelihood, going to be higher than the
revenues would be if you had done a comparable study
on something like the Beverly Hillbillies?

A I would guess that's true. I don't have
any first-hand knowledge of that, but I would think
that would be true.

Q And what's the basis for your guess or
assumption about that?

A I don't see a 1lot of the Beverly
Hillbillies on broadcast stations. I don't believe
that I saw a lot of them in 1990.

0 And so the point is that the Beverly
Hillbillies are not seen by broadcast stations as a
significant way to generate advertising revenue?

A Well, in 1990, there were better choices,
more competitive programs. The over-the-air stations
hope to win every time period and attract huge
audiences and, in 1990, the Beverly Hillbillies was

not one of the ways they thought they could do that
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whereas first-run talk programs were. They did so
well that now we have lots of them.

Q Let me ask you to turn, if you could, to
pages 12 and 13 of your testimony. And at the bottom
of 12 and over to 13, you are talking about results in
terms of viewing hours, is that right?

A Yes.

0 You're not talking here about distant
signal viewing hours, are you? You're talking about
over-the-air viewing hours?

A Yes.

o] Now, you talked with Mr. Garrett about the
fact that you sell your syndicated programming to a
given station on a station-by-station basis? 1In other
words, you engage in a separate negotiation with any
station that's going to carry your programming, is
that right?

A Right.

0] And am I right that one of the things you
would look at in trying to negotiate a price with a
particular station, would be the audience reach of
that station?

A Yes.

Q And that's because the audience reach bears

directly on how much advertising revenue would be
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associated for that station when it carries your
programming?

A Yes.

Q So, isn't it also true that as part of the
advertising reach, you would take into account the
fact that that station might be carried on a distant
basis by some cable operators? 1In other words, you
would know that the station was being carried on a
distant basis and that would be reflected in the
audience reach for that station, is that right?

A Well, that would be true if you're selling
to an independent station, to a degree. Probably not
as true when you're selling to an affiliate.

0] But the data you'd be working with in
deriving audience reach for a given station, would
take account of distant signal viewing over cable?

A Yes. Certainly, the time period and the
station on which your program is being broadcast is
very important because, if it doesn't do well, it's
not going to get renewed and you're not going to be
able to sell the barter advertising for the revenue,
so all of those things are important and, yes, you
would look at -- you would rather -- if you were a
Network program, you'd rather follow Roseanne. If

you're a syndicated program, you'd rather not be head-
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to-~head with Oprah, which we are in a lot of markets,
but you look at the strength of the station and the
adjacent programming and all of those things.

0] And so as a negotiating matter, to the
extent that there is retransmission of a given station
over cable, that's going to be taken into account in
the negotiation over the price, isn't it?

A Generally, yes.

Q And, therefore, to the extent you're
selling programming to a station that is subject to
more retransmission, you'll get higher license fees,
won't you?

A That would be reasonable, yes.

0 And particularly if you were selling
programming to an independent station that you knew
was being retransmitted over a large portion of the
nation, vyou would take that into account in
negotiating the price, wouldn't you?

A Although you do have another situation when
you get into that particular -- another consideration
when you get in that situation. If you are selling a
show in barter, you need 70 to 80 percent of the
United States in your coverage. You can't -- it's
very difficult to get that without certain major

cities -- New York, one I happen to be familiar with.
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If you can't clear an affiliated station in New York,
and the station knows that in order to clear your
barter show you've got to have that 7.75 percent of
the United States, then it becomes immediately a
buyer's rather than seller's market. So, you can't,
in effect, take advantage of the fact that a distant
retransmission would give you a greater number of
viewers, except in the selling of barter, if there is
a cash price.

0 But if you are getting barter and that
station is going to clear in 70 to 80 percent of the
homes, that barter is going to be more wvaluable to
you, isn't it?

A Assuming that you haven't given syndication
exclusivity to the rest of the country. If you have
given syndication exclusivity, then you're in trouble.

Q Putting it another way, the fact of distant
retransmission is something that can be factored into
the negotiating over the prices for syndicated
programming.

A Assuming that it's not a market that you
have to have to make your 70 or 80 percent.

MR. HESTER: I have no further questionms.
Thank you, Mr. Thrall.

CHAIRPERSON DAUB: Thank you, Mr. Hester.
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Mr. Midlen?

MR. MIDLEN: Madam Chairman, I'm sure it
will come as a huge disappointment to the Tribunal,
but Devotional Claimants have no questions.

CHAIRPERSON DAUB: Thank you very much.
Commissioners?

COMMISSIONER GOODMAN: Mr. Thrall, on page
16 of your testimony, in that second paragraph, is
saying the sum of the 30-second spot sales figures, is
that the average? You don't mean sum, do you?

THE WITNESS: This is in the middle
paragraph?

COMMISSIONER GOODMAN: Yes.

THE WITNESS: That is the sum.

COMMISSIONER GOODMAN: Did you add together
the spots sold by 20 affiliates and came up with this
amount of money? Is that, in fact, the sum?

THE WITNESS: ©No, that's correct, that's
the sum.

MR. LANE: Don't forget, Commissioner
Goodman, when you look at the exhibit, you'll see that
it only has -- for example, just looking at it quickly
-- only one market in the top ten. It has markets --
it's all listed there -- but the lowest market is 165,

157, so it's not like you're looking at just the top
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ten markets, you're trying to get a representative.

MR. STEWART: I think that's obvious from
Mr. Lane's cross-examination on this exhibit in prior
years.

(Laughter.)

COMMISSIONER GOODMAN: I think you referred
earlier to good programming being successful, and then
in the same day you referred to the overwhelming
success of Gilligan's Island and the overwhelming
failure of the Mary Tyler Moore Show in syndication.
How do you equate the comment about good programming
with the success of --

THE WITNESS: Very easy to tell in
retrospect, very hard to see up front. The
conventional wisdom in 1967, because I was program
manager of one of the first stations to buy Gilligan's
Island when it came off-net, was that 96 episodes
wasn't enough to strip, run five days a week, because
that meant in 20 weeks you've gone through everything.
Now it's gone on for what, 26 years. It boggles the
mind to think of what run we're in in 1993, of those
96 episodes.

COMMISSIONER GOODMAN: What's the magic
number of episodes these days that's minimum for

syndication?

NEAL R. GROSS

COURT REPORTERS AND TRANSCRIBERS
1323 RHODE ISLAND AVENUE, N.W.

(202) 234-4433 WASHINGTON, D.C. 20005 (202) 234-4433




10

11

12

13

14

15

16

17

18

19

20

21

22

23

24

25

815

THE WITNESS: I suppose the minimum is
Gilligan's Island, but I won't swear to that. I mean,
that set a new standard at least in 1967. It depends
on the program. Some programs people enjoy watching
over and over and over. My children watch Star Trek
over and over and over. We don't quite understand
that. So, I don't know that there's a definitive
answer as to a number, but certainly there has to be
enough that you can get through the bulk of a year
without repeating. So, when a once-a-week Network
series comes off, if it's been on two years and it has
40 or 42 episodes, that would be pretty difficult to
strip because every eight or nine weeks you'd be
repeating. And after you did that three or four
cycles, the audience would know the words. So, unless
it became a camp thing, you know, as the Rocky Horror
Picture Show did, that people go to see every Saturday
night, it probably wouldn't work in syndication.
Probably somewhere around 100.

MR. LANE: Commissioner Goodman, Mr. Green,
who is our next witness, will address that directly.

CHAIRPERSON DAUB: Mr. Lane, would you like
to go ahead with redirect.

MR. LANE: Yes, thank you.

REDIRECT EXAMINATION
NEAL R. GROSS

COURT REPORTERS AND TRANSCRIBERS
1323 RHODE ISLAND AVENUE, N.W.

(202) 234-4433 WASHINGTON, D.C. 20005 (202) 234-4433




10

11

12

13

14

15

16

17

18

19

20

21

22

23

24

25

816
BY MR. LANE:
o] Mr. Thrall, in your Exhibit B, you
attributed approximately 30 percent of the revenues to

the top ten markets, is that correct?

A Yes.

o] And is that, in your experience, a
reasonable estimate -- recognizing that it's an
estimate -- for all types of syndicate programs, or

just for Donahue?

A It was reasonable for Donahue and
reasonable for Sally Jessy Raphael, and we felt that
made it reasonable for us to apply that to Oprah.

Q I'm finally going to get to the easel
myself here. And remember this picture that Mr.
Garrett drew of Donahue in Topeka and Kansas City?

A Yes.

0 Now, he drew the cable system inside the
35-mile zone of Kansas City, did he not?

A Yes, he did.

Q Now, if the cable system were somewhere
outside the 35-mile =zone, would there be any
protection for it?

A No.

0 So, if it was here or here or anyplace

other than inside that 35-mile zone, there wouldn't be
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any Syndex protection, would there?

A Neither for the Topeka or the Kansas City
station.

Q You understand, do you not, that in Phase
I we talk about broad program categories, not
individual programs?

A Yes.

Q And you understand that all the programs
that were shown on PBS Exhibits 3-X, 4-X, and 5~X are
all syndicated programs in the same category, correct?

A Yes.

0 And your testimony about the value of
first-run programming is intended to enhance the award
to the entire category, is it not?

A Yes.

Q Now, you mentioned a number of times, and
Commissioner Goodman Jjust brought it wup again,
something to the effect that good programs succeed and
bad programs fail, correct?

A Yes.

0 How do you determine whether a program has
succeeded or failed?

A Well, I suppose the bottom line is whether
or not it is profitable program. The ingredients that

make that is if it is watched by a lot of people and
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it is purchased and scheduled by many stations.
0 Now, vyou also mentioned earlier an
experience that you had with a regional sports

network, do you remember that?

A Yes.

0] And I take it in that case it was not a
success?

A It was not.

0 And that was even though you were making

that available to cable subscribers all around that
area, is that correct?

A Yes.

Q They could have purchased that or not
purchased it, right?

A That's correct.

0 And you mentioned that you think one of the
reasons that that may have failed is that all of the
teams came in in last place that particular season,
correct?

A It certainly didn't help.

0 Why didn't that help?

A Because the viewers were not willing to pay
money to see the home games that otherwise would have
been blacked out for them.

0 The people didn't want to watch those?
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A That's right.

MR. LANE: I have no further questions on
redirect.

CHAIRPERSON DAUB: Thank you, Mr. Lane.

Before we conclude today's session, I would
like to announce to the parties, in your preparation
of suggestions to the Tribunal with regard to the
proposed schedule, on Friday, we would like you to
cross out the last week, which is Monday the 25th
through Friday the 29th, from vour consideration.

MR. LANE: Of October, right?

CHATRPERSON DAUB: Of October. Sorry.

(Whereupon, the witness was excused.)

Mr. Lane, your Friday witness will be Mr.
Green?

MR. LANE: Mr. Green, of 20th Century Fox.

CHAIRPERSON DAUB: Thank you. Our hearing
for today is adjourned, and we will see you again on
Friday morning.

(Whereupon, at 4:27 p.m., the hearing was
adjourned, to reconvene Friday, September 17, 1993, at

10:00 a.m.)
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1 184 40 1 13 8 7 3 18 20 1 11 20 GLON GRLS DY | 5 20
‘l 4 47 40} 2 31 10| 2 26 13| 3 48 16f10 71 22 4 3
6 2 2 3 4
6 62 58| 1 20 s5{ 2 a6 21| 4 a9 2116 73 37 8 1 227 DAYTIME |11 54
3 32 57| 5 69 43| 4 51 s57{ 1 19 14| 1 & 3 49 43| 1 47 14| LOVE CNCTN 2 P
1 3 MORN STRETCH 1
MOVIE
1 77 2 30 3 30 a7 1 8
1 1
33 33 SALLY J RPHL | 1 2
9 60 4113 79 22|10 73 38| 8 70 22| 6 33 616 42 19| 4 13 13| 4 11 6| INSIDE EDITN |14  3a
1 6 6|2 9 6|1 7 & 3 &)1 3 12 32 35|18 58 106 {21 62 71| MAMAS FAMILY |10 25
1 1 POLICE ACOMY | 1 3
3 28 50| 2 26 10| 2 22 17} 1717 13| 7 3¢ 28] 1 3 2 1 2 2 1
15 3 5 4 9 1 1 1
1 22 17 6 11 3|1 31 7| 2 22 10] 3 16 14 3 3 3 CURRENT AFFR | 8 25
2 15 201 13 712 21 18| 2 23 18} 2 11 11} 3 12 uli1 3 & 2 4] cossy sHow-s | & 18
2 20 39| 2 32 19| 2 26 26} 2 22 23} 3 15 13| 7 31 20| 8 32 52|10 40 39| WO Boss-S 9 28
1 10 1 1 1 1 3 11 30| 5 20 90| 5 21 60} STRTK NX PR | 2 6
1t 25 30] 1 23 6| 1 24 14) 1 26 14| 3 27 14 18 1 4 3|1 20 3
7 2 3 3 3 1 1
1 14 25§ 1 20 13| 1 24 19| 1 23 18| 1 7 & 19 2 6 6 6| AswRLD TRNs | 3 16
2 30 28| 1 32 8} 1 20 14| 1 31 13| 3 33 13 14 1 6 3|1 20 2
9 3 4 4 4 1 1
1 18 25| 1 38 13} 1 28 17} 1 28 17] 2 11 8 19 4 4| 1 10 4| ASWRLDTRNS | 4 19
1 19 26) 1 28 11] 1 17 1)1 12 s} 2 23 16 a 2 5 3 REGIS KATHIE | 4 20
1 13 25 8 6| 1 184 13} 1 15 13} 1 14 13 12 4 6 3 ! LOVE LUCY 4 20
3 S50 5 50 4 50 3 50 1 1 6 2 AND YOU 2
1 4 3211 s 18] 1 4 23t 6 2281 s 9|1 5 13 1 8}l1 2 8
1
. 4 2 1 s 17 2 2 9 5 16 67| 7 21 67| curRent AFFR | 3 6
1 6 39 50| 4 22 13| 5 32 25| 5 39 19| 9 s2 19] & 27 13] 3 12 13] 3 11 6| LIVEAT S 20 48
4 47 45| 2 35 7] 1 28 9ol 1 21 7|13 62 36 1
7 1 2 1 6 .
7 54 48| 1 21 a4} 2 31 12} 3 3 12l19 72 36 18 REGIS KATHIE | 5 23
2 25 44| 1 28 11| 2 38 22| 2 38 22) 4 17 22 23 3 8 PRCE IS RGHT |10 45
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MAY 1990 ADI Program Totals

DONAKUE ———
SYNDICATED PROGRAW AMaLyg g
MARKET NAME AD'
SIGN ON/5IGN OFF SHARE .
DAY/TIME/TELECASTS | CALL |CHNO| LEAD-IN PROGRAM
T8a (000) LeTTeRs | AFFIL TITE TVHOUSEHOLDS | WOMEN 18+ | WOMEN 16-34 | WOMEN 1849 | WOMEN 25-54 | wopen go
RTG | SHR - [ hrous
COMPETING PROGRAMS RTQ | SHR | 10y | 1px |RTG| SHR [VPHHIRTG | SHR VPHH RTG | 8HR [VPHH RTG | SHR [VPHM RTG | gy i
AMARILLO 308/
(CONT { NUED)
CLSC CNCNTRN> KAMR |04 N | vaRious 2 10 2 10 8of 2 14 20| 2 14 40| 2 11 0| 2
700 CLB RBSN kc1Te |14 F | vaRious 4o
ANNISTON 235/5
M-F  B8:00A 20T/C | WJsus {40 C 5 28 911250 4 33 88| 2 20 14| 3 28 35| 4 31 3| g g
TS4(000) 2 2 1 1 . Y
CBS THIS MRN 4 16 3 22 100] 2 22 2 20 50| 2 17 50| 6 25 o
ARDMORE~ADA 265/8
M-F  9:00A> 19T/C | KTEN {10 A 9 34 148152| 8 35 87| & 39 20| 6 36 44| 4 29 33| 10 35 4
TSA(000) 9 8 2 4 3 .
TODAY SHOW > 9 29 7 44 78| 4 52 11] 4 49 33| 4 38 22|12 43 4
WHL FRTNE DY> kxit |12 ¢ | various 9 35 8 38 92| 5 33 25| 7 44 42| 7 47 33|10 33 g
ATLANTA 208/
M-F 10:00A 207/C |WAGA |05 C 6 26 98116/ 5 27 85| 4 22 27| 4 25 47| &4 27 46| 7 3 o
TSA(000) 81 69 22 38 38 27
3RD DEGREE 3 14 1 8 471 2 8 21| 1 7 28] 1 7 a2y ,
THE JUDGE > wsB 02 A | SALLY J RPHL 6 27 5 27 84| 4 23 28| 3 21 40| 3 22 38| 9 3 g
HARD COPY > WXIA |11 N | JOAN RIVERS 3 14 2 12 6| 3 14 32y 2 15 52| 2 13 &1 1 5
MORNING MV WTBS#* |17 | |8 IS ENOUGH 3 12 1 4 32 1 2l 1 a4 2001 5 201 3 5
AUGUSTA 375/8
M-F 5:00P 20T/C |wJBF {06 A 18 43 302 192| 17 45 101|14 39 30|14 41 55|16 48 65[21 45 4
TSA (000} 40 41 12 22 22 15
OPRAH WINFRY 23 57 22 72 106|22 69 37|21 69 61|21 76 5725 75 o4
DiVORC COURT> WRDW |12 C | GIMME BRK-S 10 24 10 26 108)10 27 44| 8 23 60| 8 24 48|13 30 g
MAMAS FAMILY> WAGT» |26 N JCHIP N DALE 6 16 6 16 100 8 21 43| 7 21 79| 5 15 50| a4 g
. ALVN CHPMK-S> WBE « |67 | | TNAGE TURTLS 11
{
d AUSTIN, TX 208/
: M-F  3:00P 20T/C | KVUE+ |24 A 4 23 72103| 4 27 89| 3 29 32| 3 27 46| 3 36 38| 6 29 a4
i TSA(000) 16 14 5 7 6 7
i GEN HOSPITAL 5 24 4 27 100] 6 35 sS6f 4 32 63| 5 42 56| 5 20 g
{ GERALDO KT8C |07 € | GUIDING LGHT 5 26 4 31 89| 2 18 21f 2 23 37| 3 30 32| 9 42 s
; DUCK TALES > KBvO+ |42 F |1 ocLock mov 3 18 3 151 6 8{ 1 6 15 4 8
! CURRENT AFFR> KXAN+* |36 N | SANTA BARBRA 2 11 2 14 88 2 19 50| 2 17 63| 1 13 38| 2 9 925
BAKEASF | ELD 195/8
M-F  9:00A> 20T/C | KGET# {17 N 5 23 78103f 4 26 87| 3 17 22| 2 19 32| 2 20 24| & 33 43
' TSA(000) 8 7 2 3 2 4
J TODAY SHOW > 4 18 3 28 100 2 17 14| 2 22 29} 2 22 20| & 32 &
; REGIS KATHIE KBAK® {29 A | GD MORN AME> 4 19 3 21 82| 3 20 18 3 23 64 3 27 5| 2 14 18
; 3RD DEGREE > KERO» |23 € | CBS THIS MR> 1 5 1 6 100/ + 4 sof 1t 4 s0] 1 6 80| 2 g 50
' WHL FRTNE DY> KDOB+ |45 | | MUPPET BAB-> 2 1 3 100 1 1 2 1 8 100
BALT IMORE 20S/s
M-F 9:00A 20T/C |wMAR |02 N 7 34 126 152] 5 384 72| 3 20 14] 4 29 33} 4 31 34| 9 a1 35
TSA(000) 76 55 11 26 26 27
TODAY SHOW 3 14 2 14 68l 1 8 10 1 13 26f 1 12 29| 4 18 3
REGIS KATHIE WBAL {11 C | CBS THIS MAN 5 23 4 27 90| 5 34 34)] 3 27 47| 3 26 47| 6 28
HWY HEAVEN wJz |13 A | GD MORN AMER 4 19 4 23 91] 2 20 24f 3 21 37} 2 18 35| 5 25 41
VARI0US WBFFe |45 F | MAXIES WOALD 2 1 60 2 20 2 20 2 40 120
BANGOR . 30s/8
M-F 12:30P 207/C |[WLBZ |02 N 8 30 145 138) 7 29 82| 3 18 14| 4 21 26| 4 19 23}13 39 53
TSA (000) 11 s 2 3 3 6
NWSCNTR NOON 17 63 15 69 91f 3 31 5| 6 54 23| 9 60 27]20 75 59
YNG-RESTLESS waBI |05 c | EvRYDY LUNDN 12 a4 10 45 86f 8 45 18| 9 52 50|10 54 S50} 12 37 27
GERALDO > wvil |07 a |GeERALDO 4 13 3 12 100f 4 25 50f{ 3 18 S0} 3 18 50| 2 7 25
BEAUMNT-PT ARTHR 235/
M-F  4:00P 20T/C |KJAC {04 N 11 32 186 143| 10 40 95| 9 38 28| 8 38 46| 7 36 35|14 a3 42 i
TSA(000) 19 18 5 9 7 8 ‘
GENERAT |ONS 4 11 4 15 100 4 15 29] 3 16 s&7| 2 13 20| 6 17 43 |
LOVE CNCTN > KFOM |06 ¢ [ OPRAH WINFRY 9 25 7 26 76| 4 15 12| 4 19 29| 4 22 24|12 36 47
WHO BOSS-S > KBMT |12 A | TNAGE TURTLS 6 18 4 17 63| 4 18 23] 4 18 38| 4 20 38| 5 15 23
BILLINGS~HARD IN 225/
M-F 9:00A 20T/C |{XULR |08 N 6 28 97 125f 5 31 91| 3 23 18| 4 30 41| 3 20 33| 9 33 46
TSA(000) 5 4 1 2 2 2
TODAY SHOW & 32 5 32 8] 3 29 20| 4 37 40] 4 36 a0| 8 30 40
PRCE 1S RGHT KTVQ {02 C | WHL FRTNE DY 7 34 6 3¢ 83} 3 22 17| 3 27 33| a4 32 33|12 44 50 .
HOME 1 > KoUs+ }04 A | GD MORN AMER 3 14 3 16 67} 3 23 33| 3 21 33| 2 16 33} 3 11 33
BLOX | ~GLFPT~PGLA 355/8
M-F  9:004> 19T/C |wLox [13 A | 7 31 116138| 6 35 88| 4 27 17| 5 29 29| 5 31 32| 11 4a 48
TSA (000) 11 10 2 3 4 6
GD MOAN AME> 12 50 10 60 82| & a5 12| 7 s0 24| 7 s1 3|17 1 47
’ GERALDO wxxve |25 F | scooBy poo-> 2 8 1 8 78| 3 17 25| 2 14 so| 2 14 S0 125
summent T
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ADI Program Totals

SYNDICATED PROGRAM ANALYSIS (CONT INUED) DONAHUE =
t d
-
ADI : LEADOUT | «
- - " " LEAD OUT ADITVHH |
MEN 18+ MEN 18-34 MEN 18-48 MEN 25-84 MEN 85+ TEENS 12-17 | CHILDREN 211 | CHILDREN 611 | o SER2 OUIT {
RTG | SHR | VPHHIRTG | SHR | VPHH|RTG | SHR | VPHH|RTG | SHR | VPHH [RTG | SHR | VPHM | RTG | SHR | vPHH|RTG | SHR | vPHRIRTG | SHR | vPRH RTG | SR | =
4
«
§ 20[ 1 184 20| 1 10 20 7 1 23 GLDN GRLS DY | 2 8 $
SUCCESS LIFE :
2 19 29| 1 9 4l 1+ 15 181 1 17 14| & 28 15 2 13 12 <
1
1 11 50 3 6 1 6 4 21 50 FAMILY FEUD 6 36 g
l 4 40 39|t 22 11 1 24 16| 2 25 17| 9 50 =22 15 1 8 1{ 1 24 1
4 1 2 2 2
4 41 44| 2 4 11| 2 36 11| 2 30 11] 8 a6 22 7 1 14 1 32 GLON GRLS DY | 6 23
3 3 33| 2 40 3 50 8| 3 80 8|5 21 25| 1 62 3 38 8| 2 46 PRCE 1S RGHT | 11 a4
2 30 32| 1 18 3] 1 19 101 20 11| 6 a1 19 15 2 3
26 3 8 9 16
1 11 23 9 5 8 7 5§ 5| 2 20 14 11 9 7 12 2| PACE IS RGHT | & 26
2 24 2701 15 4| 1 21 11| 1 22 12| a4 28 14 32 1} 2 20 11 18 1 | GERALDO 7 29
1 13 25 1 18 9 10 9| 1t 11 11] 2 15 14 34 21 11 7 22 2| JEOPARDY 2 3 14
3 12 2 2 3 7 3 7 3 5 1 17 12] 1 69 10| MORNING MV 3 11
8 42 41| 5 36 12| 6 43 25| 7 a7 2211 39 13| 4 19 s5| 1 3 1{1 & 1
17 5 10 10 5 2 1
9 62 39f{ 5 43 121 7 56 22| 8 60 22115 75 14) 5 22 6| 3 8 6| 3 8 4| NwswicHs 6PM |31 54
§ 27 521 3 24 16| 4 25 28| 4 25 24f10 35 24| 3 13 4] 2 14 16| 3 19 8| 12 EY NW 6P 15 25
2 11 29f{ 2 16 14f 2 12 21| 2 11 14f{ 2 9 7| 9 43 36| 7 42 57| 7 a3 36| A GRIFFITH 6 11
1 1 1 8 200| 2 12 100 | REAL ESTE SH
1 19 28 6 4] 1 11 10| 1 10 8| 4 3 17 13 2
4 1 2 1 3
1 15 19 2 1 17 19| 1 22 19| 1 12 6] 1 50 4 HWY HEAVEN 3 13
2 31 42| 2 31 16) 1 28 21| 2 3¢ =21 3 32 16 3 3 s| 1 2 5} HARD COPY 4 19
1 11 23} 1 21 5] 1 16 15} 1 10 B 1 1 2 8/13 70 138|19 78 115 | woRLD-DISNEY 1 7
1 10 381 14 13] 1 12 25| t 12 13} 1 7 13 1 OPRAH WINFRY | & 27
' 1 22 30|t 11 6l 1 15 14 1 18 11| 3 39 14 2 1 2
3 1 1 1 1
1 23 20] 1 11 1 16 14| 1 19 14| 3 28 14{ 1 26 GLDN GRLS DY | 4 22
2 24 27| 2 25 18f 1 23 18} 1 20 9 1 18 9 11 1 7 a HOME 1 2 13
1 5 12 4 7 VAR10US 5 23
1 1 1 1 7 1 3 VAR10US 1 5
4 43 50} 2 41 11| 3 47 28| 4 53 30| 5 34 17 4 2 1 13
38 9 22 23 13 1
1 13 42 5 6] 1 8 13} 1 11 13| 3 18 =26 1 3 5 .3| SALLY JRPHL | 7 37
1 17 26 3 2 7 7{1 8 7|5 29 19 5 3 6 - PEOPLES CRT 4 24
2 21 391 22 11] 1 21 20} 1 15 13| 4 24 17| 1 s 7] 2 22 15| 1 48 2| HOUSE PARTY 1 8
1 20 4 20 2 20 1 1 5 2 40 5 TRAP JOHN MD 1 8
5 50 82 2 30 7| 2 36 15| 3 43 17]10 56 28 3 2 1 5
6 1 2 2 3
9 74 s0| 3 a1 5| 4 57 14| 5 68 18)22 81 32 2 8 GENERAT |ONS 3 15
3 31 18| 2 39 5| 2 38 9|3 45 9ofl 4 258 9| 3 79 5| 2 38 & 14 BOLD-BEAUTFL |10 48
1 11 25} 2 30 25{ 1 22 25| 1 11 25| 1 s 8 7 ALL MY CHILD | 6 28
4 28 371 4 27 13| 3 23 16| 3 28 12} 8 3 21] 1 3 1{ 3 12 1) 3 1n 6
7 2 3 2 4 2 1
1 9 29 7 1 10 14] 1 13 142 9 18] 1 &8 GRWNG PAIN-5 | 8 18
4 30 853} 4 26 18| 3 24 24| 2 27 121 8 37 20} 1 86 642 8 6| 2 9 6| LIVEAT FIVE |18 a3
3 17 38| 3 22 15f 2 20 23| 1 14 8} 3 13 8| 9 43 31| 4 17 38| 5 23 31| PEOPLES CRT 9 21
2 23 30f2 27 10f 2 31 18| 2 33 19| 3 18 11 7 1 15
1 1 1 1 1
3 3 60| 2 44 20 2 a1 20| 2 3 20| 7 35 a0 9 16 227 DAYTIME 3 14
4 50 s50] 2 29 17| 1t 27 17| 2 38 17)10 68 33 15 5 YNG-RESTLESS | 6 33
2 2 3 3 2 99 5 PRF STANG OY | 2 11
| 2 19 27 5 1 14 6] 1 23 13| 4 27 14 86 1 1 1
| 3 1 1 2 .
| 3 42 35 12 6 8 12| 1t 15 12|12 73 18 19 1 21 SALLY J RPHL | 8 34
‘ 1 15 50 25| 1 23 350} 2 37 50 25 00D COUPLE
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MAY 1990 ADI Program Totals

—
DONAHUE SYNDICATED PROGRAM ANALYS g B
MARKET NAME . ADI —] @
SIGN ON/SIGN OFF SHARE
DAY/TIME/TELECASTS | CALL |CH NO| LEAD-IN PROGRAM —_—
TSA (000) LETTERS | AFFIL TITLE TV HOUSEHOLDS | WOMEN 18+ | WOMEN 16-34 | WOMEN 18-48 | WOMEN 25-54 | WOMEN 53,
: RTG | SHR A P
COMPETING PROGRAMS RTG | SHR | 11 | 1px |RTG | SHR [VPHHIRTG | SHR VPHH RTG | SHR [VPHH| RTG | SHR [VPHH{ RTG | sip Prod
B INGHAMTON 37s/$ —
M-F 9:00A 20T/C |wBNG [12 ¢ 8 45 145 201f 7 46 82| 5 52 18| 4 45 30| 5 38 29|11 54 50
TSA(000) 18 15 3 5 5 9
CBS THIS MAN 7 38 6 45 86| 3 41 14} 3 3¢ 21| 3 29 21|11 59 g
REGIS KATHIE WMGC# |34 A |GD MORN AMER 2 13 3 17 1004 1 13 25| 1 14 25| 2 17 50| 4 13 g
MARSHA WRFLD> Wiczs 40 N | TODAY SHOW 1 1 3 2 2
B ) RM ) NGHAM 265/S
M-F 11:00A> 20T/C | WBRC |06 A 5 21 78 o4l 3 21 82) 2 12 14| 2 14 26( 2 14 22| 7 29 ¢
TSA(000) 30 25 a 8 7 17
ALL MY CHIL> 8 36 7 43 981 5 39 291 6 48 49| 5 41 41|10 43 4
YNG-RESTLESS WBMG* |42 C | PRCE IS RGH> 5 21 5 28 1081 5 34 33| 4 28 64| 3 2¢ 38| 6 25 g
GENERATIONS > WVTM |13 N | THE JEFERSN> 4 16 3 18 95| 3 18 251 3 20 45| 3 26 50| 3 14 o
PERRY MASON WTTO* {21 ! |LAVRN-SHIRL> 3 11 2 9 671 1 €& 13} 2 12 40| 2 14 40| 2 7 o
BLFLD-BKLY-0AK H 185/s
M-F 10:00A> 19T/C | WOAY ]04 A 3 17 43 76| 2 17 73] 3 23 29| 2 22 45] 1 16 28| 2 13 g
' TSA(000) 5 4 2 2 2 1
REGIS KATHi> 5 24 4 20 1001 4 24 22| 4 29 S6| 3 31 44| 6 29 44
CLSC CMCNTRN> WVVA |06 N | vARIOUS 3 23 3 28 83| 3 26 33| 2 28 S0 1 24 17| 4 27 3
: BOISE 27s/8
t M-F  9:00A 20T/C | KTVB |07 N 5 31 93138 7 44 113} 4 24 30| 4 30 46| 4 36 43|16 59 g
: TSA(000) 11 12 3 5 5 7
y TODAY SHOW 5 25 4 29 89| 4 23 33| 4 30 56] 3 28 44) 6 30 133
o PRCE IS RGHT KBCI |02 C |WHL FRTNE DY 6 31 4 24 70| 4 28 30| 3 24 40| 3 33 40f 6 23 73
§ HOME 1 > KIVI {06 A |GD MORN AMER 1 8 1 7 &7 3 1 8 33| 1 9 33} 2 7 33
¢ VAR!0US KTRV |12 F | MUPPET BAB-S 1 5 1 4 50 1 7 sof 1 7 80| 1 & 50
) BOSTON 208/S
! M-F  4:00P 20T/C |wcve |05 A 9 24 152107 8 31 92| 4 29 18f{ 5 31 38| 6 32 36|12 31 49
TSA(000) 201 187 38 77 73 100
GEN HOSPITAL 8 26 7 32 98| 8 38 36| 7 36 54| 6 33 45| 8 28 35
INSIDE EDITN> wHDH |07 C | GUIDING LGHT 6 16 4 18 80| 2 10 10} 2 14 27| 3 15 27| 8 21 s
3RD DEGREE > WBZ |04 N | SANTA BARBRA a 12 3 14 8| 1t 9 13f 1 7 17| 1 7 17] 8 20 &3
POLICE ACOMY> WLVi® |56 | | REAL GHSTBST 3 9 2 16 1+ 5 9| 1 &4 13 2 5 3
BOSTON 2s/s .
M-F 10:00A> 18T/C | WMUR |09 A 1 3 4 as 119 1 28 16 17
TSA(000) 6 3 1 2 1 1
GERALDO > 1 33 117 : 17 17
GERALDO wcvB |05 A |Goop pay > 5 26 4 27 83| 3 30 23| 3 29 36| 3 28 30| 6 25 a3
WHL FRTNE DY> wHDH |07 ¢ | vARIOUS 3 15 2 14 771 1 & 8] 1 85 13| 1 6 11| 5 21 64
HOUSE PARTY wBz |04 N | JOAN RIVERS> 2 11 2 12 88 4 8] 1 9 25| 1 11 29f 3 14 60
BOWL ING GREEN 43s/8 )
M-F  9:00A> 19T/C | WBKG |13 A 10 47 167 210f 8 49 90| 6 50 26f 7 56 41| 9 61 45|12 44 43|
TSA(000) 7 7 2 3 3 3
! GD MORN AME> 11 62 9 69 88 §5 25| 6 63 38) 8 66 38{ 14 73 &0
| DRM JEANNIE > WGRB* |34 | |vaRious
SCOTT ROSS > woaB# |40 1 | vaRious
BRTL-KP-JN C: TC 30s/s
M-F 9:00A 20T/C |WCYB |05 N 7 40 128 179 7 45 92| 6 39 27| 6 43 52] 6 44 47| 8 S0 35
TSA(000) 23 21 6 12 1 8
TODAY SHOW 8 41 6 48 87 5 58 26| 6 55 48] & 55 48| 8 a1 38
REGIS KATHIE WJUHL |11 C |CBS THIS MRN 4 23 4 28 100 3 23 31| 4 26 62] 4 31 62| 5 29 38
SUCCESS LIFE WKPT* {19 A [ GD MORN AMER 2 3 100f 1 4 s0| 1 4 100 2 50 1
DENVR DNSAUR> WEMT+ {39 F | FLINTSTONES 2 1 67 2 67 1 67 1
BUFFALO 20s/8
M-F 9:00A 20T/C |wGRz }o2 N 7 34 119 152] 6 36 89| 5 36 23| 4 3@ 34| 4 33 32| 9 36 46
TSA(000) a3 39 . 10 15 14 20
TODAY SHOW 4 23 3 26 76| 2 22 16} 1 19 20 2 18 20 & 33 56
REGIS KATHIE WKBW |07 A | GD MORN AMER 7 34 7 42 102 3 26 16f 4 31 32| 4 35 34|11 49 6l
LAVRN-SHIRLY> WNYS* |49 F | POLICE ACDMY 1 3 2 80 4 25 4 50 4 50
EVRYDY LUNDN> WIVB |04 C |CBS THIS MAN 1 3 2 67 2 133 1 33 1 33| 1 3 &7
BRLNGTN-PLTSBRGH 188/8
M-F 9:00A 20T/C | WPTZ ]O5 N 3 21 50 94| 3 25 97 1 13 14| 2 20 38} 2 24 41} 5 31 54
TSA (000} g 8 1 3 4 5
. TODAY SHOW 3 15 2 20 88 1 10 13} 1 15 25| 1 16 25| 5 23 63 .
REGIS KATHIE WCAX |03 C | CBS THIS MRN 5 35 5 42 94| 4 47 31} 3 37 s0| 3 31 38| 8 ag aa :
700 CLB RBSN WNNE® |31 N | TODAY SHOW 1 1 100 3 3 100 1 &
STAIN A RATR> WVNYs 122 A | GD MORN AMER 1 1 1 -
BUTTE 34s/s
M-F  3:00P 20T/C | KXLF |oa ¢ 8 34 138152 7 36 76| 5 20 19]| 4 22 =29] 3 22 18|12 60 42 ke
TSA(000) 5 3 1 1 1 2 »
. LIFE TO LIVE 3 21 4 30 100f 7 37 50| 5 33 100 1 12 4 26 50|
DAYS LIVES KTVM |06 N | ANOTHER WRLD 7 30 7 39 100j14 62 100]| 11 59 100} 7 52 67f 1 6
o :
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ADI Program Totals

SYNDICATED PROGRAM ANALYS!S . {CONT INUED) DONAHUE |
E
ADI LEAD OUT ;
ADI TV HH
- X . y LEAD OUT
MEN 18+ MEN 18-34 MEN 18-49 MEN 25-54 MEN 55+ TEENS 12-17 | CHILDREN 2-11 | CHILDREN 8-11 [ o LEAD OUT g
RTG | SHR | VPHH|RTG| SHR | VPHH|RTG | SHR | VPHH[RTG | SHR | VPHH |RTG | SHR | VPHH|RTG | SHR | VPHHIRTG | $HR | VPHH|RTG | SHR | VPHH ' RTG | sHR | T
‘ C
3 84 35| 2 59 6| 2 6 15| 2 71 13| 6 47 17 1 10 2 €
6 1 3 2 3 8
3 47 so|l 1 38 7| 1 a5 14| 1 a1 14} 8 48 29 5 5 FAMILY FEUD 7 83 | =2
1 11 25 3 4 2 17 25 1 JOAN RIVERS 1 s | =
1 1 3 1 9 227 DAYTIME 3 | =
<
-
2 28 391 18 5|1 20 101 23 13} 5 35 25 3 1 8 g
12 2 3 4 8 u
2 25 20 4 2| 1 18 8|1 22 6] 4 31 12 15 1 9 2] 1 62 2| NEWS AT NOON |13 43
1 8 13 9 4 g8 41 11 8]1 7 4 15 7 8 36 THE JUDGE 2 7
1 12 20] 1 27 10f 1t 23 15| 1 28 15 2 15 5 5 25 VARI0US § 19
1 15 40 10 7 10 13 8 7|3 21 27| 1 21 7 4 29 I LOVE LUCY 4 12
t 11 26| 1t 31 16 1 18 19 1 18 161 5 6| 1 26 4| 1 11 7
1 1 1 1
1 20 22| 1 35 11f 1 23 22 1 20 11| 2 20 11| 1 24 1 8 11] 1 10 HOME 1 2 15
t 25 33| 1 30 17| 1 25 17| 1 20 17| 3 26 17 8 1 13 17| 1 28 17| GLODNGRLS DY | 3 17
1 16 12 11 6 13 8 8 5|t 8 a
1 1 1 1
1 20 33|/ 1 2 11] 1 20 11 19 11| &4 20 22 1 6 227 DAYTIME 2 14
3 46 50| 4 78 30| 2 73 30| 2 70 20} 4 26 10 6§ 10 YNG-RESTLESS | 6 39
5 3 3 5 1 6 89 2 REGIS KATHIE | 2 11
1 12 80 45 3AD DEGREE 1 3
4 27 a1} 1 20 6] 2 28 17| 3 35 20| 7 28 20| 3 12 7 11 1
84 13 35 41 a1 15 3 1
2 20 191 13 4y 1 12 6|1 19 7|4 24 11| 6 19 15| 1 5 3{ 1 5 2| oPRAH WINFRY |11 26
3 20 s51{1 14 6] 1 14 14| 1 11 12|28 26 34| 1 4 4 11 1° 1] NEWS 7 FIVE 6 15
2 12 39)1 8 5|1 98 11l1 8 10|5 16 27 3 10 15 1 3] 1 2 3] PEOPLES CRT 9 21
2 9|1 7 7 4 7 13 1 3] & 17 29{11 38 11111 46 74| BRADY BUNCH 3 6
] 2 8 3 2 13
1
17 HOME 1 2
2 25 27| 1 23 7} 1 24 12| 1 29 16| 2 23 11 5 1 3 2 5 1} SALLY JRPHL [ 5 22
1 21 41 7 3 8 9l 1 10 11| a 36 28 3 2 5 6 1 2] PRCE 1S RGHT | 5 22
5 15 3 2 2 2 3 41 7 10 3 a4 CLSC CNCNTRN | 3 14
3 47 22y 1 43 3] 1 45 5|1 41 6|8 a8 15 12 4| 2 27 4
2 1
4 76 38| 2 81 13| 2 7o 13} 2 67 13|13 8 25| 1 33 1 10 HOME 1 7 35
J SWAGGR DLY
SCOTT ROSS
2 40 31| 2 47 10| 2 38 14} 2 41 14| 4 40 14 8 2 16
7 2 3 3 3 1
3 43 43| 1 38 a4 1 33 13} 2 37 17| 8 48 26 10 5 8 227 DAYTIME 4 24
1 20 38 1 18 15} 1 21 15| 2 23 23 3 6 FAMILY FEUD 4 28
GERALDO 2 16
2 33 5 33 4 33 4 33 1 22 167 14 700 CLB RBSN 1
3 42 37| 2 44 8| 2 48 16} 2 46 11] 5 33 20 3 1 9
16 4 7 5 9 1
2 28 40| 1 17 4| 1t 30 16| 1 30 16| 4 20 28 1 SALLY J RPHL | 7 36
2 33 27 7 2| 118 5|1 16 5|6 45 23 30 3 AM BUFFALO 4 20
5 50| 1 18 =25 12 50 9 =25 1 WIN-LSE=-DR-5 1
3 33 1 1 1 4 33 1 FAMILY FEUD 3 14
1 22 22 7 1 22 9| 1 23 10| 2 28 12 13 2 5 4 a4
2 _ 1 1 1
118 38 10 1 31 25| 1 28 13 2 13 13 13 1 JOAN RIVERS 2 15
1 33 19| 1 43 6| 1t 3 6|1 30 6|2 3B 6] 2 79 6 4 6 4 FAMILY FEUD 5 37
2 100 100 100 100 3 LOVE CNCTN 1
PEOPLES CRT 3
2 33 29 5 41 12 7| 1.6 97 88 201 7 1 2 1
1 1
1 17 50 9 2 28 4 JEOPARDY 16 58
2 27 33| 3 56 33) 2 48 33| 2 ;™ 1 9 4 a7 1 5 17 FAMLY TIES-S | 4 13
H
| |
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i
;ﬁi UAY 1950 ADI Program Totals

DONAHUE o —
SYNDICATED PROGRAY ANALYg g
MARKET NAME ADI
G SIGN ON/SIGN OFF SHARE
DAY/TIME/TELECASTS | CALL |CH NO| LEAD-IN PROGRAM
TSa (000) LETTERS| APFIL T TV HOUSEHOLDS | WOMEN 18+ | WOMEN 18-34 | WOMEN 18-49 | WOMEN 2564 | women Py
RTG | SHR - T
‘ COMPETING PROGRAMS RTG | SHR | 1nx | ipx |RTG | SHR [VPHHIRTG | SHR NPHH RTG | SHR [VPHHI RTG | SHR \VPHH{ATG | 5o oy
CASPER=R | VERTON 228/8
M-F  9:00A 20T/C | KkTwo+ |02 N 4 22 72 98| 3 24 58| 1 11 6] 2 17 20| 3 21 26| g g4
TSA(000) 4 2 1 1 PR
TODAY SHOW 4 22 3 26 75{ 1 15 2 22 251 3 23 50| 7 g3
PACE 1S RGHT KGWCA |14 ¢ |WHL FRTNE DY 6 33 5 3 60| 2 21 20f 3 29 20| 4 35 20|15 5 3
HOME 1 > KFNB* |20 A | GD MORN AMER 1 5 1 10 3 30 2 18 3 4
CED RAP-WATR-DUB 195/5
M-F . 3:00P 20T/C | KCRG {09 A 4 2¢ 89107| 4 32 89 2 17 18f 3 28 42 3 36 40| & 3 ,
TSA(000) , 14 12 3 & 6 g W
GEN HOSPITAL 5 29 432 89) 6 45 501 4 36 56| 5 40 50| 4 24 o
SANTA BARBRA> KWHL |07 N | SANTA BARBRA 3 20 3 24 82| 4 40 45/ 3 33 55| 2 27 3| 2 15 o
WOODY WDPCKR> KGAN |02 ¢ | GUIDING LGHT 3 17 1 7 30 110 101 8 101 8 1of1 5 ;o
THE JUDGE > KDUB* |40 A | GEN HOSPITAL 1 1 1 1 1
, CHARLESTON, SC 228/5
M-F 9:00A 207T/C |WCBD |02 A 5 26 93116| 4 28 82| 3 24 24| 3 26 41| 4 28 40| 8 35 g4
‘ TSA(000) 13 11 3 5 5 5
‘ GD MORN AMER 5 25 4 28 82| 2 23 18| 3 26 45| 3 23 45| 7 35 o
: SANFORD-SON > wesC (05 ¢ | cBS THIS MAN 6 27 4 28 75/ 3 20 25| 3 22 38f 4 28 38| 7 3 3
; JOAN RIVERS WCIV |04 N | TODAY SHOW 4 21 4 23 80| 2 15 20| 3 20 40| 3 20 40| § 25 3
i INS1DE RPRT > WTAT» |24 F | BEWI TCHED 1 8 1 4 671 1t 8 33| 1 7 67{ 1 5 33
: CHRLS TN~-HNTNGTON 135/8
i M-F 9:00A 207/C |wowk |13 ¢ 4 16 62 711 3 17 84f 2 10 15f 2 13 33| 3 19 43| 4 20 4
i TSA(000) 22 18 3 7 9 8
CBS THIS MRN 1 4 1 4 80 2 20 3 40| 1 4 af 1 5 g
REGIS KATHIE WCHS [08 A [GD MORN AMER 5 20 4 24 93| 4 25 31| 4 24 s52f 4 23 41| 5 23 3
TALK ABOUT > #wsaZ |03 N | TODAY SHOW 4 16 3 17 83| 1 8 9f 2 13 30 2 12 26| 5 27 44
BRADY BUNCH > WVAH |11 F | MAXIES WORLD 2 7 1 6 60| 2 15 80| 2 10 60 1t 7 40 2
CHARLOTTE 265/S
M-F 9:004 20T/¢ |wsoc [o9 A 6 40 98179| 5 44 85| 4 50 26| 4 43 46| 4 S50 40| 6 35 g5
TSA(000) 43 37 12 20 18 14
GD MORN AMER 7 45 6§ 49 81| 4 52 22| 4 51 37| 4 49 35|10 a9 4
JOAN RIVERS WBTV (03 C |CBS THIS MRN 3 24 3 28 96f 1 17 21y 2 19 36| 1 19 32| 7 49 g
3R0D DEGREE > WCNC# |36 N | TODAY SHOW 1 5 4 67 6 17 3 17 e 17| 1 5 3
HAVE GUN > WJzZvs |46 1 | FLINTSTONES 2 1 67 1 2 33 2 33 1 3%
! CHARLOTTESVILLE 328/
M-F 9:00A 20T/C | WviRe |28 N 5 41 83183 4 40 111} 1 13 17| 2 290 56| 3 45 48| 8 45 a9
TSA(000) a 4 1 2 2 2
TODAY SHOW 5 40 4 56 100 15 2 45 so| 3 59 5011 &1 50
} CHATTANOCGA 24s/8
; M-F  4:00P 20T/C | wivc |09 A 8 256 140 112| 7 34 93] 7 36 29| 6 37 51| 6 37 43|10 3} T
{ TSA(000) 28 26 8 14 12 10
i GEN HOSPITAL 10 40 9 45 9412 55 39|10 51 67|10 B4 86| 7 35 25
t GRWNG PAIN-S> WRCB 103 N | SANTA BARBRA 7 23 4 20 57] 7 35 35| 65 30 43| 4 24 30| 3 9 13
§ GERALDO WDEF |12 C | GUIDING LGHT 5 17 4 19 78| 2 10 17| 2 14 28| 2 14 22| 8 27 m
! MUPPET BAB-S> WDSI% |61 F | ALVN CHPMK-S 2 6 2 171 1 & 17 317 2 17 1
CHICAGO 8s/s
M-F 10:00A 20T/C | WFLD» |32 F 2 7 31 31| 1 8 8] 1 5 14{f 1 6 330 1 & 30| 3 100 s
TSA(000) 58 a8 8 19 17 27
S IMON~S IMN-§ 1 4 2 47 2 3 21| 1 3 38| 1 3 3 3
HOME 1 > WLS |07 A | OPRAH WINERY 7 28 6 33 91| 5 35 28| 5 36 S0 5§ 32 41f{ 9 33 38
GLDN GRLS DY> wmMAQ |05 N | CLSC CNCNTRN 4 17 4 20 8| 4 25 31| 3 23 52{ 3 19 40| 5 17 34
PRCE IS RGHT WBBM |02 C |WHL FRTNE DY 4 16 3 18 83| 1 10 14f 2 13 32| 2 15 34| & 21 a5
CHICO-REDD ING 208/§
M-F  9:00A> 20T/C | KRCR |07 A 3 17 57 76| 2 17 73 711 8 22| 1 11 28] 5 27 47
TSA(000) 6 5 1 2 3
GD MORN AME> 7 38 6 46 86| 3 32 147y 3 39 36| 4 a1 36]11 53 50
M-F  9:00A> 20T/C | kACR+ {07 A 3 17 57 76 2 17 73 7] 1 8 22} 1 11 25| 5 27 &7
TSA(000) 6 5 1 2 3
GD MORN AME> 7 38 6 a6 86| 3 32 14| 3 39 36| 4 a1 36|11 53 60
REG!IS KATHIE KCPM» |24 N | TODAY SHOW > 4 18 4 27 120/ 3 23 20| 4 30 e60f 4 35 60| 4 19 40
WHL FRTNE DY> KHSL {12 ¢ | CBS THIS MR> 3 15 3 17 8| 1 8 18| 1 10 38| 2 13 36] 5 26 45
CINCINNATI 23s/s
M-F 9:00A 20T/¢c |wwT |os N 6 32 103 143| 5 35 92| 2 29 6] 3 31 34| 4 32 36f10 38 52
T5A(000) a8 a5 8 17 18 26
TODAY SHOW 4 19 3 22 88| 1 16 15] 2 19 38| 2 22 38| 5 23 46
REGIS KATHIE wcPo |09 ¢ | CBS THIS MRN 5 28 5 33 98] 3 32 18{ 3 32 38| 4 31 40| 9 36 55
HOME 1 > WKRC |12 A | GD MORN AMER 2 11 2 13 94| 1 13 19| 1 12 38| 2 14 4] 3 12 4
SILVR SPNS-§> wxiXe |19 F | ALVN CHPMK-S 1 7 1t 4 4} 1 9 18] 1 & 27 4 18f 1 3 18
CLARKSBRG-WESTON 265/8
M-F  9:00A 20T/c |woTv |08 ¢ 7 31 124 138] 6 33 87] 5 30 26| 5 32 38} 5 28 33| 9 39 48
TSA(000) 12 11 3 5 4 6
CBS THIS MAN 4 20 4 22 83] 1 11 17| 2 19 33| 2 20 33| 6 25 50
HOME 1 > weov |12 N | TODAY SHow 4 16 3 18 80| 4 26 40{ 4 23 60| 3 18 40} 3 13 20
A NEW DAY > WLYJ s {46 | | U SWAGGR DLY
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ADI Program Totals

SYNDICATED PROGRAM ANALYSIS (CONT | NUED) DONAHUE ::
¢ =
. ADI LEAD ouT ;
' - - - - LEAD OUT AD! TV HH
MEN 18+ MEN 18-34 MEN 18-48 | MEN 25-54 MEN 85+ TEENS 12-17 | CHILDREN 2-11 | CHILOREN 8-11 | o ccol PNE, o S
RTG | SHR | VPHH{RTG|SHR | VPHHIRTG | SHR [ VPHH|RTG | SHR | VPHH {RTG | SHR | VPHH| RTG | SHR | VPHH{RTG | SHR | VPHH|RTG | SHR | VPHH RTG | SR | 1
C
2 27 53] 1 19 8] 1+ 17 18| 2 36 24} 4 25 28 12 2 <
2 1 1 1 Q
2 26 50 8 1 10 25| 2 26 25| 4 38 25 MARSHA WAFLD 2 8 =
3 42 40| 2 39 20| 2 40 20| 2 29 20| 8 54 40 4 58 YNG-RESTLESS 7 34 -
2 37 10 PRF STRNG DY 1 5 -
C
-
1 16 17} 1 20 11] 1t 18 12| 1 19 9| 1 12 4y 1 9 3 2 1 3 1 8
2 2 2 1 1 7]
1 16 11} 1 15 6 1 186 6| 1 17 6| 1 18 6] 1 26 6| 1 21 6 28 WEBSTER-S 2 7
1 18 27| t 19 9l 1 18 9 12 9l 1 26 9| 3 45 18 2 4 OPRAH WINFRY | 12 43
5 10 1 6 7 3 1 12 16] 7 62 100|{ 5 57 30| CHIP N DALE 5 19
1 1 2 1 3 5 LEAVE BEAVER 1
2 22 28 1 12 gl 1 12 91 6 42 19 11t [ 12 1
4 1 1 3 i
2 23 36| 1 18 9] 1 17 9} 1 14 g9} 5 43 18 2 4 SALLY J RPHL 5 23
2 33 44| 1 26 13| 2 32 25| 2 36 25} 4 31 13 23 2 25 13 9 6 | FAMILY FEUD 8 39
1 14 20 8 10} 1 11 101 14 10} 2 17 10 2 13 THE JUDGE 3 16
7 33|t 16 33| 1 11 33f1 9 33 1 8 33§ 1 8 33 20 SUCCESS LIFE 1
1 18 35 11 3] 1 16 12] 1 15 13| 3 21 19 4 3 3
8 1 3 3 4 1
5 40 2 3 20 4 20{ 1 6 20 FAMILY FEUD 3 16
1 16 24 5 3] 1 12 10| 1t 13 7| 3 19 14 21 1 10 10 1 SALLY J RPHL 4 20
1 19 33} 1 18 4l 1 12 s| 1t 10 9f a4 28 30 17 1 5 4 MARSHA WRFLD 4 21
4 20 8 10 7 10 & 10 2 10 3 3 28 80| 1 25 10] 700 CLB RBSN 2
2 43 33| t 38 71 t 37 11} 1 a7 14| 5 45 18 6 1
14 3 5 [ 7 1
3 a1 37| 1 29 6| 1 26 ] 1 38 11| 8 48 26 52 2 3 2 15 SALLY J RPHL 5 35
1 20 29| 1 24 7] 1 26 14} 1 24 14} 1 13 7 2 19 WHL FRTNE DY 4 25
10 50 8 9 17 9 17{ 1 12 33 7 17 8 227 DAYTIME 1 8
3 33 2 5 33 5 33 1 33 1 SUCCESS L IFE
O 1 a3 27 8 1] 1 25 51 1 27 4| 5 63 21 2
1 1
2 55 50| 1 22 1 31 1 a0 8 79 50 1 227 DAVTIME 2 25

21 13 2 11 6

[
L
»n
—-
w
-

)

37 8 2 40 11 3 28 11 6 45 11
2
3

2 32 19 1 28 3 2 2 17 8 4 28 8 | OPRAH WINFRY 11 28
2 15 22 1 16 9 1 19 13 1 15 9 9 912 50 35 5 21 6| 7 32 22 | COSBY SHOW-S 10 26
2 18 33 2 22 11 2 21 22 2 24 22 15 11 2 8 6 2 2 A GRIFFITH 1 7 19
1 1 1 2 7 17 6 29 133| 5 26 67 BRADY BUNCH 2 4
[} 25 6 € [} 12 7 12 1 € 11 3 1 2 3 1
15 4 7 7 7 1 1
3 24 6 12 4 18 4 15 3 19 S 3 15 5 3 REGIS KATHIE 1 3
2 21 21 1 13 4 1 19 10 1 198 9 4 23 11 1 28 2 1 10 7 1 25 3 PRF STRANG DY 6 25
1 16 27 1 22 9 1 18 12 1 12 9 3 18 14 1 26 3 1 7 7 4 1 DAYS L IVES 4 15
2 26 48 1 18 7 1 25 22 2 28 23] 4 28 24 19 2 1 8 9 1 18 3 Di1VORC COURT 4 14
2 25 52 6 4 1 26 18 1 27 21 4 25 30 1 21 2 2 2
3 1 1 2
4 41 50 1 30 7 2 43 14 2 49 21 9 39 29 1 8 7 1 33 7 | HOME 1 3 15
2 25 52 [} 4 1 25 18 1 27 21 4 25 30 1 21 2 2 2
3 1 1 2
4 41 50 1 30 7 2 43 14 2 49 21 9 39 29 1 8 7 1 33 7 | HOME 1 3 15
1 17 40 3 9 1 23 20 2 14 20 4 1 7 20 MARSHA WRFLD 1 5
2 23 36 10 13 9 1 12 9 5 32 27 4 18 VAR OUS S 28
2 32 29 1 29 4 1 25 8 1 32 11 5 35 18 1 338 3 2 1 2
14 2 4 5 9 1 1
2 23 38 1 40 8 1 18 12 1 20 i2 4 25 27 17 4 1 5 8 1 9 8 | SALLY J RPHL 5 32
2 32 33 1 34 8 1 30 13 1 29 13 5§ 33 20 6 3 3 FAMILY FEUD 5 28
5] 13 6 6 6 6 6 6 1 5 6 12 [} 4 6 11 6 | PEOPLES CRT 2 12
1 9 36 16 ] 11 18 7 9 1 8 18 9 9 2 24 45 1 26 9 THREES CMPNY 1 5
3 37 48 2 31 11 2 34 18 2 29 13 6 47 29 36 1 11 4
6 1 2 2 4 1
2 24 50 1 32 1 22 17 1 13 17 5 26 33 4 1 5 6 FAMILY FEUD 6 29
1 9 20 3 1 10 1 9 1 9 227 DAYTIME 3 15

VARIOUS
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MAY 1990 ADI Program Totals

——
DONAHUE
SYNDICATED PROGRAM ANALYS|g
MARKET NAME ADI
SIGN ON/SIGN OFF SHARE o
DAY/TIME/TELECASTS | CALL {CH NO| LEAD-IN PROGRAM — ]
TSA (000) LETTERS | AFFIL TITLE TV HOUSEHOLDS WOMEN 18+ | WOMEN 18-34 | WOMEN 18-49 | WOMEN 28-54 | wowgy —
RTG | SHR — . N
COMPETING PROGRAMS RTG | SHR |0 | \px |RTG [ SHR [VPHHIRTG | 8HR VPHH RTG | HR [VPHH| RTG | 5HR [VPHH RTG SHR vpiyy
CLEVELAND 225/%
M-F 5:00P 20T/C | WJw o8 ¢ 10 23 164 103| 8 27 86} 7 31 24} 7 28 44| 7 28 41|10 26 s
TSA(000) 143 124 35 63 60 52
| BENSON-§ 3 7 1 4 a5y 1 5 16 1 4 21f 1 4 18] 2 g 24
‘ EYNTN NEWS 5 WEWS |05 A | OPRAH WINFRY 10 24 8 26 81| 3 15 11| 4 18 27 5 21 30] 14 35 a8
NW LEAVE BVR> wUAB* |43 | | TNAGE TURTLS 5 12 2 6 37| 3 15 23} 3 10 32 2 7 20| 1 "3 s
FIRST REPORT WKYC |03 N | CURRENT AFFR 5 11 3 11 72| 1 3 6] 2 8 25) 2 9 27| & 15 4
COLO SPGS-PUEBLO 24s/5 i
M-F  4:00FP 20T/C | KKTV |11 C 8 28 143 125{ 8 39 90| 4 25 15| 5 34 40} 6 37 38|14 4g 46
TSA(000) 22 19 3 9 8 10
OPRAH WINFRY 8 35 8 53 85| 7 52 27| 6 50 50| 6 45 41|14 59
DUCK TALES > KXAM* |21 F | TNAGE TURTLS 6 19 2 10 31f 2 11 18] 1 8 158) 1 7 8] a4 13 g5
HWY HEAVEN KRDO [13 A |MILN $ KOVIE 4 14 4 20 82f 4 27 36| 4 24 55| 3 19 36| 4 14 o
ENTRTNMT TON> KOAA |05 N | GERALDO 3 1 2 11 63f 2 11 25| 1 8 25| 2 10 25| 4 14 3
>
. COLUMBIA, SC - 185/8
: M-F  9:00A 20T/C | WLTX* |19 C 5 28 86 125) 4 31 90| 4 29 20| 4 36 59 4 30 47| 5 25 o
; TSA (000) 15 14 5 9 7 4
) ! CBS THIS MRN 1 6 1 8 75 5 25 5 25| 1 7 50| 2 g8
JOAN RIVERS wis 10 N | TODAY SHOw 5 30 4 29 84) 2 16 16f 3 22 37| 3 23 37| 9 a5
i LAVRN-SHIRLY> WACH» |57 F | WOODY WDPCKR 2 13 1 10 71f 3 23 87| 2 15 57| 2 14 57 2
S REGIS KATHIE woLO* |25 A | GD MORN AMER 2 10 1 10 83f 2 15 33| 2 14 67| 2 14 67| 1 5§
§ CLMB!A-JFRSON CY 308/S
M-F 4:00P 20T/C |kRce |13 ¢ 6 26 107 116) 5 36 96| 2 26 12| 3 29 31| 3 26 26|10 43 g
_TSA(000) 10 10 1 3 3 6
. . OPRAH WINFRY 7 37 7 57 109| 4 53 18{ 5 57 45( 5 50 36|10 56 &5
. NGHT COURT-S> KOMU |08 N | WHO BOSS-S 8 35 5 3 711 4 52 21| 5 49 36| 5 49 29| 5 23 35
i NEWHART-S > KMiZ* |17 A | EVRYDY LUNDN 1 3 3 100 5 4 4 1 3
i VARIOUS KNLJ#* 126 | | JETSONS 2
) COLUMBUS, GA 33s/S
M-F 9:00A 20T/C |wTvM |09 A 9 46 153 205| 9 51 99) 5 34 18| 7 47 51| 8 51 47|13 60 a5
TSA(000) 19 19 4 10 9 9
GD MORN AMER 9 a2 8 48 90| 2 17 14! 4 32 38| 5 40 38|15 68 4s
PEDPLES CRT > WRBL |03 C | CBS THIS MRN 4 22 4 23 90| 4 28 30} 3 21 S0f 3 17 40| 5 28 94
REGIS KATHIE WLTZ+ |38 N | ToDAY SHow 2 8 t 7 10| 1t 4 33} 1 7 67 1 9 67| 1 § 33
SUCCESS LIFE WXTX# |84 F | POLICE ACOMY 1 1 1 1
COLUMBUS, OH 24s/8
. M-F 9:00A 20T/C [WCMH |04 N 7 42 116188 6 43 80| 3 29 18| 4 42 42| 4 42 40| 8 a1 3
i TSA(000) 52 42 9 22 21 16
. TODAY SHOW 4 24 3 30 83| 1 10 7} 2 24 30| 2 25 33| 7 38 47
; FAMILY FEUD > WBNS |10 C | CBS THIS MRN 3 20 3 25 96| 2 25 28] 2 23 48| 2 23 40 5 27 aa
¢ INSIDE RPRT > WSYX |06 A | GD MORN AMER 2 10 1 11 92f 1 7 15/ 1 8 38| 1 11 38| 3 14 48
VARIOUS WTTEs |28 FfC O P § 1 3 1 2 1 1
M COLUMBUS - TUPELD 39s/S
H M-F 9:00A> 19T/C | wrva |o9 N 10 42 174 188] 7 38 74| 5 3¢ 20| 5 36 32| 5 41 31|11 a0 37
. TSA (000) 19 14 4 6 6 7
TODAY SHOW > 10 45 8 48 84| 2 24 11} 4 37 .26}] 6 43 32|15 s8 53
WHL FRTNE DY> WCBI {04 C | vARIOUS 9 38 8 41 89| 7 45 28} & 46 44} 6 45 33}10 35 139
EVRYDY LUNDN WvSBe |27 A | GD MORN AME> 2 3 100 1 3 100 2 1 3
CORPUS CHRISTI 265/8 .
M-F 10:30A> 18T/C |KIt1 |03 A 6 24 105107y 5 23 88| 4 18 27| 5 23 s5) 4 24 s2| s 21 28
TSA(000) 11 10 3 6 5 3
GERALDO > 9 35 7 34 87| 7 32 33} 7 37 60} 6 38 47| 8 29 27
YNG-RESTLESS> KZTV |10 ¢ | PRCE IS RGHT 13 48 11 51 95012 83 41|10 S51 59} 8 S0 41{15 52 36
QUINCEANERA > KORO# |28 | | EXTR RETORNO 2 6 2 9 133§y 3 11 67| 2 9 67| 1 7 33] 3 10 33
GENERATIONS > KRIS {06 N | GLDN GALS D> 2 6 1 5 67y 1 5 33/ 1 8 33| v+ 5 33| 1 &
DALLAS-FT WORTH 23s/8
M-F 9:00a> 18T/C | wFaa |o8 A 7 29 128 129 6 34 84| 3 25 17| 4 30 37| 5 35 39|10 35 3
TSA(000) 132 111 23 49 52 52
GD MORN AME> 7 28 6 35 87] 3 26 15| 4 33 37| 5 36 43|10 38 4t
WHL FRTNE DY> KOFW {04 ¢ | various 5 18 4 23 89| 3 19 21| 2 17 33| 2 14 25| 9 32 sE
WHT HAPPNING> KTVT |11 | | VARIOUS 3 11 1 4 33] 2 12 26}/ 1 8 31| 1 8 25 1 2
SANTA BARBRA KXAS |05 N | TODAY SHow > 2 10 2 10 750 2 158 30] 2 14 s0f 2 12 a&a1] 2 6 23
DVPT-Ri-MO: QD C 265/S .
M-F 9:00a> 19T/C | kwac Jo6 N 5 28 86125{ 4 28 74) 3 28 18] 3 28 30)] 3 27 28| & 31 42 :
TSA(000) 17 12 3 5 5 7
TODAY SHOW > 4 23 3 27 771 3 36 23] 2 27 31| 2 26 311 5 30 46
REGIS KATHIE WQAD |08 A | GD MORN AME> 4 23 3 26 85( 3 30 23| 3 31 46| 3 33 48} 4 20 38
WHL FRTNE DY> wHBF |04 C | VARIOUS 3 18 3 22 91] 2 19 18| 2 16 27} 2 18 27| 5 25 55
700 CLB RBSN KLJB® {18 | | ALVN CHPMK-> 2 2 100 1 3 4 1
DAYTON 238/8
M-F 9:00A 20T/C |WDTN jo02 A 8 36 136161 7 38 86| 5 36 22| 5 38 43| 6 39 43|10 39 38
TSA(000) 45 39 10 20 20 18
GD MORN AMER 8 38 6 49 84| 4 53 18| 4 43 30| 5 44 34} 12 s52 48
| NEWSCENTER > w10 |07 ¢ |cBS THIS MRN 5 24 5 27 90| 2 15 13} 2 18 27| 2 14 2010 38 60
REGIS KATHIE WKEF+ |22 N | TODAY SHOW 3 12 3 16 107 3 17 36) 2 16 57| 3 20 64] 3 12 36
HM SHP SPREE WRGT* {45 £ | MAXIES WORLD 1 5 1t 3 50 3 13 2 25 2 25f 1 3 13|
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ADI Program Totals

SYNDICATED PROGRAM ANALYSIS (CONT INUED) DONAHUE ==
L) f E
ADI LEA?J!JT 3
N y N LEAD OUT ADI TV HH
MEN 18+ MEN 18-34 MEN 18-49 MEN asl 84 MEN 55+ TEENS 1217 | CHILDREN 2-11 | CHILDREN 8-11 | <ol 0l o S
(’ RTG | SHR | VPHHIRTG | SHR | VPHH|RTG | SHR | VPHH|[RTG sm|vpna lesm VPHH|RTG | SHR | VPHH|RTG | SHR | VPHH|RTG | SHR | VPHH RTG | sR |
C
4 21 40{ 3 17 10| 3 17 18| 3 18 17| 7 28 18} 2 7 3| 1 a 2l 1 a 1 <
58 14 26 25 27 5 4 3 o
1t 8 26 5 8 3 8 4 8l 2 7 16] 2 8 16 1 8 1 5 | NWSCNTR 8-6 16 32 =
5 24 45 2 13 7! 3 19 19} 3 21 18{10 34 23| 1 & 3|1 a 3{ 1 3 1| EYWTN NEWS 6 | 11 23 -
2 8 30| 3 18 20{ 2 12 25| 2 9 15 1| 9 40 35| 8 38 59|11 49 48| FAMLY TIES-S 5 11 -
3 13 55/ 2 9 12} 2 11 27| 2 11 22| 5 16 28| 1 5 6 2 al 1 2 3} CHNL 3 NWS 6 6 11 E
2
4 30 43} 2 15 7| 2 16 12} 2 16 11|13 53 30| 1 & 2] 1 3 3t 1 3 2 v
9 2 3 2 7 1 1 1
2 28 23| 1 20 s| 1 18 g{ 1 15 9} 7 48 14a] 1 6 5t 1 8§ 5[ 1 6 5§ cBS EVE NEws | 11 27
2 15 31| 3 27 23| 2 23 31{ 2 22 23 1 7 41 31}14 49 100|15 SB1 62 | CHARLES N MF 4 10
2 14 36| 2 17 18{ 2 16 27{ 1 11 18§ 3 11 9l 2 ¢ gl 1 & o 1 2 ABC WRLD NWS 8 20
2 14 s0| 1 13 13} 2 16 38) 2 20 38| 3 11 13 3 2 103 NBC NGHT NWS 8 20
2 30 43| 2 39 =20f 2 33 26| 2 31 27{ 3 22 10f t 34 4 6 3 18 1
7 3 4 4 2 1 1
1 8 50 1 5 25 5 25 2 13 25 2 7 FAMILY FEUD 4 24
3 35 42} 1 23 11} 1 24 16) 2 24 16| 7 s7 21 1 19 11 GENERAT IONS 6 34
1 8 29! 1 9 14} 1 10 14{ 1 11 29 2 1 48 14| 2 35 a3 19 NEWHART-S 1 7
2 17 4 17 4 17 [} 1 20 33 SALLY J RPHL 2 13
2 27 38| 1 13 71 1 10 g8l 1 14 11| 7 52 23{ 3 9 7 1 1
a4 1 1 1 2 1
1 34 18 19 14 11 4 58 18] 1 9 9 MASH-S 5 15
3 31 43| 2 30 14§ 3 41 21} 2 28 14| 3 26 21|21 70 43| 8 36 36|12 47 25| JEOPARDY 13 38
5 100] 1 9 1 8 100} 1 8 100 2 1 a4 2 100{ 1 3 100 | ENTRTNMT TON 4 10
12 1 6 100] 2 8 100 DUCK TALES 2 5
3 40 30| 2 aa 7| 2 39 14| 2 38 9| 6 46 158} 1 99 3l 1 17 af 1 78 2
6 1 3 2 3 1 1 1
i 3 31 2911 21 5] 1 28 10| 1 29 5| 8 32 19| 1 63 5| 1 21 5| 1 as 5] KATE ALLIE-S 4 23
' 2 23 40|t 21 10| 1 22 =20} 2 33 20| 3 19 10 10f 1 21 10 FAMILY FEUD [ 36
ot 1 8 331 1 14 7 3 1 9 227 DAYTIME 2 12
2 6 3 1 18 I LOVE LuCY 1 4
O 3 49 33| 2 51 11f{ 2 46 15| 1 38 8| 6 s2 18 35 5 1 7
17 6 8 4 10 1
1 27 37| 1 32 10} 1 30 17| 1 28 13| 3 27 20 7 1 1 SALLY J RPHL [ 39
1 20 32| 1 29 16} 1 25 20| 1 22 12| 2 15 12 48 1 14 12 17 HOUSE PARTY 1 8
9 3 3 8 5 15 5 8{ 2 13 23 3 8 8 REGIS KATHIE 3 22
2 25 3 2 1 1 1 11 S0 700 CLB RBSN 2
3 38 27{ 1 =24 a|l 1 32 g8{ 2 33 9| 7 45 15 4 1 15 5] 1 53 2
5 1 2 2 3 1 1
3 41 32| 1 16 s| 2 3 11] 2 38 11] 6 46 16 2 2 19 11| 1 S0 5 | GLDN GRLS DY 7 31
3 44 33} 1 31 6} 2 38 11} 2 46 11| 6 44 17} 3 73 6| 4 a7 22 7 PREE IS RGHT | 11 44
HOME 1 1 a4
N
2 26 34| 3 37 21) 2 32 22| 2 38 21} 3 18 10 2
4 2 2 2 1
3 3 33] 4 43 20} 3 42 20| 3 47 20| 4 26 13 5 LOVING 3 9
3 38 27] 2 26 9| 2 3¢ 14| t 25 51 7 47 18| 1 a7 1 27 5 60 YNG-RESTLESS | 16 56
t 7 33|t 12 33| 1 10 33| 1 10 1 5 1 13 QU INCEANERA 2 7
6 133 6 5 2 1 7 20 8 INSIDE EDITN 3 10
2 23 27) 1 19 6f 2 25 15| 2 28 13} 4 20 11| 1 48 2 3 1 17 1
37 9 20 18 15 3 3 1
2 2t 27] 1 16 51 1 23 14| 2 25 15] 4 18 10 24 2 2 21 1 24 2 | HOME 1 6 24
2 28 4a5{ 1 17 9 1 14 14} 1 17 13| & 33 28 9 1l 1 s 6 4 PRCE 1S RGHT 6 23
t ¢ 27} 1 12 12) 1 16 27| t 14 17 21 1 27 al 2 12 20| 1 28 4 | TJ HOOKER 2 8
4 14} 1 8 [} 5 9 3 5{ 1 3 5 5 1 GLDN GRLS DY 3 14
2 30 37] 2 48 15{ 1 33 17| 1 25 9| 4 20 19 1 9 7
6 3 3 2 3 1
2 23 38| 1 33 18] 1 22 15| 1 20 8| 4 258 23 3 9 SALLY J RPHL 5 27
1 23 31| 1 25 8] 1 18 8l 1 27 15| 3 24 23 1 6 8 16 HOME 1 3 15
1 15 27 6 6 8 3 21 18 1 [} 9 18 PRCE 1S RGHT 5 26
2 12 SUCCESS LIFE 1
2 33 25| 1 25 3] 1 28 8] 2 3 11} 5 33 13 7 1 1 4 9
11 2 4 5 6 2
3 48 39| 1 38 5] 2 43 11| 2 53 14| 8 49 25 a4 2 1 5 3 2] SALLY J RPHL 7 38
3 40 50| 1 19 31 1 3 17] 2 31 17} 7 46 33 15 2 3 7 FAMILY FEUD 6 29
5 14 7 4 7 3 7 1 6 7 4 7 4 227 DAYTIME 1 4
5 38{ t 22 25| t 13 38 1 12 38 21 3 13 MORNING MOV 1 3
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uAv 1990 ADI Program Totals
DONAHUE
3 SYND{CATED PROGRAM m
MARKET NAME ADI —]
SIGN ON/SIGN OFF SHARE
DAY/TIME/TELECASTS | CALL |CH NO} LEAD-IN PROGRAM
TSA (000) LETTERS| AFFIL THE - TV HOUSEHOLDS | WOMEN 18+ | WOMEN 18-34 | WOMEN 1849 | WOMEN 26-84 | women sgy |
RTG | SHR ot /PHL e
| ‘COMPETING PROGRAMS RTG | SHR [ | (oy |RTG | SHR [VPHHIRTG | SHR VPHHIRTG | SHR |VPHHI RTG | SHR VPHHIRTG | 8HR Py
r DENVER 16878 -
M-F 3:00P 20T/C | XMGH |07 C 4 17 71 78| 3 21 75| 3 16 25| 2 16 40| 2 18 35| § 37
TSA(000) 48 35 12 18 16 15 32
GUIDING LGHT 3 14 2 17 s8o] 2 16 33| 2 16 s3| 2 18 s0| 3 29
DAYS LIVES KCNC |04 N | SANTA BARBRA 7 28 € 39 8al 8 a5 45| 6 42 64| 5 36 44| 5 30 -3
COSBY SHOW-S> KUSA |09 A |LIFE TO LIVE 4 15 2 15 61| 3 16 32| 2 15 a4l 3 19 a1| 2 12 .S
WOODY WOPCKR> KWGN |02 | | MAXIES WORLD 2 10 1 5 321 1+ 8 23| t 6 26| 1 4 18] 1 4 "‘;
DES MOINES 145/5
M-F  9:00A> 19T/C | WO! 05 A 4 33 76147| & 38 99| 2 22 16| 3 30 39) 3 3@ 3| 7 a5 4
TSA(000) 18 18 3 7 6 0 B
GD MORN AME> 3 18 3 24 100 5 10] 1 18 30| 2 21 30{ 5 31 g
CLSC CNCNTRN> WHO 13 N | VARIOUS 3 24 3 26 92| 3 38 38| 3 27 46} 2 21 31| &4 23 4
REG!S KATHIE xcc! log c | cBs THIS MR> 2 18 2 16 8] 1 8 11] 1 8 220 1 10 33| 4 23 ¢
700 CLB RBSN KDSM* |17 F | DENIS ANIMT> 3 4 100 5 50] 1 8 1001 1 9 100
DETROIT 225/8
M-F 10:00A> 18T/C |wxyz |o7 A g 28 138 126y 7 34 87| & 35 27| 6 34 49| 6 33 44] 9 33 g
TSA(000) 149 130 a1 74 66 46
KELLY-COMPN> 5 18 5 21 88| 4 21 29| 4 21 s4] 5 21 51} 5 20 39
JOAN RIVERS woiv {04 N |GemaLDo > 7 22 5 26 82| 3 19 18f{ 4 21 38| 4 22 37| 9 3 4
HOUSE PARTY WJBK |02 € | REGIS KATHI> 3 9 1 7 83l 1 &4 9] 1t 5 21} 1 5 23| 2 9 25
PERRY MASON WKBD* |50 F | LITTLE HOUS> 2 8 2 9 7901 4 w01 8 4| 1 8 40y 3 11 35
DOTHAN 138/8
‘ M—F 4:00F 20T/C | WOHNe [18 A 3 10 43 45| 2 11 8ol t 7 20| 2 13 49} 3 17 57| 1 & 20
TSA (000} 3 2 1 2 2 1
THE JUDGE 3 12 2 10 671 1 ¢ 33} 1 10 33/ 1 10 33] 2 9 33
VARIOUS WTVY |04 C | HWY HEAVEN 7 27 s 27 64| 6 a1 29| 5 37 43| 5 35 43} 4 15. 14
‘ DULUTH-SUPER1OR 228/5
¢ M-F 4:00P 20T/C | KDLH (03 C o 27 185 121| & 35 9ea| a4 17 12| 3 20 21| 4 25 22|17 46 69
{ TSA(000) 16 15 2 3 3 11
! OPRAH WINFRY 8 32 e a5 93] 4 25 14 3 29 21] 4 30 21|15 56 N
COSBY SHOW-S> KBJR |06 N |CHIP N DALE 9 28 7 28 71| 7 38 24| 6 37 41| 6 35 29] 8 21 29
} LOVE CNCTN > WD10+ |10 A | JOAN /GOOD 5 16 4 18 89| & 17 22| 2 14 22| 1 7 11| 8 21 8
EL PASO 208/S
1 M-F 9:00A 20T/C | KTSM |09 N 6 28 1090 126| 4 26 78| 5 32 34| 5 32 60| 5 30 48| 5 20 18
i TSA (000) 15 12 5 9 7 3
;u GLDN GRLS DY 6 28 4 30 8| 3 3 31| 4 38 54| 3 27 38| 5 25 23
| PRCE 1S RGHT xoBC |04 ¢ | JOAN RIVERS 5 24 4 26 92! 3 22 31| 3 22 as} 3 19 31| 8 33 38
HOME 1 > KViA+ {07 A | GD MORN AMER 3 13 2 15 100| 2 11 =28} 2 13 s7| 2 15 67| 5 21 43
| EXTR RETORNO KINT |26 1 | NUESTRO CINE 3 13 5 15 8| 3 18 43| 3 18 71 2 13 43| 2 9 14
t
; ELMIRA 135/8
| M-F 5:00P 20T/C | WENY# 136 A 3 o a5 40| 2 8 e 1 s 10 1 5 18} 1 9 271 2 8 3
, TSA(000) 2 1 1 1
: CHIP N DALE 2 8 2 3 2 3 1
. COSBY SHOW-S> WETM* |18 N | OPRAH WINFRY 5 17 4 20 80} 5 29 40| s 27 60| 4 25 40| 4 15 20
ERIE 195/8
M-F 5:00P 20T/C | WSEE* |35 C 10 20 176 129] © 37 95| 5 28 16| & 31 34| 7 37 36} 15 42 52
TSA(000) 20 19 3 7 7 10
OPRAH WINFRY 8 28 s 40 o9a| a4 26 19| 5 32 38| 5 34 38{13 49 50
PEOPLES CAT > WICU |12 N | BATMAN 8 23 e 22 81| 2 13 6} 4 20 38| 4 22 31| 9 26 44
WHO BOSS-S > WJETs {24 A | GERALDD 7 19 5 22 83| 6 384 33| 5 25 s0| 3 16 33| 7 20 33
JETSONS > WETG* |66 | | CHIP N DALE 1 3 1 50| 1 & 1 3 50 1
EUGENE 265/S
M-F 4:00P 20T/C | KVAL+ {13 C e 16 74 7| 3 18 77| 2 15 18| 2 16 37| 3 19 38| 6 21 36
TSA(000) 8 6 2 3 3 3
SALLY J RPHL 6 22 5 27 83| 3 24 25| &4 27 42{ 4 27 42| 7 28 33
OPRAH WINFRY KEZI |09 A |HWY HEAVEN 6 24 e 33 93| 5 38 3| & s 57| 5 36 43| 7 26 29
GERALDO KMTRe | 16 N | DAYS LIVES 31t 2 1o s7) 2 11 1a4f 2 12 29| 2 14 29y 2 7 29
REAL GHSTBST> KLSR |25 F | CHIP N DALE 2 9 2 28| 1 6 =25y 1 4 25| 1 5 25
EUREKA 238/S
M-F 4:00P 20T/C | KIEM {03 N 4 18 76 80| 4 24 87 22 28] 3 25 41 19 28] 7 24 4l
TSA(000) 2 2 1 1 1 1
DAYS LIVES 6 24 s 34 100|110 61 67| 7 51 67| 3 28 33| 5 18 33
MAGNUM P1-S kv1Q@ |06 C | SALLY J RPHL 2 9 1 6 17 19 1 5 14
EVANSVILLE 205/8
M-F 4:00P 20T/C | WEHT» {25 C 5 17 83 76| 4 20 82| 2 12 13] 3 18 38} 3 18 32} 6 23 43
TSA(000) 14 11 2 5 a 6
SALLY J RPHL 4 14 3 18 70| 1 17 10] 2 19 30} 2 22 30} & 17 40
OPRAH WINFRY WFIE» |14 N | JEOPARDY 9 30 7 38 88| &4 20 16| 5 33 40| 6 36 40} 10 39 40
LITTLE HOUSE WTVW |07 A | MAMAS FAMILY 7 23 s 26 80| 6 47 30| 5 31 45| 4 26 3| 6 24 35
FLINTSTONES > WEVVs |44 F | CHIP N DALE 3 10 T a4 2] + 7 13| 1 7 25} 1 7 25 1
. FARGO 13578
M-F  4:00P> 19T/C | WDAY |06 A > 5 a3 36| 2 13 10o2| 2 17 38| 2 14 61} 1 1o 33} 3 12 41
TSA(000) 5 5 2 3 2 2
L GERALDO > 1 a . o 1s0] 2 18 100| 2 13 100} 1 5 s0f t 5 50
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ADI Program Totals

SYNDICATED PROGRAM ANALYS!S (CONT I NUED) DONAHUE
ADI LEAD OUT
- - . . - . LEAD OUT ADI TV HH
MEN 18+ MEN 18-34 MEN 18-49 MEN 25-54 MEN 55+ TEENS 12-17 | CHILDREN 2-11 | CHILDREN 6-11 | . LE20 OUT
RTG | SHR | VPHH|RTG | SHR | VPHH|RTG | SHR | VPHH|RTG | SHR | VPHH |RTG | SHR | VPHH| RTG | SHR | VPHH|RTG | SHR | VPHHIRTG | 5HR | VPHH RTG | SHR
1 17 31| 1 11 8f 1 13 16| 1 13 13| 3 27 14} 1 s 4! 1 5 5| 1 6 3
15 4 8 6 7 2 2 2
717 4 3 5 7 6 711 12 7 4 3 5 7 3 OPRAH WINFRY 6 21
2 19 23| 1 20 g{ 1 20 16| 1 18 11| 2 17 5| 6 3¢ 16| 1 11 s8] 1 7 3| FIRST NEWs 8 26
1 16 34} 1 19 17| 1 15 22| 1 12 15| 2 20 12} 2 11 16| 1 s 711 s 5| GD AFTN cOLO 3 9
1 8 28]t 10 13} 1 11 23| 1 13 19 1 1 8 10| 4 26 61| 3 26 32| CHIP N DALE 3 10
1 24 18} 1 30 5 23 5 18 2} 2 28 11 2
3 1 1 2
1 22 30{ 1 27 10 19 10 18 10| 3 23 20 1 23 10 HOME 1 2 15
1 26 31 4 6 4 3 36 23 1 16 8 30 JOAN RIVERS 2 16
1 16 22 22 11 18 11 3 2 17 22 PRCE 1S RGHT 6 40
2 6 5 6 1 2 9 GLDN GRLS DY 1 5
3 30 31{ 2 34 9 2 26 14| 2 28 11| 5 3@ 14 26 1 2 1 2
46 15 22 17 22 2 3
1 12 18] 1 8 at 1 9 sl 1 11 10| 2 15 9|l 1 36 3l 1 12 9 8 1| SALLY J RPHL 9 29
2 19 26 1 11 4 1 14 10| 1 17 10] 4 27 15 21 1l 1 s 4 10 2 | GLDN GRLS DY 7 23
1 8 2341 13 11} 1 11 19| 1 10 15 3 4 2 2 4 7 2 | PRCE IS RGHT 5 16
1 11 40 4 al 1 8 171 8 15| 3 18 23 4 2 1 2 5 2 | WEBSTER-S 1 a
1 8 28 3 21 9 151t 12 16|l 1 7 11} 1 & 71 a4 12y 1 & 8
1 1
1 13 33 4 1 8 1 15 2 15 33] 2 12 1 6 33{1 o NEWSWATCH 18 7 19
2 22 36j 2 30 14| 2 31 29{ 3 3¢ =21 2 12 7jt1 46 29| 8 40 43|10 44 29| cosBY SHOw-s | 11 30
4 27 37| 1 11 2] 1 15 6f 2 21 9} 9 38 28{ 1 3 1l t 3 2 2 1
6 1 1 4
3 47 29 16 1 27 7] 1 a4 7] 6 84 21} 1 10 7 1 2 FIRST EDITN 3 7
4 28 35| 1 17 6] 2 31 12] 2 31 12) 7 27 18| 8 42 18] 8 28 20! 8 a1 18| NWE LV AT S5 |13 31
2 18 44{ 1 20 11} 1 13 11| 1 12 1] 85 20 33| 2 8 11 1 1 PEOPLES CRT 12 29
2 24 2811 21 9l 1 25 16) 2 20 15) 2 17 7 4 111 6 8
4 1 2 2 1 1
2 24 31§ 2 27 15| 1 24 23| 1 20 18] 3 19 8 12 1 13 15 MARSHA WRFLD 3 16
3 38 s54] 2 39 23} 2 33 23{ 1 28 15| 6 44 23| 1 26 2 37 23 5 FAMILY FEUD 5 23
6 14 6 4 5 1 9 14 3 WEBSTER-S 2 10
4 14 1 4 4 1 6 1 47 14| 2 25 29 44 14 | QUINCEANERA a 20
2 14 78{ 1 10 14} 2 17 42| 2 18 47] 3 12 30 1 1 1
2 1 1 1
4 1 9 17 6 2 2 11 7 20 150 {11 34 100 | EYEWTN NwS 6 5 12
3 20 60| 3 24 40| 2 21 40| 2 15 20| 5 21 20| 2 12 20| 5 22 40| 7 32 20| CH 18 NEWS 19 a7
5 26 38) 2 18 6] 3 21 16| 3 22 1510 32 18] 1 s 2| 1 a 2 1
8 1 3 3 4
4 32 38 4 2 26 13} 3 30 19} 8 39 25| 2 12 6 NEWSWATCH 9 17
6 32 69f 4 34 19} 5 38 38| 4 33 31| 7 24 25| 3 17 6| 2 10 6] 2 11 6 | WHEEL OF FOR | 13 25
4 21 58| 4 3t 17| 3 21 25|-3 21 17| 6 21 25| 3 21 8|l 2 9 8| 2 13 8| ACTION NW 6P | 21 41
3 15 100| 2 11 50 { BRADY BUNCH 1 3
2 17 3a] 1 18 7{ 1 12 11} 1 18 12f s 22 22! 2 8 6 a 3 3 1
3 1 1 1 2 1
1 2t 25 3 10 8 13 81 4 33 17} 1 s 2 2 NORTHWST NWS | 11 28
2 18 29{ 1 12 7|l 1 17 14} 1 18 14)] 4 18 14| 3 15 14 3 711 s PEOPLES CRT 8 22
1 9 14 7 1 13 141 13 14} 1 a 1 5 1& KMTR NEWS 3 7
1 5 25 9 1 11 25 1 11 25 6 30 50| 4 30 75| 3 21 25| BATMAN 3 9
2 23 51 1 16 al 1 12 9] 1 9 7{ 8 31 4] 1 9 3l 1 3 4 1 1
1 1
1 11 1 21 1 18 8 1 s 2 26 17 2 1 CURRENT AFFR 8 26
2 16 100f 3 81 100{ 2 35 100|] 2 32 100] 1 s 1 3RD DEGREE 5 16
2 20 46f{ 1 15 12{ 1 14 18|t 8 11|55 20 27| 1 s 5 2 3 2 2
6 2 2 2 a 1 1
1 10 20 10 7 10 5 2 12 10 2 110 1 NWFRST 25-5 11 28
3 27 32| 2 22 8] 2 20 12 2 23 12| 6 32 16| 4 15 8 2 al 1 3 NWSWATCH 6 11 29
3 21 3B} 2 26 10) 3 28 20| 3 35 25| 3 15 10| 8 32 25| 3 16 20| 5 19 15} GRWNG PAIN-S 7 19
2 13 2 2 2 2 6 21 38| 8 37 113|110 40 75| BATMAN 2 6
1 9 37 5 6 6 13 7 10{ 2 13 24} 1t 3 5
2 1 1 1
4 6 5 4 1 WHO BOSS-S 3 8
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MAY 1990 ADI Program Totals

DONAHUE SYNDIcATED oo
MARKET NAME ADI Aag;
SIGN ON/SIGN OFF SHARE
°‘Y":.“éi’zo%:)c‘s"s LECALLTTERS 'i';,_.’:f "E‘D":|:L“:°R‘" TV HOUSEHOLDS | WOMEN 18+ | WOMEN 18-34 | WOMEN 15.49
: RTG | SHR s o
COMPETING PROGRAMS RTG | SHR | 1o | 1py |RTG | 8HR [VPHH RTG | BHR VPHH RTG | SHR |VPHH
FARGO 135/8
(CONT | NUED)
M-F  4:00P> 19T/C | WDAY+ |06 A § 18 81 80| 4 23 82} 4 28 27| 3 23 a9
TSA(000) 10 9 3 4
GERALDO > 2 9 2 14 100} 3 23 40| 2 18 0
LOVE CNCTN > KxJ8 |04 ¢ | vARIOUS 6 21 5 27 83| 2 16 17| 3 21 33
LITTLE HOUSE> KTHI |11 N |LITTLE HOUS> 6 21 5 28 86| 4 27 21| & 31 a3
. DUCK TALES > KVRAA {15 F | vARIOUS 5 19 1t 4 13{ 1 11 13} 1 8 13
FLINT-SGN-BAY CY 235/8 >
M-F  4:00P 207/C | WJRT |12 A 7 23 119103 6 23 88| 4 22 23| 5 28 50| 7 35 g
TSA(000) a7 32 9 19 20 6 2 o
GEN HOSP1TAL 11 38 10 44 90113 48 45|11 48 67|10 49 g .
LITTLE HOUSE WNEM 105 N | SANTA BARBRA 6 19 4 21 75| 6 30 36| 5 25 54| 3 jg 1 ¥ o
DUCK TALES > WSMH* |66 F | ALVN CHPMK-$S a 14 2 9 39f 3 17 26f 2 11 30| 1 g ;5 17w
» GERALDO WEYI® |25 C | THE JUDGE 3 8 2 10 83| 1 4 8} 1 8 33| 2 10 4 3 ‘i ‘
FLORNCE-MRTL BCH 405/ n
M-F  9:00A 207/C |watw {13 ¢ . 9 48 147 214 8 51 93| 2 22 10 3 30 24} 3 283 o 19
TSA(000) 17 16 2 4 4 M
: CBS THIS MRN 6 40 6 43 911 1 17 9] 2 30 27| 2 30 og7f, U
; MAGNUM P1-$ WPDE* {15 A | GD MORN AMER 2 10 1 9 80| 1 14 20] 2 16 60| 2 16 o) '} 54 o
SUCCESS LIFE WGSE* {43 | |W v GRANT 1 3 3
FT. MYERS-NAPLES 248/5
M-F 5:00P 20T/C | wsBHs |20 N 12 31 210 138| 10 34 82f{10 45 17| 8 36 27| 8 37 26|, .
TSA(000) 32 26 6 s 9 153 ()
. OPRAH WINFRY 11 33 9 38 81| 9 49 19| 9 48 37| 8 46 30| o 3
EY STHWST FL> WINK {11 € |HARD COPY 9 24 8 27 81f 3 13 7| 3 15 19| 4 18 19|, a4
WEVU FST NWS> WEVU* |26 A | FAMLY FEUD-S 4 10 3 10 704 3 13 201 3 12 30| 2 9 2| 3 35 B
TAX1-§ > WFTX* |36 F | ROCKFRD FILE 3 8 2 8 784 1 7 22| 3 13 44} 3 12 s 3 ¢ ;g
1 FT SMITH 26S/S
M-F 8:00A 20T/C | KFSM (05 ¢ 7 31 112138 6 35 89| 5 47 26| 5 38 43| 4 31 3| y , .
TSA(000) 14 12 It 6 4 Pl
CBS THIS MAN a4 19 4 26 90| 3 28 20| 3 25 40| 4 26 4o 5 4 %
GD MORN AMER KHBSA {40 A | GD MORN AMER 3 15 3 19 1001 1 9 17) 2 14 50| 2 13 80| 5 2 S
TODAY SHOW KPOMA |24 N | TODAY SHOW 17 1 8 67 1 9 331 10 67|27 3
FOX46 KD CLB> kPBi» |46 F | FOXa6 kD cLB 1 1 2 2
FT WAYNE 268/8
M-F  9:00A> 19T/C | WPTA® |21 A 8 40 129 179| 7 48 89| 4 44 23| 4 45 36| 5 a8 39|12 o "
‘ | TSA(000) 21 19 5 8 8 10
\ . GD MORN AME> 8 42 7 54 90| 3 43 15| 4 52 30| 5 56 35|13 5 g
‘ : REGIS KATHIE WANE# |15 C | CBS THIS MR> a 21 3 25 80| 2 20 10| 2 22 30} 2 24 30| 5 ;5 &
‘ EVRYDY LUNDN WKJG* |33 N | TODAY SHOW > 1 4 3 100 5 50 5 50 5 1 3
: 700 CLB RBSN WFFT» |55 F | MAXIES WORL> 2 1 100 1 1 1 100 1
¥ FRESNO-VISAL!A 21S/8
! M=F  4:00P 20T/C | KFSNe [30 A 9 26 147 1161 7 33 90f 4 20 17| 5 27 42| 6 32 44f11 41 a4
TSA(000) 37 33 6 16 16 15
OPRAH WINFRY 8 24 6 27 8| 4 19 24| 5 25 s52] 6 30 45| 8 .
CHIP N DALE > KMPH+ |26 F | DUCK TALES 6 17 2 9 37| 3 15 18] 3 15 33| 3 14 30 1
THE JUDGE > KSEE# |24 N | DAYS LIVES 4 12 3 13 78] 1 5 11f{ 1 6 22| 1 6 22| 7 2 =
CARAUSEL KFTVe [21 t | TV MUJER 4 12 4 16 95| 5 27 55| 4 21 73! 3 14 45{ 3 11 21
GAINESVILLE . 145/8
M-F  8:00A 20T/C | woGxe {51 1 3 15 53 67| 3 21 80| 4 32 39| 3 20 2] 2 22 3] 3 13 18
TSA(000) 8 6 3 5 3 1
BUGS CMDY CR 3 15 1 7 20| 2 1s 20} 1 11 20| 1 10 20
GD MORN AMER wCJB* |20 A | GD MORN AMER 7 34 6 39 89| 2 22 22f 4 30 33| 5 a2 33l12 45
GRND JNCTN-DURNG 195/8
M-F  4:00P 20T/¢ | kREX+ |0§ ¢ 4 12 60 54| 3 15 85| 1 4 5| 2 11 24] 2 12 24| & 20 &
TSA(000) 3 2 1 1 2
PEOPLES CRT 4 19 4 25 100 2 11 2 13 331 2 15 33| 9 41 &
M-F  4:00P 20T/C | KREX+ |05 ¢ 4 15 76 67| 4 19 87| 1 4 a| 2 14 28] 2 15 25} 8 26 !
TSA(000) 3 3 1 1 2
PEOPLES CRAT 5 23 5 30 100f 2 11 2 16 25| 2 18 25{11 48 %
HWY HEAVEN KJCT 108 A | MILLION $ MV 3 10 3 13 100/ 3 19 S50} 2 16 s0| 1 10 4 11 %
DONAHUE KREZ |06 ¢ | PEOPLES CRT
GRND JNCTN-DURNG 38/
M-F 4:00P 207/C | KREZ |06 C 76 61 76 76
TSA{000)
PEOPLES CRT o
DONAHUE KREX+ |05 ¢ | PEOPLES CRT a4 15 4 13 100] 1t & 2 14 33| 2 15 33| 8 26 g
HWY HEAVEN KJCT |08 A |MiLLION § Mv 3 10 3 13 100 3 19 50| 2 16 so| 1 10 4 1
GRND RPD-KAL-B C 218/8 a
M-F 5:00P 20T/C |wmiT |03 ¢ 9 26 148 116| 8 3¢ 96| 6 32 26| 7 34 a8} & 33 3911 33
TSA(000) 57 56 15 28 22 24 o
OPRAH WINFRY 10 34 10 50 10110 53 37|10 54 61| 7 46 39|12 48 u
PEOPLES CRT > WOTV }08 N | HWY HEAVEN 7 21 6 24 83{.2 9 10} 2 12 21| 3 15 25|13 38 "
COSBY SHOW-S> wZZM |13 A [ FAMLY TIES-S 6 19 4 18 66] 4 21 25} 4 22 43| & 24 39| & lf .
LITTLE HOUSE WXMie |17 F | SMALL WONDER 3 10 2 8 s8] 3 18 38f{ 2 13 s0] 2 13 a2 1
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35
20

50
36

26

17
18

33

64

64
20

49

41
63
40
33

43

50
37
33

ADI Program Totals

p—
SYNDICATED PROGRAM ANALYSIS (CONT INUED) DONAHUE
e
ADI LEAD QUT
- - . N - - LEAD OUT ADI TV HK
MEN 18+ MEN 18-34 _MEN 18-49 MEN2§54 MEN 85+ TEENS 1217 | CHILDREN 2-11 | CHILDREN 6-11 [ o Cat2 BN
ATG | SHR | VPHH|RTG | SHR | VPHRIRTG | SHR | VPHH{RTG | SHR | VPHH RTGISHR VPHH]RTG | SHR [ VPHH|RTG | SHR | VPHH|RTG | SHR | VPHH RTG | SHR
2 20 43| 1 14 12| 2 23 26} 2 31 19| 3 18 17{ 1 & 7
5 1 3 2 2 1
1 14 40l 1 27 20f 1t 28 20} 1 21 20| 1 6 4 WHO BOSS-S 5 14
2 20 33;1 13 8fl 1t 19 17} 1 18 8| 3 22 17{ 1 8 8 2 8] 1 3 8| vARIOUS 11 31
2 26 43 5 1 1 711 17 716 45 29} 4 23 14| 2 8 14| 2 8 7] various 10 27
4 7|1v 7 21 7 7 77 7 3 27115 68 113{17 73 73.| VARIOUS 4 11
2 25 33 2 20 o)l 2 25 17| 3 33 20f{ 4 22 11| 3 12 10l 1 3 3 2 1
12 3 6 8 4 4 1 1
2 3 19y 2 33 9f 2 33 10| 1 3 10| 4 32 7|8 4 18l 2 12 7| 2 14 3| oPRaH WINFRY |10 28
2 18 20} 1 16 7f t 18 141 1 14 11| 3 18 11| 7 29 32§ 3 13 26| 3 11 11| cossy SHow-s | 3 25
1 6 17| 1 10 13} 1 11 17| 1 g 13 4 17 30|11 46 109 [12 47 70| DFRNT STRK-S 3 8
1 8 33 3 8 6 7|1 7 172 11 17f 1 s 8|t 3 17f 1 3 8| PEOPLES CRT 3 10
2 44 26} 1 30 5{ 1 35 13] 1 41 10| 5 58 12 11 17 & 1
5 1 2 2 2 1
3 46 45] 2 36 9 2 45 271 2 s9 18} 6 48 18] 1 70 1 20 1t 46 FAMILY FEUD 8 45
1 11 40l 1 20 20] 1 18 40 20 3 1 65 20| : 30 SALLY J RPHL 1 5
KEN CPLN DLY
8 31 88| 5 27 8| 7 37 22| 7 40 22|10 28 34| 3 16 3|1 5 12 7 1
19 3 7 7 11 1 1 1
6 327 48| 4 39 11| 6 42 22| 5 42 18] 7 26 26| 3 15 4 6 EYWTNS NWs | 17 31
6 24 56| 2 12 7{ 2 9 11| 3 16 15{11 29 41 3 1 4 4 1 WINK 6 NEWS 19 36
3 11 60 2 14 20| 2 12 20| 2 11 20| 4 10 40| 1 & 10 26 WEVUNW 6 | 4 7
3 10 67| 2 11 11| 2 12 33| 2 12 22} 4 10 44| 2 14 11 2 1 HUNTER-S 5 10
3 3¢ 38| 3 68 16| 2 46 19| 1 32 10| 4 28 17 5 1 8 6 6
5 2 3 1 2 1
111 2001 6 1t 8 101t 11 1w0f 2 14 10} 1 8 2 12 1001 a4 FAMILY FEUD 6 34
1 17 50 9 1 21 33f| 1+ 23 17| 3 16 33 13 3 a7 2 GERALDO 4 19
5 33 4 a 5 1 8 227 DAYTIME 1 5
1 25 1 4 10 REGIS KATHIE 1
2 a4 285{ 1 4 7| 1 50 11| 1 48 10| 4 a0 12| 1 84 2|1 9 12 3
5 2 2 2 3 1 2 1
2 42 25{ 1 41 10|l 1 a2 10| 1 46 10{ 4 40 15 24 1 4 10 6 SALLY JRPHL | & 36
1 26 30| 1 20 10 16 10y 1 23 10| 3 31 20 2 3 FAMILY FEUD 4 24
1 1 GLDN GRLS DY | 2 12
1 3 100 4 SUCCESS LIFE
3 25 37{ 1 11 5§ 2 20 16| 3 24 18] 6 28 17| 3 13 8| 1 2 3] 1 2 1
14 2 6 7 6 3 1 1
3 29 3|1 17 9] 2 29 21| 2 32 18| 4 27 12} 3 13 9f 1 2 3] 1 2 3] ACT NEWS 500 |11 28
1 9 22{2 16 15| 1 13 19| 1 12 15| 1 4 4] 7 32 33|15 55 122|18 62 85| THREES CMPNY | 4 11
3 21 67 2 19 17| 2 17 28| 2 16 28| 6 28 33| 1 2 & 1 1 NWS CTR AT 5 | 6 16
2 16 50f 3 33 32| 2 22 3B| 2 20 32| 2 9 14] 3 14 23| 5 16 53] 4 14 32| CRISTINA 3 7
1 8 45 9 34l 1 9 37{ 1 8 36 a7 29 11 8 3 4
3 3 3 3 1
1 8 20} 1 23 20] 1 13 20§ 1 12 20 4 49 20| 9 48 100{ 6 37 60| GERALDO 4 21
3 42 33| 1 28 2 3 22§ 3 39 22] 6 5 11 1 3 REGIS KATHIE | 5 26
2 12 481 7 6] 1 8 13|/ 1+ 8 15| a4 17 33 1 6 122 8 12
1 1
2 22 67| 1 10 1 8 1 9 6 44 33 1 8 2 14 CBS EVE NEWS | 7 16
2 15 481 7 s}t 8 11| 1 12 17| 5 21 30 1 & 102 9 10
2 1 1
3 28 50| 1 10 1 8 1 15 8 52 25 1 8 2 14 CBS EVE NEWS | 8 20
2 12 s0| 1 11 2 16 504§ 1 10 50| 2 9 1 10 1 4 1 5 ABC WALD NWS | 6 15
CBS EVE NEWS | 2 6
53 33 a3 18 34
CBS EVE NEWS | 2 6
2 15 33{ 1 7 1 8 112 5 21 33 1 8 2 9 CBS EVE NEWS | 8 20
2 12 s0| 1 11 2 16 s0| 1 10 50| 2 9 110 14 1 5 ABC WRLD Nws | 6 15
3 22 3| 2 19 92 18 1|2 19 15f8 26 20f(2 9 4} 1 7 6|2 8 4
22 6 9 9 12 .3 4 2
3 27 25) 2 26 7| 2 23 12| 2 26 12}/ 5 31 12| 3 13 6| 2 8 7| 2 7 4| NEWS 3 AT 6 9 21
4 27 S58f 2 15 10| 2 20 21| 3 21 =23{11 36 33| 1 6 4 2 2 2 2| NEws 8 6-1 13 30
4 23 521 4 32 20] 4 32 36)] 3 27 30| 4 14 14| 7 36 27| 2 12 16} 3 17 14| 600 EYWNTN 13 |10 23
1 8 33] 2 13 174 1 12 26} 2 12 25| 1 3 4| 3 16 21| 6 28 71§ 5 27 42| CHARLES NWF | 3 8
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MAY 1890 ADI! Program Totals
DONAHUE o —
SYNDICATED PROGRAM ANALyg g
MARKET NAME AD'
SIGN ON/SIGN OFF SHARE
DAY/TIME/TELECASTS | CALL |CH NO| LEAD-IN PROGRAM
TSA (000) LETTERS | AFFR. TTLE TVHOUSEHOLDS | WOMEN 18+ | WOMEN 18-34 | WOMEN 1849 | WOMEN 2654 | women oo
RTG | SHR —
COMPETING PROGRAMS RTG | SHR | oy | 1oy |RTG | 8HR (VPHH{RTG | SHR NPHH RTG | SHR [VPHH RTG | SHR [VPHH RTG | gop -~
GREAT FALLS 255/5
M-F 2:00P 20T/C | KFBB |06 A s 49 150 219f 8 53 85| 8 57 31| 7 52 48| 8 53 45| g g
TSA(000) 6 5 2 3 3 2
GEN HOSPITAL 8 43 7 51 100 8 61 40| 8 58 60| 9 S8 60| & 4
ANOTHER WRLD KTGF» 16 N | SANTA BARBRA 3 16 3 17 50| 4 24 50| 3 23 50| 3 19 so| 2 g
EVRYDY LUNDN KRTV |03 ¢ | GUIDING LGHT 1 s t 8 100} 1 7 1 5 2 15 100
GREENBAY~-APPLTON 208/5
M-F 4:00P 20T/C | WLUK |11 N 6 20 103 89| 5 2¢ 81| & 24 22| & 20 3| 4 25 3| 7 2 ,
TSA(000) 27 22 6 10 10 0
GERALDO 3 13 2 15 83] 2 14 25| 2 15 42| 2 16 33| 3 14 4
FAMLY FEUD-S> WFRV+ (05 A | OPRAH WINFRY 10 35 9 44 gl 5 31 16| 5 35 32| & 3B 27|16 5y o
INSIDE EDITN> WBAY |02 ¢ | TRAP JOHN MD 4 13 315 75| 2 14 19 2 16 38| 3 13 38| 4 2 o
DUCK TALES > WGBA* |26 | | SPR MARIO BR 3 10 2 15/ 1 4 8/ 1 &4 15 1 & 15
GRNSBR-W S-HI PT 218/5
M-F 5:00P 20T/C |weHP o8 A 9 26 148 116| 7 29 84| 5 22 17| 6 28 42| 7 33 46| 8 25 4
TSA(000) 50 a2 3 21 23 17
OPRAH WINFRY 11 38 10 67 89| 7 42 23| 8 48 48| 9 50 48|11 4s g
A GRIFFITH > weMy  Jo2 ¢ | GoMER PYLE 11 33 9 35 77| 8 39 25| 7 35 42 8 34 39|10 35 o
CURRENT AFFR> WXl |12 N | PEOPLES CRT 5 16 a 17 82| 3 13 15| 3 14 aaf 3 13 a1} 7 22 ¥
TNAGE TURTLS> WNRWs |45 F | CHIP N DALE 2 7 2 210 1 & 18| 1 3 14} 1 3 14 1
GRNVLLE-N B-WASH 20s/s
M-F 9:00A 20T/¢C |weTi |12 A 7 30 116134 5 31 sof 4 30 24| 5 33 47| 4 3¢ 38| 7 25 o
TSA(000) 16 13 4 8 6 4
GD MORN AMER 5 28 4 27 771 4 33 23| 4 38 46| 4 38 3| 5 19 o
JOAN RIVERS wiTy o7 N | TODAY sHow 5 21 a 22 92| 3 21 31| 3 20 46| 3 20 38| 7 25 g
CBS THIS MAN wNCT |09 C | cBS THIS MRN 4 16 3 20 100f 1 6 11| 1 10 22| 2 13 22| 8 3 ¢
GUMBY > WFX! |08 F | MAXIES WORLD 2 1 1 1
GRNV-SPRTRG-ASHE 20s/8
M-F 5:00P 20T/¢ |wLos |13 a 6 18 97 so| 4 18 81| 3 12 18| 3 14 36| 3 15 34| 7 23 39
TSA(000) 39 32 7 18 14 16
GRWNG PAIN-S 4 17 3 16 68| 4 21 31| 3 21 47| 3 19 34| 2 9 g
OPRAH WINFRY WYFF 04 N | KATE ALLIE-S 10 33 9 37 89|11 a8 36| 9 43 58] 9 41 47] 9 20 2
ENTRTNMT TON> WSPA |07 C | THE JUDGE 7 21 6 24 91| 4 16 19] &4 20 43| 5 23 43| 8 23 43
FAMLY TIES-S> wins» |21 F {cHIP N DaLE 3 10 2 8 57 3 11 26f 2 16 3| 2 9 30| 1 5 13
GREENWD-GRNV i LLE 195/
M-F  4:00P 20T/C | wxvTe |18 ¢ 5 12 81 54| 5 18 106] 3 11 18] 5 18 54} 4 15 36| & 18 &
TSA(000) 5 5 1 3 2 2
HWY HEAVEN 6 14 6 19 83| 5 18 17| 7 24 so| s 21 33| & 1& 33
GERALDO WABG |06 A | OPRAK WINFRY 7 19 7 24 89| 4 15 22| 4 16 44| 5 21 as)i11 3 4
HRBRG~-YRK-LN-LEB 255/5
M-F 9:00A 20T/¢ |weaL o8 N 6 38 107170 5 40 85| 3 26 15| 2 3a 33| 3 38 31|10 46 =0
TSA(000) 38 33 6 13 12 19
TODAY SHOW 6 37 5 42 77| 2 22 8| 3 38 26} 3 32 21| 8 s2 =
REGIS KATHIE wiTie |27 A | GO MORN AMER 4 23 3 26 92| 2 21 15] 2 23 31| 2 26 38| 6 20 s
THE JUDGE > wie ¢ |21 ¢ |cBs THIS MRN 1 8 1t 9 78] 1 9 11| 1 7 22 3 11} 2 11 s
GUMBY > WPMT» |43 F | MAXIES WORLD 1 4 1 20 4 20 3 20 3 20
HARR | SONBURG 418/
M-F 9:00a 207T/C |wisv |03 A 5 3 81161 5 45 110 3 36 33| 3 38 52| 4 41 4sa| 5 54 =0
TSA(000) 6 6 2 3 2 3
GD MORN AMER 9 60 9 75 100| 5 58 25| 6 63 38| 7 62 38| 1a B2 S0
HARTFORD-NW HAVN 215/5
M-F 9:00A 20T/C | WTNH |08 A § 28 79125 4 33 s8s| 3 39 =20} 3 3¢ 33| 3 38 38| 6 31 45
TSA(000) 52 s 10 18 18 23
GD MORN AMER 5 a2 4 41 80| 2 40 14| 3 43 30| 4 a7 33| & 38 s
GERALDO WFSB |03 ¢ |cBS THIS MAN 3 15 2 18 94| 1 14 19| 1 16 31] 1 16 28| & 13 53
JOAN R{VERS WiTs |30 N | ToDAY SHow 1 6 1 9 100 4 10|l 1 7 3| 1 10 4] 2 s 6o
CELEBRATN > wHCT+ |18 | | SYNCHRONAL 1 4 1 6 100 1 2 11 100
HOUSTON 24s/s
M-F 10:00A 20T/C | KTRK |13 A 8 28 136 125|] 7 31 8] 5 27 27| 6 33 7| 7 35 ss5| 7 23 19
TSA(000) 116 100 32 66 65 22
GD MORN HSTN s 22 5 24 85| 3 20 24| 4 26 61| 5 25 1| 7 28 26
PRCE IS RGHT KHOU |11 C |SALLY J RPHL 6 20 5 22 84| 4 20 28| 3 18 42| 3 15 34|10 32 I
GLDN GALS 0Y> KPAC |02 N | CLSC CNCNTRN 3 11 2 9 65| 2 10 26| 2 9 38| 2 9 34| 3 11 23
TJ HOOKER KHTV» {39 | | A-TEAM 2 6 2 23 2 19| 1 3 13 14
HTSVLLE-DCTA-FLO 188/
M-F 4:00P 20T/C | WAFF+ |48 N 8 27 145 121| 8 38 91} 5 22 20| 6 28 42] 6 38 42|11 40 40
TSA(000) 28 26 6 12 12 11
OPRAH WINFRY 7 29 7 35 92| 6 32 29] 6 38 S4] 6 44 s0| 7 32 3
GRWNG PAIN-S> WHNT» |15 © | KATE ALLIE-S 5 15 3 15 71| 4 158 28| a4 17 s3] 3 17 a1] 3 11 18
HARD COPY > waAv+ |31 A | GERALDO 4 11 3 12 75| 3 14 33| 3 14 so| 3 14 42| 2 9 =5
DUCK TALES > wzbX+ |54 F | SPR MARIO BR 3 u 2 8 43| 4 17 29| 2 12 3] 1 8 21 2 7
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ADI Program Totals

" -
GYNDICATED PROGRAM ANALYS!S (CONTINUED) DONAHUE | wmap
- v ]
ADI LEADOUT | o
o ) N § " LEAD OUT ADI TV HH
MEN 18+ MEN 18-34 MEN 15-49 MEN 25-54 MEN 55+ VEENS 12-17 | CHILDREN 2-11 | CHILDREN 6-11 |  LEAD QUT = g
ATG |SHR |VPHHIRTG | SHR | VPHHIRTG | SHR | VPHH|RTG | SHR | VPHH |RTG | SHR | VPHH| RTG | SHR | VPHH|RTG | 8HR | VPHH|RTG | SHR | VPHH RTG | s | O
-
3 86 30| 1 38 4 2 65 14| 2 56 11} 5 52 18 1 32 a1 32 2 ‘8
2 1 1 1 )
1 14 12 6 5 2z 24 22 SALLY J RPHL | 7 28 3
10 21 16 1 16 17 1 58 8 DAYS LIVES 8 34
2 9 4 4 1 17 GERALDO 3 14 ={
Q
. [
3 20 43| 2 22 12| 2 19 19| 2 22 21| 5 18 18| 1 9 s 1 1 D
12 3 5 6 5 2 w
1 17 a2 13 8 11 8] 1 15 8| 3 18 =25 a 1 1 PEOPLES CRT 6 15
5§ 39 45] 2 256 7| 2 29 14| 2 28 14|12 49 30| 5 31 11| 1 5 s{ 1 5 2| EVM NWS Lv 5 |11 27
2 16 S0) 1 9 6| 1 14 19] 2 18 25| 4 16 25| 2 1a&a 13 1 1 ACT2 NW FIVE |10 28
1 8 4 8 3 8 3 8 3 20 31[10 51 13112 54 85| MORK MINDY-S 1 3
4 21 40| 3 19 9| 3 22 21| 4 22 22| 6 20 17| 1 4 2|1 6 a|l2 8 &
20 5 11 11 9 1 2 2
4 31 3313 30 8| 3 38 184 33 18! 6 27 13 3 13 5[ 1 5 3|2 & 3| POMNTEVENW |15 29
6 3 56) 5 41 20| 5 35 31| 6 3 30|10 35 21| 8 36 13| 6 33 22| 7 32 15] News 2 AT & 18 33
4 21 62| 2 13 12| 2 16 26| 2 14 24| 8 30 32| 2 7 6] 1 & 6| 2 8 6| NEwswatcH 12 |12 23
| 1 3 21y 1 7 7|1 s 14} 1 & 14 1 4 17 29| 58 25 71| 5 23 43| SANFORD-SON 2 3
|
. 3 44 42| 2 42 13| 2 41 19| 1 33 10| 8 a8 22 22 11 9 s 17 1
‘ 7 2 3 2 4 1
2 27 38| 1 25 8] 1 22 8 14 7 31 23 4 3 REGIS KATHIE | & 26
1 17 38| 1 30 15| 1 25 23{ 1 32 15| 2 12 1§ 24 1 10 8| 1 29 227 DAYTIME a 18
1 21 56 11 2 11 6 8 37 44 4 2 13 FAMILY FEUD & 27
. 2 3 4 3 1 9 100 JETSONS 2
3 19 53| 2 13 12| 2 16 26| 2 16 22{ 6 26 2| 1 & 7 2 2 2 1
21 5 10 9 10 3 1 1
1 11 250 1 15 13| 1 14 19| t 15 16f[ 1 7 e6f{11 38 s0} 3 12 25| 3 14 16| NEWs 13 12 25
6§ 29 44] 6 41 22| 5 33 20| 4 33 23| 5 23 14| &5 26 11| 4 25 12| 4 30 8| NEWS 4 AT 6 16 31
4 24 53| 2 12 9] 3 20 28| 3 25 28| 6 27 21| 1 7 4 3 601 4 2| EYEMITNS 6PM | 13 27
2 10 43| 3 17 26| 2 15 39} 1 11 26 2 4f 4 21 30| 2 15 22} 3 18 17| CHEERS-S 3 6
(‘ 2 12 26 11 2 1|5 26 253 7 19 4 4
1 1 1
2 11 17 3 5 5 20 17| 4 11 17| 2 10 17| 2 10 17| CURRENT AFFR | 7 15
3 18 33| 1 8 t 9 1|1 7 6 30 22| 7 15 44| 3 11 221 4 15 22| PEOPLES CRT 11 24
. 2 45 34 3a 3| 1 31 e} 1 31 9ol 7 53 24 32 1 12 5] 1 22 3
13 2 a a 9 2 1
3 53 46| 1 42 5| 1 45 13| 1 42 13| 7 s9 3 99 1 5 5] 1t 10 3| JOAN RIVERS 3 18
: 2 32 38 22 4| 1 25 8| 1 26 8| 4 35 31 3 a4 LOVE CNCTN 2 13
6 33 11 2 11 2 1 8 22 SALLY J RPHL 1 10
2 32 100/ 1 21 20| 700 cLB RBSN 1
; 2 3 29|/ 1 20 7|1 19 8 14 4} 5 58 18] 1 99 11 12 2
2 1
3 56 50| 1 12 13| 1 33 3] 1 3¢ 13|10 78 38 aa 1 6 SALLY J RPHL | 4 33
' t 31 32| 1 30 s5{ 1 27 9| 1 33 10] 3 34 21 5 1 1 2
17 3 5 5 11 1
2 40 47} 1 24 5{ 1 26 9| 1 33 9|5 50 38 1 4 5 7 2| SALLY JRPHL | 4 31
1 19 28 10 3 18 9} 1 20 9] 2 19 19 1 3 5 3| FaMILY FEUD 3 18
6 20 6 10 6 10 a 5 10 17 10 1 6 MARSHA WRFLD 1 5
6 29 1 1 1 10 29 SUCCESS L IFE 1
3 26 32| 3 30 19| 3 28 23| 2 28 17| 3 22 7 5 1 12 4
37 23 28 21 9 5
2 20 32| 2 16 14| 1 17 15| 2 23 18] 3 20 9 9 a2 HOME 1 6 19
2 21 38| 1 12 10f t 13 15| 1 11 10| 6 41 19] 1 38 2| 1 20 10} 1 33 3| vNe-mRESTLESS |10 33
1t 8 23! 1 8 131 9 18] 1 100 171 a4 a 1 5 4 9 2| NEARLY NOON 2 8
2 8 2 8 2 8 2 8 1 38 8 1 3 MAGNUM P1-S 2 6
3 28 37} 1 12 4| 1 16 11} 2 23 13| 9 42 24| 1 3 2|1 2 2 2 1
11 1 3 a 7 1 1
3 33 33| 1 20 8|1t 27 13} 1 3 13| 7 a8 21| 1 7 4] 1 3 a| 1 2 JEOPARDY 10 25
2 15 3| 2 19 12| 1 15 24} 1 13 18| 3 14 12| 6 21 29| 3 10 24| 3 12 18| & ocLck LIVE | 5 11
1 11 33t 1 14 8] 1 12 17| 1 13 17{ 2 w0 17| 3 12 25| 1 4 8| 2 & ‘8| 31 NWS AT 5 9 22
4 21 3 711 7 w14}l 1 8 1a 1 7] 6 21 36| 8 34 100| 8 29 71| BRADY BUNCH 5 13
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uav 1390 ADI Program Totals
DONAHUE SYNDICATED pnosnm
MARKET NAME AD' e ————
SIGN ON/SIGN OFF SHARE
DAY/TIME/TELECASTS | CALL |CHNO| LEAD-IN PROGRAM
754 (000} LETTERS| AFFIL TITLE TV HOUSEHOLDS | WOMEN 18+ | WOMEN 18-34 | WOMEN 16-49 | WOMEN 25-54 | womEN sge
: RTG | SHR .
COMPETING PROGRAMS RTG | SHR | oy | jox |RTG | SHR [VPHHIRTG | SHR VPHH RTG | SHR (VPHH RTG | SHR IVPHH RTG | 8MR ypeay
{DHO FLLS-POCTLO 218/8 ]
M-F 11:00A 20T/C |KIFl 08 N 6 38 109170 4 36 70| 2 27 16{ 3 31 32| 4 35 38| g 35
TSA(000) 7 5 1 2 3 > ¥
CLSC CNCNTRN 6 27 5 29 83| 1 8 111 17} 3 19 33] 12 4
ALL MY CHILD KPVi+ |06 A | LOVING 2 14 2 16 100| 3 48 100| 3 32 100] 3 27 100 ¢ %
EVRYDY LUNDN> KIDK |03 C | YNG-RESTLESS 3 17 2 21 100 6 1 11 331 1 10 33| 7 3¢ g
IND1ANAPOL IS 198/8
M-F  9:00A> 19T/C | WRTV lo6 A 6 33 98147] 4 37 80| 3 32 18| 3 30 31| 3 31 29] 8 a3 ,
TSA(000) 53 43 10 16 16 23 B
GD MORN AME> 5 26 a 32 81| 1 16 9| 2 23 26! 2 23 26| 8 a4 s
JOAN RIVERS wisH |08 c |cBs THIS MR> 3 15 2 20 96| 1 9 13] 1 11 22| 1 12 22| & 3 75
CLSC CNCNTRN> WTHR |13 N | vARIOUS 2 11 112 82f 1 12 24| 1 15 47| 1 13 a1] 2 1g g
HWY HEAVEN WTTv+ |04 | |SCOOBY DGO-> 107 1 7 67 a mf{ 1 7 33} 1 9 4| 1 5 o
JACKSON, NS 135/
M-F 9:00A 20T/C | WAPT« |16 A s 20 79 83} 3 16 71| 3 16 26] 3 16 39| 3 19 37| 3 14 g
TSA(000) 14 10 4 5 5 3
GD MORN AMER 3 13 2 13 75| 1 10 13] 1 8 25f 1 8 13! 4 19 g
FAMILY FEUD > wJTv |12 ¢ | A MS MORN 10 42 9 48 103| 8 a4 31| 7 42 47| 5 35 34|1s & g
GERALDO WLBT {03 N | TODAY SHOW a 17 3 16 8] 3 15 29| 3 18 50| 4 28 570 3 1y g
700 CLB RBSN woBD* {40 F |[C O P S 1
JACKSONVILLE 308/s
M-F S:00A 20T/C | WJXT |04 c 7 38 128170 6 39 80| 3 28 14| 4 30 30| 4 31 31|11 49 45
TSA (000) 36 29 5 11 11 17
CBS THIS MRN 5 26 a 30 87| 1 13 9] 1 14 22| 2 158 22|10 a7 g
JOAN RIVERS WILV |12 N | TODAY SHOW 3 18 3 20 82| 3 27 20| 3 24 s3] 3 21 41| a4 16 2
REGIS KATHIE WJKS* |17 A | GD MORN AMER 3 13 2 14 83] 2z 17 25| 2 14 42| 2 16 50| 2 11 og
BIG VALLEY waws* {30 F|c o P s 17 1 7 71f 1 6 14 1 5 29| 1 4 29| 2 10 43
JOHNS TWN-AL TOONA 255/
M-F 5:00P 207/C |wray |10 ¢ 8 22 141 98] 8 20 102| 6 20 21| 6 29 40| & 27 36|11 30 =5
TSA(000) 28 28 6 i1 10 16
OPRAH WINFRY 8 25 7 34 100| 6 40 29] 7 42 s0} 7 37 42| 8 27 4
FAMLY FEUD-S> WJAC |06 N | GERALDO 8 22 6 23 87| 5 23 26| 5 23 39| 5 21 32| 9 24 35
LITTLE HOUSE WWCP {08 F |CHIP N DALE 4 11 3 11 77} 3 15 23| 3 16 45| 4 17 50} 3 8 27
THE JUDGE > waTM» |23 A | DIVORC COURT 2 s 1 5 80 1 -2 2001t 3 20 3 8 6o
JONESBORO 48s/s
M-F 9:00A> 19T/C | KAIT |08 A 10 56 178 246] 8 49 85}11 55 26| 8 55 38} 8 &3 35| 9 42 4o
TSA(000) 15 13 4 6 5 8
GD MOAN AME> 15 68 13 67 89| 8 46 16] 7 53 26| 7 60 26|21 75 =8
JOPL IN-P 1 TTSBURG 225/8
M-F  9:00A> 197/C | KODE |12 A 6 27 97121 6 20 88) ¢ 30 18| 5 33 -43} 4 31 39| 7 27 a
TSA(000) 12 11 2 5 5 5
GD MORN AME> 5 26 5 29 85| 4 20 15| &4 28 38| 5 32 38| 7 31 4
WHL FRTNE DY> KOAM |07 C | VARIOUS 7 36 7 3 100 2 15 8| 3 19 23| 3 22 23{13 &1 77
CLSC CNCNTRN> KSNFe |16 N | vaRIOUS 3 13 3 14 120f 3 22 40| 3 20 80| 2 15 40| 3 10 40
KANSAS CITY 248/8
M-F 3:00P 20T/C | KMBC |09 A 6 32 103 143] 5 40 92| 5 47 30| 4 40 as| a4 37 38| 8 42 42
TSA(000) 48 as 15 22 18 20
GEN HOSPITAL 6 32 § 37 98| 6 42 41| 5 37 52| 5 43 52| 6 3¢ A
DIVORC COURT> KCTV |05 C | GUIDING LGHT 4 20 3 21 8| 1t 12 13| 1 12 23| 2 18 23| 5 29 80
GERALDO WOAF |04 N | SANTA BARBRA 3 16 2 18 84| 2 16 24) 2 22 48| 2 21 44| 3 15 3
REAL GHSTBST> KSHB» {41 F | LEAVE BEAVER 2 13 3 17} 1 7 13| 1 5 13} 1 5 13 1
KNOXVILLE 308/S
M-F 9:00A 20T/C |WBIR |10 N 7 a0 124 17| 6 40 79| 4 34 19} a4 33 33] a4 32 32|10 49 4
TSA(000) 35 27 7 11 1 14
TODAY SHOW 7 33 5 3 83| 2 25 14| 2 25 24] 3 31 31|10 42 48
JOAN RIVERS WATE |06 A | GD MORN AMER 3 18 3 18 93| 2 16 27| 1 13 33| 2 14 27f 4 21 47
REGIS KATHIE WKXT |08 C | CBS THIS MRN 3 16 2 16 75| 2 20 25| 2 19 42| 2 22 so|l 2 12 25
SUCCESS LIFE WKCH* 143 F | POLICE ACDMY
LA CRSSE-EAU CLR 265/8
M-F  9:00A> 19T/C | WEAU |13 N 5 27 83121 4 20 88| 3 30 17| 3 20 29| 4 20 36| & 31 50
TSA(000) 11 10 2 3 4 6
TODAY SHOW > 6 34 5 40 92| 5 48 23| 4 39 38| 5 43 46| 7 40 46
REGIS KATHIE wxowA |19 A | GD MORN AME> 3 19 3 21 100 2 21 17} 2 26 50| 3 20 s0} 3 14 33
WHL FRTNE DY> wkBT |os ¢ | various 5 25 a 27 ool 1 14 20| 2 17 30| 2 14 30] 7 38 50
ODD COUPLE > wLax* |25 F | vaRious 103 2 t 7 5 2
LAFAYETTE, LA 205/3
M-F  4:00P 20T/C | KATC |03 & 8 22 133 98| 7 27 8| 5 26 20| 4 23 40| 5 24 34]11 33 4
TSA(000) 18 16 5 7 6 8
OPRAH WINFRY 12 31 11 43 93] 8 39 29} 8 38 46| 8 40 39| 19 52 43
NGHT COURT-5> KLFY |10 C |HWY HEAVEN 8 21 6 27 81| 4 22 24| a4 24 38} 3 18 24j11 32 38
DUCK TALES > KADN» |15 F | sPR MARIO BR 4 12 1 4 22f 2 8 11| 1 6 =22} 2 9 22 1
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ADI Program Totals

SYNDICATED PROGRAM ANALYS!S (CONT [NUED) DONAHUE ==
. =
ADI LEADOUT | o
N 18-34 MEN 18-48 MEN 25-54 MEN 55+ TEENS 12-17 | CHILDREN 2-11 | CHI LEAD OUT AorTvin | B
MEN18|+ M'E 18-3 -4 - . - LDREN 6-11 | o0 oo THTLE E
‘. RTG sun}vpun RTG| SHR | VPHH|RTG | SHR | VPHHIRTG | SHR | VPHH |RTG | SHR | VPHH | RTG | SHR | VPHH|RTG | SHR | VPHHIRTG | SHR | VPHH RTG | SHR | T
i L -
(]
2 39 32| 1 25 61 2 3¢ 18| 2 42 19| 3 41 10 56 1 QE
2 1 1 1 [\
3 44 50| 1 19 2 47 33| 2 47 17} 7 42 33 74 3 7 IDAHO 8 NEWS 4 21 3
7 1 14 8 4 4 13 15 LIFE TO LIVE 3 20
9 1 20 1 11 1 12 7 1 4 AS WRLD TRNS 4 23 E;
-~
2 39 37{ 2 37 9f{ 1 32 18] 1 27 10| 6 45 21 7 5 3 4 -4
20 5 8 5 12 2 v
2 38 37| 1 16 5{ 1 27 12| 1 30 14} 5 46 23 2 2 3 2| SALLY J RPHL 4 27
1 10 22 6 4 4 4 3 a4l 2 16 17 8 3 a4 FAMILY FEUD 4 26
1 98 29 9 6 11 18 13 181 1 8 12 22 3 5 7 GLDN GALS DY 2 12
1 11 33 9 6{ 1 17 22{ 1t 20 17| 1 4 11 9 1 12 33 8 6 | DIVORC COURT 1 4
2 20 3s) 2 33 14] 1 20 18] 1 11 8] 4 21 17 6 3 24 1
5 2 2 1 2
2 16 63 9 13}t 11 25| 1 8 13| 5 21 38 7 13 12 SALLY J RPHL 4 16
4 43 34} 3 a8 9| 3 49 19| 3 49 16| 6 38 18 3 59 13 17 PRCE 1S RGHT | 11 48
1 15 29 4 1 15 14} 1 17 14| 3 16 14 78 3 25 GLDN GRLS DY 4 19
1 1 1 1 5 SUCCESS LIFE 1
3 45 41 1 47 6{ 2 45 15| 2 38 13| 8 48 22) 1 34 1] 1 12 3 15
15 2 6 5 8 1 1
2 27 3l 1 21 ol + 18 13| t 18 13| & 39 26 9 1 FAMILY FEUD 5 30
1t 13 29| t 22 12] 1 19 12| 1 18 12| 2 10 12 26 6 1 2 227 DAYTIME 2+ 13
1 11 28 14 8 11 8l 1 17 171 1 9 8 1 SALLY J RPHL 3 17
1 8 43 1 8 14] 2 10 29 10 5 14 5 BONANZA 2 11
| 3 17 38| 3 17 12} 3 16 18| 3 18 17| 5 21 17| 1 7 §] 1 s 4l 1 s 2
! 11 3 5 5 5 2 1 1
: 3 22 38} 2 21 13| 2 20 17} 2 20 17| 5 29 21| 2z g 4l 1 6 4] 1 4 4| ACTION Nws 6 | 17 34
6 26 55{ 4 23 16| 4 23 29| 3 20 21| 8 29 24} 8 38 16| 2 8 8{ 2 10 5 | NWSCNTR 6-6 20 40
2 10 55| 2 11 18y 2 11 32| 3 16 36{ 1 5 14} 4 21 14) 6 24 55| 6 23 45| HWY HEAVEN 3 5
1 5§ 60 2 2 1 &4 20f 2 7 20 2 1 2 NEWHART-S
43 30 13 3/ 1 33 6] 1 43 7| 7 a7 23 15 1 45 3 1
5 1 1 3
5 58 37 7 5! 2 63 11| 3 59 11{10 58 286 28 15 1 33 HOME 1 8 a5
!
. 2 22 34} 1 28 2l 1 3 7] 1 27 8] 3 18 24 1 1 21 1 3 1
4 1 1 3
3 29 s4l 1 27 2 37 15} 2 3v 15| 5 26 38| 1 37 1 15 1 54 SALLY J RPHL 6 26
4 48 46 15 1 16 117 11 s8 38 9 1 15 8 13 PRCE IS RGHT 8 35
1 8 20 11 13 20 11 1 6 28 1 20 20 9 GLDN GRLS DY 3 15
2 27 28] 1 24 5{ 1 26 9l 1 27 9] 4 29 14] 1 9 31 7 3 7 1
I 12 -3 5 4 7 .2 2 1
1 25 18| 1 27 7 1 27 11} 1 30 9l 1 20 5| 1 19 5 6 2 12 2 | OPRAH WINFRY | 10 36
1 256 40| 1t 20 10 14 10{ 1t 18 10} 4 33 27} 3 23 17 3 3 5 3| PEOPLES CRT 6 21
! 1 16 32 6 4f 1 15 12§ 1 18 12} 2 18 20} 2 20 16 1 2 HARD COPY 3 13
5 13| 1 16 9 12 13- 8 9 2 13 13| 6 58 96| 4 54 35| SPR MARIO BR 4 14
3 42 33} 1 23 5] 2 3¢ 13] 2 3 13| 7 48 19 10 1 9 3 25 1
12 2 5 5 7 1
3 41 a5 1 17 3] 1 25 10| 2 30 14| 9 49 31 9 6 3 8 3| SALLY J RPHL 7 38
‘ 1 19 40| 2 40 20| 1 23 20| 1 22 13| 2 158 20 8 GERALDO 3 15
1 13 25| 1 22 a8l 1 13 17| 1 13 8l 2 13 17 4 1 22 17 13 FAMILY FEUD 4 24
‘ . 1 1 1 2 2 700 CLB RBSN
i
1 26 31} 1 19 5] 1 25 9l 1 19 6] 3 30 21
3 1 1 1 2
3 40 38| 1 53 8] 1t a0 15| 2 39 8] 5 39 23 1 GLDN GRLS DY 4 20
1 12 33| 1 28 1 19 1 19 1 9 17 3 HOME 1 .3 14 |
1 26 40 3 11 1 30 10| 3 28 20 2 22 10 13 PRCE IS RGHT 5 31
1 4 3 23 1 17 1000 1 19 PEOPLES CRT 1 6
2 15 30{2 13 10} 1 11 13{1 8 9| 6 26 16} 1 4 4 2 2
6 2 2 2 3 1 1
k 3 24 29| 2 19 11} 2 18 11| 2 17 "11]| 8 37 14| 3 13 711 & 4 1 JEOPARDY 6 14
‘ 4 30 57| 4 33 19| 3 32 33| 3 29 29| 6 30 19| 4 14 18} 1 5 10 1 5 | NEWSCAN 18 45
3 11 4 3 4 1 3 4 14 22]10 37 111] 9 31 56| BRADY BUNCH 5 12
|
|
| |
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ADI Program Totals

SYND ICATED PROGRAM ANALYg 18
———

DONAHUE
MARKET NAME ADI
SIGN ON/SIGN OFF SHARE
DAY/TIME/TELECASTS | CALL |CH NO| LEAD-IN PROGRAM —_—
TSA (000) LETTERS | AFFIL TITLE TV HOUSEHOLDS | WOMEN 18+ | WOMEN 18-34 | WOMEN 16-49 | WOMEN 2554 | WoMEN gps
RTG | SHR - - -
COMPETING PROGRAMS RTG | SHR DX | 1DX RTG | 8HR [VPHHI RTG | SHR VPHH RTG | SHR [VPHH] RTG | SHR [VPHH RTG 8HR Pheg
LAKE CHARLES 398/8
M-F  9:00a> 19T/C | kPLC |07 N 7 30 126134) 6 32 88| 8 40 33| 7 38 53| 6 34 40| 5 24 ,
TSA(000) 8 7 3 4 3 3
TODAY SHOW > 7 31 6 35 88| 4 32 13| 4 27 25| 4 31 2510 a0 g
EVAYDY LUNDN KVHP* |20 F | REGIS KATHI> 1 3 1 5 100 1 a 1 4 1 5 2 8 109
LAS VEGAS 24s/s
M-F  4:00P 20T/C | kLAs |os 10 27 174121 8 32 74| 4 18 14| 5 23 31| 6 26 31|18 45 4
TSA(000) 28 20 4 9 9 10
GERALDO 9 30 8 39 79| 5 28 21| 5 30 33| 5 38 33|16 50 4
OPRAH WINFRY KTNV |23 A [ ALL MY CHILD 8 22 7 28 82|10 42 41| 7 34 55| 6 30 45| 8 2 59
S IMON-S [MN-S KVBC |03 N [ MAGNUM Pi-S 6 16 4 17 65| 3 13 18| 4 18 41| 4 17 35| 7 15 4
STAR TREK kvwu |05 F | FUN House 4 12 2 7 a3 2 9 21| 2 10 36| 2 5 20 1 3 9
LAUREL-HAT | SBURG 518/§
M-F  3:30P> 20T/C | WoAM |07 N 12 39 200174 8 43 78| 6 39 18| & 37 32| 5 33 26|14 52 o
TSA(000) 12 9 2 4 3 5
SANTA BARBR> 20 59 17 67 95(18 80 32|16 75 53|15 72 42|19 57 g
OPRAH WINFRY> wiLT* |22 ¢ | p1vore cour> 3 10 3 15 100 3 21 33} 3 15 67| 2 15 33| 4 15 3
LEX{NGTON 208/8
M-F 9:00A 20T/C | WLEX* |18 N 5 26 90 116) 5 29 97| 3 20 23| 4 26 53| 4 23 2| 7 3
TSA(000) 20 20 5 11 9 8
TODAY SHOW 4 23 3 26 81} 1 18 6] 2 20 25| 2 21 31| 6 34 4
YNG-RESTLESS wkyT# [27 ¢ [cBS THIS MAN 7 37 6 37 8| 6 39 32| 6 41 54 6 39 46| & 32 g
FAMLY TIES-S> wivae |36 A | GD MoRN aMER 2 8 1 8 100| 2 11 50| t 8 S50f{ 1 & 33| 2 10 3
VARIQUS WYMT# [57 C | CBS THIS MAN 1 1 so 1 50 2 50 2 50
L1MA 388/8
M-F  9:00A 20T/C | wLioe fas N 10 46 164 205{ 7 53 78| 5 46 16| & 56 29| 6 66 22{ 9 49 4
TSA(000) 6 5 1 2 1 3
TODAY SHOW 11 50 8 62 83| 5 73 17| 5 87 17| 5 54 17|15 & ¢
WORD TODAY > wiLws laa 1 | J FALWELL
L INC-HSTNG-KRNEY 308/
M-F a:00p 197/C | koun+ 110 ¢ 5 26 91116| 5 37 90| 4 40 24) 4 38 43] 3 32 30| 7 38 45
TSA(000) 17 15 4 7 5 8
OPRAH WINFRY 6 38 6 49 95| &5 52 26| 5 47 47| 4 a8 37| 7 50 a2
WIN-LSE-DR-5> kHGt+ |13 A | 3RD DEGREE 2 12 2 18 88 5 1 10 25| 1 12 25| 5 25 g3
CHIP N DALE > kHAS {05 N | wooDY WDPCKR 2 10 3 20 6 s 20 t 6 =20 1
LITTLE ROCK 168/
M-F 4:00P 20T/C | KTHV |11 ¢ 4 12 67 54 4 16 108] 2 8 13| 2 10 31] 2 11 27| 7 22 s
TSA(000) 19 20 3 6 5 13
HWY HEAVEN 3 10 2 12 93] 2 8 18] t 8 29| 1t 6 14| 5 16 64
INSIDE EDITN> KATV |07 A | OPRAH WINFRY 10 29 8 33 90| 5 24 17| 5 27 33| 5 31 31|13 3 &
GERALDO KARK 04 N | FAMLY FEUD-S 6 18 6 25 106 4 22 26| 4 24 45| 3 20 32|10 29 &g
WOODY WDPCKR> KLRT* |16 F | MUPPET BAB-S 4 13 1 a4 25| 2 11 20| 1 8 20 1 5 10
LOS ANGELES 148/8
M-F 3:00P 20T/C |kNBC Jo0& N 4 13 74 s8] 4 16 o1 1 7 12 2 8 271 2 8 21| 9 27 @
TSA(000) 220 200 28 61 . 48 136
SANTA BARBRA 2 6 2 8 1200 2 8 4] 2 & e[ 1 8 54| 3 9 a8
OPRAH WINFRY xaBc |07 a | GEN HOSPITAL 6 20 6 26 99| 6 31 4| 6 30 6| 6 30 53| 6 19 29
MUPPET BAB-S> KTTV |11 F | POPEYE-FANDS 5 16 1 6 26 2 11 17| 2 9 =28] 2 9 19 1 2
TOON JOCKEY KCAL |09 1 |SALLY J RPHL 3 9 t 5 38| 2 8 a1} 1 7 32| 1 7 25 2 5
LOUISVILLE 225/8
M-F  4:00P> 20T/C | WAVE |03 N § 17 81 76] 4 21 87| 3 15 21| 3 18 40| 3 18 37| 6 26 42
TSA(000) 27 23 6 11 10 11
SANTA BARBR> 6 23 5 26 85| 4 21 27| 4 25 48| 4 28 36| 7 29 36
GRWNG PAIN-S> wias |11 ¢ | vaRIous 7 24 § 26 76| 5 26 24| 5 28 46| 5 20 41| 6 24 27
OPRAH WINFRY WLkye |32 A | GEN HOSPITA> 6 23 6 20 89| 5 28 30| 5 29 49| 5 30 46} 7. 27 ;@
DUCK TALES > worss |a1 F | vaRIOUS 4 15 1 5 25| 2 11 17y 2 9 25| 1 6 17| - 1
LUBBOCK 165/§
M-F 3:00p 20T/C | KaMce |28 A 5 22 81 98] 5 28 100] 5 3¢ 43| 5 31 es| 5 33 57| 5 23 28
TSA(000) 7 7 3 5 4 2
GEN HOSP)TAL 2 11 2 13 10| 4 21 67| 2 15 67| 3 18 67| 2 11 }
HWY HEAVEN KLBK |13 ¢ |GUIDING LGHT 4 20 a 22 83| 2 13 17f 2 13 33| 2 13 33| 7 I} 5O
SANTA BARBRA> KCBD |11 N | SANTA BARBRA 4 18 3 20 83| 4 26 33| 3 22 sS0f 3 20 sSo0| 3 16 17
DUCK TALES > KJTv+ |34 F | 3RD DEGREE 4 16 2 11 s0| t 8 17| 2 16 50| 3 20 50 1
MACON 445/s
M-F  0:00A 20T/C | #MAZ |13 ¢ 12 53 205237| 9 55 89| 6 54 21] 6 51 38} 7 53 37|14 56 43
TSA(000) 22 20 5 9 8 10
CBS THIS MAN 8 a1 6 46 100| 3 40 21| 3 38 36| 4 41 36|12 53 64
HWY HEAVEN wGXxA* |24 A | GD MORN AMER 3 13 2 14 83|/ 2 14 33| 2 14 s0| 2 13 s0| &4 16 33
JOAN RIVERS wMGT+ |41 N | ToDAY sHow 1 & 1t 7 10 1 11 sof 1 8 50f 1t 7 80| 2 6 50
MAD1SON 168/s
M-F  4:00P 20T/C | wMTve |15 N 18 76 so| 4 23 80| 2 19 16| 3 26 41| 3 28 40| 5 18 33
TSA(000) 13 11 2 6 5 4
HWY HEAVEN 2 9 1t 10 71/ 1 ¢ 14| 1 9 870 1 11 7| 2 12 29
CHIP N DALE > WMSN+ |47 F | DUCK TALES 5 22 t 9 28] 3 28 18] 2 18 24] 2 17 18
3RD DEGREE > wkows |27 a | JoaN RIVERS 4 17 a 22 73] 1 ¢ 7| 2 14 27| 2 14 20| 8 31 &
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. ADI Program Totals
ONT | NUED) ]
SYNDICATED PROGRAM ANALYSIS (c ] DONAHUE | um
8 — -=.
b =
ADI LEAD OUT
N 18-34 MEN 15 MEN 25-54 MEN 58+ TEENS 12-17 | CHILDREN 2 c LEAD QUT sorTvin | Z
MEN 18+ MEN 18-3. 18-49 5 EN 2-11 | CHILDREN 6-11 | o o0l Oe e S
RTG | SHR | VPHH|RTG| SHR | VPHH|RTG | SHR | VPHH[RTG | SHR | VPHH [RTG | SHR | VPHH| RTG | SHR | VPHH|RTG | SHR | VPHH|RTG | SHR | VPHH RTG | SHR :s
1N
- C
Q
3 37 46| 2 30 12 2 36 17| 3 45 18| 7 37 28 117 7 14 =
2 4 1 1 1 2 1 o
4 48 63| 2 38 13| 3 57 25| 4 57 25| 8 40 25 1 6 13 GLDN GRLS DY 9 37 3
3 1 3 6 5 BEW! TCHED 1
3 -
(=]
5§ 25 44| 2 14 8] 3 15 18| 3 18 19|11 51 22} 2 13 4l 1 a 2] 1 3 1 EB
7 12 2 ] 5 6 1 1 -
3 27 33| 1 14 8} 2 17 13| 2 20 13| 8 s2 17} 1 7 1 5 al 1 a 5 OCLOCK NWws | 12 27 @
3 3 16 36| 4 26 18f( 3 17 27| 3 16 23| 3 15 sl 1 8 511 7 511 3 ABC WRLD Nws 7 16
3 4 18 B3 2 14 12} 4 21 41| 3 19 a3s| 3 12 6 3 15 6 2 2 FIRST NWS 3 11 25
1 3 17 64| 3 16 29) 4 22 64| 4 28 57| 1 3 4 21 14] 2 10 21] 2 12 14| CHARLES N MF 5 12
7
4 33 31| 3 26 9] 2 21 13§ 2 24 11§ 7 s0 13} 2 13 6 1 4 71 1 4 5
2 a 1 2 1 2 1 1 1
5§ 51 26( 6 62 11] 5 61 16| 4 56 i}l 6 40 11} 3 37 51 1 7 2 11 JEOPARDY 16 47
7 1 7 33 2 2 7 2 13 2 12 33 2 1 OPRAH WINFRY 5 13
3
. 1 20 20 8 2 10 4 11 4| 4 28 15 1 14 5| 1 39 3
! ! 4 1 1 3 1 1
2 31 44| 1 30 6{ 1 25 13| 1 18 61 5 33 31 54 17 6] 1 14 6 | 227 DAVTIME 3 18
1 2 43 32] 2 59 11| 2 53 14| 1 43 11| 5 39 14| 1 54 4 7 FAMILY FEUD 5 27
3 7 33 9 17 8 17 7 1 6 17 9 3 5 JOAN RIVERS 3 15
3 1 50 5 3 50 FAMILY FEUD 1 4
4 52 30 2 36 3] 3 60 11 3 82 11} 8 47 18 1 1 1
7 2 1 1 1
4 65 33| 2 57 2 61 17| 2 66 17} 9 68 33| 1 29 1 & 1 10 227 DAYTIME 6 26
7 : DR KENNEDY 1
) 2 33 33f{ 1 23 s| 1 23 10| 1 20 7| 5 48 21| 1 6 3 2 2]l 1 2 1
5 6 1 2 1 a4 1
2 43 26| 1 34 51 1 35 11| 1 31 s 4 51 18] 1 7 1 8 5 3 JEOPARDY 10 34
2 1t 17 38 8 7 13 10 13| 3 26 38| 1 & 13 1 1 LEAVE BEAVER 2 7
3 3 8 7 8 1 2 10 20| 5 25 100} 5 23 60| MAMAS FAMILY 2 9
2 15 46] 1 9 711 6 9l 1 8 10| 5 23 33| 1 & 4 1 2 1 2
3 9 1 2 2 6 1 1
1t 17 43} 1 17 14 1 12 14f 1 12 14| 3 21 29 3 2 7 1 PEOPLES CRT 7 14
' 5 36 46| 2 23 8l 3 33 19| 3 384 19| 9 4 25] 2 10 sl 2 & 8|l 2 & 4| CHNL 7 Nws-5 | 15 32
H ‘ 3 22 45 2 20 10} 2 23 23| 2 22 18] 5 22 23] 2 11 6 1 3] 1 2 3| CH 4 NEWS 5 12 25
3 1 5 15|11 12 100}, 1 9 18] 1 8 10 4 20 20]14 48 13514 46 75| FACTS LIFE-S 3 7
2 14 3|1 & 5] 1 7 101 8 9| 5 20 28f 1 s 5 1 2 1 1
: 81 12 23 21 55 11 7 3
. 5 26 4 8 5 15 4 111 7 11|11 o1 1 2 1] CH 4 NEWS & 6 15
1 12 21| 1t 10 711 12 13| 1 13 11 2 12 7| 2 13 8l 1 2 3 2 2 | CH7 EYEWT Nw 5 15
1 8 1711 14 11} 1 12 16| 1 18 14 1 1| 7 38 29]15 60 113|16 63 68| VARIOUS 4 11
t 9 32| 2 18 25f{ 1 13 31] 1 9 17 1 1] 3 18 23} 8 31 101 8 32 59| DUCK TALES 4 12
2 15 30} 1 15 ol 1t 17 17} 2 17 19| 2 13 sl 1 7 s 1 5 10] 2 8 8
8 3 5 5 2 2 3 2
1 256 24} 1 28 6l 1+ 37 15] 1 33 15} 2 17 6] 3 19 12] 1 & 6l 1 8 6| INSIDE RPRT 4 12
3 32 491 3 40 22| 3 37 32§ 3 31 27) 4 32 15} 6 33 17] 4 18 22| 4 17 15| cosBY sHow-5 | 13 39
2 21 30| 2 20 8] 1 18 1af 2 18 16] 3 28 11{ 2 12 8 2 3] 1 2 3 { GERALDO 7 21
1 6 13 6 a4l 1 8 131 & 8 2 4) 6 32 29}12 50 117]12 52 67| FUN HOUSE 3 8
1 12 16 6 3 8 6 1t 20 10] 1 13 6
5 1 1
4 4 3 4 1 5 PEOPLES CRT 4 12
3 2 28 s50] 1 17 17{ 1t 23 17| 2 46 17| 3 28 17 2 1 a4 17|17 GRWNG PAIN-S 6 19
) 5 1 1 1 1 13 2 28 17 4 17 OPRAH WINFRY | 11 37
’ 1 19 33{ 2 33 33} 2 32 33| 1 22 17 2 5 63 33| 6 41 83| 4 53 33| BRADY BUNCH 4 14
5 65 39| 2 43 5| 2 49 12| 3 64 15(11 76 =22} 1 56 1] 2 25 6] 2 39 3
3 9 1 3 3 5 2 1
3 45 36| 2 39 7| 2 44 21| 3 s3 21| 4 a3 14 25 1 10 7 11 SALLY J RPHL | 11 52
; 1 9 17] 1 18 8 8 2 12 17 1 17 17| 1t 20 17| DIVORC COURT 2 11
3 1 1 227 DAYTIME 2 10
)
2 21 37) 2 36 18fj 2 34 21} 1 28 10} 2 10 13| 1 g 5 1
H 5 3 3 1 2 1
1t 13 29f{ 1 16 14f 1 21 14 18 14} 1 8 14| 3 384 29| 2 9 29| 1 9 14| HARD COPY 4 10
} 3 6f 1 9 [ 8 6 7 6 39 24]17 69 112|16 66 65| SMALL WONDER 5 14
, 2 21 4] 1 8 7 8 7 10 716 30 33) 4 24 13| 1 3 7| 1 4 7| JEOPARDY 10 26
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MAY 1950 ADI Program Totals

—7
DONAHUE SYNDICATED PROGRAM ANALYS;g
MARKET NAME ADI s
SIGN ON/SIGN OFF SHARE -
DAY/TIME/TELECASTS | CALL {CH NO| LEAD-IN PROGRAM —
TSA (000) LETTERS | AFFIL TILE TV HOUSEHOLDS | WOMEN 78+ | WOMEN 18-34 | WOMEN 18-49 | WOMEN 25-54 | WOMEN 88,
. RTG | SHR VPN VPHE _—
COMPETING PROGRAMS RTG sua,mx ipx {RTG | SHR [VPHHIRTG | SHR NPHH RTG | 8HR VPHH{ RTG | SHR (VPHH RTG | SHR lvpieg
—
MAD | SON 165/8
(CONT INUED)
FAMLY TIES-S> WISC {03 C | OPRAH WINFRY 4 16 3 22 80 2 19 13| 2 16 27| 2 15 20| 8 30 &
MCALN-BRVL: LAGV 24s/s
M-F  9:00A> 197/C | KRGV |05 A 5 22 86 98| 3 22 83 1 16 11] 2 20 35| 3 24 42| 6 21 g
TSA(000) 10 8 1 4 4 4
GD MORN AME> 7 32 5 32 8} 1 19 7 2 25 29| 3 30 29|11 3 g
WHL FRTNE DV> KGBT |04 C | VARIOUS € 28 4 26 831 2 30 17| 2 23 33| 2 20 25| 8 29 4
; JOAN AIVERS KVEO®* [23 N | TODAY SHow > 3 11 2 11 80 t 13 20| 1 9 40| 1 8 20| 3 12 4
MEDFORD 165/8
M=F  4:00P 20T/C | KDRV+ |12 A 3 13 52 58| 3 16 82; 3 15 23| 2 15 32| 2 16 36| 4 17 4
TSA(000) 5 4 1 2 2 2
SALLY J RPHL 2 10 2 10 671 2 8 331 2 11 33| 2 15 67| 1 g 35
. GRWNG PAIN-5> KOBi+ [05 N | DAYS LIVES 4 17 3 20 78t 2 14 11f 2 16 22} 2 17 33) 6 23 44
GERALDO KTVL |10 C | JOAN RIVERS § 24 5 30 88| 7 42 38; 5 35 50| 5 32 38| 6 26 34
MEMPH1S 265/
: M-F  9:00A> 197/C |[wMc o5 N 7 33 126147} 5 32 81| 3 21 14{ 4 31 38| 5 33 37| 8 3; g4
TSA(000) 48 39 7 19 18 18
: TODAY SHOW > 4 23 4 28 86| 2 16 14| 3 24 38| 3 30 41] 5 3 g4
: WHL FRTNE DY> WREG 103 c | vARIOUS 6 28 5 31 95§ 3 25 18| 3 22 32 3 20 25(11 43 g
JOAN RIVERS WHBQ 13 A | GD MORAN AME> 3 11 2 12 941 2 14 25| 2 14 50f 2 14 50| 3 10 3
VAR I0US WLMT+ |30 F | vARIOUS 13 1 4 125 1 25 1 28| 2 8 100
MERIDIAN 40s/S
M-F  4:00P 20T/C | WTOK |11 A 15 42 262 188| 13 49 B8] 11 41 29|12 49 48|12 52 45] 15 51 35
TSA(000) 12 11 4 & 6 T4
: OPRAH WINFARY 15 47 13 59 92|14 61 42f13 62 58{11 62 42} 14 53 33
: HWY HEAVEN WTZH# 24 C | FAMLY FEUD-S 6 17 6 21 100| 4 16 25| 4 16 S0) 5 22 sS0| 8 27 =g
[
1 MIAMI 188/§
; M-F 9:00A 20T/C | WPLG |10 A 7 32 121 143] 6 34 83f{ 2 19 8] 3 22 19| 3 23 21|10 43 g
i TSA(000) 95 79 8 19 20 57
i : GD MORN AMER 6 27 5 33 89| 2 22 12| 3 27 27| 4 27 30| 8 3 5
REGIS KATHIE WSVYN {07 F | TDY FLA 2EDT 4 19 3 20 84 2 18 15| 3 22 35| 3 22 38f 4 13 a5
INCREDBL HLK WOZL# {39 | | FLINTSTONES 2 7 1 3 35 1 1 5 2 1t 5 25 2 10
HOUSE PARTY WIVJ {04 N | TODAY SHOW 1 6 1 3 4as 1 6 1 6 1 6 1 5 3
M1 LWAUKEE 205/
’ M~F 4:00P 20T/C | WIT1 |06 C 7 23 116103] 6 30 86f 3 22 13| 3 25 27| 4 32 34|10 31 4
: TSA(000) 52 45 7 15 18 25
PEOPLES CRT 4 19 3 21 761 2 17 15| 2 16 26| 2 18 26| 6 28 a4
: FAMLY FEUD-S> WTMJ {04 N | OPRAH WINFRY 10 32 8 42 84| 3 26 10| 4 30 23| 4 33 25|17 51 s
COSBY SHOW-5> WiSN |12 A { GERALDO 5 16 3 15 61| 4 33 29| 3 24 39| 2 17 26| 3 9§ 18
CHIP N DALE > WCGVe [24 F | DUCK TALES 3 9 110 2 5 4 10 3 10
MINPOL IS-ST PAUL 255/5
. M-F  8:00A 20T/C | Wcco |o4 c 6 31 100 138} 5 42 90} 3 39 17{ 3 37 30} 3 36 29|11 48 55
TSA(000) 81 74 14 25 24 45
CBS THIS MRN 2 13 2 2t 971 1 16 170 1 16 34| 1 18 38| 4 25 &2
M-F  8:00A 20T/C | Wcco+ {04 ¢ 6 33 109 147 6 46 90| 3 42 17| 3 38 30| 3 39 30|11 51 53
TSA(000) 90 81 15 28 28 49
CBS THIS MRN 2 14 2 23 91f 1 17 15}) 1 17 33| 2 19 39| 4 26 52
GD MORN AMER KSTP+ [05 A | GD MORN AMER 4 22 3 27 8 1 10 711 13 22| 2 25 298] 7 31 s
MUPPET BAB-S> KMSP 109 | | REAL GHSTBST 3 18 1 5 20 19 14] 1 12 18] 1t 7 10 to2
TODAY SHOW KARE |11 N | TODAY SHOW 1 7 1 10 89 €6 11§ 1 10 37} 1 11 37| 2 10 47
MINOT-BSMK-DIC-G 165/8
M-F  9:00A 20T/C | KFYR |05 N 4 18 76 80| 4 22 97 4 3] 2 14 22| 3 20 33| 9 27 &4
TSA(000) 7 6 1 2 4
TODAY SHOW 4 18 4 26 100 3 1 13 14 3 20 29| 9 32 57
M-F  9:00A 207/C | KFYR+ {05 N 12 50 205 223| 11 57 89| 5 50 16| 6 53 30| 7 50 31|20 60 52
TSA(000) 18 16 3 5 6 9
TODAY SHOW 11 44 10 56 8] 2 25 6} 3 35 19| 6 48 31]19 67 50
FAMILY FEUD > KXMC+ |13 C | CBS THIS MRN 4 19 4 19 83} 3 30 33} 2 21 33| 3 18 33] 7 20 50
FAMILY FEUD > KXGN 105 C | CBS THIS MRN 1 1 100 2 1 1 12
700 CLB RBSN KBMYA {17 A | GD MORN AMER 1 1 1 i 1
MOB | LE~-PENSACOLA 23s/s
M-F  9:00A> 197/C | wALA |10 N 5§ 27 86121| 4 29 84| 4 33 30| 4 33 652§ 4 30 41| 5 25 29
TSA(000) 24 20 7 12 10 7
TODAY SHOW > 3 19 3 21 81} 2 26 25| 2 20 31| 2 16 25| 5 24 44
JOAN RIVERS WKRG 05 C | CBS THIS MR> 3 17 2 17 81} 2 13 19} 1 13 31| 2 13 31| 5 24 44
EVRYDY LUNDN WEAR 03 A | GD MORN AME> 2 13 2 14 83| 2 17 33] 2 14 50| 2 16 42 3 13 25
WHL FRTNE DY> WJTCA [44 1| | vARIOUS 2 10 2 12 89| 2 16 a4} 2 17 67| 2 16 56| 1 7 22
MONROE-EL DORADO 43s/5
M-F  9:00A> 19T/C | KNOE |08 ¢ ¢ 38 148170| 7 37 94| 6 29 28| 5 26 41| 5 27 33|11 52 47
| TSA(000) 18 17 5 8 6 9
| CBS THIS MR> 9 41 7 45 88) 6 37 24| 4 32 29! 5 39 29|11 55 47
i THE JUDGE > KTVE {10 N | VARIOUS 6 26 5§ 25 93} 5 26 33| 6 30 53| 5 24 33| 4 220 33
| JOAN RIVERS KARD* |14 A | GD MORN AME> 1 5 1 6 150 2 8 S0| 1 6 100/ 1 S5 sof 1 3 50
\
|
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ADI Program Totals

SYNDICATED PROGRAM ANALYS IS (CONT INUED) DONAHUE
ADI LEAD OUT
- - - - - - LEAD OUT ADI TV HH
MEN 18+ MEN 18-34 MEN 1849 | MEN 25-54 MEN 55+ TEENS 12-17 | CHILDREN 2-11 | CHILDREN 6-11 | o LEADOUT
RTGlSHR VPHH|RTG | SHR | VPHH|RTG | SHR | vPHH chlsna]vpnu RTG | SHR | VPHH| RTG | SHR | VPHH|RTG | SHR | vPHR|RTG | SHR | vPHH RTG | SHR
2 23 47 7 7 6 7 7 7|7 37 a0 3 7 2 7|t 3 7| LIVE AT & 12 31
2 22 40| 1 21 11| 2 21 22| 2 20 19| 3 25 17
4 1 2 2 2
3 33 s0| 2 33 14| 2 33 21| 3 3¢ 21| 6 33 21 4 2 3 HOME 1 s 17
3 31 50| 2 32 17| 2 22 25| 2 28 25| & 33 17] 1 21 2 38 25| 2 65 17| PRCE 1S RGHT |12 44
1 12 40| 1 14 1 ¢ 20| 1 10 20] 2 13 20 15 2 4 GLDN GALS DY | 4 15
1 14 4| 1t 18 o] 1 18 13| 1 18 14| 2 13 28 1 11
2 1 1 1
10 33 8 112 2 NWSWTCH 5PM 5 15
2 20 44| 1 26 11| 1 25 22f 1 21 11| 3 18 22| 3 20 22} 1 9 11| 3 19 11| wASH-s 10 29
2 20 38| 1 21 13{ 1 15 13| 1 20 13| 4 22 25| 1 11 1 5 111 CHIO NWS 5 8 22
4 30 45] 2 3¢ 11} 2 37 21] 3 44 18] 7 a1 2 10 4 1 8
22 6 10 9 10 1
2 20 48| 2 27 14f 2 28 21| 2z 26 21| 5 37 24 24 3 2 3 9 3| INSIDEEDITN | 4 19
3 28 36{ 2 28 9] 2 27 16} 1 21 9| & 31 18 15 2| 1 21 7 16 2| PRCE IS RGHT | 9 39
1 7 2531 8 &)1 12 19| 1 12 13|1 3 s 9 1 10 6 8 HOME 1 3 13
5 75| 1 10 25 7 8o 1 1 4 25 9 1 11 26{ 1 22 25| mOANING Mov 1 2
5 46 321 4 3 ol 5 42 17| & 39 12 47 14| 7 24 18| 4 20 1l 2 11 2
4 1 2 1 2 2 1
2 30 17| 2 28 8|3 38 8] 2 33 8|2 16 8]l 7 33 17| 4 24 8| 2 12 NEWSCENTER § |21 50
1 12 25 3 1 9 1 8 3 17 10 36 50| 2 11 25{ 2 g INSIDE RPRT 6 14
3 37 43| 2 26 7| 2 31 16| 3 32 17| 6 a2 24 9 3 1
42 7 16 17 24 1
3 20 45| 1 16 5| 2 256 14} 2 28 17] 5 384 28 1 6 & 6 1] SALLY JRPHL | 7 33
2 18 3|1 17 ef 1 18 13| 1 18 16§ 2 17 18 3 3 2 19 2] EVRYDY LUNDN } 2 10
3 20 5 s 4 10 4 10 3 10 11 2 5 ROCKFRD FILE | 1 7
2 17 2 6 1 & 1 & 3 a7 4 227 DAYTIME 2 10
3 23 3|1 18 6|1 18 13[ 2 20 137 27 22| 3 14 ol 1 & s| 1 7 4
20 3 7 7 12 5 3 2
2 28 44 1 20 6| 1 24 15| 1 27 15| s 31 26} 4 22 18] 1 5 ol 1 8 | TvenEwss 8 21
4 32 39| 1 13 a2 19 10| 2 26 12010 39 25| 3 12 5|1 7 6} 1 7 a4l Nwsawmiws |13 35
2 20 50| 3 36 24f 2 27 32| 2 25 24| 4 16 18| 4 19 18| 1 5 8} 1 & 5| wio BOSS-§ 7 19
3 1|1 7 10|l1 & 10 4 s § 21 38| 8 35 105] 8 37 62| MORK MINDY-S | 1 a
1 28 24 3 8 2 14 a| 5 a3 19 1 11 2
20 1 2 3 16 1 1
1 9 24 a3 6 7 9 18] 1 10 14 3 13 1 SALLY JRPHL | 5 32
2 31 25 7 1 11 4] 1 17 5| 5 a8 19 1 11 2
23 1 4 5 17 1 1
1 10 27 4 3 7 9 100 12{ 1 12 15 3 1 3 1 SALLY JRPHL | 5 35
2 3 411 19 s{ 1 25 12} 1 31 14| 5 a2 28 17 2 2 3 2 2| TWINCTSLVE | 2 14
5 8 16 6 12 8]. 11 s 2 67 12)|11 57 120| 9 B0 56| DENIS ANIMTD | 2 13
1 16 53] 1t 33 26| 1 30 42}t 21 28] 1 & 1 3 1 s 1 227 DAYTIME 1 5
2 27 43 3 10 a4 10 sl s 36 a4 37 2 1 1 7 1
3 3
331 71| 1 20 1 21 18] 1 16 14f10 36 57 4 1 6 14} 1 7 GLDN GALS DY | 2 8
6 69 46| 1 46 4| 1 44 7| 2 59 11|16 76 34 37 2 9
8 1 1 2 6
7 62 63| 2 53 e| 2 51 13{ 3 59 13|18 64 44| 1 21 6| 2 10 6] 2 13 6| GLONGRLSODY | 5 24
1 18 33f 1 32 1 32 17| 1 21 17| 3 13 17 1 8 17 16 PRCE IS RGHT | & 27
1 9 PRCE IS RGHT | 1 s
1 1 1 7 HOME 1 2 9
2 27 321 30 8|1 2 18] 1 28 15} 3 a1 i3 9 8 3
8 2 4 4 3 1
1 12 25 9 6 8 6 6 6|3 19 19 2 GLON GRLS DY | 5 24
1 20 38| 1 22 6| 1 17 19| 1 14 13| 2 19 13 7 PRCE IS RGHT | 7 36
8 17 6 3 3 8| 2 18 17 6 1 13 8 HOME 1 313
1 9 33 2 11 22| 1 14 22 3 11} 1 67 22 s 1 26 11| TALK ABOUT 2
4 49 42| 2 31 5| 2 33 16] 2 32 14l 8 76 25 2 13 4| 1 22 5|1 a9 3
8 1 3 3 5 1 1 1
4 48 47| 1 19 1 25 12| 2 24 1211 66 35) 1 12 1 13 6| 1 28 6| PACE 1S RGHT |12 &2
2 22 4|1t 22 7| 2 37 20| 3 48 27{ 1 8 13|12 s0o 40| 1 23 7 10 GLON GRLS DY | 6 25
2 1 1 3 1 2 4 HOME 1 1 4
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MAY 1990 ADI Program Totals

DONAHUE SYNDICATED PROGRAM m
MARKET NAME ADI o
SIGN ON/SIGN OFF SHARE o oa
DAY/TIME/TELECASTS | CALL [CH NO| LEAD-IN PROGRAM —_— ]
TSA (000) LETTERS | AFFIL TITLE TV HOUSEHOLDS WOMEN 18+ | WOMEN 18-34 | WOMEN 18-49 | WOMEN 26-54 | WOMEN 35,
) RTG | SHR PHE —_— N
COMPETING PROGRAMS RTG | SHR | oo | |ny |RTG | SHR [VPHHIRTG | SHR VPHHRTG | SHR [VPHH| RTG | SHR [VPHHIRTG | sHe P
MONTGOMERY~-SELMA 385/8 N
M-F B:00A 20T/C |WSFA |12 N 12 57 203 284) 11 68 89| 5 46 18| 8 62 43| 9 60 41116 77
TSA(000) 34 30 6 15 14 14
TODAY SHOW 12 51 9 55 82| 4 32 18| 7 47 36| 7 48 33|14 g7
I LOVE LuCY > WAKA 108 C | CBS THIS MRN 2 11 1 9 60| 2 16 20| 2 12 40| 2 12 40| 1 5
GD MORN AMER WHOA# |32 A | GD MORN AMER 2 7 1 9 1004 1 5 33} 1 5 33| 1 6 33| 3 12 g
MUPPET BAB-S> WCOV# |20 F | SPR MARIO BR 1 7 3 25f 1 7 1 5 25{ 1 5 25 1
NASHVILLE 275/8
M-F 11:00A> 20T/C | WSMV |04 N 4 22 69 98| 4 25 94| 1 10 9| 1 15 24| 2 22 30| 8 33 ¢
TSA(000) 30 28 3 7 9 18
MARSHA WRFL> 3 21 3 25 96} 2 16 20} 2 20 4of 2 23 32| 6 30 g
TALK OF TOWN WIVF 105 C | PRCE IS RGH> 7 38 6 41 91| 4 36 21| 3 33 32| 3 36 28|11 48 gp
LOVING > WKAN |02 A | HOME 2 > 1 8 1 7 73] 2 17 45| 2 15 73] 1 12 as
DIVORC COURT> WZTVe |17 F | SUCCESS LIF> t 4 3 80 3 20 4 40 2 200 1 3 4
3
NEW ORLEANS 148/8
M-F 4:00P 20T/C |WVUE |08 a 4 12 72 84 3 12 75| 3 12 25| 2 11 39| 3 16 48| 4 10 g5
TSA(000) 29 22 7 11 14 7
BENSON-S 2 7 1 6 60y t 7 271 1 6 33| 1 6 33 1 5 g
: COSBY SHOW-S> WOSU |06 N | THE JUDGE 12 34 10 39 88| 9 41 30| 8 41 48| 8 38 40]| 15 37 35 }
. ANGELA > WL 04 C | OPRAH WINFRY 10 28 8 32 87| 5 22 18| 5 24 34] 5 26 33|17 43 44 .
DUCK TALES > WNOL# |38 F | MUPPET BAB-S 4 11 1 3 22| 2 8 1191 6 22| 1 3 11 i
NEW YORK 148/8 '
M-F 4:00P 19T/C |WNBC |04 N 5 12 78 54| 4 14 84} 1 8 9f 2 8 21| 2 9 24| 8 20 s
TSA(000) - 334 283 33 72 80 196
\ SCRABBLE LCL 3 10 3 13 94f 1 4 711 5 191 1 6 18] 7 22 7
OPRAH W INFRY WABC |07 A | GEN HOSPITAL 9 25 8 33 94} 7 42 25| 7 37 47| 7 36 45|11 29 43
; CHIP N DALE > WPIX |11 | [DUCK TALES 7 18 1 3 12f 1 & 5] 1 a 8l 1 3 6] 1 2 4
{ GERALDO WCBS |02 C | GUIDING LGHT 5 14 4 16 82| 2 100 11| 2 13 29{ 3 15 33| 7 18 47
{ NRFLK-PMTH-N N-H 24s5/5
§ M-F 4:00P 20T/C |WTKR |03 C 7 22 124 98] 6 27 79| 3 18 17| 4 22 36| 4 26 36{10 38 133
TSA(000) 44 35 8 16 16 17
. GUIDING LGHT 10 35 8 41 89| 7 37 29| 6 36 45} 7 38 41}11 45 3p
OPRAH WINFRY WVEC |13 A | GEN HOSPITAL 11 32 9 41 84| 8 46 32| 8 44 52| 8 45 45{ 10 38 26
GERALDO WAVY 110 N | SANTA BARBRA 3 9 2 9 671 1 8 11! 1 6 28} 2 9 33] 3 12 133
} SPR MARID BR> WGNT# |27 | | DENIS ANIMTD 2 7 1 4 43! 1 7 2111 €6 3] 1 s 211 1 2 7
ODESSA~M | DLAND 23s/8
M-F 4:00P 20T/C | KMID {02 A § 15 81 67y 3 18 72| 3 16 22| 2 15 32§ 3 21 39| 6 22 32
! TSA(000) 7 5 2 2 3 2
. GERALDO 3 10 2 10 so|] 1 9 25| 1 100 50} 2 14 s0f 2 9 25
GRWNG PAIN 1> KOSA 07 C | OPRAH WINFRY 7 21 4 22 60| 6 38 30| 5 32 S0 3 22 30| 2 7 10
. THE JUDGE > KTPX+ 109 N | FAMLY FEUD-S 6 18 4 23 78] 1 9 11} 2 10 22| 3 18 22| 9 36 44
CHIP N DALE > KPEJ* |24 F | DUCK TALES 5 15 1 5 14 2 9 14f{ 1 7 14| 1 6 14f{ 1 3
OKLAHOMA CITY 178/8
¢ M-F 4:00P 20T/C | KOCO [0S A § 16 90 71] 5 21 93] 4 18 29| 4 20 47| 4 22 44} 7 22 4
TSA(000) 32 30 10 - 15 14 14
EVRYDY LUNDN 1 3 1 4 83} 1 3 3| 1 3 s50f 1 4 s50f{ 1 8§ 33
FAMLY FEUD-S> KWTV |09 C | OPRAH WINFRY 10 30 8 36 8} 6 26 20| § 26 31| 5 26 26{15 50 51
HARD COPY > KFOR 104 N | DAYS LIVES 7 20 5 23 81§ 6 27 33| 5 27 49| 5 26 40| 5 18 28
DUCK TALES > KOKHe |25 | | TNAGE TURTLS 3 9 1t 3 25y 1 4 100 1 4 2] 1t 4 15 1 5
OMAHA . 23s/8
M~F 4:00P 20T/C |KETV |07 A 4 15 76 67| 4 20 90| 2 20 20f 3 22 42| 3 24 41| & 17 4o
TSA{000) 18 16 4 8 7 7
HWY HEAVEN 3 13 3 15 92§ 2 12 174 2 1t 33| 2 13 33| 4 19 58
FAMLY FEUD-S> KMTV |03 C | OPRAH WINFRY 8 27 8 37 97} 2 20 15§ 4 29 33| 4 33 33|15 44 61
INSIDE EDITN> WOWT |06 N | DAYS LIVES 6 19 5 23 83] 2 18 13} 2 16 25{ 2 14 21|10 29 54
CHIP N DALE > KPTM# 142 F | DUCK TALES 5 16 1 4 20) 2 14 151 1 9 2 1 9 15 1 5
ORLND~DYT-BC-MEL 185/8
M-F 9:00A 20T/C | WCPX |06 C 5 31 91138] 4 33 84| 2 21 11| 2 20 23] 3 27 28| 7 42 50
TSA(000) 54 45 6 13 15 27
CBS THIS MAN 2 12 2 13 79| 1 8 8} 1 s el + 6 13| 4 18 67
JOAN RIVERS WESH |02 N | TODAY SHOW 4 22 3 25 88| 2 18 15§ 3 22 38| 2 23 35| 5 28 44
ST ELSEWHR-S WFTV {09 A | GD MORN AMER 2 1t 2 13 84| 1 12 21} 1 12 42| 1 g 26| 2 14 47
THE WALTONS WOFL+ |35 F | WOODY WDPCKXR 2 10 2 13 100} 2 15 31f{ 2 19 69| 2 19 s56{ 1 7 3
OTTMWA-K | RKSVLLE 455/S
M-F 3:00P 20T/C | KTvo }03 A 6 38 109 170} 6 45 86| 6 46 13| 5 46 17| 4 44 12| 8 45 67
TSA(000) 5 4 1 1 1 3
GEN HOSPITAL 12 69 12 68 117|112 64 33|13 70 67|12 77 50|12 & 50
SPR MARIO BR> KOiA* |15 F | MOVIE 1 5
PAD-CP G-HRG-MAR 258/8
M-F  9:00A> 19T/C | WPSD |06 N 7 29 112129y 5 29 80| 5 31 22] 4 30 36| 4 27 28| 8 29 4!
TSA(000) 24 20 5 9 7 10
TODAY SHOW > 7 3 5 34 80{ 3 26 16| 4 34 36} 4 38 32| 8 34 44
WHL FRTNE DY> KFYS |12 c | vaRIOUS 7 30 7 36 100 3 20 11] 3 22 22} 3 24 22|13 48 74
REGIS KATHIE WSiL+ |03 A | GD MORN AME> 3 12 2 12 91 2 14 27| 2 14 55] 3 19 s85f 2 8 27
LARRY LEA > xBs1# |23 F | vaRious 1 1 1 1 1
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ADI Program Totals

SYNDICATED PROGRAM ANALYSIS (CONT INUED) DONAHUE =
=
i E—4
ADI LEADOUT | g
ADI TV HH
18-34 EN 18-4 MEN 25- MEN 55+ -1 H - LEAD OUT
MEN 18+ MEN 18-3 MEN 18-49 MEN 25-54 TEENS 12-17 | CHILDREN 2-11 | CHILDREN 6-11 PROGRAM TITLE g
0 RTG [SHR | VPHHIRTG | SHR | VPHH{RTG | SHR | VPHH|RTG | SHR | VPHH |RTG | SHR | VPHH] RTG | SHR | VPHH|RTG | SHR | VPHHIRTG | sHR | veHH RTG | SHR | D
-
6 59 47| 3 47 8! 4 57 22| 5 57 23{12 63 23 7 6 3 8 1 §
16 3 8 8 8 1 1 Y]
8 63 64| 5 51 12| 65 55 27] 6 59 27|16 71 33| 1 10 2 3 5 3 |" 227 DAYTIME 6 29 3
1 13 60|t 14 201 1 9 20 1 10 20| 3 15 40| 1 19 1 8 20 9 FAMILY FEUD 8 40
1t 9 67| 1 9 33 6 33 5 33| 2 11 33 1 EVRYDY LUNDN | 2 8 -
2 5 3 3 1 2§ 3 41 75| 1 63 25| SUCCESS LIFE 1 2
2
1 27 33 5 1 10 4 10 3| 5 38 28 17 2 7
10 1 1 9 1
1 22 28 19 a4 18 12 17 8{ 3 27 20 27 4 3 SCENE NOON 4 18
2 32 23 4 1 19 6| 1 25 6| 8 40 17| 1 31 2] 1 17  a 24 YNG-RESTLESS |10 44
4 18 13 9 11 18 13 18 8 1 28 36 13 VARIOUS 4 16
§ 40| 1 20 40 12 40 5 20 1 5 20 10 VARI0US 1 3
2 10 41] 1 a4 8l + 5 121t 8 1485 16 22y 1 3 4 2 2 2
12 2 3 4 6 1 1 1
1 8 40) 1 11 2f 1 9 271 8 20{1 6 13| 1 7 131 3 13 2 7| NEWs 8 5 6 14
€ 36 494 6 41 20| 6 41 3115 41 25| 9 30 15|11 47 21| 6 23 21| 6 21 12| S5OCLKNOLN | & 18
6 33 52 3 21 12| 4 27 24} 4 29 21|13 45 27| 2 g al 1 8 6} 2 7 4| EYEWITNESS 5 |20 43
1 6 26! 2 18 22| 1 11 26 3 7 4 17 221 8 32 93{ 9 33 59| HWY HEAVEN 2 4
2 14 411 7 sf1 9 12{1 10 12|85 21 26| 1 2 2 1 2 1 1
138 18 a2 43 89 8 ) a4
1 14. a0 1 1/ + 8 101 10 13| 3 20 27{ 1 3 4|1 2 s LIVE AT FIVE | 5 11
3 23 32{ 3 25 9| 3 26 17| 3 25 16| 5 20 12| 3 13 8 2 6 8| 2 7 5| EYEWT NW AT | 11 25
1 5 10| 1 11 6l 1 9 8|1 & 6 1 1112 43 36|21 63 110|22 67 68| VvaARIiOUS 6 14
3 18 45| 2 17 10] 1t 14 17| 1 13 15| 5 28 25| 1 a a 1 3 1 1] CH 2 NEWS-5 6 15

22 54 2 17 10 2 18 19 2 20 17 7 31 33 3 15 7 1 3 3 1 3 2

29 23 2 28 7 1 24 13 17 5 6 44 13 1 12 4 1

3

2 1 1 9 2 NWS 3 LIVE 5 10 28
3 27 B 2 26 11 2 24 18} 3 25 151 7 32 161 6 34 13 1

1 1

1 1

INSIDE EDITN 10 27

on
[ N )
-
(4.}
n

9 39 5 6 1 10 22 12 28 2 8 11 2 9 11 WAVY10 1ST N 5 12
4 21 1 [} 14 4 14 5 14 1 4 7 2 12 21 8 36 143}10 40 100 HWY HEAVEN 3 9
0 2 14 36 1 10 12 112 201 2 21 19 3 18 15 1 1 1 3 6 1 2 2
3 1 1 1 1
1 14 50 1 22 25 1 14 25 1 23 25 1 9 25 1 10 1 2 COSBY SHOW-S 10 24
3 26 50) 6 43 40 4 37 40 1 11 10 1 [} 16 58 60 1 6 10 2 8 10 JEOPARDY 9 22
4 31 67 1 10 11 2 15 22 1 20 1111 58 44 1 2 1 1 2 CHG NEWS SPM 13 31
1 5 14 1 8 14 1 6 14 1 9 14 2 4 15 14110 44 114 |13 a9 71 HWY HEAVEN 4 9
2 16 38 112 9 1 1 14 1 9 8 6 22 24 H 1 1 4 4 1
13 3 5 3 8 1 2 :
2 17 1 2 1 4 17 ’ 5 ALV NW 500 6 14
5 38 46 3 3 12 3 32 20 3 A 14 111 45 25 3 14 6 1 5 5 1 § -3 NWSLNE 9-5 14 30
3 19 35 2 19 12 2 20 19 2 20 14 a 17 14} 6 28 16 2 8 12 2 9 7 NWS TEAM4 § 12 26
1 S 20 1 9 10 1 8 15 1 9 15 1 5 22 30 8 29 1100} 9 36 65 A GRIFFITH 3 €

1 13 29 1 16 9 1 16 16 1 16 12 2 1 12 2 11 10 1 4 8 1 4 4
] 2 3 2 2 2 2 1
1 14 25 8 8 1 11 8 12 8 2 18 17 1 7 8 1 4 8 NWSWTH 7 ATS 8 23
3 25 33 1 16 ] 1 13 9 1 15 9 8 36 21 5 23 12 3 11 12| 4 15 91 CH3 NWwS AT 5 11 29
3 29 50 1 15 8 1 19 17 1 20 13 8 38 33 1 3 4 1 3 4 1 2 4 ACT NWS LV 5 7 18
1 7 15 1 17 10 1 13 15 1 10 10 9 42 40 111 41 90 |1t 43 55 FAMLY TIES-§ 3 9
2 38 36 1 30 6 1 28 12 1 30 12 6§ 48 24 4 4
20 3 6 6 13
1 14 50 13 4 ] 8 8 8 3 17 42 6 SALLY J RPHL 5 28
1 22 32 12 6 1 19 12 1 20 12 2 23 21 16 1 7 6 MARSHA WRFLD 2 12
112 37 10 5 1 15 16 1 12 11 1 10 16 4 1 8 REGIS KATHIE 4 23
4 13 2 5 [} 6 ] 3 6 8 1 11 19 21 TRAP JOHN MD 1 9
1 29 22 1 44 2 1 28 3 15 1 2 33 18] 2 38 1 1 14 7 1
1 1
2 59 17 1 72 2 85 17] 2 81 4 47 1 46 2 68 1 99 HWY HEAVEN 8 35
4 39 3 42 CHiIP N DALE 2 10
2 23 A 1 17 3 1 22 9 1 16 7 4 25 20 1 40 2 1 10 3 1 27 2
8 1 2 2 S 1 1 1
3 32 48] 2 41 8 2 36 16 2 31 12 6 31 28 18 1 8 4 12 GLDN GRLS DY -] 23
3 35 37 1 18 4 1 22 71 2 31 11 6 39 30 11 1 20 7 1 16 4 | PRCE IS RGHT k] 40
1 12 27 1 186 9 10 ] 7 9 2 15 18 2 HOME 1§ 3 11
3 100 1 12 100 7 100 7 100 1 6 1 10 100 11 700 CLB RBSN 1
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MAY 1990 ADI Program Totals

DONAHUE SYNDICATED PROGRAM ANALYg g
MARKET NAME ADI o
SIGN ON/SIGN OFF SHARE
DAY/TIME/TELECASTS | CALL |CH NO| LEAD-IN PROGRAM —
TSA (000) LETTERS | AFFIL TITLE TV HOUSEHOLDS | WOMEN 18+ | WOMEN 18-34 | WOMEN 1849 | WOMEN 25-84 | women sas
RTG | SHR N
COMPETING PROGRAMS RTG | SHR | oy | ipx |RTG|SHR VPHHIRTG | SHR IVPHH RTG | SHR |VPHHI RTG | SHR (VPHHIRTG | SHR lvpreq
PALM SPRINGS 208/ ™
M-F  9:00A> 20T/C | KESQ» [42 A 6 25 98112 5 30 93 3 19 20| 3 18 28] & 20 41| 7 35 4
TSA(000) 4 4 ! 1 2 2
GD MORN AME> 8 135 7 44 1001 3 21 20| 4 37 40| 6 44 40|11 53 g
NUESTRO CINE KVER |04 1 [UNVSN ¥ NiN> 2 8 2 11 100 3 20 100f 3 22 100 2 13 100
CLSC CNCNTRN> KMIR* |36 N | TODAY SHOW > 2 7 1 8 100 1 7 17 1 6 2 12 109
PANAMA CITY 208/
M~F 4:00P 20T/C |wuBB |13 A 6 17 105 76| 4 22 76| 3 18 15| 3 20 27| 3 22 28| & 25 .
TSA(000) 7 5 1 2 2 3
OPRAH WINFRY 7 25 5 32 711 5 30 29| 4 28 43| 4 31 43| 7 37
| HARD cOPY > WJHG |07 N | GERALDO 11 32 8 41 86| 3 16 14) 4 23 29| 5 32 29|17 5 g
DUCK TALES > WPGX» |28 F | SPR MARIO BR 4 11 2 8 25| 4 23 25| 2 15 25 1 12
PARKERSBURG 265/
M-F  5:00P 20T/C | WTAP* |15 N 10 3¢ 174 152) 8 39 67| 5 28 14| 5 35 27| 6 40 35|13 a2 o
TSA(000) 8 6 1 2 3 2
OPRAH WINFRY 11 33 8 38 100l 7 38 30| 7 43 S0 7 50 40f 10 32 4
PEOR| A-BLOOMNGTN 228/5
M-F  4:00P 20T/C | WEEK* |25 N 7 26 117 116| 6 36 90| 3 25 15| 4 32 37| 5 35 36|10 a0 4
TSA(000) 16 15 2 6 6 7
OPRAH WINFRY 8 34 8 46 89| 5 39 21| 6 50 47| 8 56 53|10 a1 37
FAMLY FEUD-S> WHOI® {19 A |HWY HEAVEN 5 18 4 26 91} 3 26 18| 3 22 36| 3 19 27| 8 1 4
CHIP N DALE > WYZzs |43 F {DUCK TALES 3 13 1 3 13} 111 13 1 6 13 1 5 13 1
INSIDE EDITN> WMBD+ |31 C | JOAN RiVERS 3 13 3 16 88| 1 11 13| 2 14 38| 2 18 38| 4 15 3
PHILADELPH 1 A 24s/8
M-F 9:00a 20T/C |wevi |06 A 7 29 117 129 & 33 89| 3 20 15| 4 24 36| 5 29 42| 9 a5 45
TSA(000) 191 171 30 71 81 87
GD MORN AMER 6 25 5 33 92| 2 20 15| 4 27 41| 4 28 42| 8 a4 4
SANTA BARBRA KYW 03 N | TODAY SHOW 4 16 3 19 91| 3 18 26| 3 20 65| 4 22 58| 3 15 gy
REGIS KATHIE WCAU |10 C [CBS THIS MAN 4 16 3 17 85{ 2 12 19| 2 12 34§ 2 12 32| 5 25 g7
BEWITCHED > WTXFs |29 F [voGI BEAR 2 7 1 & &1 1 8 26| 1 6 3| 1 4 22 1 4
PHOEN 1 X 208/S
M=F 4:00P 20T/C |kTvk {03 A 7 21 126 94| € 27 81| 5 28 26] 5 27 38 4 26 30| 9 26 g
TSA(000) 78 62 19 29 23 29
OPRAH WiNFRY 10 34 8 44 81| 9 47 31| 8 a9 47| 7 53 38| 9 38 28
CURRENT AFFR> kTSP 110 ¢ | GERALDO 10 30 9 39 83 3 13 8| 4 23 23| 5 31 25|19 53 s
BST LV _CNCTN> KPNX |12 N | HWY HEAVEN 4 11 3 12 73] 2 10 19| 2 12 38| 2 12 27| 4 12 35
TNAGE TURTLS> KUTP* |45 | | POLICE ACOMY 2 7 1 13 1 3 8 2 8 2 8
P TTSBURGH 275/8
M-F 5:00P 207/C | KDKA |02 C 11 31 197 138| 10 38 95| 5 26 15| 6 28 31) 8 32 35|17 46 =4
TSA(000) 147 141 23 46 52 80
OPRAH WINFRY 1132 10 43 98| 7 38 21| 7 40 39| 9 46 44|12 42 45
CHEERS-S > WTAE |04 A | GRWNG PAIN-S 9 24 6 23 74| 6 27 21| 6 28 40| 6 26 37| 7 18 28
INSIDE RPRT > WPX1 |11 N | PEOPLES CRT 5 13 4 14 8| 2 9 18] 2 9 28] 2 11 29| 6 18 s54
TNAGE TURTLS> WPGH* |53 F [CHIP N DALE 3 9 1t 3 26/ 1 7 15/ 1 8 18] 1 5 19 14
PORTLAND, OR 195/5
M-F 4:00P 20T/C |KGW |08 N 5 20 93 8| 5 25 89| 3 19 21| 3 20 38] 3 21 33| 9 20 a7
TSA(000) as 41 10 16 18 21
DAYS L1VES 8 32 7 40 87| 8 45 36| 6 42 51| 5 36 39} 8 3 N
OPRAH WINFRY KATU |02 A |ALL MY CHILD 8 27 7 3 90| 8 45 37| 7 43 66| 6 40 48l s 27 @
DUCK TALES > KPTV 12 | | TNAGE TURTLS 5 20 1 6 23| 2 12 15f 2 11 21| 1 8 15 12
GERALDO koIN |06 C |HARD coPY 4 14 4 18 8| 1 & 9] 1 8 21| 2 11 24| 8 28 62
PRTLND-POLND SPG 255/
M-F 12:30P 20T/C | WCSH J06 N 6 28 98125 4 27 80| 3 18 11| 3 18 21| 3 19 20| 8 37 56
TSA(000) 25 20 3 5 5 14
NWCNTR 12N 9 50 8 54 92| 3 49 14| 3 39 19| 4 a5 22|15 61 64
. YNG-RESTLESS WGME |13 C | NEWS 13 NOON 6 31 6 36 100 7 53 38| 6 46 62| 6 42 52| 5 25 33
? LOVING > WMTW |08 A | 3RD DEGREE 2 12 2 13 92 2 12 33| 2 14 s0] 2 14 42| 3 13 3\
¥ 700 CLB RBSN> WPXT# |51 F | 700 CLB RBSN 1 1 100 2 2 100 2 100
! PRESQUE ISLE 545/5
i M-F  4:00P 20T/C | WAGM |08 C 14 43 243 192{ 12 52 87|10 50 26|10 55 46 9 53 36|16 52 36
it TSA(000) 4 4 1 2 2 1
} GUIDING LGHT 19 62 16 70 83|19 76 33|16 71 60|12 66 3319 68 3
; PROVDNCE-N# BDFD 238/8
M-F 9:004 20T/C |wWJaR |10 N 4 25 71112] 3 27 85| 2 20 18| 2 26 39| 2 25 3| 5 31 43
TSA(000) 29 25 5 11 10 13
t TODAY SHOW 4 25 4 35 96( 2 32 19] 2 34 37| 3 35 41| 6 3¢ 52
é GERALDO WPRI |12 A | GD MORN AMER 3 18 2 21 86| 2 22 23| 2 21 32 2 25 36} 3 19 45
] REGIS KATHIE WLNE |06 C [CBS THIS MAN 2 12 2 15 90f 2 18 38| 1 17 48] 1 12 43| 3 17 43
R LITTLE HOUSE WNAC* [64 F | DENIS ANIMTD 2 2 sof 1 7 80 5 50 2 50
g RALE | GH-DURHAM 28s/s
E M~F  9:004 20T/C | WTVD J11 A 7 42 122188) 7 52 99| 6 56 35f 5 62 47| 5 52 39|12 53 47
1 TSA(000) 53 52 19 25 21 25
f GD MORN AMER s 38 5 47 83| 3 49 24| 3 46 38| 4 45 36| 9 49 45
§ JOAN RIVERS WRAL 05 C | CBS THIS MRN 3 16 2 16 80| 1 8 15| 1 10 25| 1 14 30| 5 20 45
i JETSONS > WLFLw |22 F | DENIS ANIMTD 1 4 2 50 2 2 25 3 25 125
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ADI Program Totals

ARBITRGN

SYNDICATED PROGRAM ANALYS IS (CONTINUED) DONAHUE
ADI LEAD OUT
fooorer . - - - . - LEAD OUT ADI TV HH
MEN 1al+ MEN 18-34 MEN 18-49 _MEN 25-54 MEN 55+ TEENS 12-17 | CHILDREN 2-11 | CHILDREN 6-11 | . LERD OUIT
RTG | SHR | VPHH|RTG| SHR | VPHH|RTG | SHR | VPHH|RTG | SHR | VPHH [ RTG | SHR | VPHH| RTG | SHR | VPHH|RTG | SHR | VPHH|RTG | SHR | vPHH RTG | SHR
3 37 43 8 3] 2 37 17| 5 44 25 1 6 7
2 1 1
3 3 40| 1 12 1 20 2 32 20| 6 43 20 3 19 20§ 1 16 HOME 1 s 24
1 15 100 2 44 100 2 43 100| 1 16 1 62 2 10 1 31 NUESTRO CINE | 2 8
7 2 2 8 18 17 1 5 4 VARI0US 3 13
2 14 39{ 1 9 8] 2 13 20| 2 14 16| 4 18 18| 2 8 4} 2 7 {1 & &
3 1 1 1 1 1 *
2 21 29) 2 20 14| 2 21 14)] 2 28 14| 2 21 2 10 3 21 141 o PEOPLES CRT 7 16
8 43 57| 3 21 7] 4 26 21| 5 31 21|16 71 38| 3 11 7f1 3 7|1 s TV7 5 NEWS 18 40
1 4 25| 2 13 25| 1 7 25} 1 8 25 4 15 25|10 43 100| 9 40 50| BRADY BUNCH 1 2
4 31 46§ 1 11 12| 2 20 21| 2 18 25|10 43 18}y 2 9 2
4 1 2 2 2
4 31 40| 2 33 10f 2 31 20| 2 2t 2| 7 38 20| 1 s 12 1 4 NEWS REACH 6 |24 52
2 272 30} 1 26 7] 1t 26 13| 1 20 10{ 5 32 15| 3 15 10 1 1
5 1 2 2 2 2
2 26 21| 1 3 5} 1 26 5} 1 16 5] 3 27 11| a4 22 11 2 1 3 LIVE AT FIVE | 7 22
2 18 27 7 a 1 14 9f a4 28 18} 2 11 18] 1 &4 9|1 s JEOPARDY 12 34
1 13 25| 1 24 13| 1 25 25[ t 17 13 3 3 15 13| 7 36 88| 8 35 50| FAMLY TIES-S 3 8
2 18 s50f 1 13 13| 1 22 26} 1 21 25| 2 15 13} 1 5 13 COSBY SHOW-S | 4 12
2 38 3|1 26 5] 1 28 9} 1 27 8| 5 a8 19 8 1 6 4 4
58 11 19 17 37 1 8 1
2 33 38f 1 3 7| 1 20 14f 1 27 13| 5 38 19 13 11 3 a4 2 1] AM PHILDLPHA | & 26
1 15 22 10 a4 12 8} 1 13 8| 2 17 13f{ 1 32 & 3 4 6 2| HOUSE PARTY 2 9
1 17 25} 1 13 6 12 9f 1 14 9) 2 20 15 1 1 2 1 FAMILY FEUD 5 24
1 2 1 2 1 2 1 2 1 2 10 2| 1 10 28| 1 27 13| PRF STANG DY | 2 10
3 19 36| 3 21 13] 2 20 19| 3 22 19{ 4 17 14| 2 8 8§ 1 1l 2 1
28 10 15 15 11 4 1 1
3 32 26| 3 40 11| 2 34 14| 2 33 13| 4 28 10| 5 25 10 2 2 2 1| NWSCHNL3-500 | 8 17
5 35 48| 3 20 81 2 20 14] 2 20 13|13 51 31| 4 18 7| 2 & 6| 2 6 a4 LivEATS 12 27
2 11 43| 1 & 8| + 7 14]t 7 14| 4 15 27| 1 5 8 1 3 12 NW5 0CLK | 6 14
2 13| 1 a4 8 4 13 4 8 5 20 42| 7 26 104| 7 26 67| BATMAN 2 1 2
5 26 40| 3 19 71 3 18 12| 3 21 14]10 33 24| 2 10 3 2 1t 2
60 11 19 22 36 5 1 1
3 23 28| 2 15 51 2 17 9| 2 22 11{6 25 16} 2 10 5| 1 3 2} 1 3 2| EYEWINNWS S |15 40
6 30 63|/ 6 38 21| 5 34 35| 5 31 30] 7 25 22| 6 28 13| 2 9 7| 2 9 5| WrAE NwS 600 |11 22
3 15 589f 2 12 14| 2 11 20| 2 11 20} 6 20 36 2 2{ 1 5 7| 1 6 5| CH1l NEWS 6 7 15
1 3 19}y1 5 8|1 5 131 6 15 1 2| 4 19 19| 9 44 92|10 42 58| MR BELVDRE-S 3 7
2 21 31f 1 20 8§ 1 19 13] 1 19 12) 4 22 158} 2 12 7|1 s o)1 s &
14 4 6 6 7 3 5 2
1 26 18| 2 37 10| 2 3 15 1 22 701 12 3|10 50 25| 2 10 10] 2 10 7| NEWS 8-5 5 24
2 26 29| 2 3 11| 2 32 16] 2 29 13| 4 22 11| 3 18 8f{ 1 4 6|1 B 5] cHz Nws 1 9 25
1 9 151 18 100] 1t 15 13} 1 14 8 1 2| 8 46 29{16 61 108]17 62 65| BRADY BUNCH 4 10
2 19 38 8 3+ 11 12y 1 16 15| 4 26 241 1 7 6} 1 3 6 2 3| NEWSROOM 6-E | 9 23
3 38 49 1 26 6] 2 32 20| 2 34 20] 6 45 27 10 8 1 25 1
13 2 5 5 7
5 57 471 2 44 6] 2 45 14| 2 a2 11}12 67 33| 1 54 7 3 15 GENERAT [ONS 1 8
2 23 24| 2 47 14) 2 38 19| 2 30 14| 1 9 s 8 4 8 BOLD-BEAUTFL | 5 32
1 8 17 4 5 8 s 8| 2 12 17 32 3 13 ALL MY CHILD | 3 21
1 2 2 2 7 100 g HWY HEAVEN 3
6 45 40f 4 37 10| 4 41 19) 4 48 17| 9 46 16| 8 48 16| 3 10 7| 4 15 6
2 1 1 1 1
4 64 17| 2 s1 3 60 17| 2 64 8 71 17 9 57 7] 2 14 3 18 JEOPARDY 21 55
2 33 38| 1 33 7] 1 27 10] 1 23 gl 5 38 26 13 1
11 2 3 3 8
2 30 33 1 33 711 32 1511 32 11| 3 28 19 41 2 4 1 SALLY J RPHL | & 35
1 16 36 15 9] 1t 18 18 15 14] 2 17 18 15 5 JOAN R1VERS 2 11
1 9 29 10 1 10 4 10f 2 13 19 FAMILY FEUD 2 16
4 50 10 25 7 50 7 25 50 MORK MINDY-S 1
2 36 32| 1 23 6| 1 22 101 17 8| 8 s1 21 21 3 1 6
17 4 5 4 11 1
2 33 33 14 21 1 28 12| 2 32 14| 5 37 17 36 2 5 2 SALLY J RPHL | 7 40
1 15 4o 12 10 10 15} 1 19 20 2 184 15 19 1 15 FAMILY FEUD 4 23
2 25 6 25 5 25 5 25 1 7 1 12 75 28 TRAP JOHN MD 3
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ADI Program Totals

——
DONAHUE
SYNDICATED PROGRAY ANALYS (g
MARKET NAME ADI
SIGN ON/SIGN OFF SHARE cnno| LEADIN PROGRAM
DAY/TIME/TELECASTS | CALL A —
T84 (000) LETTERS | AFFIL TTLE ™ ”Wss“z"":m WOMEN 18+ | WOMEN 18-34 | WOMEN 1845 | WOMEN 26-54 | womzw gon
AT N P N— e
COMPETING PROGRAMS RTG | SHR 10X | 19X RTG [ SHR VPHH| RTG | SHR VPHH RTG | SHR |[VPH RTG | SHR [VPH RTG 8HR P
RALE | GH~DURHAM 288/8
(CONT INUED)
GERALDO WPTF# |28 N | TODAY SHOW 1 & 3 75 4 285 4 50 3250 1 3 4
RAPID CITY 278/8
M-F  B:00A> 19T/C [ KOTA+ {03 A 8 36 133161 6 36 73| 5 41 25| 5 41 43| 5 3 32| 7 4 2
TSA(000) 7 5 2 3 2 > =B
GD MORN AME> 11 42 9 47 80| 5 39 20} 7 44 40| 7 a3 30|13 g 30
M-F '8:00A> 19T/C | kOTA+ {03 A 9 40 150 179| 6 39 72| 6 48 24| 6 47 42| 6 a2 33| 7 3, 25
TSA(000) 9 6 2 4 3 2
GD MORN AME> 13 52 11 60 86| 6 49 14| 9 58 36|10 57 36|17 g a3
HWY HEAVEN KEVN+ |07 N | TODAY sHow > 4 18 3 22 100f 3 28 50| 3 28 50 3 21 50| 5 23 50
CBS THIS MRN KCLO# |15 C | CBS THIS MRN 2 2 1 2 2 1 3
RENO 17s/8
M-F  4:00P 20T/C | KTVN {02 C 4 15 66 67| 3 20 71§ 3 23 27| 3 25 48| 3 25 43| 4 ;4 22
TSA(000) 8 6 2 4 a4 2
OPRAH WINFRY 5 21 § 28 731 4 23 27| 5 31 65| 5 39 65| 5 24 o
DUCK TALES > KAME* |21 F | TNAGE TURTLS 5 18 1 7 22| 3 21 22| 2 13 22| 1 s 11 1
GERALDO KRNV |04 N | DAYS LIVES 5 18 5 29 89| 3 28 22| 4 29 44]| 4 30 44| g 35
3RD DEGREE > KOLO |08 A | JOAN RIVERS 2 6 1 7 674 1 8 331 1 6 33} 1 a4 33{ 2 g 23
R CHMOND 198/8
M-F 9:00A 20T/C |wwBT {12 N 4 26 74 116 4 30 94| 2 23 16| 3 28 40| 2 27 35| 7 34 g
TSA(000) 20 19 3 8 7 10
TODAY SHOW 3 19 3 23 94| 2 26 19| 2 31 44| 3 31 50| 4 13 g4
REGIS KATHIE WRIC |08 A | GD MORN AMER 4 26 4 30 95| 2 31 23} 2 24 41| 3 29 36| 7 34 5
JOAN RIVERS WTVR |06 C | CBS THIS MRN 214 2 13 8] 1 12 18} 1 10 27f t 7 18| 3 17 =g
VARI0US WRLH# |35 F | WOODY WDPCKR 2 1 S0 3 2 50 2 50
ROANOKE -L YNCHBRG 185/8
M-F  9:00A 20T/C | wSET |13 A 3 18 45 80| 3 23 119] 2 18 28| 2 19 47| 2 19 45| & 29 g
TSA(000) 11 13 3 5 5 7
GD MORN AMER 4 24 4 28 106y 1 15 13| 2 20 25| 2 26 38| 7 34 g
REGIS KATHIE wsLs |10 N | ToDAY sSHow 4 286 3 27 93| 2 20 20 2 28 47| 3 26 40| s 31 47
KATE ALLIE-S> WOBJ |07 C | CBS THIS MAN 3 22 3 25 1001 3 26 31| 3 26 54| 2 22 38| 4 24 2
SMUAFS-§ > WJPR# |21 F | MUPPET BAB-S 1 1 100 1 1 1 1
ROCHESTER, NY 278/8
M-F  9:00A 20T/C | WoKR ]13 A 5 31 90138] 5 40 90| 2 31 17| 3 37 34| 3 39 30| 9 43 =4
TSA(000) 19 17 3 6 6 10
GD MORN AMER 7 39 6 56 85| 1 21 11} 2 38 22| 3 52 26|13 63 59
REGIS KATHIE WROC |08 C |C8S TH!S MRN 5 30 4 3% 85{ 2 25 15{ 2 31 30| 3 39 30| 7 36 50
JOAN RIVERS WHEC |10 N [ TODAY SHow 17 1 9 100 3 3 1 3 14 75
LAVRAN-SHIRLY> WUHF» |31 F | MUPPET BAB-S 3 4 100{ t 18 100] 1 11 100 2
ROCH-MSN CY-AUST 20S/$
M-F  8:00A 20T/C | KINT {03 ¢ 4 18 64 8] 4 24 94f 2 17 12| 2 23 28| 2 21 25| 6 26 6a
TSA(000) 7 6 1 2 2 4
CBS THIS MRN 2 10 1 11 67 5 1 8 33} 1 11 33] 2 13 33
GD MORN AMER KAAL |06 A | GD MORN AMER 7 33 § 37 75§ 6 56 33| 4 38 33| 5 43 33{ 7 33 33
TODAY SHOW KTTC |10 N | TODAY SHOW 4 19 3 23 75] 1 14 13} 2 16 25| 2 14 25| 7 30 S50
ROCKFORD 248/8
M-F  4:00P 20T/C | Wivos {17 N 7 23 122 103 6 33 88| 2 16 8] 3 22 21| 4 29 32|11 40 sa
TSA(000) 13 11 1 3 4 7
JEOPARDY * 6 22 5§ 29 91] 1 12 ol 1 13 9f 2 15 18|12 a1 73
CHIP N DALE > WQRF* |39 F | DUCK TALES 6 19 1 6 18] 2 14 ol 2 14 18] 2 11 18
GERALDO WIFR* |23 C | OPRAH WINFRY 5 17 5 26 100| 3 28 30f 3 26 50| 3 23 40| 8 27 50
LITTLE HOUSE WREX |13 A | 3RD DEGREE 4 14 4 19 89| 2 17 22] 2 15 33| 3 20 44| 5 19 a4
SCRMENTO-STOCKTN 228/5
M-F  4:00P 20T/C | KCRA |03 N 7 27 122 121 6 37 90| 4 27 20| 4 28 32| 3 26 25|13 47 5
TSA(000) 81 74 16 27 20 45
GERALDO 4 19 3 22 79| 3 19 21{ 2 16 29| 1 12 18} 7 30 46
THE JUDGE > KOVR 113 A | TJ HOOKER 4 15 3 18 87| 2 14 22| 2 13 30| 2 15 30{ 7 25 54
DUCK TALES > KRBK* |31 1| | JETSONS 3 12 2 9 2 3 3 6 2 3 13
FACTS LIFE-S> KTXL* 140 F | TNAGE TURTLS 3 11 1 8 53] 3 20 3| 2 15 47| 2 12 3;{ 1 2 3
ST JOSEPH 308/8
M-F  4:00P 20T/C |KQTv {02 A 8 24 136 107] 7 30 92| & 36 19| 6 42 44| 6 38 36| 9 24 46
TSA(000) 6 6 1 3 2 3
OPRAH WI|NFRY 9 33 8 40 100|110 68 33|10 66 50| 9 57 33| 8 25 50
ST LOUIS 288/S
M-F  9:00A> 19T/C | KSDK |05 N 7 38 128 170 6 45 93} 3 31 16| 3 31 28| 4 37 3412 57 57
TSA(000) 85 79 14 24 29 49
TODAY SHOW > 5 27 4 33 88| 2 25 15| 2 28 30| 3 28 32| 8 38 53
REGIS KATHIE KMOV 104 C | WHL FRTNE D> 4 20 3 22 84f 3 24 24) 2 24 40| 2 20 36| 4 21 40
LITTLE HOUSE KPLR |11 ) [MAXIES WORL> 2 12 2 13 83} 3 26 48] 2 20 62| 2 16 48| 1 6 21
JOAN RIVERS KTVl 102 A |GD MORN AME> 17 1 8 93 4 131 1 8 4 1 8 4] 1 7 40
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ADI Program Totals

SYNDICATED PROGRAM ANALYSIS

(CONT INUED)

DONAHUE
ADI LEAD OUT
MEN 18+ MEN 18-34 MEN 18-48 MEN 25-54 MEN 55+ TEENS 12-17 | CHILDREN 2-11 | CHILDREN 8-1% LEAD OUT ADI TV Hit
. PROGRAM TITLE
RTG | SHR |VPHH|RTG | SHR | VPHH|RTG | SHR | VPHH|RTG | SHR | VPHH [RTG | SHR | VPHH| RTG | 5HR | vPHHIRTG | SHR | vPHH|RTG | 5H& | VoMK RTG | SR
4 50 9 25 7 25 7 25 3 25 227 DAYTIME 1 4
4 42 46| 1 44 7| 3 48 22| 4 a7 25| 7 38 20 3’ 1 a4 2|l1 8§ 1
3 1 2 2 1
6 54 60| 3 50 10| 5 55 30| 6 60 30|10 50 20| 6 50 10| 2 14 10| 4 21 10| HoME 1 4 19
4 47 43| 2 583 7| 3 52 21| 4 s0 =23} 8 a5 20| 1 38 1]1 s 3ali1 & 1
a 1 2 2 2
7 68 s0| 3 50 7| 65 s6 21| 6 61 21112 60 21| 6 66 7{ 3 17 7| 4 22 7| HomE 1 5 22
1 9 25 13 1 12 25| 1 13 28] 1 8 18 2 21 80 4 GLON GRLS DY | 6 29
3 3 3 1 3 27 FAMILY FEUD 2 11
1 11 271 8 8|1 & 10/1 7 7{3 16 161t & a 11
2 1 1 1
1 18 181 18 9|l 1 21 8l 1 15 9}z 16 9|l 3 21 9 1 CHEERS-§ 9 25
1 5 11| 1 16 11} 1t 16 11{ 1 11 11 4 26 11|18 61 89|15 B2 56| HWY HEAVEN 3 9
2 18 44 1 12 11 1 15 11} 1 11 11| 5 28 22} 2 186 11 1 NEWS 4 AT 5 4 13
1 10 67| 1 14 33| 1 12 33 5 2 8 33 1 2 1 HARD COPY 7 21
2 21 38|l 1 15 5|1 20 17/ 1 30 19| 3 16 14| 1 a1 3 3 1
7 1 3 4 3 1
1 17 aa|l 1 26 13| 1 26 19| 1 28 13| 3 12 18 SALLY JRPHL | 5 32
1 19 27 11 5| 1 18 9|1 16 8| 3 21 18 2 37 18 30 HOUSE PARTY 1 7
1 16 s5| 1 24 18] 1 19 18} 1 16 18] 3 16 27 16 2 FAMILY FEUD 4 27
1 1 11 50 700 CLB RBSN 1
1 19 39 5 2 § 5 6 10| 3 31 =28 2 1
a 1 1 3
2 31 s0|1 20 6 14 6 13 6| 6 39 44 t 7 6| 1 25 6| JoaN mivers 2 13
1 18 27 1m 71t 15 71 18 7|2 23 13 28 1 177 25 227 DAYTIME 2 13
t 19 23| 1 16 8] 1 15 15 1 16 18| 2 23 15 40 1§ 8 FAMILY FEUD 5 38
1 1 4 7 700 CLB RBSN
2 a4 41| 1 3 5] 1 38 10/ 1 4 10} 7 a7 3
8 1 2 2 6
3 48 41} 1 20 4] 1 38 11|t 37 1110 52 30 75 2 3 SALLY J RPHL | 5 40
2 29 30 6 5 22 5|1 284 s| s 33 25 FAMILY FEUD 3 27
s 50 2 2 2 12 50 99 227 DAYTIME 1 7
1 1 1 4 so 700 CLB RBSN 2
114 3 2 4 1] 3 22 29 17 1 1 3
2 2
17 33 2 14 33 3 2 FAMILY FEUD 2 14
2 20 25 10 1 32 8| 2 a9 8|3 21 8| 1 36 2 8 7 REGIS KATHIE | 6 139
2 26 63| 1 23 13 10 13 11 13| 6 39 s0 1 227 DAYTIME 2 10
3 28 42|12 21 7] 1 15 o]l 1 14 g9f10 48 3} 1 7 3 T 1 11
5 1 1 1 a
3 31 36} 1 22 9|1 22 9|12 9|6 42 18] 1 s 17 NEWS-5 12 3
1 10 18f 3 36 18| 2 22 18|.1 13 9 1 7 35 27|16 5t 109}17 48 73| BRADY BUNCH 5 13
2 18 4] 1 15 10| 1 18 20| 2 21 20| 4 17 20 1 1 1 ACTON NEWS-S6 | 6 17
1 10 22 2 1t 7 11l1 8 1|3 14 11fl2 e 112 & 22} 2 5 22] EVEWMITNS 5 7 19
3 31 44| 2 26 10| 2 22 14| 2 25 16| 7 37 28] 2 11 s 11 1
36 9 12 13 20 5 1 1
2 26 38| 1 26 7| 1 18 11] 1t 21 13| a4 32 23| 2 10 7{1 3 s5f{ 1 3 a4f cH3RPTSPM |12 32
2 20 52y 1 9 7|1 17 20| 1 17 17| 5 25 30| 1 & 4 2 4 2 2| xovRia NwssP | 6 15
2 6 a4 3 4« 6 4 6 § 24 356)10 46 124 ]10 43 64| GRWNG PAIN-S | 3 9
4 19 5 6|1 7 161 8 16 4 22 31| 3 14 41} 4 19 31| FAMLY TIES-S | 2 5
3 22 41] 1 19 4} 4 41 20{ 4 37 19| 3 11 =21} 3 16 9| 4 12 10| 5 14 7
3 1 1 1 1 1
1 17 33} 1 19 1 32 17} 2 32 17| 2 11 17| 2 18 4 16 17} 4 21 CHEERS-S 10 286
2 3 28] 2 3 7] 1 37 13] 2 a0 14| a4 a0 13} 1 21 1 4 2 9 1
24 7 11 12 12 1 2 1
2 3 38| 1 21 s} 1 28 12| 1 33 13|55 37 23] 1 28 3|1 5 5 5 2| SANTA BARBRA | 3 20
1 26 33| 1 28 11| 1 25 16f 1 23 13| 2 23 16 12 2 PR 6 2| WIN-LSE-DR-S | 4 28
1 9 21| 1 18 10 12 14 6 7|1 7 7] 1 as 10| 2 22 a3a| 1 21 7| Hwy HEAVEN 2 14
1 10 40 8 13f 1 12 20} 1 10 20 2 7 3 EVRYDY LUNDN | 1 6
— paGE 1088
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MAY 1990 ADI Program Totals
—
DONAHUE SYNDICATED PROGRAM ANALYS (s
MARKET NAME ADI —

SIGN ON/SIGN OFF SHARE
DAY/TIME/TELECASTS | CALL |CH NO| LEAD-IN PROGRAM —_—
Ton (o0 Lenrens| i TV HOUSEHOLDS | WOMEN 18+ | WOMEN 18-34 | WOMEN 16-49 | WOMEN 2554 | women oon
RTG | SHA - -

COMPETING PROGRAMS : RTG | SHR | 1px | 1px |RTG | SHR [VPHHIRTG| SHR VPHHRTG | SHR [VPHHI RTG | SHR [VPHHIRTG | SHR vy
SAL | NAS~MONTEREY 215/8 —
M-F 4:00P 20T/C | KSBW |08 N 7 24 119107 6 28 95| 4 19 24| 4 21 as| 4 20 7|10 4

TSA(000) 21 20 5 9 8 10
OPRAH WINFRY 7 31 7 41 o5l 7 37 35/ 6 36 55| 5 36 40|10 51
CARRUSEL ksus+ |67 1 | Tv WusER a 14 4 20 113| 5 25 63 5 25 88| 4 27 3| 2 § 1o
CHEERS-S > KNTV |11 A | THREES cMPNY 3 12 2 10 77| 3 17 36f 2 13 85| 1 B 41| 2 7 i3
CHIP N DALE > kcBa* |35 F [Duck TALES 311 1 5 20| 1 7 1| 1 8 20 1 7 29 1
SAL ISBURY a85/s
M-F 9:00A 207/C |WBoCe |16 C 11 46 186 205| 9 52 81| 7 57 19| 5 43 24| 6 41 26|16 2 g
TSA(000) 12 10 2 3 3 7
C8S THIS MAN | 11 50 10 61 83| 6 63 17| 6 51 33| 7 50 3317 go g
REGIS KATHIE> WMDT+ |47 A | GD MORN AME> 3 13 2 14 75 2 15 25| 2 13 25| 3 15 oo
SALT LAKE CITY 195/s
M-F  4:00P 20T/C | KUTV |02 N 7 28 124 125| 7 46 102| 5 37 31| 5 37 51| 5 36 41|13 g5
TSA(000) a4 45 13 23 18 20
DAYS LIVES 10 35 8 46 85|10 56 47| 8 52 61| 6 44 41| § 33 45
DUCK TALES > ksTUu |13 F [ TNaGE TURTLS 6 24 14 11 4 31 7 1|1 8 11 1
COSBY SHOW-S> KSL |05 C | WIN-LSE-DR-S 5 20 3 23 72| 4 28 34| 3 25 Sof 4 27 44| 3 15 g
GRWNG PAIN-S> KTvx |04 A | GERALDO a 14 2 15 64| 2 18 32| 3 18 S0 2z 17 41| 2 g o
SAN ANTONIO 185/5
M-F  9:00A> 19T/C | KMOL |04 N 4 22 72 88| 3 22 82| 3 23 28| 2 18 37| 3 20 38| 4 25 3
TSA(000) 27 23 7 10 10 1
TODAY SHOW > 3 14 2 16 88| 1 18 19f 1 11 31| 1 13 3| a4 22 g
REGIS KATHIE kens |os c [ces THIS MR> 5 26 a 28 87| 2 18 17| 3 27 47| 4 20 43| 5 31 39
JOAN RIVERS KSAT |12 A |GD MORN AME> 2 11 2 12 8l 1 7 15| 2 12 54| 2 12 45| 2 13 o
LITTLE HOUSE kaBBs |29 1 [MaxiES woRL> 17 1 9 10| 2 16 63{ 1 12 75/ 1 10 0| 1 4 19
SAN DIEGO 145/5
M-FT"3:00P 20T/C | KNsp» |39 N 4 19 60 85 3 25 87| 3 26 28| 2 25 44| 2 22 38| 5 27 4
. TsA(000) 3 27 9 14 1 13
: DAYS LIVES 317 3 19 93| 4 27 s2f 3 23 70| 2 17 41| 2 14 2
JOAN RIVERS KFMB |08 C | GUIDING LGHT 3 16 3 23 93| 2 16 22| 2 16 33| 2 18 30| 5 30 &
MAGNUM P[-S KGTV |10 A | GEN HOSPITAL 3 14 2 14 65| 2 16 26| 2 18 43| 1 15 30| 2 10 o9
TOM-JRRY-FRN> KUSi* |51 1 | TOM-JRRY-FAN 2 10 1 4 31| 1 9 19f 1 8 3|1 s
S FRN-OKLND-S JS 16575
M-F 4:00P 20T/C | kG0 |07 A 7 21 117 94| 6 26 85| 3 17 17| 4 21 34| a4 25 38|10 3 42
TSA(000) 161 138 28 56 83 69
OPRAH WINFRY 7 24 6 31 90| 5 26 27| 5 29 48| 5 34 47| 8 33 36
FAMLY FEUD-S> kPix |05 ¢ |DIVORC COURT 5 15 4 20 8| 1 7 10f 2 10 25| 2 10 21|11 31 &
GERALDO kRON |oa N [opavs Lives 4 12 3 13 79| 2 8 15| 2 11 38| 2 12 3&| 6 17 45
CHIP N DALE > KTV |oz F |sPR wARIO BR 3 10 1 3 21/ 1 8 18| 1 6 20| 1 &5 1a 1
SAN BR-S M-SN LO 195/5
M-F 4:00P 20T/C |KsBY |06 N 7 25 112112 6 32 97| 6 33 35| 6 35 57| 6 35 as| 7 28 135
TSA(000) 14 14 5 8 7 5
OPRAH WINFRY 7 34 6 46 93] 6 50 40| 6 51 60| 7 52 53| 7 38 13
PEOPLES CRT > KEYT |03 A |FACTS LIFE-S 2 9 2 10 78] 1 4 33} 1 8 aa| 1 9 22| 3 12 33
WHO BOSS-S > kcoy |12 ¢ |GERALDO 2 s 1 3 25/ 1 8 25| 1 6 25 2
FUN HOUSE > KADYA {63 1| |CHIP N DALE :
SAVANNAH 185/8
M-F 9:00A 20T/C |Wsav |03 N 6 27 100121 4 31 76| 5 36 20| 5 38 s1| 5 37 aa| 3 20 21
TSA(000) 14 1 a 8 6 3
TODAY SHOW 3 15 3 22 100 2 17 25| 3 24 63| 3 24 3| 3 17 38
CBS THIS MRN wioc |11 ¢ |cBs THIS MRN 5 25 a 27 75{ 1 5 8| 1 10 17] 1 11 17| o s& =8
REGIS KATHIE wicLe |22 A | G0 wmORN AMER 3 12 2 12 71| 2 13 20) 1 12 a3 2 13 43| 2 12 2
SUCCESS LIFE WTGS* [28 F | DENIS ANIMTD 1 3 2 100 2 4 100{ 1 & 100
SEATTLE-TACOMA 185/5 )
M-F 4:00P 20T/C |KIRO |07 ¢ 6 22 98 98| 5 27 83| 4 22 22| 3 22 36| 3 24 32| 9 35 43
TSA(000) 75 63 17 28 24 33
GERALDO a 18 3 21 80| 2 12 18] 2 14 32| 2 18 32| & 32 40
OPRAH WINFRY king |os N |Davs Lives 6 24 6 32 88| 6 39 35| 6 40 53| 5 39 46| 5 20 24
WIN-LSE-DR-5> KOMO |04 A | NRTHNST AFTN 4 17 a 21 84l 2 13 17| 2 15 33| 2 17 29| 7 28 &7
DUCK TALES > KCPQ |13 F | TNAGE TURTLS 4 14 1 3 14| 1 7 10| 1 6 14} 1 4 8
SHREVPRT-TXRKANA 245/8
M-F  9:00A> 19T/C | KSLA |12 ¢ 8 32 138 143| 6 30 79| 5 26 20| 5 29 38| 6 32 38| 7 3 3;
TSA(000) 34 27 7 13 13 12
SALLY J RPH> 7 29 5 20 77| 4 30 23| 5 38 42| 5 3¢ 39| 6 20 3
REGIS KATHIE k785 |03 A | GD MOAN AME> 5 19 5 23 100 4 23 32| 4 22 so| a 25 50| 5 21 41
LITTLE HOUSE KTAL |06 N | ToDAY SHow > 4 15 a 19 16| 3 19 29| 3 16 47| 2 11 29| & 23 53
BOB NEWHART > kMss* |33 F [vaRious 13 1 3 10| 1 7 6|1 5 €| 1 5 &7 1
SI0UX CITY 10s/s
M-F 12:00N 20T/C | KMEG |14 ¢ 2 6 29 270 1 & &1 2 8l 1 4 200/ 1 4 200 2 9 5
TSA(000) 3 2 1 1 1
YNG-RESTLESS 3 19 3 16 8| 3 17 40| 3 17 40| 3 23 eo| 2 15 20
NWSCENTR 4 N> kTiv Joa N |FaMLy TiEs-s 13 a4 11 46 95| 7 25 19| 8 33 33| 8 34 33|16 61 52
ALL MY CHILD Kcau+ |09 A [LOVING 6 21 7 26 115[14 50 77/10 43 100| 11 44 69| 2 9 15
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ADI Program Totals

SYNDICATED PROGAAM ANALYSIS (CONT INUED) DONAHUE =
. =
ADI LEAD OUT ;
W } N " - - LEAD OUT ADI TV HH
MEN 18+ MEN 18-34 MEN 18-48 MEN 25-54 MEN 55+ TEENS 12-17 | CHILDREN 2-11 | CHILDREN 8-11 | LEADOUT = o
O RTG | SHR | VPHH|RTG | SHR | VPHH|RTG | SHR | VPHH|RTG | SHR | VPHH |RTG | SHR | VPHH| RTG | SHR | VPHH{RTG | SHR | VPHHIRTG | SHR | vPHH RTG | SHR | O
-
O
2 19 28} 2 14 7] 2 15 122 18 125 20 141 s 2|1 3 2 1 Q
6 2 3 3 3 : L
1t 20 15| 1 24 10} 1 18 10| 1 22 10| 2 27 s5f 2 10 S| 1 5 8 3 ACT NWB AT 5 | 9 25 3
2 14 60| 2 20 25{ 2 20 38| 2 23 38| 1 a 7 27 38| 4 20 38| 3 16 13| CRISTINA 3 10
2 16 50| 3 26 23| 2 20 27| 1 9 27| 2 9 14} 4 15 27 2 9|1 4 9| suJoseENws 5 | 2 6 -
1t 9 43| 1 13 29| 1 184 28] 1 13 29 7 28 43| 7 35 86| 8 43 57| FACTS LIFE-S | 2 5 Sa
L
2 32 3¢ 1 16 41 1 23 6] 1 31 6{ 5 a8 28 99 2 27 6 w
4 1 1 3 1
2 3 33|/ 1 26 8| 1 27 8| 2 3 8| 5 55 17 2 13 8 FAMILY FEUD 11 57
1 i1 25 5 7 12 2 15 25 16 1 68 227 DAYTIME 1 3
3 38 37}t 20 7|1 23 122 38 17| 7 58 18} 2 a9 & 2 3 2 2
17 3 6 8 s 3 2 1
2 32 1712 37 8] 1 33 10{1 20 5|22 5J10 51 27} 1 3 5| 1 & 3| KUTV NEWS-5 5 17
7 8 9 3/ 1 11 8|1 100 5 2 5 27 2212 60 130|14 58 76| SILVR SPNS-S | 5 18
1 20 28| 1 26 13} 1 24 19} 1 20 16| 2 15 6| 5 25 25| 3 15 41] 3 14 25| MASH-s 6 21
1 15 27] 1 26 18| 1 18 18f 1 12 14| 1 8 5|5 23 32| 1 7 23] 2 9 23| ABCWRLO NWS | 7 23
2 23 44| 1 21 12| 1 17 16) 1 16 14)] 4 31 24 1 1 3
12 3 4 a4 7
1 18 56| 1t 15 13 9 13 8 13| 4 27 44 GLDN GRLS DY | 6 28
2 19 301 18 10| 1 18 13| 2 23 20{ 2 18 10 21 3 1 PRCE IS RGHT | 7 32
1t 11 38| 1 10 8| 1t 13 23| 1 12 23§ 1 11 15 16 3 8 18 8| HOME 1 3 13
6 38| 1 13 25f 1 8 25f 1 8 25 1 23 13| 2 20 63 7 SUCCESS LIFE
1 15 26 6 3] 1 14 13| 1 16 12y 2 20 13} 1 & 3 1 1 1 1
8 1 4 4 a4 1 1
7 11| 1 14 111 11 11 17 2 28 1101 10 11} 1 12 7] INSIDE RPRT 2 6
111 22 8 7 8 7 8 7] 2 18 1m}l1 s a MASH-S 4 14
1 21 48§ 1 23 17] 1 20 26§ 1 28 30| 2 16 13} 1 7 4| 1 7 1711 9 13| oPRAM WiNFRY | 9@ 32
1 1 1 2 2 18 19| 6 3¢ 113]| 5 35 63| TNAGE TURTLS | 3 11
3 21 39| 1 12 7] 1 13 13| 1 15 13| 7 32 24| 2 11 6l 1 3 3}1 3 2
64 12 22 22 39 10 5 a4
2 21 2511 14 6} 1 16 11| 1 21 11]{ 4 29 13| 2 8 6] 1 & 61 5 3| CH? NEWS 5 8 20
2 16 4311 9 8F 1 8 1211t 9 11| 7 28 20| 1 4 3l 1 a 7|1 5 5| EVENT NWwATS | 5 13
t 8 2711t 9 10|t 7 13{1 7 11| 3 11 14| 3 15 15 12 1 2| NWCTR4 AT S5 | 5 13
1t 5 20{1t 5 81 9 19| 1 10 16 1 11 3 15 20| 9 35 95| 8 28 48| SILVR SPNS-S5 | 4 10
‘ 2 158 2|t 11 6| 1 12 8|1 12 7|85 19 18] 2 9 s 1 1
4 1 1 1 3 1
2 25 27| 1 21 711 24 1311 285 7] 4 20 13|11 4 1 6 7] 1 9 7] KSBY ACTNWs | 8 25
2 15 44| 1 11 11] 1 12 22| 1 16 22| 4 15 22 1 3 33 2 2 CURRENT AFFR | 4 12
3 25 3 7 25 6 5 27 80| 1 5 25| 1 9 25| NWS CH 12-5 1 3
1 150 2 150 | MAMAS FAMILY
2 27 3B| 1 22 4] 1 32 18] 2 20 17)| 4 28 17 1 8 5|1 21 2
5 1 3 2 2 1
2 20 50 19 13| 1 15 13| 1 15 13| 5 24 38 2 5 227 DAYTIME 4 20
2 25 33 6 8 1 16 8f 5 34 25| 1 28 SALLY J RPHL | 9 a2
1 17 43| 1 26 14} 1 22 14) 1 21 298] 2 15 14 21 4 13 INSIDE RPRT 1 5
3 100 1 7 100 4 ON MOV/CHRST 1 5
3 26 44| 1 15 8 1 20 16| 2 24 16} 7 31 =250 1 7 a4 1 1
34 6 13 12 18 3 1
1 24 311 28 12| 1 26 18f 1 29 18] 2 18 12| 1 7 6 1 EYWTN NEWS 5 | 9 22
2 19 3112 25 12} 2 23 161 20 13| 3 15 12| 5 26 13 2 8 9l 1t 6 4| KiING-5NWSE | 9 22
2 19 4311 8 50 1 11 12{ 1 13 12| 6 28 29| 2 12 9| 1 s 7} 1 6 5| awws 5 REPRT |11 28
1t 7 181 17 14| 1 13 161 9§ 10 3 20 16|11 54 102 |11 56 59| SMALL WONDER | 4 10
3 34 38| 3 3¢ 12| 4 43 26| 3 39 22| 4 29 11 17 1 12 4 14
13 4 9 8 4 1
3 33 42| 2 39 10{ 3 39 23| 3 33 16| 5 32 19] 1 34 3/ 1 13 e 1 28 3} PRCE IS RGHT |11 39
3 25 45| 3 31 18| 2 20 23] 2 23 23] 3 25 18 1 5 5 15 HOME 1 4 14
1 10 24 5 6| 1 8 121 9 12| 2 15 12 18 1 8 6 GLDN GALS DY | 4 16
1 2 2 2 1 37 33 4 3 KMSS MORN MV | 1 3
1t 7 48 1 1 2 6| 3 12 a2
1 1
1 11 20 17 16 1 25 1 8 17 1 34 AS WRLD TRANS | 2 8
6 47 481 4 34 10| 4 41 19| 4 36 1412 s8 29| 1 79 s} 1 11 DAYS LIVES 12 49
2 16 38| 5 41 31} 3 30 31| 2 20 15f1 5 8 113 LIFE TO LIVE | & 23
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MAY 1380

ADI Program Totals

k.
—_
DONAHUE SYNDICATED PROGRAM ANALYS|g g,
LS
MARKET NAME ADI o
SIGN ON/SIGN OFF SHARE
DAY/TIME/TELECASTS | CALL |CHNO| LEAD-IN PROGRAM —]
TSA (000) LETTERS| AFFIL TITLE TV HOUSEHOLDS WOMEN 18+ | WOMEN 18-34 | WOMEN 18-48 | WOMEN 25-54 | WOMEN 58
RTG | SHR o A N
COMPETING PROGRAMS RTG | SHR DX | IDX RTG | SHR [VPHH| RTG | SHR [VPHM RTG | SHR [VPHHI RTG | SHR [VPHHI RTG SHR PH
S10UX FLL=-MI|TCHL 258/$ N
M-F 9:00A 20T/C | KSFY+ {13 A 8 43 138192 7 45 89| 5 54 22| 4 51 32| 4 45 27|12 42 g
TSA{000) 21 18 5 7 6 11
R GD MORN AMER 5 31 4 33 83} 2 26 17| 3 31 33| 3 34 33| 6 38 g
FAMILY FEUD > KELO+ |11 C | CBS THIS MRN 6 33 6 37 100] 1 15 13| 2 23 19| 2 27 19|12 44 g
GERALDO KDLT {05 N | TODAY SHOW 2 9 1 8 75| 1 15 25| 1 12 26 1 12 25| 1 5 g
VARIOUS KTTWs |17 F | JETSONS 1
STH BEND-ELKHART 18s/8
i M=F  §:00A> 19T/C | wsJve |28 A 5 29 88129 5 3¢ 93| 4 38 27| 3 31 42| 3 31 3@| 7 3B g4
TSA(000) 16 15 4 7 6 7
GD MORN AME> 4 22 3 27 8| 1 15 8] 2 18 31| 2 20 31{ 7 3 g
REGIS KATHIE wsBT# |22 ¢ | cBS THIS MR> 6 32 4 30 74| 2 16 11| 3 25 26| 3 27 32| 7 37 4y
HOUSE PARTY WNDU+ | 16 N | TODAY SHOW > 1 6 1 6 83 2 3 17 3 17| 2 11 g
LESEA ALIVE WHME+ |46 | | J SWAGGR DL> 1 1 100 1+ 5 100 3 100 3 100
1)
v SPOKANE 228/8
: M~F 9:00A> 20T/C | KXLY |04 A 6 3 100 161] 6 42 87| 7 70 38| 5 54 s50| 5 50 45| 7 32 g3y
. TSA (000) 23 20 9 12 10 7
. GD MORN AME> 6 34 5 45 86| 4 46 23| 4 47 41| 5 49 41| 8 45 4 :
. WHL FRTNE DY> KREM {02 C | CBS THIS MR> 3 20 3 26 92| 1 6 8l 1 12 25| 1 12 25| 9 42 975 :
: CLSC CNCNTRN> KHQ 06 N | TODAY SHOW > 2 9 1 9 80 3 1 6 20| 1 5 20§ 3 13 g
! 700 CLB RBSN KAYUA |28 F { coMic STRIP> 2 3 100 1 2 1 6 100
SPRINGFIELD, MA 255/S
M-F 4:00P 20T/C | WWLP#* |22 N 6 20 95 83| 5 25 92{ 3 17 18] 3 21 35| 3 25 33| 8 30 4
TSA(000) 15 14 3 5 5 8
SANTA BARBRA 3 14 3 16 89| 3 24 33| 2 18 44| 1 13 33| 4 15 33
WHO BOSS-S > WGGB* |40 A | GEN HOSPITAL 5 17 3 18 63| 6 38 38| 4 29 44} 3 20 25| 2 7 13
; SPRINGFIELD, MO 128/8
M-F 3:00P 20T/C | KSPR* |33 A 4 19 74 85| 3 21 82} 2. 20 18| 3 25 42| 3 28 40| 4 18 35
TSA(000) 13 11 2 5 5 5
GEN HOSP1TAL 2 10 1 9 83 1 5 17| 1 6 17| t 8 33| 2 14 s
SANTA BARBRA> KYTV |03 N | SANTA BARBRA 5 22 4 27 88{ 3 26 19| 3 25 38| 3 23 25| 6 3w &0
THE JUDGE > KOLR |10 C | GUIDING LGHT 3 14 3 17 82| 1 8 8| 2 14 33] 2 17 33] 4 20 =g
MUPPET BAB-S> KDEB* |27 F | NW LEAVE BVR 3 12 2 13} r 9 1341 S5 131 & 13
SPGFLD-DCT-CHMPG 175/s
M~F 4:00P 20T/C | WAND* {17 A 4 14 60 63] 3 19 95| 3 25 33| 3 23 49| 3 23 4a| 4 16 38
TSA(000) 12 12 4 6 5 5
HWY HEAVEN 3 10 2 11 78] 2 16 33] 2 14 44| 2 12 331 2 9
PEOPLES CRT > WiCSA [20 N | DAYS LIVES 7 28 5 32 84| 3 26 16| 3 28 28{ 4 29 28| 9 35 48
: GERALDO WC1A+ [03 C | OPRAH WINFRY 6 23 5 29 86{ 3 24 18] 4 28 36| 4 28 32| 8 32 s
DUCK TALES > WRSPA |55 F | TNAGE TURTLS 3 10 1 8 3 2 8 3 8 1
SYRACUSE 208/S
M-F 5:00P 207/C |wSTM |03 N 7 20 121 89| 6 24 94| 6 30 28| 5 28 47| 5 24 3| 8 21 39
| TSA(000) 31 29 9 15 12 12
! GERALDO 4 16 3 17 79} 1 8 11| 2 13 32| 2 14 32| 6 21 42
PEOPLES CRT > WiXT |09 A | OPRAH WINFRY 10 30 9 36 96! 3 18 10] 4 23 22| 6 30 27(18 47 &5
CHEERS-S > WTVH |05 C | HWY HEAVEN 7 19 5 20 85) 3 17 17| 3 19 34| 4 23 38{ 7 18 a1
TNAGE TURTLS> WSYT# |68 F | CHIP N DALE 3 7 1 3 271 2 g 271 1+ 6 27{ 1 4 18
TALLHSE-THMSVLLE 44S/S
M-F 9:00A 20T/C |WCTV |06 C 11 59 191 263| 9 62 91| 5 51 18| 6 59 36| 8 69 3| 15 63 50
TSA(000) 27 25 5 10 10 14
GERALDO 11 52 9 58 86| 3 33 10| 5 45 28{ 7 51 31|17 68 52
VARI0US WTwc» |40 N | TODAY SHOW 2 2 100 5 4 100 2
SUCCESS LIFE WTXLe |27 A | GD MORN AMER 2 1 1 1 1
NEWHART-S > WTLH* |49 F | LAVRN-SHIRLY 1 1 2 2
TAMP-ST.PET (SAR) 185/8
M-F 9:00A 20T/C |WisP |10 A 5 28 83125| 4 32 91| 3 33 14} 3 30 26| 3 30 26| & 32 &1
TSA(000) 64 59 9 17 17 39
GD MORN AMER 6 31 5 37 89 2 28 11| 3 38 24{ 3 29 21| 8 40 64
REGIS KATHIE WTVT |13 ¢ | CBS THIS MAN 3 19 3 22 95| 2 20 14| 2 22 30| 2 17 23] 4 23 63
CLSC CNCNTRN> WFLA |08 N | TODAY SHow 3 18 3 18 81} &t 9 7] 1+ 12 16| 1 12 16| 4 22 63
DONAHUE wwSB» |40 A | GD MORN AMER 1 5 1 5 83 4 8 4 17 4 17 1 6 58
TAMP-ST.PET (SAR) 3s/8
M-F 9:00A 20T/C | wwsB# 40 A 1 5 14 22{ 1 5 80 4 9 4 18 4 18] 1 & 61
TSA(000) 12 10 1 2 2 7
GD MORN AMER 1 6 1 7 100 1 8 13 5 20 1 7 27| 2 8 73
DONAHUE WTSP [10 A | GD MORAN AMER 5 28 4 32 92| 3 33 14| 3 30 27{ 3 31 27| 6 32 6!
REG!S KATHIE WTVT |13 € |CBS THIS MRN 3 19 3 22 95| 2 20 14] 2 22 30f 2 17 23| 4 23 863
CLSC CNCNTRN> ‘WFLA |08 N | TODAY SHOW 3 18 3 18 81| 1 9 71 1 12 16| 1 12 16| 4 22 83
TERRE HAUTE 228/8
M-F 9:00A 20T/C |wiwo o2 N 4 24 74107 4 30 91} 1 15 11} 2 20 22| 2 19 20f 7 38 67
TSA(000) 9 8 1 2 2 6
TODAY SHOW 5 23 4 27 89 1 11 11} 2 17 22| 8 37 67
GERALDO > WTHI |10 C | GERALDO 6 31 5 3 82} 3 37 18| 3 36 36| 4 41 36| 6 31 36
700 CLB RBSN WBAK* |38 A | GD MORN AMER 1 1 1 1 2
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AD! Program Totals

SYNDICATED PROGRAM ANALYSIS (CONT INUED) ponarue | W
E
AD oo | 5
- " y LEAD OUT
MEN 18+ MEN 18-34 MEN 18-48 | . MEN 25-54 MEN 55+ TEENS 12-17 | CHILDREN 2-11 | CHILDREN 6-11 | LEAR QU C
RTG | MR | VPHHIRTG | SHR | VPHHIRTG | SHR | VPHH|RTG | SHR | VPHH [RTG | SHR [ VPHH| RTG | SHR | VPHH|RTG | SHR | VPHR|RTG | SHR | VPHH RTG | SHR | <
=
3 42 34| 2 74 9} 2 57 11} 2 87 11| & 37 22 56 5 10 <
7 2 2 2 5 Q
1 21 25} 1 21 8] 1 23 8{ 1 23 8| 3 20 17 17 1 a SALLY JRPHL | 7 35 =
3 40 44 8 & 14 6y 1 16 6| 8 s0 38 80 1 25 6|1 78 PRCE IS RGHT | 8 42 -
1 10 50 7 15 1 16 1 9 25 GLDN GRLS DY 1 8 -
1 5 3 VARIOUS C
=
g
1 20 20{ 1 13 &} 1 13 ¢ 10 6f 2 30 10 30 2 12 ]
3 1 2 1 2
1 28 3t 10 13 B 12 8} 3 33 15 7 SALLY J RPHL | 5 25
1 28 21] 1 31 11| 1 28 16{ 1 29 11| 2 31 11 1 14 5 26 PRCE 1S RGHT | 7 36
6 17 1 2 3 1 14 17 1 GLDN GRLS DY | 2 14
700 CLB RBSN 1
2 32 26| 1 3 7|1 31 12|11 32 13| 3 30 11 1 7 4 5
6 2 3 3 3 1
2 33 32| 1 28 5| 1 31 14]| 2 33 14| 5 33 18 4 1 7 9} 1 10 5| HOME 1 5 35
1 26 42 7 1 15 8| 1 14 8| 4 38 25| 1 &1 2 6 VARI0US 3 22
1 15 40} 1 22 20| 1 14 20| 1 14 20| 2 168 20 7 3 20 9 VAR10US 2 12
1 2 3 1 6 BRADY BUNCH 3
2 21 4a1f1 15 9f 1 11 1}1 10 6|86 30 20/1 a4 2
6 1 2 1 a
1 13 22 9 7 9 2 19 11| 2 12 22 1 CHEERS-$ 7 20
2 19 312 30 13| 2 23 19 2 22 19| 3 15 13{10 48 44| 3 10 25| 4 14 19| PeOPLES cRY 9 24
2 24 43] 1 21 10} 1 22 20} 1 21 17| 3 26 20 2
6 1 3 2 3
10 17 8 6 17 6 17| 1 18 17 GERALDO 4 13
1 17 31{ 2 2 13} 1 17 13| 1 11 13} 2 17 6| 1t 16 & 5 6] 1 10 6| HWY HEAVEN 5 19
1 12 25 8 8 5 8 6 8} 2 20 17| 1 13 8 1 8 3 OPRAH WINFRY | 5 32
1 8 25) 1 11 13| 1 12 13} 1 11 13| 1 s 13] 2 33 13} 7 75 113| 4 56 38| CHIP N DALE 4 15
1 11 28f1 8 6|1 10 121t 18 15| 2 11 11| 2 100 8|1 2 4|1 & &
| a4 1 2 2 1 1 1 1
: 1 8 22f 1 11 11| 1 10 11 10 11| 1 7 11] a4 27 22| 2 10 22| 2 13 22| wio BOSS-S 4 13
r 3 27 44 2 20 8| 1 19 12} 1 21 12} 7 3@ 28] 5 32 16| 2 9 12{ 3 12 8| JeorampY 11 31
‘ 2 25 36| 1 17 9| t 16 18] 2 25 14| 5 30 181 7 s 1 3 s]1 a NWSCOPE 9 25
3 8 6 8 6 8 7 8 3 15 17| 7 35 108| 5 37 75| BRADY BUNCH 2 6
3 16 38f 2 13 8f 2 14 14} 2 15 15|85 17 18{ 1 100 3|1 &4 a}l1 s 2
12 3 5 5 ] 1 1 1
3 28 s8| 1 16 5] 1 13 11| 1 12 11} 8 45 37| 2 10 & 1 1 CH 3 NEWS 12 26
6 36 61] 3 23 8| 3 23 16| 3 25 16[16 S0 41] 1 9 2 1 2 1 9 NEWS 12 27
5 26 62| 4 36 24| 4 31 31] 3 24 24| 8 24 28| 2 18 7] 1 a4 3|1 s 3| NWCNTRS AT 6 J10 22
t 3 18] 1t 10 18/ 1 6 181 5 18 3 19 18| 8 35 109]| 8 40 73| BRADY BUNCH 2 4
5 85 33! 3 35 8| 3 38 14| 3 52 14|10 82 16} 1 &2 1| 1 26 s 34
9 2 4 4 4 1
§ 50 38| 3 44 10| 3 35 18] 3 37 17|12 60 21| 2 60 3| 1 12 3| 1 46 FAMILY FEUD 7 a7
3 5 a 6 2 27 227 DAYTIME 1 5
2 1 1 1 5 . THE JEFERSNS 2
3 100 4 5 100 6 100 5 HWY HEAVEN 1 5
2 28 36 6 2| 1 168 8|1 27 9| 4 38 26 1
23 1 5 & 17
3 33 4| 1 25 7] 2 30 14] 2 34 16)] 4 35 28 1 MRPHY IN MAN | 3 19
1 15 28} 1 14 7] 1 13 9]l 1 13 7{ 2 17 19 5 WIN-LSE-DR-S 2 13
1 21 40t 14 7] 1 17 14} 1 21 12| 2 23 26 19 2 9 5 23 227 DAYTIME 2 1
6 s0] 1 13 =25 9 25 2 5 25 PRF STRNG DY 1 5
6 46| 1 13 22 9 25 2 3 5 20
6 3 3 3
1 6 a7 3 5 13 s 13/ 1 7 33 3 PRF STRNG DY 1 5
2 28 36 6 2f 1 18 8} 1 28 g9 a4 37 27 1 MRPHY N MRN | 3 19
t 15 28| 1 14 7{ 1 13 9|1 13 7|2 17 19 5 WiN-LSE-DR-S 2 13
1t 21 401 14 7] 1 17 14] 1 21 12| 2 23 26 19 2 9 5 23 227 DAYTIME 2 1
1 22 23f 1 21 s{ 1 26 11| 1 18 7|2 21 12 1 12
2 1 1 1 1
' 2 31 33{ 2 47 11{ 1 35 11| 1 25 11| 3 26 =22 2 1 GLDN GRLS DY | 4 21
1 27 18 9 1 15 9| 3 44 18 36 2 PRCE IS RGHT | 7 35
3 17 HOME 1 2 8
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MAY 1990 ADI Program Totals

I
DONAHUE SYNDICATED PROGRAM ANALYS|g
MARKET NAME ADI —
SIGN ON/SIGN OFF SHARE :
CASTS | CALL |CHNO| LEAD-iN PROGRAM —
Y oo | emrens| armiL TITLE TV HOUSEHOLDS | WOMEN 18+ | WOMEN 18-34 | WOMEN 18-49 | WOMEN 25-54 | WOMEN 88+ 5
RTG | SHR PR IPHL PHE
COMPETING PROGRAMS RTG [ SHR | oo | \oo [RTG | SHR [VPHHIRTG | SHR VPHHI TG | SHR |VPHHIRTG | SHR [VPHHI RTG smFm
TOLEDO 23s/$ ] P
M-F 9:00A 20T/C |WTVG |13 N 6 27 105 121f 5 30 77| 2 19 19| 3 24 30} 4 28 34| 8 34 4
TSA(000) 30 23 6 s 10 12
TODAY SHOW 5 25 4 32 78| 2 19 17| 2 23 30| 3 28 35| 7 37 4
REGIS KATHIE WNWO* |24 A | GD MORN AMER 5 24 5 31 92| 6 48 42| 4 37 50| 4 32 42| 6 25 =
PEOPLES CRT > wToL |11 c JcBS THIS MRN a4 16 2 15 71 3 6/ 1 8 18] 1 10 18] 5 21
SUCCESS LIFE WUPWs |36 F | MUPPET BAB-S 1 1 1 1 1
TOPEKA 318/8
M-F  3:00P 20T/C |WIBN {13 C 8 40 133 179| 7 51 95| 6 50 25| 4 45 33| 5 43 20)12 55 g
TSA(000) 13 13 3 4 4 7
GUIDING LGHT 11 56 12 60 10812 57 38|11 60 68|12 61 46{ 11 53 4¢
WOODY WDPCKR> KTKA* 149 A | GEN HOSPITAL 2 9 2 25 4 3 25 4 25 2
EVRYDY LUNDN KSNT* |27 N | SANTA BARBRA 13 1 4 100 2 3 1 6 100
TRAVRS CY-CADLLC 295/5
M-F 4:00P 20T/C | wwTv+ |09 C 6 21 98 94| 6 29 89| 4 27 19| 3 23 35| 4 24 38| 9 35 4g
TSA (000} 15 13 3 5 6 7
GUIDING LGHT 8 34 8 42 90| 9 48 20| 8 41 82| 5 35 38| 9 a4 3
HWY HEAVEN WPBN+ | 07 N | SANTA BARBRA 7 26 4 21 62| 2 16 15| 4 25 31| 5 31 38| 4 16 23
OPRAH WINFRY WGTUA |29 A | GEN HOSPITAL 5 20 5 26 89| 3 25 22} 4 25 44| 4 25 44| 7 28 4
DUCK TALES > WGKIe |33 F | TNAGE TURTLS 1 5 1 33| 1 5 2
TUCSON 218/
M~F 3:00P 20T/c lkowp l13¢c 5 24 93107 5§ 31 91| 5 43 33| 4 34 46| 4 33 37| 7 28 g
TSA (000) 17 15 6 8 6 7
. INSIDE EDITN 3 15 2 15 89| 4 26 44| 2 17 56| 2 16 33| 2 13 33
JOAN RIVERS KVOA |04 N | SANTA BARBRA 3 15 3 19 92| 1t 11 25| 2 15 42f 2 17 25| 5 22 a3
DIVORC COURT> KGUN {09 A | GEN HOSPITAL 3 15 3 18 91} 2 15 18| 2 16 36| 2 16 27| 5 20 45
SPR MARIO BR> KMSE |11 F | A-TEAM 3 u 2 13 1 5 13 4 13 3 13
TULSA 185/
M-F 4:00P 20T/C | KJRH |02 N 3 10 59 45| 3 10 74| 3 12 26§y 2 10 37| 2 9 26| 4 10 34
TSA(000) 16 12 4 6 4 6
INSIDE EDITN 3 11 2 12 67 + 6 171 1 8 25| 1 12 25| 3 14 33
FAMLY FEUD-S> KTUL |08 A | HARD COPY 1 32 10 40 97| 6 25 17} 6 28 31] 6 32 31|18 53 56
OPRAH WINFRY KOTV {06 C | SIMON-SIMN-S g 25 8 31 93| 7 32 28| 7 38 81| 7 38 42| 9 26 35
CHIP N DALE > KOKi* |23 F | DUCK TALES 6 18 2 & 27/ 4 16 20| 2 11 23] 2 9 17 13
TWIN FALLS 138/8
M-F 9:00A 20T/C |KAS » |38 N 2 12 41 54| 2 14 84| 1 10 14f 3 26 6] 3 32 69| 1 4 14
TSA(000) 1 1 1 1
TODAY SHOW 3 17 3 19 100] 1 9 2 24 2 29 4 16
PRCE |S RGHT KMVT |11 C [ CBS THIS MRN s a7 8 563 75| 3 28 3 27 26| 3 28 25|17 73 80
TYLER-LONG-JACKV 20S/s
M-F  9:00A> 19T/C | KLTV |07 A 5 26 90116] 5 30 3] 2 11 15| 3 23 35] 4 31 43| 6 32 46
TSA(000) 19 18 3 7 ] 9
GD MORN AME> 6 27 5 33 88| 1 12 13| 2 19 21| 3 27 29| 9 40 s4
M-F  9:00A> 197/C | KLTV+ {07 A 8 39 134 174 7 45 90| 4 28 18} 5 40 37} € 48 42| 9 47 43
TSA(000) 25 23 5 9 11 11
GD MORN AME> 9 46 8 56 82| 3 32 12| 4 42 ‘24| & 49 30|14 64 52
CLSC CNCNTRN> KETK» 156 N | VARIOUS 2 9 2 12 83| 3 18 33| 2 16 &7 2 12 s50f 2 10 33
WHL FRTNE DY> KLMG# 151 C | VARIOUS 1 3 2 60 120 40 1 40f 1t 5 20
uTica 288/
M=F 9:00A 20T/C |wkTvV |02 N - 5 26 90 112f 4 27 81| 1 15 10| 2 28 28| 3 23 26| 7 31 &2
TSA (000} 7 5 1 2 2 4
TODAY SHOW 5 27 4 32 100 2 18 17| 2 16 17| 3 24 17| 8 41 &7
REGIS KATHIE WUTR* |20 A | GD MOAN AMER 8 37 6 43 88| 4 50 25| 4 41 38| 5 43 38| 10 46 50
EVRYDY LUNON wEXve 133 F ] ALVN CHPMK-S
: WACO- TEMPL-BRYAN 165/ :
M-F  9:00A> 19T/C | Kxxve |25 A 4 22 76 98| 4 27 101 3 20 27| 4 26 51| 4 30 45| 6 25 42
TSA(000) 11 11 3 6 5 5
i GD MORN AME> 4 21 3 24 80] 1t 13 10f 2 18 20} 3 26 30| 5 24 40
3 WHL FRTNE DY> KWTX |10 ¢ | vaRIOUS 4 18 3 17 82f 2 11 18| 2 12 27} 1 11 18| 5 24 45
: CLSC CNCNTRN> KCEN |06 N | VARIOUS 3 14 2 14 86} 3 22 43| 2 18 57] 2 15 29| 2 10 29
i WHL FRTNE DY> KBTX |03 ¢ | vARIOUS 1 8 1 5 100 2 20 2 40 2z 20| 2 9 60
WASHINGTON, DC 195/
M-F  9:00A 20T/C |wusa jos c 4 20 64 89) 3 21 85| 1 11 14] 2 18 41| 2 18 37| 6 28 41
TSA(Q00) 70 60 10 29 27 29
CBS THIS MRN 3 13 2 15 77 6 6] 1 9 25| 1 g 29| 5 22 46
1 LOVE LUCY WTTG |05 F | MAXIES WORLD 3 18 3 18 78] 5 38 53] 3 24 62| 2 20 46| 2 10 16
5 GERALDO WJLA |07 A | GD MORN AMER 3 18 2 15 69| 2 1r 18] 2 15 40| 2 14 34) 4 16 26
b HOUSE PARTY WRC |04 N | TODAY SHOW 2 10 1 8 61| 1 4 1|1 5 19 3 14| 3 13 39
k. WATERTWN-CARTHAG 40s/8 9
» M-F  9:00A 20T/C | WWNY |07 C 9 43 148 192) 8 47 99f 4 20 16| 4 32 27| 4 36 27|16 59 6
P TSA(000) 7 7 1 2 2 5 s
] CBS T/CBS T> 10 48 9 53 100 2 23 13} 2 23 13| 3 27 13|21 7! xgo
A JOAN RIVERS WFYF» |50 A | GD MORN AMER 17 1 8 100 3 3 4 3 12
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ADI Program Totals

SYNDICATED PROGRAM ANALYSIS (CONT { NUED) DONAHUE ==
E
AD| LEAD OUT ;
" - y . y - LEAD OUT ADI TV HH
= MEN 18+ MEN 18-34 MEN 18-48 M]EN 25-54 MEN 55+ TEENS 1‘2 17 | CHILDREN 2-11 } CHILDREN 8-11 o co0? e e S
O RTG [ SHR | VPHH|RTG| SHR | VPHH|RTG | SHR | VPHH|[RTG | SHR | VPHH |RTG | SHR | VPHH| RTG | SHR | vPHH|RTG | SHR | vPHH|RTG | SHR | vPHH RTG | SHR | T
1 -
; ®
2 33 31{ 1 20 51 1 24 9{ 1 31 10| 5 38 20 9 1 39 6 =
9 2 3 3 6 2 8
2 32 35 10 4 15 9|l 1 21 13| 5 41 26 9 2 4 1 227 DAYTIME 2 14 =
1 17 18{ 1 23 4] 1 21 8 12 4l 2 18 12| 1 34 41 1 5 8 SALLY J APHL 4 22 -
1 18 29 13 6 1212 9 6 3 23 18 25 1 FAMILY FEUD 6 31 -
3 100 3 3 3 100 3 100} 1 27 100 | 700 CLB RBSN 2 SE
&
2 38 29 19 21 1 21 6 1 23 7{ 6 55 21| 1 9 ij] 1t 5 3 3 1 g
4 1 1 3
2 83 21 5 2 48 8| 3 57 8] 4 68 8 1 44 FAMLY FEUD-S 8 28
3 3 4 2 3 43 25| 5 27 125| 4 32 50| GERALDO 2 7
OPRAH WINFRY 6 21
3 25 46} 2 21 8l 1 16 9| 1 14 8t 7 41 36} 2 7 8 1 4 1 4
7 1 1 1 6 1 1 1
2 35 29| 2 26 51 1 24 10} 1 17 10} 4 851 14| 4 26 14| 1 11 s 1 6 5 1 FAMLY TIES-§ 5 16
5 40 62| 6 53 23] 4 51 31| 4 s5 31| 4 23 15| 5 20 15| 4 19 15| 2 10 8 | PEOPLES CRT 12 40
2 15 33 1 1 8 11|11 13 11} 4 22 22 2 9 11| 2 10 11| 1 6 11| WORLD-DISNEY 4 11
1 33 2 3 3 5 20 67| 3 14 67| 4 26 67| FUN HOUSE 1
2 23 354 1 21 9] 1 19 14} 2 34 19} 3 20 13| 1 10 4| 1 3 a4l 1 5 3
6 2 2 3 2 1 1 1
1 11 33 4 11 12 11} 2 18 11 OPRAH WINFRY 8 25
1 9 25 6 8 5 8 4 8 2 184 17 2 8 : GERALDO 4 14
2 27 64} 2 32 27| 2 29 36} 1 17 18} &4 28 27 4 9| 1 3 9{ 1 3 PEQPLES CRT 7 21
5§ 13| 1 1o 13| 1t 11 13 8 13 3 32 25} 9 46 12510 S50 88 | DUCK TALES a4 12
2 16 61§ 2 16 20| 1 13 265§ 1 13 17} 5 19 33| 1t 3 4 1 2 1 1
10 3 4 3 6 1
1 18 50 1 7 8 9 7] 4 32 33| 1 4 8 NWCNTR 2-5 7 16
6 43 47| 3 27 81 3 3¢ 15| 3 35 1413 51 31| 6 23 10| 2 6 7{ 2 8 3| NEWS 8 AT 5 15 34
2 18 26| 2 20 9 2 18 12} 2 19 9| 4 158 12] 6 23 12 1 3 2 1 THE NEWS-5 10 23
t 6 13| 1 14 7{ 1 9 10| 1 9 711 a4 3| 7 27 27|18 67 11320 73 70 | SMALL WONDER 7 17
O 2 29 69] 1 51 10] 1 €68 37| 2 68 37| 3 18 31 3 5
1
2 27 100 1 54 1 47 4 22 12 227 DAYTIME 1 o8
3 51 25 32 16 16 9 63 25 14 2 15 1 a1 FAMILY FEUD 5 34
1 24 34 3 1] 1 18 6| 1 24 5| 3 27 28 23 2 2
7 1 1 5
2 28 38 5 4 8 4 10 4| 6 38 33 2 HOME 1 3 17
2 37 35| 1 23 7| 1 38 11} 1 40 10} 5 40 24 23 4 3 1
9 2 3 3 6 1
3 46 39| 1 33 9] 1 27 12} 1 29 12] 9 56 30 23 6 HOME 1 6 27
5 33 1 16 33 11 33 4 33 1 2 33 g GLDN GRLS DY 1 7
1 9 @80 7 5 6 2 13 80 PRCE IS RGHT 1 6
2 3¢ 35| 1 12 31 1 29 11].1 33 10| 4 s 24 30 4 2 73 1
2 1 1 2
2 32 50| 2 s1 2 38 17| 1 32 17| 4 30 33] 1 82 ROMPER ROOM 2 12
2 3¢ 25| 1 30 13| 1 24 1371 33 13] 4 39 13 5 LOVE CNCTN 3 24
SALLY J RPHL 1 ]
1 17 28 6 3] 1 14 14] 1 22 17{ 2 19 11| 1 60 2 3 2 12 1
3 2 2 1
2 30 50 9 1 24 20{ 2 42 30{ 4 27 20 9 4 10 16 HOME 1 3 14
1 18 36| 1 14 g} 1 11 gl 1 13 9{ 3 24 18 5 2 PRCE 1S AGHT 6 27
1 13 43 8 14} 1 17 29| 1 20 291 7 10 1 8 14 GLDN GRLS DY 4 20
5 20 7 4 2 17 20 20 PRCE 1S RGHT 2 8
1 21 31|t 9 51 1 12 10{ 1 14 11} 4 38 19 i 1 1
22 4 8 8 14 1
1 17 40| t 11 8] 1 14 21} 1 17 23| 2 20 17 1 1 2 SALLY J RPHL 5 26
1 15 25| 1 22 16{ 1t 21 21| 1 16 16 5 3| 3 67 17| 3 28 34] 2 30 9 | LAVRN-SHIRALY 3 15
1 12 21 6 5} 1 12 13] 1 14 13| 1 10 6 5 21 1 a 5 JOAN RiVERS 2 13
1 8 28{1 ¢ 11 7 11 7 11] 1 13 14 4 3 1 3 1 227 DAYTIME 2 14
4 70 80} 3 65 12} 2 8 15| 3 65 16{10 78 31 t 8 4l 1 27 2
4 1 1 1 2
4 64 50| 1 a3 1 3 13| 1 36 13{14 75 38 1 9 1 1 FAMIL/FAMIL 8 a1
4 1 8 2 GERALDO 2 13
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MAY 1990 ADI Program Totals
ONA e —
DONAHUE SYNDICATED PROGRAM ANALYg 1]
MARKET NAME AD' o —
SIGN ON/SIGN OFF SHARE
DAY/TIME/TELECASTS | CALL {CHNO| LEAD-IN PROGRAM
Toa (000) LETTERS | AFFIL TiTLE TV HOUSEHOLDS | WOMEN 18+ | WOMEN 18-34 | WOMEN 18-49 | WOMEN 2584 | womengar] *
RTG | SHR o o
COMPETING PROGRAMS RTG | SHR | (o' | |nx |RTG | SHR VPHHIRTG | SHR VPHHIRTG | SHR [VPHH RTG | SHR VPHH|RTG | gig Pied
WAUSAU~-RHNLANDER 308/S
M-F  9:00A> 19T/C | WAOW |09 A 8 36 136 161 & 35 73 5 43 17| 4 39 33| 4 33 30| g 35 3
TSA(000) 15 11 3 5 5 6
, GD MORN AME> 6 33 4 3 73] 2 30 9) 2 31 27| 3 36 36| 7 35 .4
f WHL FRTNE DY> WSAW |07 ¢ | vARIOUS 7 31 6 34 85| 2 19 15[ 3 26 23| 3 26 31|11 41 g
i LITTLE HOUSE wiFW |12 N | ToDAY SHOW > 3 12 3 15 100| 3 26 40| 2 22 40| 3 23 60| 2 9 9
, W PM B~FT.PR-V B 258/8
M-F 9:00A 207/C |weTv o5 N 8 39 129174} 7 47 97| 4 26 12| 3 30 20| 4 35 23|12 58 o4
| TSA(000) a2 41 8 8 10 31
TODAY SHOW 7 35 6 41 85| 3 26 10f 3 25 18| 3 27 20|10 50 g
REGIS KATHIE WPEC |12 C | CBS THIS MAN 5 24 4 26 89| 5 37 25| 4 32 36| 4 33 36| 4 22 0
HWY HEAVEN WPBF+ |25 A | GD MORN AMER 1 6 1 5 67{ 2 12 50f 1 11 50| 1 10 8O} 1 3 5
BRADY BUNCH > WFLX* |29 F | coMic sTRIP 1 3 2 80| 1 5 25 3 25 2 25 1 25
L WHEELNG-STBNVLLE 33s/S
: M-F 9:00A 19T/C | WTRF |07 C 8 30 134 134] 7 34 91| 2 17 10| 4 28 28| 5 31 29|11 s g
! TSA(000) 16 15 2 5 5 9
} CBS THIS MAN 10 39 8 47 88| 3 24 12] 4 35 24| 5 38 29|14 58 g
: REGIS KATHIE WTOV |09 N | TODAY SHOw 6 22 5 25 85 4 28 23| 3 20 38| 3 22 38| 8 28 34
: WICHI TA-HTCHINSN 135/8
M-F  4:00P 20T/C [ KSNW |03 N 2 9 40 40f 2 10 8 2 15 32| 2 12 4aa| 1 9 24| 2 g g
TSA(000) 10 8 3 4 2 a
CURRENT AFFR 2 9 2 10 781 2 15 33| 1t 12 44l 1 7 2] 2 10 45
M-F  4:00P 20T/C | KSNW+ |03 N 4 14 64 63| 3 18 86| 3 17 22| 2 16 37| 2 14 24| & 13 g
TSA(000) 16 14 4 6 a 8
. CURRENT AFFR 3 15 3 18 80] 2 18 27| 3 21 47| 2 16 27| 3-17 4
v INSIDE EDITN> KWCH+ |12 ¢ | OPRAH WINFRY 8 31 7 40 92] 2 14 8] 4 29 29| 4 35 26|14 52 ¢
s GERALDO KAKE+ |10 A | PEOPLES CRT a 14 3 18 88| 2 14 24} 2 16 35| 2 14 24| 5 220 g3
C CHIP N DALE > KSASA |24 F |ouck TALES 5 17 1 6 25| 2 16 20] 2 12 20] 1 10 1§ 1
WCHTA FLLS-LWTON 218/8
M-F  §:00A> 19T/C | KFDX {03 N 4 19 74 85| 4 20 87} 2 9 13| 3 16 37| 2 16 30| 6 26 50
TSA(000) 7 6 1 3 2 4
TODAY SHOW > 4 17 3 20 83 1t 7 1 11 17|+ 12 17 6 27 &7
WHL FRTNE DY> kauz |oe ¢ | various 6 24 5 26 89| 4 256 33| 3 20 33} 2 16 22] 6 28 4s
JOAN RIVERS KSWO {07 A | GD MORN AME> 3 12 3 15 100/ 1 & 20 1 8 40| 2 11 40| 5 24 0
SUCCESS LIFE> KJTL* |18 F | vARIOUS 1 1 1
WLKS BRAE-SCRNTN 168/5
M-F 5:00P 20T/C | wBRE# |28 N 8 22 141 98| 7 25 87| 2 168 9| 3 17 22| 5 23 30|11 29 s
TSA(000) a2 36 4 9 13 23
. GERALDO 5 15 4 16 77{ 1 8 8] 2 11 23| 2 18 27| & 19 50
' NEWS 5PM > WNEP* {16 A | KATE ALLIE-S 9 25 7 27 80| 6 41 20| 7 37 41| 6 32 36| 8 22 738
: PEOPLES CRT > WYOU* [22 C | OPRAH WINFRY 7 19 6 21 83] 2 12 8|l 2 11 17} 2 12 17|10 28 &4
SPR MARIO BR> WOLFA |38 F | CHIP N DALE 1 3 1 43 2 14 3 29 2 29
| WiLMINGTON 358/8
. M-F 9:00A 20T/C | WECT |06 N 6 31 97 138| 4 32 83| 2 25 30| 3 24 46| 3 20 40| 6 40 29
’ TSA(000) 13 11 4 6 5 4
TODAY SHOW 7 36 5§ 35 75| 4 33 19| 3 30 38| 4 32 31| 9 44 38
GERALDO WNAY 103 A | GD MORN AMER 4 21 3 26 90| 2 18 20| 3 27 50| 3 28 40| 5 30 30
REGIS KATHIE WJKA* [26 C | CBS THIS MRN 2 10 2 12 67{ 1 15 33| 1 12 33| 2 16 33 2 9 33
YAKIMA 135/5
M-F  9:00A> 20T/C | KAPP* |35 A 3 14 43 63| 2 13 73} 2 16 27| 2 12 38 2 13 34! 3 15 35
TSA(000) a 3 1 2 1 2
GD MORN AME> 3 14 2 18 100{ t 20 28] 1 13 25| 1 11 25| 5 26 75
M-F  9:00A> 20T/C | KAPPA {35 A 6 31 97 138] 5 36 90| 3 25 18| 5 41 56| 6 46 &7] & 31 31
TSA(000) 10 9 2 6 6 3
GD MORN AME> 5§ 26 4 36 89| 3 49 22| 3 36 44| 4 39 44| 7 38 33
WHL FRTNE DY> KIMAA 129 C | CBS THIS MR> 4 20 3 21 71} 2 16 14| 1 10 29{ 1 11 14| 7 36 s7
CLSC CNCNTRN> KNDOA {23 N | TODAY SHOW > 2 13 2 14 75| 2 17 26| 1 10 50| 1 10 25| 4 18 50
MOV GRTS NET KCY A {53 F | coMIC STRIP>
YOUNGS TOWN 265/S
M-F  5:00P 20T/C | WKBN® |27 ¢ 13 37 228 165| 12 42 91} 6 28 16| 8 36 37| 9 38 38|19 49 49
TSA(000) a2 38 7 16 16 21
INSIDE EDITN 7 20 6 23 86| 4 22 18] 5 22 41] 5 21 36| 8 28 a1
GRWNG PAIN-S> WFMJ* |21 N | OPRAH WINFRY 8 21 5 18 681 6 30 28| 6 26 44)] 6 27 48] 3 9 16
HARD COPY > WYTvs [33 A { FAMLY FEUD-S 5 13 4 13 79f{ 3 17 29| 3 13 36| 3 11 29| 5 13 38
ZANESVILLE 368/S
M-F  8:00A 207/C | WH1Z» |18 N 11 50 186 223} 9 57 89| 4 39 27} 5 43 36| 6 45 36| 16 68 48
TSA(000) 6 5 2 2 2 3
TODAY SHOW 7 37 6 44 75| 2 17 3 27 25| 3 33 25|12 56 50
|
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ADI Program Totals

SYNDICATED PROGRAM ANALYS!S : (CONT INUED) DONAHUE |
v =
ADI LEAD OUT E;;
- - - - - - LEAD OUT ADI TV HH
MEN 18+ MEN 16-34 MEN 18-49 MEN 25.54 MEN S5+ TEENS 12-17 | CHILDREN 2-11 | CHILDREN 6-11 | LEADOUT o
O RTG | SHR | VPHH|RTG | SHR | VPHH|RTG | SHR | VPHH|RTG | SHR| vPHH |RTG | SHR | vPHM| RTG | SHR | vPHH{RTG | SHR | vPHH|RTG | sHR | vPHH RTG | swe | O
. -
[}
3 3 33| 3 852 12{ 2 47 16| 2 46 13| 5 28 186 66 1] 1 18 3 10 Q
5 2 3 2 2 )
2 3 31 26 9| 1 27 9|1 38 9|6 35 27 12 9 18 SALLY JRPHL | 5 26 | 3
2 28 3|1 19 8} 1 15 8|1 17 8| 6 37 31 38 2 35 8| 3 78 8| PRCE ISRGHT | 9 43
1 13 40| 1 1 1 18 20| 1 16 2| 2 8 20 7 GLON GRLS DY | 3 14 E;
[
2 35 30 10 1|1 18 6t 24 6|5 a7 23 31 4 -2
13 1 3 3 10 w
3 35 40 9 3| 2728 13| 2732 15| 5 46 25 10 1 8 3 3 JEOPARDY 3 22
2 24 32 8 4| 1 19 11| 1 26 11| 3 27 18 1 8 a 29 SALLY JRPHL | 5 33
5 33| 1 12 17 7 17 9 17 & 17 1 14 17 WIN-LSE-DR-S | 1 7
5 s0| t 20 50| 1 12 50 2 1 25 2 21 75 700 CLB RBSN 1
3 3 20{1 23 4| 1 22 7| 1 27 8| 7 & 20 1 9
5 1 1 1 3
a 48 3| 1 29 2 44 12| 2 43 12| 5 53 24 1 7 FAMILY FEUD 9 43
2 25 31 10 8| 1 18 15f1 14 8| s 32 15 3 14 15 4 227 DAYTIME 2 11
1 8 25 8 6|1 11 151 10 13/]1 & w0l 1 & 8
3 1 2 1 1 1
1t 13 3301 18 11| 1 24 22| 1728 22| 1 6 11 1 2 1 2 FIRST NEWS 4 1
11z 251 9 4| 1 13 11| 1 13 10] 2 13 {1 7 s 11
4 1 2 2 2 1
1 t¢ 201 20 7|1 25 13| 1 30 131 7 7 4 3 7 2 FIRST NEWS 6 17
3 40 37| 2 28 8| 2 32 13| 2 3 13| 8 47 21)] 4 24 11] 1 & 3|1 a 3| NewsaTs 12 32
2 19 35| 1 14 6| 1 14 12| 1 16 12| 4 22 24| 1 5 & 1 1 LIVE AT FIVE | 7 20
6 10/ 1 9 5 8 5 5 5|1 4 4 26 20|13 54 100|15 60 70| BRADY BUNCH 3 3
2 23 38| 1 15 7| 1 17 14| 1 24 15| a4 30 22 38 2 2
3 1 1 1 2
2 26 67| 1 18 17] 1 16 17} 1 23 17| & 3¢ 50 12 SALLY JRPHL | 4 15
2 29 33| 1 10 1 18 11{ 1 28 11| 5 43 22 27 1 14 1 2 PRCE IS RGHT | 7 30
4 a 3 4 1 5 2 HOME 1 4 16
1 1 1 SUCCESS LIFE
O a 18 44| 1 o 8l 2 13 153 18 17| 7 21 2|2 13 4|1 s 2|1 & 1
19 4 7 7 10 2 1 1
y 318 501 6 8l 2 17 23| 2 19 19| 4 21 27 1 2 af1 3 alEewinswmses | 7 13
6 28 61| 6 36 18| 5 38 38| 6 40 38] 6 17 16| & 37 16| 2 16 11] 3 25 11| NEwSWATCH 16 |24 45
5 22 58| 2 12 8| 2 14 14| 2 13 14}10 31 a2 2 3{1 4 3|1 5 3| NEWs22ERLY | 8 16
1 3 43| 1 a4 29 3 29 2 18| 1 3 141 7 12| 2 16 71| 2 14 20| cHaRLES N wF | 1 2
2 3¢ 32| 2 36 11| 2 30 22( 2 33 17} 3 47 9 7 1|1 & s 7
4 1 3 2 1 1
2 31 31 8 6| 1 12 13 11 6|6 s3 19| 1 3w & 3 24 227 DAYTIME 3 24
1 21 20 7 1 19 10f 1 20 10| 1 26 10 6 3 10| 1 46 JOAN RIVERS 3z
1 10 33| 1 24 33] 1 14 33| 1 13 33 1 26 FAMILY FEUD 2 12
1 10 21 2 3 2 2 1|2 15 19
1 t
1 14 25 & 7 3 19 25 14 2 HOME 1 2 )
| 2 32 28| 1 20 4|1 40 12| 1 a1 11| 4 20 15 2 1 4
3 1 1 2
2 28 33| 1 38 11| 1 20 11| 1 32 22] 4 28 22 14 3 HOME 1 4 23
1 256 29| 1 28 1 19 14 14 1a)] a4 28 1a 35 2 20 14| 2 28 14| various 5 28
1 13 25 7 11 2 15 25| 1 54 t 9 111 VARIOUS 3 18
MOV GRTS NET
6 3¢ 38| 2 15 4] 3 22 11]3 20 13|13 45 23| 3 9 s 2 1)1 a3
| 16 2 5 6 10 2 1
| a 26 50| 2 19 9| 2 19 18] 3 26 23j7 3 271 6 5|t 2 8|1 3 5| NHTCH-6M-SA |18 40
v 3 15 36| 4 20 20| 3 24 28| 2 21 16| 2 7 8|18 63 4a| 8 38 36|10 47 32| 21 ACT NW 6 8 17
| 3 17 57] 4 27 20| 3 23 36| 2 19 20| 4 12 21| 3 9 14| 2 11 14| 3 12 14| EYWINS NW 6 7 18
l 4 52 24| 3 41 5| 3 aa 8| 2 83 6} 9 59 14 50 1 8 4 17
| 1 ' 1 1
’ 4 44 s0) 1 16 2 34 25| 2 42 25| 9 53 25| 1 5 17 2 227 DAYTIME 6 34
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BEFORE THE
COPYRIGHT ROYALTY TRIBUNAL

In the matter of

)

) CRT Docket 88-2-86CD
1986 Cable Royalty )

)

)

Distribution Proceeding

DIRECT TESTIMONY OF RICHARD C. THRALL
FOR MULTIMEDIA ENTERTAINMENT, INC.

This testimony is presented on behalf of Multimedia
Entertainment, Inc. (”Multimedia”) in Phase II of the Program
Suppliers’ category of the 1986 Cable Royalty Distribution
Proceeding.

Introduction

I am Senior Vice President - Operations and
Administration - New York, for Multimedia. I have testified
in seven previous royalty distribution proceedings (1979 -
1985) before the Tribunal concerning the Phase II
distribution of the Program Suppliers’ category funds. 1In
1986, I return, albeit reluctantly. Reluctantly, because my
presentation will sound familiar to this Tribunal, which has
heard éimilar information numercus times before. As in past
Years, there are some differences in Multimedia’s program
menu, but the scope of differences is small and the change in
circumstances does not justify a full-blown hearing. It
remains our belief that the primary reason for this annual
recitation, which is made at great expense to Multimedia and
this Agency, lies less in the objective evaluation of

Multimedia’s case than in The Motion Picture Association of



Multimedia Entertainment, Inc.
Phase II, CRT Docket 88-2-86CD
Exhibit 4

DONAHUE ADVERTISING STUDY FOR 19861/

Markets Selected Representing 13.93% of the United
States: Boston (6); Detroit (7); Pittsburgh (12); St. Louis
(17); Cincinnati (27); Orlando/Daytona Beach (30); Columbus
(34); Providence (39); Greensboro/Winston Salem (51); Knoxville
(59); Albuquerque (64); Des Moines (66); Roanoke (69);
Portland, ME (78); Las Vegas (99); Colorado Springs (105):;
Amarillo (116); Duluth (119); Sioux City (139); Medford (155):;
Casper (181).

97% of U.Ss.

Total Selling Price for 30 Seconds $ 4,800
During Fourth Quarter of 1987

O Downward Adjustment of 1987 Figure
} Per 4.4% Rate of Inflation $ 4,589
| Average Annual Advertising Revenue $ 4,589 x 110 x 52 =

$26,249,080

Adjusted to Project Reaching

97% U.S. $26,249,080 = $182,782,538

13.93% 97%

1/ This study is offered as evidence of the marketplace value
of Donahue. It estimates, based on actual selling price of
commercial time in selected markets, how much revenue Donahue
generates for its affiliates and what that total represents of
all non-network, non-local news spot sales. As such, it gives
the Tribunal guidance as to Multimedia’s share of royalties.
It does not attempt to measure all of Multimedia’s programming,
only Donahue. For further background explanation of the

' methodology of the advertising study, see Multimedia 1979

' Prehearing Statement at 12-13.

|



Multimedia Entertainment, Inc.
Phase II, CRT Docket 88-2-86CD
Exhibit 4

Page 2

Total Spot Sales Non-Network

Programming 19862/ $11,436,480,000
Less Sales in Local News (26.5%) $ 3,030,667,200
Net Spot Sales, Non-Network 8,405,812,800
Programming
Donahue Percentage of 1986 Spot
Sales, Non-Network, Non-local S 182,782,538
8,405,812,800 = 2.17%

2/ In view of the fact that the FCC terminated the filing of
the Annual Financial Report, the spot sales data is derived
from TV Bureau (TVB) estimates for 1986. Since TVB'’s figures.
(6.570 billion spot sales $6.514 billion local sales) include
production costs for local and spot sales (while FCC figures
did not), an adjustment based on a comparison of FCC/TVB sales
figures for the period 1976-1980 was made and percentage

adjustments of 10.7% for spot and 14.5% for local production
costs were made. :
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PAUL KAGAN ASSOCIATES, INC.
126 CLOCK TOWER PLACE

CARMEL. CALIFORNIA 93923-8734
(408) 624-1536 « FAX (408) 625-3225

The current malaise in the cash broadcast syndication business can be
traced back to one primary source: the increasingly successful Fox network.

Hardest hit have been the theatrical movie packages, but an overabun-
dance of sitcoms and the near-total rejection of hours by TV stations have
contributed to the decline in cash license fees.

Our updated 10-year projections for broadcast syndication (P. 2-3)
suggest cash fees could be down 3.3% in 1990 (marking the fourth year of de-
clines) to $1.18 bil. vs. a 13% increase in the barter business to $1.175 bil.

The stations, especially the independents, see themselves in control

' of a buyer's market. After paying up for product throughout the heady early
o 1980s, they are now using their clout to buy §glgg§izgl§ and_at_lower prices.

With Fox planning to provide five nights of prime-time programming
: this fall (plus a kid's block, prime-access series and a possible news block),
; Fox affiliates in more than 120 markets have much less airtime to fill.

This is not an overnight development. We have been forecasting a de-
cline in demand for syndicated programming for several years. But adjusting to
the new reality of the changed marketplace has been difficult, especially for

? the middle tier of syndicators who can't rely on hit series to drive sales.

‘ Our estimates show the cash portion of the business growing at low,
single-digit rates for the balance of the decade--from $1.18 bil. in 1989 to
$1.59 bil. by 1999. .

Most of that growth is coming from network affiliates paying higher
fees for prime-access shows such as Wheel, Jeopardy and Married...with Chil-
dren and early fringe series such as Oprah and Cosby.

Another factor is lower overall ratings for syndicated shows as cable
and other competitive media erode viewership. There may be a hidden benefit
to low ratings: They may ultimately tighten up spot inventory, allowing sta-
tions to raise CPMs and spot rates.

That's the bad news. The good news is that while cash may no longer
be king (at least in syndication), barter is still growing at double digit
levels, and cable and foreign sales have offset some of the lost revenue.

Our projections call for barter to grow from $1.175 bil. this year to
! $3.03 bil. by 1999 from a combination of higher ratings, greater clearances,
more inventory and CPM increases.

Barter may get a further boost from the turmoil over the broadcast
networks backing away from ratings guarantees.

Because the top barter shows can often deliver 90Z+ clearances and
ratings nearly equal to that of prime-time series--but at substantially lower
CPMs--the new network policies may strengthen barter's sales pitch.

(continued on P. 4)
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Inc.. 126 Clock Tower Place, Carmel, CA 93923-8734. Material may not be reproduced or photocopied in any form without written permission. © 1990 Paul Kagan As~m.ates. i
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10-YEAR BROADCAST SYNDICATION MARKET PROJECTIONS

1987 1988 1989 1990 1991 1992 1993 1994 1995 1996 1997 1998 1999
INDEPENDENTS
1 Avg. U.S. TVHH (mil.) 87.4 88.6 90.4 92.1 93.6 94.8 95.9 97.1 98.3 99.4 100.5 101.6 102.7
2 Market TVHH coverage 90.0Z 90.0Z 90.5% 91.0Z 91.5Z 92.0Z 92.5Z 93.0X 93.5% 94.0X 94.0X 94.0% 94.0%
3 Market TVHH (mil.) 78.7 79.7 81.8 83.83 85.6 87.2 88.7 90.3 91.9 . 93.4 94.5 95.5 96.5
4 Average rating 5.56 5.90 5.90 5.89 5.89 5.8 5.88 5.87 5.8 5.86 5.8 5.85 5.85
5 Avg. viewers (000) 4,373 4,705 4,823 4,936 5,040 5,128 5,212 5,301 5,391 5,475 5,531 5,587 5,643
6 Avg. CPM $ 4.74 4,98 5.23 5.49 5.71 5.94 6.17 6.42 6.68 6.94 7.22 7.51 7.81
7 Avg. 30-sec. spot $ 20,734 23,419 25,207 27,091 28,767 30,441 32,172 34,032 35,993 38,021 39,946 41,962 44,076
8 Syndicated hrs./day 15.0 15.0 14.5 14.0 13.0 12,0 11.5 11.0 11.0 11.0 11.0 11.0 11.0
9 Syndicated hrs./year 5,475 5,475 5,293 5,110 4,745 4,380 4,198 4,015 4,015 4,015 4,015 4,015 4,015
10 30-sec. spots/hr. 23.0 20.0 19.0 18.9 18.8 18.7 18.6 18.5 18.4 18.3 18.3 18.2 18.1
11 Syndicated 30s/year 1000) 125.9 109.5 100.6 96.6 89.3 82.0 78.2 74.4 74.0 73.7 73.3 72.9 72.6
12 Avg. inventory sellout 792 782 5% 742 75% 76X 772 782 782 78% 782 782 78%
13 Syndicated 30s sold (000) 99.5 85.4 75.4 71.5 66.9 62.3 60.2 58.0 57.7 57.5 57.2 56.9 56.6
14 Avg. 30-sec. spot $ 20,734 23,419 25,207 27,091 28,767 30,441 32,172 34,032 35,993 38,021 39,946 41,962 44,076
15 Total revenue (mil.)$ 2,063 2,000 1,901 1,937 1,926 1,897 1,936 1,975 2,078 2,184 2,283 2,387 2,494
16 Station program budget 33.52 33.0% 32.0Z 30.0% 30.0X 30.0% 30.0Z 30.0% 30.0% 30.0%Z 30.0Z 30.02 30.0%
17 Syndicator rev. (mil.)$ 692 660 608 581 578 569 581 592 623 655 685 716 748
AFFILIATES
18 Avg. U.S. TVHH (mil.) 87.4 88.6 90.4 92.1 93.6 94.8 95.9 97.1 98.3 99.4 100.5 10i.6 102.7
19 Market TVHH coverage 99.927 99.97 99.97 99.9% 99.9% 99.9%7 99.97 99.9Z7 99.92 99.9% 99.9%Z 99.9%7 99.9%
20 Market TVHH (mil.) 87.3 88.5 90.3 92.0 93.5 94.7 95.8 97.0 98.2 99.3 100.4 101.5 102.6
21 Average rating 8.10 8.15 8.10 8.05 8.00 7.95 7.90 7.85 7.80 7.75 7.70 7.65 7.60
22 Avg. viewers {000) 7,072 7,214 17,315 7,407 7,481 7,529 7,569 7,615 7,660 7,696 7,731 7,765 7,797
23 Avg. CPM $ 4.91 5.15 5.41 5.63 5.8 6.08 6.33 6.58 6.84 7.12 7.40 7.70 8.0l
24 Avg. 30-sec. spot $ 34,698 37,161 39,567 41,665 43,764 45,810 47,892 50,112 52,424 54,778 57,228 59,778 62,431
25 Syndicated hrs./day 6.0 6.0 6.0 6.0 6.0 6.0 6.0 6.0 6.0 6.0 6.0 6.0 6.0
26 Syndicated hrs./year 2,190 2,190 2,190 2,190 2,190 2,190 2,190 2,190 2,190 2,190 2,190 2,190 2,190
27 30-sec. spots/hr. 23.0 22.0 21.0 20.0 19.9 19.8 19.7 19.6 19.5 19.4 19.3 19.2 19.1

© 1990 TV PROGRAM INVESTOR.

Estimates of Paul Kagan Associates, Inc., Carmel, CA.

(continued on next page)
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10-YEAR BROADCAST SYNDICATION MARKET PROJECTIONS (continued from P. 2)

1987 1988 1989 1990  199]1 1992 1993 1994 1995 1996 1997 1998 1999

AFFILIATES (continued)

Syndicated 30s/year (000) 50.4 48.2 46.0 43.8 43.6 43.4 43.1  42.9 42.7 42.5 42.3 42.1 41.9
Avg. inventory sellout 8072 80% 80Z 807 80% 80% 807 80% 807 807 807 807 80%
Syndicated 30s sold (000) 40.3 38.5 36.8 35.0 34.9 34.7 34.5 34.3 34.2 34.0 33.8 33.7 33.5

Avg. 30-sec. spot
Total revenue

$ 34,698 37,161 39,567 41,665 43,764 45,810 47,892 50,112 52,424 54,778 57,228 59,778 62,431
(mil.)$ 1,398 1,432 1,456 1,460 1,526 1,589 1,653 1,721 1,791 1,863 1,936 2,012 2,091

Station program budget 412 412 42% 41Z 40% 402 402 4072 40% 407 407 407 40%
Syndicator revenue (mil.)$ 577 587 611 599 610 636 661 688 717 745 774 805 836

BARTER

Avg. U.S. TVHH (mil.) 87.4 88.6 90.4 92.1 93.6 94.8 95.9 97.1 98.3 99.4 100.5 101.6 102.7

Market TVHH coverage 77.0% 78.0% 79.0% 80.0% 80.527 81.0% 81.5% 82.0% 82.5Z 83.02 83.5Z 84.0Z 84.5%
Average rating 5.28 5.31 5.33 5.36 S5.41 5.46 5.51 5.56 5.61 5.66 5.71 5.76 5.81

Independent growth
Affiliate growth

Barter growth 30.0% 20.12 13.5% 13.0%Z 11.6Z 11.2Z 11.1%Z 11.2Z 11.1%Z 11.0Z 11.0% 11.07 10.9% .
Total growth 3.12  6.42 4.5 4.2% 6.2% 6.6 7.5Z 7.7% 8.42 8.4% 8.4 42 B.52
Independents X of total 34.0Z 30.5%2 26.9% 24.7% 23.1Z% 21.4% 20.3% 19.27 18.6Z 18.1% 17.4Z 16.8Z 16.22
Affiliates X of total 28,47 27.1% 27.1% 25.4% 24.4% 23.92 23.1Z2 22.3Z 21.4Z 20.6% 19.7%7 18.9Z 18.1Z
Barter Z of total 37.52 42.3% 46.0% 49.9% 52.5% 54.8% 56.6Z 58.5Z 59.9Z 61.4Z 62.8% 64.3% 65.7%

Avg. viewers (000) 3,553 3,667 3,809 3,949 4,076 4,193 4,307 4,427 4,550 4,670 4,792 4,916 5,042
Avg. CPM $ 3.14 3.43 3.63 3.81. 4.00 4.20 4.41 4.63 4.86 5.11 5.36 5.63 5.91
Avg. inventory sellout 902 90% 90Z 902 902 907 902 907 902 902 907 907 907
Avg. 30-sec. spot $ 10,039 11,309 12,455 13,542 14,677 15,850 17,095 18,452 19,911 21,458 23,120 24,904 26,821
-National barter 3}0s/wk. 1,462 1,558 1,606 1,669 1,719 1,770 1,824 1,878 1,935 1,993 2,052 2,114 2,177
Total barter spots/yr. (000) 76.0 81.0 83.5 86.8 89.4 92.1 94.8 97.7 100.6 103.6 106.7 109.9 113.2
Total barter revenue (mil.)$ 763 916 1,040 1,175 1,312 1,459 1,621 1,802 2,003 2,223 2,467 2,738 3,037
TOTAL

Tot. syndicator rev. (mil.)$ 2,032 2,163 2,260 2,355 2,500 2,664 2.863 3,083 3,343 3,624 3,927 4,259 4,622 .

-17.4% -4.6% -7.8% -4.5% -0.6% -1.5% 2.1 2.0 5.2%7 5.1  4.52 4.5% 4.5
5.7 1.72  4.1% -2.1%7 2.0%2 4.2 4.0Z 4.1Z 4.1Z2 4.02 4.0%2 3.9Z7 3.9Z

1

8

© 1990 TV PROGRAM INVESTOR. Estimates of Paul Kagan Associates, Inc., Carmel, CA.

\

0T F© £ "d/066T ‘It APH/JO0ISHANI KWYHO0¥d Al




TV PROGRAM INVESTOR/May 31, 1990/P. 4 of 10

! SYNDICATION'S FUTURE TIED TO NEW TECHNOLOGIES (continued from P. 1)
Basic cable has taken independent TV's place as the primary buyers of
hours and theatrical movie packages, in some cases paying more than the broad-

cast window used to bring in at substantially lower sales and residual costs.

We estimate basic cable networks will spend a total of $1.3 bil. on
programming in 1990. About 70%Z of that total is spent on original programs,
sports rights and news with the $400 mil. balance going to syndicated fare.

On the horizon--or more precisely, floating in 22,400 mile-high
orbits--are a new generation of direct broadcast satellites with planned
capacity of over 100 channels. Their impact may not be felt for five years or
more but they could be the next licensors of the fifth cycle of Happy Days.

For stations, this recent period of programming plenty has allowed
them to get their program margins back down in line with slower revenue
growth, soft national spot markets and high interest payments.

As long as product remains abundant--a likely scenario with Fox
increasing the supply of off-network programming by 25% over four years and
first-run production on the rise--the buyers market will stay in force.

From the syndicator's point of view, the battle is now over clear-
ances. Fox has gained control of the 4 p.m.-6 p.m. and 8 p.m.-10 p.m. time
periods on its affiliated stations. For other studios, the only solution may
be building a fifth network--or buying control of one or more of the others.

BROADCAST TV _SYNDICATION REVENUES: 1975-1999

===e-----Industry Segment--<<-=<<=<==  ~=-e----- Growth Rateg<==--=<=-=---
0 Affil.* Indies* Barter# Total Affil. Indies Barter Total
(mil.) (mil.) (mil.) (mil.)

1975 $167 -$ 75 $ 36 $ 278 --- - ———
1976 185 89 45 319 +10.8% +18.7% +25.0%7 +14.77

1977 192 99 52 343 +3.8 +11.2 +15.6 + 7.5
1978 219 130 73 422 +14.1 +31.3  +40.4 +23.0
1979 257 169 105 531 +17.4  +30.0 +43.8 +25.8
1980 - 304 225 134 663 +18.3  +33.1 +27.6 +24.9
1981 331 300 186 817 +8.9 +33.3 +38.8 +23.2
1982 332 389 237 958 + 0.3 +29.7 +27.4 +17.3
1983 380 524 333 1,237 +14.5 +34.7 +40.5 +29.1
1984 - 422 604 400 1,426 +11.1 +15.3  +20.1  +15.3
1985 470 722 515 1,707 +11.5 +19.5 +28.7 +19.7
1986 . . 546 837 587 1,971 +16.1 +16.0 +14.0 +15.4
1987 577 692 763 2,032 +5.7 -17.4 +30.0 + 3.1
1988 587 660 916 2,163 +1.7 - 4.6 +20.1 + 6.4
1989 611 608 1,060 2,260 + 4.1 -7.8 +13.5 + 4.5
1990 599 581 1,175 2,355 - 2.1 - 4.5 +13.0 +4.2
1991 610 578 1,312 2,500 + 2.0 - 0.6 +11.6 +6.2
1992 636 569 1,459 2,664 +4.2 -1.5 +11.2 + 6.6
1993 661 581 1,621 2,863 +4.0 +2.1 +11.1 +7.5
1994 688 592 1,802 3,083 + 4.1 +2.0 +11.2 + 7.7
1995 717 623 2,003 3,343 +4.1 +5.2 +11.1 + 8.4
1996 745 655 2,223 3,624 + 4.0 +5.1 +11.0 + 8.4
‘ 1997 774 685 2,467 3,927 + 4.0 + 4.5 +11.0 + 8.4
1998 805 716 2,738 4,259 +3.9 +4.5 +11.0 + 8.4
1999 836 748 3,037 4,622 +3.9 +4.5 +10.9 + 8.5

* cash. # Gross. Source: 1975-84, PKA analysis of Butterfield Communica-
tions group estimates; 1985-99 are PKA estimates. © 1990 TV PROGRAM INVESTOR.
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HEADLINE: Syndication boom;
Distributors build business empire in '80s

BYLINE: By MARIANNE PASKOWSKI, New York bureau chief

BODY:
The heady euphoria of the first-run syndication business in the eariy 1980s
declined by decade's end into a sobering reality.

In fact. Bob Jacquemin, president of domestic syndication for Buena.Vista
Television, says many distributors have spent the last two years of this decade,
“recovering from their earlier mistakes.®

But the early '80s were intoxicating times indeed for syndicators and
broadcasters both.

Syndicators were cranking out first-run shows in a frenzy to fill the
thousands of newly-created hours of airtime from the hundreds of new independent
TV stations that had signed on across the nation.

In 1980;‘there were just a handful of first-run shows airing, such as "The
Mike Douglas Show" and “The Dinah Shore Show.®

But by 1989, there were more than 120 daily and weekly strips on the air, not
to mention the 300 syndicated specials that had flooded the marketplace.

Prices for all television programing -- first-run, off-network and movie
packages -- had escalated by mid-decade to unheard-of levels as independents and
affiliates alike often found themselves engaged in bidding wars to snatch up the
cream of the crop.

The overall economy uas'robust, and broadcasters were banking on the
double-digit revenue streams of years past to pay for all their new, high-priced
shows.,

But by decade's‘end, suppliers of first-run shows agreed that the
marketplace was undergoing a fundamental change that could only diminish their

business in the next decade.

Lf they have $o pinpgoint a time when the tide turned, syndicators usually
peint to 1986, when several poorly leveraged jpdependent operators filed for
bankruptcy and overextended operators tightened their belts, thus softening the .

marketplace for syndicated programs.

Two syndicators, in fact, went belly up in 1988: Syndicast Services and
Access Syndication.
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Syndicators also agree that early on in the decade they underestimated the
impact cable would have on the first-run business.

"What I didn't predict properly in the beginning of ihe decade was the growth
of cable," said Henry Siegel, chairman and president of LBS Communications. Mr.
Siegel is one of the early players in the first-run business and is now looking
to expand his business into other ancillary markets.

As cable grew, "national advertisers have pretty much turned their back on
first-run B product, which is the bulk of the market," says Bob Turner,
president of Orbis Communications.

That company was one of the many in 1989 that found higher bidders for its
movie packages among the cable network crowd, rather than its traditional
independent TV station customers.

Earlier, in the fall of 1986, another event occurred which would forever
change the face of syndication.

Fox Broadcasting Co. launched as a fourth programing service that year,
snatching up hours of precious time from syndicators.

By the end of 1989, syndicators were already hedging their bets that a fifth
network, one to be established by MCA TV and Paramount Communications, would
emerge in the early '90s, siphoning off even more time periods.

On top of that, syndicators saw another dark cloud building on the horizon:
the likelihod that the new crowd in Washington would atlow the three broadcast
networks to reenter the syndication business.

All of these events would have seemed highly unlikely to syndicators in 1980,
when it appeared that the world was their oyster.

That was the year “PM Magazine," a locally produﬁed show on KPIX-TV, got the
ball rolling as the first magazine strip for access time periods in national
syndication.

It was also the year Al Masini, through his Television Program Enterprises
division, launched Operation Prime Time, creating an ad hoc network of TV
stations to carry his original, first-run movies.

But the first-run business really began to take off in 1981, when Paramount
Domestic Television launched the first satellite-delivered magazine show,
“Entertainment Tonight," a glitzy, star-studded program created by Mr. Masini.

That year, "People's Court," syndicated by a company then called
Telepictures, also premiered with a splash.

The courtroom genre managed to survive through the decade, with Judge Wapner,
by now a national pop-cult figure, still presiding over his "People's Court® in

1989.

By 1983, the’ year King World Productions came on the scene with its launch of

“Wheel of Fortune" in syndication, revenues from barter advertising had risen

to $300 million, compared to the $50 milion in business posted in 1980.
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That year also set a benchmark for first-run children's programing, when
Group W Productions rolled out "He-Man and the Masters of the Universe.®

That show was an instant ratings hit with children and redefined the
children's programing business, sending other syndicators scrambling to get a
piece of the action-adventure animation business.

In 1984, King World was back on the scene again with its second big hit in
syndication, "Jeopardy."

A year later, Paramount, along with its partners Cox Enterprises and Taft
Broadcasting Co. television stations, launched “America," their much-bal lyhooed
first-run magazine show.

“America® lLaunched in September with high expectations but was yanked in
December that same year after failing to find its audience.

King World, with the top two shows in syndication already under its belt,
struck pay dirt again in 1986 when it launched "The Oprah Winfrey Show," a
ltocal talk show produced by WLS-TV in Chicago, into national syndication.

"Oprah" quickly became the third-highest-rated show in syndication,
making King World the kingpin of the first-run business.

The NBC owned-and-operated stations made some headlines of their own in 1987
when they checkerboarded their valuable access time periods with five different
first-run sitcoms.

That effqrt lasted all of three months. After seeing the lackluster ratings,
stations went back to what had worked in the past: first-run game shows and
magazine strips. :

That year Buena Vista Television also made waves when it launched what was to
become a highly successful animated strip, "DuckTales," a project that led to a
new interest of the industry in softer, kinder animation.

Tribune Entertainment Co. got a pleasant surprise and its own share of
headlines in 1987 when Geraldo Rivera opened up Al Capone's empty vault ina -
live, special event that set a record as the highest-rated syndicated special.

Not surprisingly, that event quickly sent other syndicators scrambling for
the next big hit, and LBS found one a year later when it launched “Search For
the Titanic . . . Ilve," which became the second-highest-rated such special.

Paramount took center stage again in 1987 when it launched its aﬁbitious
"Star Trek: The Next Generation," with production costs upward of $1.5 mitlion
per episode.

Then, somewhat surprisingly in 1988, Grant Tinker emerged as a player on the -

first-run scene when his GTG Entertainment, a new venture funded by Gannett Co.,
launched "USA Today: The Television Show" with a $40 million budget.

That costly éffort was gobbled up by 155 network affiliates who bought the

show without seeing a pilot. It was aborted a year later, an event which soon
led to a parting of the ways between Mr. Tinker and Gannett.
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That failure taught the industry two lessons, says Dick Kurtander, vice
president and director of programing at Petry Television. "Never buy a show
without a pilot and never buy a show with this country's name in it," he says,
referring to the aforementioned “America."

But 1988 was a year that also had its share of success stories, such as the
launch of the first tabloid-style magazine show, "A Current Affair," from Fox
Television Stations.

Hosted by Maury Povich, that show led TV's version of the tabloid wars.
"Inside Edition" from King World and later "Hard Copy" from Paramount emerged as
competitors.

1988 also saw the return of "Family Feud" from “LBS, a show that had been No.
1 in syndication in 1983 until “Wheel of Fortune," knocked it from its perch.

1f 1988 will be remembered for anything, it will certainly be the rash of
“trash TV" headlines with “"The Morton Downey Jr. Show" at center stage.

Mr. Downey was canceled in the summer of 1989 because of lack of advertiser
support, but “the mouth" re-emerged on the CNBC cable network later that year.

Judging from the glowing cover stories in both the consumer and trade press
for 1989, the year was also one to be remembered for Arsenio Hall, who premiered
in Paramount Domestic Television's "The Arsenioc Hall Show.%

That show woke up the late-night audience and sent other syndicators looking
to capitalize on the success of the suddenly hot daypart.

GRAPHIC: Picture 1, "The Arsenio Hall Show" woke up late-night viewers and
syndicators alike in 1989; Picture 2, In 1980, “PM Magazine" broke ground as a
national tabloid strip in access, and syndicators were on a roll; Picture 3,
"The People!s Court" premiered in 1981 and ushered in what was to become a
popular new genre: the courtroom show
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TELEVISION: THE BUSINESS OF PROGRAMMING

by Jack Loftus

This Television Programming Source Book is about programming
— what's available, who owns it, how to get it — and is the
most authoritative reference work of its kind. Programming is
the core of the television business. Everything else — the
money, the people, technology, advertising, even the corpo-
rations — depend on programming to bring the whole extraor-
dinary business of entertainment together for the amusement
and sometimes benefit of the grazimg.herds of consumers.
The business of television is reported-and analyzed -every
month in our sister publication, Chanaels-and wrapped up in
Channels’ year-end Field Guide, a thorough assessment of
where the communications industries’stand at year's end as
well as a look into thezcoming year. ™

This introdugtion to-the 1989 Teéyisior Programming Source
Book is a brief.overyiew of the forces that influence or are
influenced by pragrarpming = ingluding the economic.glimate,
the emergence :ofcable television, the erosion of network
shares; international markets, t trends 0 syndication (first-run
and off-netwark, seigs and mibvie packaging, auctions and
the birth etbarierj “the growth gf:Hispanic progrgmming in
the U.S: aadi theeémergence of tinwired networks as a major
force in television sales.

A STATE OF FLUX

The whole business of programming — who makes it, who
owns it and who pays for it — is in a state of flux. The players
are changing —usually consolidating —in the U.S. and through-
(.out the world. In Western Europe and Great Britain this flux

is the result of privatization, the birth of satellite television and
the emergence of the European Community; in Australia the
ownership of all the mgjor networks has changed hands; and
most recently in the United States, Time Inc. and Warner
Communications are making plans to build the biggest enter-
tainment conglomerate in the world. Indeed, foreign owner-
ship of U.S. entertainment companies has become com-
monplace. Three years ago Rupert Murdoch's News Corpora-

tion bought 20th Century Fox and the race was on. In the last
year, Britain's TVS Entertainment bought MTM Enterprises,
ltalian financier Giancarlo Parretti bid for New World Entertain-
ment (but lost out to Revlon's chiarman Ronald O. Perelman),
and Australia’s Qintex Entertainment has made a bid for
United Artists. Japan's Sony Corp. is shopping around Hol-
lywood as well.

On the playing field where programmers must compete,
network t&levision shares continue to erode as the audience
grazes over-the spectrum that independent stations and
cable television have created. The entire syndication business

seems stalled in traffic: television stations. grope through a -
fogqgy _economy with little _morney dvaifable to fuel the new

Rroductions that drstnbutorSﬂeed in order.to shift into passing
ear. Aad the glut of rams that are out there on the
highway leaves little room for newecomers., - -
Compeunding the problem is i the threat frcm ABC, CBS
and NBC to'begin making wholésalg cuts in affiliate compen-
sation {threatening stations’ abifity to pay for programs), or
using tatlevérage to hold the line against preemptions (and
hurting the chances for syndicators to pitch ad-hoc networks
to affiliates). The networks, meanwhile, are preparing for 1990,
when most restrictions on the networks' ability to produce
in-house will be lifted, thereby giving them a greater financial
interest in the programs they air. The next step is for the
networks to break into the syndication market itself, if a polit-
ical compromise can be reached with Washington, Hollywood
and independent distributors.

The gatekeeper, cable television, continues to prosper.
Doom-&-gloom predictions about a shakeout among the
many programming channels have failed to materialize. Actu-
ally, the opposite has happened. Cable's powerful locomotive,
the pay-movie services, once pulled the basic programming
channels along the track and into the home like so many
boxcars. Today, bolstered with dual sources of income - from
subscriber fees and advertising — these basic networks have
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become players in the syndication and sports markets, bid-
ding aggressively for anything that moves, attracting spot

television dollars and even paying for original productions. -

At USA Network, for example, president Kay Koplovitz has a
two-year, $250 million budget for original productions that
includes 24 movie titles for 1989 (made-for-USA movies), each
budgeted at $2.5 million. *I think that good, highly visible,
competitive original product is a mandate,” says Koplovitz.

FIRST-RUN SYNDICATION: THE FIGHTING CHANCE

Talk show host Phil Donahue once looked over the network
landscape where one programming czar could kill a show
before breakfast and decided he'd take his chances with syn-
dication. "In syndication if they don't like me in Peoria, | stilt
have a chance in Indianapolis,” he said. That's only partiatly
true, of course, and Donahue is only one of an army of minstrefs.

touting magazines and tabloids, game shows and court:

shows, new wave and outrage, and if all else fails. deja vu.

fronically, the most successful first-run shows in-syadication
are the ones that cost the least to produce. Game shows are
the bread and butter of first-run, and the contemporary
champs are Wheel of Fortune and Jeopardy. In addition to mak-
ing a fortune for the distributor, King. World, and the barter
company, Camelot, Wheel and Jeopardy continue to dominate
prime time access, giving affiliates strong leads into network
prime time, or, when used in other dayparts, into local news-
casts.

If anything, syndication is a business of follow the leader —
game shows begat game shows, courtroom shows begat
more courtroom shows, talk-talk, tabloid-tabloid, and so on.
In the courtroom genre, for example, People’s Court came on
the scene in 1981 and was quickly followed by Divorce Court,
Superior Court, The Judge and, most recently, Trial by Jury. For
the lovelorn, there's Love Connection, The Newlywed Game, The
New Newlywed Garne, The Dating Game and The All New Dating
Game.

On the other end of the spectrum are the magazine shows,
slick looking and expensive. USA Today: the Television Series,
a first-run hour strip from GTG Entertainment, plunged into
the market last year despite the failure of America, a similar
strip. USA has had some rough going, but that has not dis-
suaded others from taking the gamble, including King World’s
Inside Edition, Paramount's Tabloid, Group W's This Evening and
MCA TV's Inside Story.

In the reality genres of talk/interview shows, the competition
is fierce, the audience fickle, while the shows themselves
vacillate between the courageous and outrageous. Donahue!,

which ruled the genre for years, faces strong competition.frorn, .

The Oprah Winfrey Show. Others include Sally Jessy Raphael,
Live with Regis & Kathie Lee, and so on. Adding to the mix is
Geraldo and The Morton Downey Jr. Show, both roundly roasted
for the controversy they generate but still drawing audiences.
Morality in media has once again become anissue in America.

These reality shows may have produced a backlash of sorts,
as reflected in the deja vu trend for remakes of such classics
as Lassie, Dragnet, Adam 12, Rin-Tin-Tin, Leave It To Beaver and
Gilligan's Island. Distributors hope the baby-boom generation
of people 29 to 44 who enjoyed the original series will flock
to the remakes, while for those who never saw the originals,
maybe these shows can work their magic again. Sometimes
returning to successful genres can be successful, as
Paramount discovered with its remake of the Star Trek cult
series, called Star Trek: The Next Generation.

CASH OR BARTER: WHO’S ON FIRST?

If the FCC was the father of syndication (via the prime-time
access rule), then barter is its banker, opening up a gross
revenue stream that hit $900 million in 1988 and should top
$1 billion in 1989. While the money's there; the time slots are
not. Two years ago when stations began dumping news and

vi

plugging in double access, syndicators poured millions into
first-run barter programs. America hadn't seen anything like
it since the days of the Oklahoma Land Rush. But after the
settlement, time slots dried up; successful shows — even
moderately successful shows ~ stayed put, leaving the spill-
over with few other homesteads, except late-night. Thus, syn-
dication, always a cut-throat business, has become even
more so.

The barter boom began with The Mike Dougflas Show, the
most successful syndicated show of its kind in the mid-'70s.
When Bouglas negotiated a new contract paying him $2 mil-
lion a year, Group W, the distributor, found itself unable to
cover itg costs through cash sales to stations. So in addition
to the cash, the company held back two 30-second spots. it
was the birth of bartér ..

Today: most successtulghows in syndication - both first-run
amd off-rietwork — have sorme barter time attached. As barter
boomed, distributors created barter sales departments, then
formed barter alliances such as Camelot, Group W, NMS,
Teletrib, IAS, TV Horizons, Spectrum and others involving sev-
eral distributors each.

The dynamics between station and distributor in the syndi-
cation business is no longer a function of loyalty and
friendship, especially when a hot show is involved. Serious
money and new marketing techniques changed all that. But
if stations were miffed when Group W introduced barter in
addition to cash for The Mike Douglas Show, a visible shudder
went through the industry when the hit off-network half-hour
Happy Days moved into syndication in 1984. The late Ken
Joseph of Paramount came up with a new cash-and-carry
idea. He put together a closed-bidding process in which
stations in every market submitted sealed bids for Happy
Days. The result was record license fees for Paramount, ac-
companied by grumblings from stations, mostly from the los-
ers, and wide-open debate about whether stations could af-
ford to pay such prices and still cover costs through higher
and higher advertising rates. Some stations couldn’t.

But for the most part, there were no limits, and when Mag-
num Pl burst on the scene, the bidding wars raged once
again, though in retrospect Magnum prices represented the
high point for off-network hour shows in syndication. Today,
as ageneral rule, hour shows have moere difficulty in syndica-
tion because of _among other reasons, a glut in off-network
and_first-run half hours in_the pipeline. Off-network hours,
however, have found acceptable prices and audiences on
cable television.

Off-network half hours stilt have plenty of sizzle in syndica-
tion. When Viacom began selling The Cosby Show in syndica-
tion last year, it creatéd a dual bidding scheme with all the
flavor of a tobacco auction. In addition to a cash bidding
process market by market among stations, Viacom withheld
one minute for national barter and auctioned the time to the
highest bidder up front. The entire three-and-a-half year barter
package of 1,820 spots was snapped up by Group W (which
resold its 546 units), Procter & Gamble and General Foods.

IN THE DRIVER’S SEAT

Not every show coming off-network or in first-run syndication
has the potential of a Cosby or, most recently, Who's the Boss
or a Jeopardy or a Wheel. There’s a lot out there from whigh
stations can pick and choogse, particularly in the barter cate-
gory. With so many barter shows huddled in the middle-share
ranges, stations are finding themselves in the driver’s seat,
demanding that distributors go the extra mile in order to make
the sale. Genesis Entertainment did just that. Distribuior of
The Judge, Highway to Heaven and The Best of the National
Geographic, Genesis is aggressively wooing stations by help-
ing them self local inventory in Genesis-supplied programs.

Buying programs as a group can also put stations in the
driver’ s seat. At the 1989 NATPE in Houston, for example,




Sitco:ﬁs

Market prepares for flood of
off-network comedies, with
buyers taking upper hand

A marketplace that just a few years ago was

ens. to be sated for such fare. Behind the big
change: an avalanche of situation comedies
t created a _buver

material. It's a condition not limited to the
upcoming season but one that could stretch
well into the 1990°s, with such first- or
second-year network hits as Roseanne,
Married With Children, The Wonder Years
and A Different World projected as 1991 or
1992 launches.

The_seller’s market of a few years ago
has_given way to a buyer’'s market today,
with stations able to setect from a larger
pool of product and also less willing to pay

dollar for one show when there are
athers that may fit their needs at SOMELMES
half the cost.

“From a station’s perspective it's

great,”” said Dick Kuriander, vice presi-
dent, director of programing, Petry Televi-

now in the market. ‘‘It’s strictly a supply

O sion, of the increased availability of sitcoms

and demand business, and the supply looks
good until 1992,” he said.

**While glut may be too strong a word to
describe what’s going on,”" said John Von
Soosten, vice president, director of pro-
graming, Katz Communications, ‘‘there is

. & vely large number of sitcoms avaii- .

able over the next few years that is creating
a buyer's market.”’ [llustrating that product
availability is cyclical, Von Soosten point-
ed to the 1979 network season when sit-
coms held nine of the top 10 spots in the
ratings, and four years later, in the 1983-84
season, there were no sitcoms in the top 10.
*“In 1983-84, the highest-ranked sitcom on
the networks was AfterMash, which was
ranked 15th,”” hé said. In 1986, The Facts
of Life was the only off-net sitcom offered
into syndication with a fuil complement of
episodes, according to Von Soosten.

In 1988, the number of off-net sitcoms

in syndication: Too much of a good thing?

launched into syndication jumped to four
(The Cosby Show, Night Court, Newhart
and Kate & Allie). This fall, there are three
more available: Who's the Boss?. Growing
Pains and Mr. Belvedere. In 1990, seven
more sitcoms hit the market: ALF, Golden
Girls. Amen,; 227, Perfect Strangers, Head
of the Class and The Hogan Family. Also
for 1991 or 1992, projected off-network
sitcom launches include Full House. Mar-
ried With Children, Designing Women, Dif-
ferent World, Roseanne, The Wonder
Years, My Two Dads, Just the Ten of Us
and Murphy Brown. In addition to the
above list of off-network shows, also mak-
ing their way into the crowded marketplace
are off-cable comedies such as Brothers.
being sold for this fall, and such first-run
produced comedies being sold for stripping
as Mama’s Family and Small Wonder, both
also for this fall.




_‘I . Kurla:der said there are two factors
working in the market at present, the wealth
of product and what he calls the *‘Cosby
factor.’” Saying that in many markets The
Cosby Show has neither been ‘‘a hit nor a
failure,”” Kurlander believes the backlash
due to the prices paid for Cosby are causing
a leveling off of prices for present and
" future sitcoms sold in the syndication mar-
ket. .
*‘Reality has come,’” he said. ‘‘Stations
are being more realistic in their expectation
levels measured against costs. If you can
get a six rating with Growing Pains, and a
seven rating with Who's the Boss?, why
would I want to pay triple [for Who's the
Boss?]?,”" he said.

“*There is no other property in the market
that is achieving the kind of demographics
that Cosby is,”" said Joe Zaleski, president,
Viacom Domestic Syndication. *‘It has def-
initely been the phenomenon of the '80's.
The show has had a halo effect in New
Yorlg, on WWOR-TV, where it has created
nothing but a better image for that station’s
ott_xgr lead-in and lead-out programing,’’ he
said.

- ample, Kurlander said KCoP(Tv) will have
to average ‘‘somewhere around an 11 rating
for the life of the contract just to break
even, and they won't be able to rest it. It

to the Nielsen May books, Cosby is averag-
ing a 6.9 rating. One station source in the
market said the cost to KCOP is $350,000 an
episode. Kurlander agreed with the source
who suggested the station could be losing
Oas much as $20,000 a day on the show.
On Cosby’s performance on KCOP, Zales-

Using the Los Angeles market as an ex-

will just have to run and run.”” According -

ki said, *‘[ think the ratings have been pret-
ty strong,’’ cautioning that: “'I don't think
you can look at just the body of what the
show does in a particular market, but rather
what it does for lead-in programing in the
early and late fringe. KCOP-TV may not be
using it well as lead-out programing against
the other stations’ local news,”” he said.

““Cosby ts still the number-one ranked
show in its time period,” said Bill Frank,
president and general manager, Kcop. In
spite of its performance to date, Frank said
he had thought the show would be about
**10% stronger and would have had more of
a halo effect.’” Frank doesn't believe the
““prices paid for The Cosby Show and Whe's
the Boss? will be seen again for years,"’
Would he buy Cosby again? ‘i don't
know,”’ Frank said.

One example of a market backed up with
available product is Chicago, where ALF,
Amen, Golden Girls, Perfect Strangers and
227 have yet to be cleared.

Columbia’s 227, launched just four
weeks ago, seems to be one such show
feeling the effects of the crowded market-
place. According to both rep and station
sources, Columbia has been unable to clear
the show in any of the top three markets due
to a demanding floor price and the avail-
ability of other product. One station manag-
er in Los Angeles, who said Columbia is

setting the floor for 227 at $160°000 an - °

episode, doesn’t think anyone in the market

has bid on the. show. Characterizing the~ saidThurstom
said:"If you put:” en
Biss? withe -

price as"“out ofire,’* fie
7

the:

shows that aren’t considered first-rank."
**After the debacle of Cosby, with the ‘mon-
ey that stations are losing, people are
watching what they pay,’” he said.

In the Chicago market where 227 is
joined by other sitcoms waiting to be
cleared, a station source said Columbia’s
floor price has been set at $80,000 an epi-
sode and there were no bidders. ‘‘We've
got a situation now where there's a lot of
supply in the market compared to a few
years ago,”’ he said.

*“It’s a much more complex marketplace
today than a few years ago,”’ said Barry
Thurston, president, syndication, Columbia
Pictures Television. Thurston declined to
comment on specific prices for the show.
citing ongoing negotiations. However. he
did say that individual markets are the best
determinant of prices. ‘‘There are a number
of shows backed up in major markets. but
it’s just a matter of time before some of
those shows will be sold. I don’t think the
marketplace has had an effect on the selling
of 227. We are in the beginning stages of a
comprehensive presentation for the selling
of the show, and there’s not an urgency for
us to have to sell 227. The show has been
number one in its time slot for the past three
years, and it doesn’t come under the head-
ing of shows that I would be nervous
about,”” he said.

“Years ago, stations in a market had
three or four comedies to choose from.™

aid “*Igl.thie-lagt four yedfs; buy-- -
¥ haven't hadthe chojces that-they will .

‘Wave in_ihe fext few 'years.: Buyers will

highest category, the price for 297-fiakes it—have 1o be-moré sefective:now. In the past.

higher-than any .others thgt have begn.sold 30

in the market. People-just aren't jumping

mé §Hows- wépg bought by stations not

NBC won the ratings week, but ABC tock the top two slots with _.': ~ca eClure, “and
the ABC Sunday Movie, Everybody’s Baby: The Resqz_te of Jes

P .
- = — e

© 1989 Nielsen Media Research, Arbitron

Nielsen 0O Net o  Show Nielsen.. . Net 0
1. 229/36 A ABC Sunday Movie 36. 12-418- T Khurptiy, 8r
2. 216/33 A Roseanne 37 _
3. 20.2/37 N Cosby Show 38 1
4. 18.9/3t1 N Cheers 39, -2182¢ NoMomght Caler ¥
5. 18.4/29 A Wonder Years 40. 11721 A" Hoseanda, spedal - -,
6. 184131 N LA Law 41 . 10918 A ~Wander Yoars,'$Becal -
7 180/30 C Knots Landing 42 10918 C° CHBS Tuesday Movie -
8. 176/30 C Murder. She Wrote 43, 109:19 C Kate and Ale
8. 172135 C 60 Minutes 44, 10918 C Ringling Brothers Circus
10. 170/27 N NBC Monday Movie 45, 10820 A Mr Belvedere
1. 16.8/23 A Who's the Boss? 46. 10723 A Perfect Strangers
12. 16.7/28 N Matlock 47 106117 £ Marmed With Chidren
13, 16.6/32 N Golden Girla 48. 10521 N Cne of the Boys
14. 16.231 N Empty Nest 49, 10519 N Quantum Leap
18, 162/25 N In the Heat ot the Night 50 100:18 A Just the Ten of Us
16. 15825 N Dear John 51. 9716 A Coach
17. 15.5/24 A Have Faith 82. 9321 N 227
18. 15.4/30 N Kenny, Dolly and Willie 53 3419 C Beauty and the Beast
19. 15,1725 N Night Court 54 3816 C Cardd Camrera on Whaels
20. 148/27 N Unsolved Mystenes 55 3°-1'5 A Chira Beach
21. 14723 N NBC Sunday Movie 56. 354 C Tour of Duty
22, 141/26 C Dallas 57 225 C <8 Hours
© 23, 13.9/23 C Jake and the Fatman 58 344 £ Amencas Mest Wanted
24, 13.5/26 C CBS News Special Report, 1 59 7313 A Rovert Guilaume Show
25. 13.2722 A MacGyver 80 "33 € _esse Hawkes
26, 12.9/24 A Growing Pains 61 313 A ABC Famuy Ciassic
27. 12.8/24 A 20020 62 TT12 £ FOX Monday Movie
28 12.8/20 C CBS Sunday Movie 63 616 T Paradise
29 12.7/23 A Head of the Class 64 “53'3 N NBC Friday Mowvie
30. 12,7719 C Designing Women 65 Tard T West 57t
31. 12.7/25 C Falcon Crest 686. 73'2 A4 ABC News Special
32. 12.7/21 N ALF 67 73:2 N Hunter specral
33. - 12.6/20 C Newhart 68. 6613 F 21 Jump Street
34. 125121 A thirtysomething 69. 6613 N Magical Worid of Disney
35. 12522 C Wiseguy 70 6513 A North ana Scuth Book H. part 2

* Nietsen syndicated weekly pocketprece

e Roséanne. In the
si-+* ABC®H fop with a 9.4721, then CBS

were-the best for their station.

BES

Vehing ddws race, it was |
1d NBC's 8.2/18.

49213

Dreanr Street

Tracey Uilmagp Hour
" Reportefs. -
Beycnd Tomorrow
Duet

Syndication Scorecard *
(Week ending May 14)

Rtg. Show Stns. Covg.

1 136 Wheel of Fortune, syn. 230 ]
2 122 Jeopardy 208 kR
3 100 Cesby Show 198 EN
4 97 Star Trek 232 ar
5 86 Opran Winfrey Show 218 E]
6 83 Wheel of Fortune, wknd. 206 93
7 7 1 Current Affair 149 EN
8 6.9 Entertainment Tonight 169 33
9 61 Geraldo 200 29
10 6.0 Donanue 226 kE}

11 6.0 People’'s Court 188 94
12 57 Friday the 13th 216 36
13 5.7 Star Search 149 36
14 56 War of the Worlds 221 95
15 5.4 Mama's Family, syn. 192 93

The following programs are included, but not ranked

9.0 World Wrestling Fed. 242 g7
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lar from Paris’ Bi

troops.

Fun in France

Bob Hope, whose comedy and variety speciais have entertained audiences of several
generations on NBC, has signed with the network through the 1989-90 season for an
unprecedented 40ttt year of television programing. Hope, 86, celebrated his birthday
last Wednesday with his special Ook-La-La—It's Bob Hope’s Fun Birthday Spectacu-

iab. The Paris taping captured Hope being awarded the
French Legion of Honot igkrecognition of his contributions to the entertainment
industry around the world. Hope has done more than 300 televised specials for NBC
in four decades, and has dedicated at least one show a year to entertaining American

but because they were the only ones avail-
able,”” he said. ‘‘It [the market conditions]
forces us to become more of a salesman
than ever before,”” he said.

Dick Robertson, president, Warner
Brothers Domestic Television Distribution,
said that next to a transmitter, off-network
programing is the most important buy for a
station. ‘‘[Buying] off-network is different
than first-run,’’ he said, ‘‘in that when you
buy off-network, you’re deciding to buy for
up to four years before you’ve seen how it’s
going to do in syndication.”’

In order to better gauge how an off- -

network sitcom will perform in syndication,
Robertson said that Warner has compiled
12 years of research to look for similar
factors in past syndication successes and
failures. ‘‘We sat down and looked at col-
umn A and column B and found a similar
pattern among the shows that worked and
those that didn’t,”” he said. The Warner
research found that off-network shows that

Oan be expected to work well in syndication

Don Bussell

have strong appeal among young adults,
teenagers and children. According to the
research, shows such as Who's the Boss?,
Growing Pains and ALF can be expected to
perform well, while shows such as Mr.
Belvedere, Golden Girls. and Amen, which
skew somewhat older, are considered
“‘high risk.” a

Discovery shows off
new fall season

Among its offerings are speciais on
Africa, India and Shark Week Il

Discovery Channel launches its fall season
with a special program called Safari Live!
Africa Watch, which airs Sept. 22-24, Dis-
covery announced its plans for the fall sea-
son at last week’s NCTA convention. The
program is a co-production with the BBC
Natural History Unit. Another documentary

N s

Don B'ousse

Marc Hand
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is siated for Sept. 26, entitled Ivory Wars.
Produced in association with the World
Wildlife Fund, it will examine the illegal
import and export of ivory tusks. The one-
hour production will be presented Oct. 9 at
the annual meeting of the Convention of
International Trade in Endangered Species
in Lausanne, Switzerland.

Additional upcoming programs on Dis-
covery's schedule include Retumn to Tara-
wa, July 2 at 10 p.m., a one-hour special
feature on a battle in the Central Pacific,
one of the bloodiest of World War II.

Also, July 2 at 8 p.m., the channel will
show the first in a four-part series called
Hot House People. The program looks at the
concept of “*hot housing,”” which is a the-
ory of increasing human intellect through
an intensive learning environment, or the
idea of extending longevity through rigor-
ous exercise and rigid diet.

**The Riddle of Midnight* debuts July 9
at 9:30 p.m. The film looks at India through
the eyes of author Salman Rushdie, who
returns to his childhood home. It is based
on Rushdie’s 1980 novel, ‘‘Midnight's
Children.”” Also, July 30 through Aug. 6.
Discovery will present 13 programs devot-

ed to sharks in its Shark Week II. -

New faces
for new format
at Disney’s KHI-TV

Los Angeles station completes major
personnel changes as it readies to
increase prime time news offerings

KHI-Tv Los Angeles has completed major
management changes in what is seen as a
prelude to its anticipated switch to an all-
news prime time schedule (BROADCASTING.
May 15). The Disney-owned independent 1
negotiating with long-time KABC-TV Lo
Angeles anchor Jerry Dunphy. In addition.
Disney announced the immediate resigna-
tion of KHI-TV General Manager Chuck V¢
lona, replacing him with Blake Byrne .-
president-general manager. Disney /s
named Jim Saunders as executive vice pres
ident-manager.

Dunphy, who is closing out a multi-vear
$700.000-plus annual contract at KABC 1\
is one of a number of candidates negotiat

Mystery solved

NBC's Unsolved Mysteries helped
lead to the capture of Sheldon Wein-
berg. Weinberg fled New York City
five months ago to avoid sentencing
in January for the theft of $16 million 1n
Medicaid funds, the biggest fraud n
the social program's 22-year history
An anonymous caller told the FBI of
Weinberg’'s alias and address n
Scottsdale, Ariz., after seeing the
case recounted on the show May 17
Weinberg and his two sons, now
jail, were conwvicted on charges of fil-
ing 381,000 fake Medicaid claims
from clinics they operated in the Bed-
ford-Stuyvesant and Bushwick sec-
tions of Brooklyn in 1980-87. ]
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Class of 90-91: ‘Perfect Strangers,’ ‘ALF'

Stations may be having last laugh,
with proliferation of comedies
appeating to cut prices in half
from record highs of few years ago

According to a number of television station
managers around _the country. the alut_of

? X . v X » g

no matter how popular, said Lease, won't:
reach Cosby price levels. 1 don’t feel Ro-
seanne will bring anywhere near what
Coshy earned from stations,”” said Lease.

Although Jistributors _have indicated
those shows have been widely cleared. sta-
tion manuagers say that' s the case only be-

otf-network_sitcoms h syndication has re-
sulted n Jramatic_declines in license fees
for many of the comedies new to the mar-
Rorpluce. In some cases. managers suggest.
license fees for shows are halt or less what
they miught have been several years ago.

when sitcoms were ~elling at record highs.

For caample. in Boston. the sixth largest
market. sources said Golden (irls, general-
ly expected to be one of the top performers
of the 1990 class of off-network comedies.
has an asking price of $67.000 per episude.
Coshy. which airs on the weekends only on
WCVB-TV. cost the station $120,000 per
W

eck.

Although Golden Girls is being offered
on a per episode basis, while Cosby was
sold on a weekly basis, for the purposes of
comparison, sources said the weekly asking
price of Girls in Boston works out to about
§41.000 per week, or about 65% less than
Cosby went for.

The 1990-91 syndication season will ush-
er in a record eight new sitcoms, including
seven off-network comedies. as well as
MCA"s weekly first-run Out of this World.
which is going to Strip.

Other comedies hitting the airwaves in

syndication this year include ALF, Head of

the Class, Perfect Strangers. and Hogun
Family, all from Warner Bros.. MCATV's
Amen and Columbia Pictures Television’s
227,

““The Cosby price was the plateau to end
all plateaus,” said Jack Lease, vice presi-
dent, operations and program director,
WXIA-TY Atlanta. And future hit comedies.

cause ~vndicators have been willing to nim
Substantially_the Ticense fees for much of
the avuilable product.

Vichae! Fisher. vice president and gener-
al manager. KXY Saeramento. Calif..
wtid he picked up ALF and Perfoet S0ty
ces from Warner Bros. al shalf the prices
paid tor similar A-ranhed sitcoms of @ few
vears ago.”

The price declines. said Fisher. will help
the overall health ot the SLation business.
particularly ~maller sations, - Sdcramento
is ot nearly as high priced s other major
markets. but in terms of relative value.
these reductions in licensing fees can finally
help smaller market stations  from soing
into Chapter 1.7

In Detroit, market sources said Warner
Bros. sold Perfect Stranjers for less than
$20.000 per episode. and ALF for less than
$30.000. Cosby went for well over
$100.000 per episode in the market.
sources said.

Bucna Vista Television President Bob
Jucquemin, who said his Disney Studios
wubsidiury has cleared Golden Girls in 120
markets. characterized the influx of off-
network product as falling into a rwo-tier
pricing Jtructure,”” with one level of "pre-

mium-* licensed product and a level of
- secondary quality product” pricing. but

he declined to identify which new product
falls into those categories. Jacquemin esti-
mated that out of the top 20 markets., Gold-
en Girls will earn S1.5 million on a per
episode licensing basis, which would mean
that it would average §75.000 per episode

TR L 7 990

36

and 'Golden Girls’

5

in those top markets.

Of Warner Bros.” stable of sitcom prod-
uct, Keith Samples, senior vice president.
off-network syndication. Warner Bros. Do-
mestic TV. says ALF has cleared in 159
markets (over 90% coverage) with 80% of
its clearances in access. Heud of the Class
and Perfect Strangers have each cleared in
120-plus markets and The Hogan Frmily
has been sold in 75 markets. Samples char-
acterized his  programs > “moderately
priced’” without further claboration. and
added that he sees all four progruns o
strong H6-8 pom. prime access contenders
with stations possibly erercising 190192
aptions on Potiet Ntowoegeo s and I/
Feomitg due w the 7 slut af product
coss NeAL season.

MO ollicials were unas ailable to cer
ment on how sales were going tor A
and Ot of Hiis Wordd, uy were Columba
exceutives on the status of 227 in the cwrrent
market. One station representative estimat-
od that all three programs e at or ap
proaching  the 100-~tation  clearance pla-
teau.

“We are going into @ seaxon with the
largest group of sitcoms [ have seen hit the
market since 1 started my career. and we
certainly have the largest number of incuim-
pent off-network sitcoms feft in syndicu-
tion.” Samples said. ~The market huas
Coshy. Night Court. Cheers. Gromweed
stins and Who's the Boss? doing extremely
well in the ratings. and it looks like [Para-
mount’s] Family Ties is the only siteom
starting to get its legs in access [from a 6 3
rating/ 13 share in February 1989 Cassundra
NTI ratings to a +.5/ 10 in the latest sweeps
perind].”" In fact. Paramount’s Cheers held
even at 7.3:15. Warner Bros.  Night e
(7.3:16) and Growing Puins (5.9:11) stayed
even. comparing year-ago sweeps. while
this season's entry of Columbia’s Who's i



Boss? (7.3/14) improved slightly over last
November's sweeps period (6.8/13).

*I think- the market has been very vocal
in recent years about demanding consistant
off-network sitcom performers,”” said John
von Soosten, vice president and director of
programing for Katz Television. **Certain-
ly, the last four years have been marked by
an unprecedented amount of quality sit-
coms, but [ still feel stations should be
helped in areas of pricing among some of
the higher quality sitcoms.™ MF

NBC goes with
its strong suit
next season

Number-one network will probably
drop a movie night and switch
to series when schedule comes out

NBC, the outright winner of usually three
nights each week with series programing,
will more than likely add another night of
series programing to its schedule when the
fall lineup is announced later this month.

According to Warren Littlefield, execu-
tive vice president, prime time programs,
NBC Entertainment, executives haven’t de-
cided whether the Sunday or Monday night
movie will be dropped in favor of the sixth
night of series. He said a drop in audience
levels for movies and a strong development
Jlate, as well as a desire to ‘‘make an
investment for the future,”” were the rea-
sons for the move.

Littlefield cautioned the decision isn't fi-
nal: ~"We won't do it if we feel our stron-
gest product would be better used Tuesday
through Saturday.”” he said. but added.
“right now it looks like we will.™

CBS was the most recent of the three
networks to start the season with six nights
of series programing, kicking off the cur-
rent season with an all-comedy lineup on
Monday night, and debuting three rookie
drama series on Tuesday night, which had
been a movie night during most of the
1988-89 season. This season, CBS eventu-
ally gave way to movies on Tuesday night
after two of the three dramas, Wolf and
Island Son, were dropped.

Reinforcing the idea of a strong develop-
ment slate this year at NBC, which will
enable it to open up another night of series
programing, is the strong performance of
j several NBC spring series. Although ABC
has been the benefactor of much of the
attention this spring. thanks to the buzz
surrounding Twin Peaks, and the ratings
prowess of America’s Funniest Home Vid-
eos, which debuted in January, it is NBC’s

spring series that are the strongest perform-
'ers of those that have debuted since the end
~f February.

Of the 15 series which debuted this
spring, NBC’s six averaged a 12.7 rat-
ing/23 share, versus the 10/18 averaged by
ABC’s five tryouts, and the 9.2/16 average

of CBS’s four spring entries.

Wings, which follows Cheers at 9:30 on
Thursday, has averaged an 18.3/29 in its
two airings, an improvement over the num-
bers done by Grand, which had been in the
time period. Littlefield says the audience
delivered to Wings from powerhouse
Cheers shouldn’t minimize the performance
of the new show. ‘“We always thought it
would match up well with Cheers, and
Cheers helps us. But we learned you've got
to have a strong show following. Look at
the shows that have followed America’s
Funniest Home Videos,”" he said.

Carol & Co., which airs on Saturday
night at 10-10:30, has averaged a 15.7/30
in its five outings, and has improved the
time slot’s numbers since Hunter was
moved out of the 10-11 period. The new
show, starring Carol Bumett. is droppiny
only one share point from the lead-in from
Empty Next, compared to the six share
points which the first half-hour of Huuter
used to lose.

Although NBC has the top-rated spring

‘Carol & Co.’

series, not all of its attempts have met with
the same success. The highly touted A
Family for Joe, starring Robert Mitchum,
has a 9.9/19 average on Saturday at 8 p.m.
and Littlefield acknowledges the show
hasn’t performed to expectations. ‘‘Obvi-
ously we wish it were stronger, it’s not
doing what we thought it would do,”” he
said.

On the other hand, Littlefield said both
Wings and Carol & Co. should be on the fall
schedule. “‘I'd say if you were at the bet-
ting window, that would be a good bet.””
He also said Carol & Co. would more than
likely remain on Saturday night next sea-
son.

The network isn’t finished with its spring
experiments, planning a May 31 premiere
for The Seinfeld Chronicles. NBC has four
episodes of the comedy starring Jerry Sein-
feld. and Littlefield says because the show
debuts after the fall schedule is announced.
it won't have a place on the lineup. Howev-
er, if it performs well in its short run, it will
have backup status in the fall. -SC

Summer’s specials on PBS

Public television uses the summer
to launch new programing, including
three-parter hosted by Ted Koppel

The Public Broadcasting System’s 1990
summer season, which kicks off June 10
with a three-part special hosted by ABC'’s
Nightline anchor Ted Koppel, will offer a
mix of music, public affairs, drama and
documentaries. New series, established se-
ries with all-new lineups and repeats will
round out the PBS schedule.

“*We start from the premise that the sum-
MET iS an opportunity to present new mate-
rial,”” said Barry Chase, PBS vice presi-
dent, programing. ““We fill out our
schedule with repeats rather than build from
them.”

The 21st Century: World Without Walls,
airing June 10-12, marks the first program
Koppel is hosting for PBS. These hour-long
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shows examine the ‘‘globalization of the
world,”" according to Chase, following the
dramatic political activities of 1989. Enti-
tled “~After the Cold War,”” **Winners and
Losers in the Global Marketplace’ and
**Can Culture Survive the Communications
Revolution,” the programs feature Koppel
and a panel of specialists.

June also features the Metropolitan Op-
era’s production of Richard Wagner's Ring
Cycle, presented in its entirety over four
consecutive nights, June 18-21. This pre-
sentation is hosted by F. Murray Abraham
and conducted by James Levine.

Routes of Rhythm, a new, three-part mu-
sic series hosted by Harry B .fonte, traces
the roots of Afro-Cuban music and its path
to today’s ‘‘salsa’” sound. Routes will be
seen June 15, 23 and 29, and features guest
performances from Reuben Blades, Sheila
E. and Gloria Estefan and the Miami Sound




NAIPE beat

It’s a buyer’s market for off-network sitcoms

First-run competition and ready
supply of off-network fare are
cited for holding down prices

Billed by station reps as the largestsnumber
of off-network sitcoms to hit the market at
once, seven sitcoms available for the 1990-
91 season—Golden Girls, The Hogan Fam-
ily, Perfect Strangers, Head of the Class,
ALF, Amen, and 227—will hit the conven-
tion floor at NATPE in New Orleans (Jan.
16-19). However, broadcast executives say

the supply of these half-hour comedies will
confinue to exceed demand (BROADCAST-

ING, Oct. 9), holding down prices.

In the 1987 sales season, The Cosby
Show set cost-per-episode records in most
of the top 20 markets, and guaranteed Via-
com Enterprises over $600 million in reve-
nues through 1993. Columbia Pictures Do-
mestic Television’s Who's The Boss? was
the high-ticket item among the handful of
1988 offerings, sold, according to one sta-
tion rep source, at 60%-75% of the cost of
Cosby in most markets. The source pointed
out that Who’s The Boss? topped Cosby in
one market, Los Angeles, where the rep
said Boss sold to KHI-TV for $240,000 per
week compared to the estimated $225,000
Cosby garned from competing independent
KCOP-TV.

‘‘Before Cosby, affiliates were not
playing the field for sitcoms,’’ the rep
source said. ‘‘There were only 10-12 in-
dependent stations that could meet the
kind of dollars that affiliates were putting
together for Cosby. Certainly there were
only a few independents in the top 20 that
could play hardball with the affiliates.
Well, the affiliates didn’t know what they
were getting into, and they went in over
their heads with Cosby. Most indies went
over their heads also. Now we’re going
back to the way it was before...an inde-
pendents-only market among the top 50
markets, and the prices are coming back
down."’

A number of reasons are given for the
declining prices of sitcoms, some more
obvious than others. Syndicators, station
reps and station executives seem to be in
agreement that time period availabilities
are tightening up, an increased supply of
off-net product and a widening variety of
first-run programs are available, and a
generally cautious approach toward rat-
ings research and bottom-line budgets is

more prevalent than two years ago.

Keith Samples, senior vice president,
off-network programing, Warner Bros.
Domestic Television, believes that sta-
tions have drawn the line on acquiring
premium sitcom product. ‘‘There are a lot
of stations out there servicing huge
debts,”’ said Samples, whose company is
readying The Hogan Family, Perfect
Strangers, Head of the Class and ALF for
fall 1990 syndication (in some cases for a
fall 1991 window). The management at
stations has matured a lot. There are very
few defensive buys (to acquire a program
just so a competing station can’t get it)
these days. Most station executives are
buying only what they need.”

Warner’s four sitcom offerings, which in
most contracts will start airing during the
1990 season, account for over 415 station
clearances. According to Samples, ALF
heads the list with over 150 clearances sold
(approximately 90% coverage), followed
by Head of the Class (120 clearances), Per-
fect Strangers (100-plus markets sold) and
The Hogan Family (45 stations cleared).
Buena Vista Television has had Golden
Girls on sale during the year, putting to-
gether 110 market clearances. MCA-TV
also has Amen sold in 63 markets, and
Columbia Pictures Domestic Television has
written up contracts accounting for over
50% coverage in the U.S.

Samples says the variety and supply in
this season’s offerings have afforded station
executives the opportunity to be more selec-
tive in their purchasing decisions. ‘‘Stations
are becoming more research-oriented,”” he
said. ‘For the long-term health of the busi-
ness, people are just more cautious about
purchasing higher-end product. Ultimately,
as a supplier I want stations to remain
healthy. We [distributors] can’t remain in
business if we just concentrate on profit
margins. Stations have to make money for
us to make money.”’

Dick Kurlander, vice president, pro-
graming director, Petry Television, says
this year’s crop of sitcom offerings is
‘‘excellent,”’ and that there will an ‘‘am-
ple’’ supply of sitcoms i ng
down the average price. Kurlander said
Golden Girls may have initially been this
year’s cost-leader, but he said Buena Vis-
ta has lowered the price after slow sales at
the outset. He noted that Golden Girls is
differentiated from the other sitcoms by
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its strength with older male and female
audiences and that it could do *‘especially
well’’ as a news lead-in or in late fringe.

Among the other fare, Kurlander cited
Perfect Strangers as having ‘‘broad demo
appeal’’ and physical comedy reminiscent
of I Love Lucy. ALF, on the other hand,
he thought, would be best served as an
“‘indie-driven kids’ program.”” While
lauding 227 for its ‘‘overall demographic
strength,’’ Kurlander said that Head of the
Class might need some ‘‘protection’”
(strong lead-in programing) and he said he
was unsure Amen star Sherman Hemsley
could duplicate his past success with The
Jeffersons.

Mike Levinton, director of programing,
Blair Television, also concluded that Gold-
en Girls may have been this selling sea-

son’s ‘‘price setter,”” but that Buena Vista




lowered its prices because ‘‘once you’ve
sold life insurance to your relatives, then
you have to sell to strangers who are look-
ing for more pricing incentives to buy the
protection.’’

But down the line, MCA TV President
Shelly Schwab says there will be other
premium sitcoms like Cosby or Who's The
Boss? that will command top dollar. ‘‘You
will always have a show that defies the
marketplace,”” Schwab said. ‘‘There are
always those one or two sitcoms that sit
atop the network ratings for several years
and build up the expectations for their off-
network runs. Somewhere down the line
there will be another sitcom that will be a
‘must-have’ for local stations.”’

On the station side, Jim Boaz, vice
president and general manager of Phila-
delphia’s WTXF-Tv (a Fox affiliate), says
station executives will be more focused on
the acquisition of original first-run pro-
graming. ‘‘We did most of our sitcom
purchasing in advance,’’ said Boaz, who
would not divulge what those acquisitions
were. ‘‘It’s a tough marketplace for sit-
coms with more reality-based programs
and game shows fighting for those early
fringe and access slots.””

Topics of shows in works include
superhero, magazine, talk, lifestyle

Viacom will go to January’s NATPE con-
vention with four proposed new programs,
including Super Cop, a companion program
to Superboy, so far one of the strongest
performing weekly shows of the 1989-90
season.

In addition, the company plans to launch
a new one-hour magazine strip, targeted to
late night, called Entertainment Coast to
Coast, a new talk strip for early fringe/ac-
cess with Ross Shafer, and a weekly life-
style show, America’s Hit List (BROAD-
CASTING, Oct. 16).

According to Michael Gerber, president,
acquisitions and first-run programing, Via-
com is purposely avoiding projects targeted
to prime access. ‘‘We just did not want to
jump into that fray this year,”” he said.
‘“We just felt that this wasn’t the year to do
that.”

The competition to develop new access
shows for the 1990 season is intense, with
heavyweight distributors such as King
World, Warner Bros. and Buena Vista, as
well as a slew of other companies, trying to
launch new game shows.

Instead, Viacom is shooting for early-
fringe, daytime, late night and weekend
access, all important local dayparts for sta-
tions. ‘“We have looked for opportunities
where shows aren’t working,’’ said Gerber.
There are a number of marginally perform-
ing programs on the air that may just disap-
pear after the current season, he said. *“We
are looking for those weaker series, to have
an opportunity to replace them.’’

Viacom sales people hit the street last
week with Super Cop, being offered for
barter, and being positioned, with Super-

Pigskin preview

The Museum of Broadcasting sponsored a seminar last week to showcase plans for
CBS'’s coverage of Super Bowl XXIV, in New Orleans on Jan. 28, 1990. Most of the
lively session was taken up by anecdotes told by CBS's first-string National Football
League anchor team of John Madden (color analyst) and Pat Summerall (play by
play). Like the time Madden sat on Summerali's headset. “The sad thing was | didn't
even feel it under there,” quipped Madden. Ted Shaker, executive producer, CBS
Sports, said one innovatign on the technical side will be the addition of audio
microphones suspended from the ceiling of the Superdome to better capture the
intensity of impact when players collide on the field. “The sound of the players
clashing on the field hasn't translated as well as we've captured it on videotape, " said
Shaker. “What we'll try to do is surround the action {with mikes] as best we can.”
Shaker said that most of the two-hour pre-game show has not been set. He did say,
however, that one element confirmed is that three former NFL greats, Ken Stabler,
Terry Bradshaw and Dan Fouts, will partake in a roundtable discussion of game

strategy.

iac lns fur

Stu Powell, vice president and general
manager, WFLD-TV Chicago, downplayed the
entire crop of new sitcoms, saying there are
“‘no hit-makers or station-makers’’ in the
batch. He added: ‘“There is nothing that fits
those categories. Filler material is what is
coming out right now.”

The hour-long off-network market con-
tinues to languish. Cable has been the
only avenue Tor the genre, and no marked

‘Entertainment Coast to Coat’: (i-r) Roger Ro and Katherine Kinley (hosts)

o e or t

change in that status appears imminent.
Viacom has indicated it may bring Mat-
lock into syndication in fall 1990 or 1991,
but a spokeswoman said a decision has yet
to be made if Viacom will forego a future
cable window. The next opportunity sta-
tions will have to buy hour dramas may be
in 1991, when TeleVentures has slated 21
Jump Street for release, and Wiseguy for
fall 1992. -MF

|2 xR b AW i wues

NATPE

with guests Faith Ford and Joe Regalbuto of ‘Murphy:Brown’

boy, as the ‘‘Viacom Super Hour.’” Gerber
said the shows offer a strong counter-pro-
graming strategy to one-hour weekly pro-
grams such as Paramount’s Star Trek: The
Next Generation.

The Super Cop pilot has Nick Cassavetes
(son of the late John Cassavetes and Gina
Rowlands) in the lead role. Negotiations are
ongoing concerning his role in the series.

Marketing plans for the other three pro-
grams were being formulated at press time,
and word is that all three may start to be
pitched to stations as early as this week.

The Shafer-hosted talk show is entitled
Not for Men Only, designed to give women
greater insight about men. The format will
be similar to the existing daytime talk
shows. However, the show may be reduced
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to a half hour, depending on the outcome of
marketing meetings, where terms are also
being formulated.

Entertainment Coast to Coast has a *‘late
night feel to it,”” according to Gerber, but
could play in early fringe or access as well.
The show will offer behind-the-scenes
looks at the film and TV industries, but
won’t be day and date, like Entertainment
Tonight. Most of the taping will be done on
the weekends. ‘‘It’s not a hard news
show,”” said Gerber. ‘‘It has more of a
magazine feel. If we interview Burt Reyn-
olds, it won’t be to tie into his latest movie.
Instead the questions would be more like,
‘What’s it like living with Loni Ander-
son?’

Terms are not final on Entertainment
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- HEADLINE: First-Run Syndicators Find'Tight TV Market

 BYLINE: By RICHARD W. STEVENSON, Special to the New York Times
DATELINE: LOS ANGELES, Feb. 26

BODY:

In recent years, the business of making programs for local television
stations has been one of the fastest-growing segments of the entertainment
industry, if also the least glamorous.

Shows like ''Wheel of Fortune,'' ''Entertainment Tonight'' and ''The People's
Court'' have been big money makers.

But for producers of non-network shows vthe”pusinegsbgnoyn}asmfir§;—;uq,
from stations

syndication is now facing a much tougher environment: while demand
is relatIvelx weak, the number of new shows being developed continues to grow
strlklnglx, .

'The business is dangerous,'' said Marvin Grieve, a program syndicator who
is president of the Association of Program Distributors. ''It's crowded. There
are too many programs and too few time slots.'!

This year, the major studios and smaller production companies are offering

- the usual grab bag of trash, fun and games, and network-quality comedy and drama
for the television season that starts in September. The programs range from talk
' shows with hosts like G. Gordon Liddy, the Watergate burglar; Don King, the
flamboyant boxing promoter, and Howard Cosell, the former sports announcer, to
situation comedies like ''The Munsters Today,'' to game shows like ''Pearl
Bailey's Love Court,'' in which the singer will oversee a panel of ''love
litigators'' mediating romantic disputes.

There will also be more ambitious dramatic programming, including ''The
Street,'' a late-night police show from MCA Television Enterprises. The success
in syndication this year of ''Star Trek: The Next Generation'' from Gulf and
 Western's Paramount Pictures Corporation has led that studio to develop a series
based on ''War of the Worlds.'' Paramount's ''Friday the 13th: The Series'' has
spawned imitators like ''Nightmare on Elm Street: Freddy's Nightmares'' from
- Lorimar Telepictures Corporation.

- Few Offerings Will Be Produced

Few of the hundreds of new offerings, however, will be purchased by enough
stions to justify being produced, industry executives said.
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''There are an enormous number of pilots, and only a handful will get on the
dir,'' said Dick Gold, the president of Casablanca IV, a syndicator that is
sﬁi}ing ' 'Howard Cosell: Speaking of Everything'' and ''Crimes of the Century,''
wilIch will re-create cases of infamous malfeasance.

Part of the problem is that many of the prime afternoon and early evening
time slots on local stations are already locked up by successful syndicated
shows like ''Wheel of Fortune,'' ''Jeopardy'' and ''Oprah.'' Many stations also
have depleted their budgets by buying the rights to reruns of network programs
like ''The Bill Cosby Show.'!

In a more general sense, the problems are the result of the widespread
financial difficulties plaguing local television stations, especially those that
are not affiliated with one of the three major networks.

Those independent stations are the major consumers of syndicated programming.
Many of them were acquired over the last five years by new owners who took on
heavy debt loads to buy them at top prices, only to see advertising revenues
drop off and program costs soar. In the last year, 23 independent stations have
gone bankrupt and others have found their cash flows badly crimped.

While advertising expenditures are picking up again this year, executives at
both independents and network-affiliated stations remain hesitant about
acquiring expensive programs. Aside from the few top-rated syndicated shows -
!'"Wheel of Fortune'' and ''Jeopardy'' are No. 1 and No. 2 -almost all shows will
go for prices significantly lower than the syndicators are asking.

' 'Wheel of Fortune'' generates revenues of $400,000 an episode from fees paid
ocal stations as well as revenues from advertising time sold by the show's
syndicator. By comparison, new shows often bring in a tenth of that or less.

A Rude Awakening

''The last year taught us that we are going to have to be even more
cost-conscious when it comes to acquiring programming,'' said Deborah McDermott,
the general manager of WKRN-TV in Nashville, who is president of the National
Association of Television Program Executives.

For many syndicators and producers, today's tight market is a rude
awakening after years of being able to sell ne 1¢ avery season to the large
number of stations that went on the air in the early and mid-1980's. There were
96 syndicated first-run shows on the air at the start of the 1987-88 season,
compared with 88 in 1986 and 25 in 1980.

Lured by the huge success of ''Wheel of Fortune'' and ''Jeopardy,'' hundreds
of small companies sprang up to supply stations with game, talk and courtroom
shows and the like.

Future Dim for Small Studios

Today, many of those small companies face a precarious future. Not only will
they have trouble selling their shows, but they must face increased competition
f Hollywood's biggest studios, which have steadily been expanding their
o@a‘cions in first-run syndication.
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''"The smaller guy will have a really hard time, '’ saidﬂAl Masini, the
prisident of Telerep, a syndicator and advertising sales representative.

aramount, theuTraein&aﬁcarpérationhs MGM/UA Communications Company, the Walt
Disney Company and MCA Inc¢., the parent of Universal Studios, have now joined
Lorimar as powerhouses in the business. They bring not:only experience in-
producing network-quality shows but also the financial strerigth to support the
huge sales staffs necessary to market new programs aggressively to hundreds of
individual stations.

''"For the studios, making programming for first-run syndication is as
important as making programming for the networks,'' said Lucille Salhaney,
president of Paramount's domestic television division.

First-run syndication has become more attractive to the big studios as making
shows for the networks has become less profitable.

Because of competition from independents and cable television, the networks'
share of audience has declined to 70 percent this year, from 87 percent six
years ago, according_to the A.C. Nielsen Company.

Facing more pressure to cut costs, ABC, NBC and CBS have been holding the
line on the fees they pay studios to make their shows. Studios generally lose
money on a show's network run, but they have always banked on being able to make
money on the sale of reruns. Now, however, the off-network market for reruns has
dried up, except for a few blockbuster hits like ''The Bill Cosby Show.'!'

' '"The entire industry is now focusing on first-run syndication because it is
gnized as the fastest-growing and potentially most profitable part of the
business,'' said Shelly Schwab, the president of MCA Television Enterprises.

The Lure of the Business

The lure of the business is easy to see. ''Wheel of Fortune,'' the most
successful syndicated show ever, brings fees and advertising revenues of more
than $100 million to King World Productions Inc., its syndicator, and Merv
Griffin Enterprises, the unit of the Coca-Cola Company's Columbia Pictures
Industries that produces the show. !'‘'Wheel of Fortune!'! reportedly costs about
$8 million a year to make.

Lisbeth R. Barron, an analyst at Balis Zorn Gerard Inc., estimates that three
of Lorimar's top syndicated shows - ''The People's Court,'! ''Love Connection''
and ''Superior Court'' - together bring in annual revenues of $45 million and
generate $16 million in operating income. Most of that, she said, is from ''The
People's Court.'!'

The circumstances are more complicated for syndicated situation comedies, of
which there has been a glut for the last two years. Even a successful show such
as Lorimar's ''She's the Sheriff'' does not make money on its initial run. The
typical situation-comedy episode costs $300,000 to make, but brings in initial
revenues of only $200,000 to $250,000.

Be&ing‘ on Rerun Sales

i1
#
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To make money in the long run, then, a studio is betting that it can sell
the show all over again as a rerun. No one yet knows how successful a strategy
t‘i& will be, since studios are only now beginning to offer their syndicated
shOws as reruns. If they cannot get the prices they hope for, Ms. Barron said,
''it does not bode well for first-run sitcoms.'!

The business is also getting more difficult because stations are demanding
that syndicated comedy and drama be of network quality - even though they do not
pay network prices for it. Paramount's ''Star Trek: The Next Generation,'' one
of the few new syndicated hits of the current season, is made by the studio's
network division on a reported budget of about $1.3 million an episode, about
what most hourlong network shows cost to make.

The studios said that after years of being at the bottom of the Hollywood
totem pole, syndication is finally getting some respect from actors, writers,
directors and other creative personnel. For one thing, syndicated shows are
usually made in batches of at least 24 episodes, compared with as few as six for
network programs, which means more job security.

GRAPHIC: Graph of number of syndicated shows first-run programs shown on the air
at the start of each season, 1980-81, 1986-87, 1987-88 (Source: Paramount
Pictures); photos of scenes from first-run snydicated TV shows: !''Pearl Bailey's
Love Court,!'! ''The Street'!
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HEADLINE: COLUMBIA NEARS $32-MILLION PACT FOR HOT TV DUO;
TELEVISION: TWO WRITERS ARE RIDING 'MARRIED . . . WITH CHILDREN' TO RICHES. THIS
WOULD BE THE LARGEST STUDIO DEAL EVER FOR A TV COMEDY WRITING TEAM.

B&LINE: By JOHN LIPPMAN, TIMES STAFF WRITER

BODY:

“ Ron Leavitt and Michael Moye, the producers of the hit comedy series "Married
.« « With children," are close to signing a deal with Columbia Pictures
Television that would catapult the two relatively unknown writers overnight into
t?e ranks of Hollywood's best-paid creative talent.

. Leavitt and Moye are now weighing a $32-million, three-year renewal deal with
Columbia that includes a significant portion of the syndication profits from
"Married" as an enticement to keep them at the studio, according to sources.
Columbia produces the show for Fox Broadcasting Co.'s television network.

- If Leavitt and Moye accept :the offer, it would be the largest studio deal for
agiielevision comedy writing team in history, and would represent another move
‘rd in the spiraling fees paid to writers. :

.1 The stakes have escalated drastically in what otherwise might have been an
uneventful negotiation because Columbia is also rolling out a highly publicized
campaign to sell the reruns to "Married . . . Wita Children" to local television
stations.

Depending on how much stations pay for those resruns, Columbia could gross
between $124 million and $153 million from "Married" before calculating
ggdditional revenue from the sale of advertising time in the show. The final
gross could also be higher if the series stays on Fox longer than five years.

Columbia has come under intense pressure to wrap up a deal with Leavitt and
Moye because other studios, particularly Disney and Universal, have expressed a
strong interest in having the Leavitt-Moye team join them. Although the other
studios easily could have afforded a financial package at least as rich as what
Columbia has offered, they could not offer an immediate advance against
lucrative syndication revenues.

The rerun revenue has become an issue for Leavitt and Moye because, sources
iaid, their current deal did not include participation in the show's rerun

ncome.

. "Married . . . With Children" premiered on Fox in April, 1987, as one of the
figast shows on the then-fledging fourth network. Over the past three years, the
s -- about the haples® working stiff Al Bundy and his warts-and-all family --
has attracted a steadily growing audience, particularly among the young adult



TOP 30 SERIES RANKED BY 1990 HHVH

PBS EXHIBIT _%_~)(

No.  |Type |BIBCode |Title HHVH

1. S - 01672 The Andy Griffith Show 59,491,665
2. S 01561 The Flinstones 51,236,593
3. S 00788 Perry Mason 38,209,836
4, S 01646 Tom and Jerry 38,200,309
5. S 01680 The Beverly Hillbillies 31,901,601
6. S 16376 National Geographic Explorer Magazine 30,855,413
7. S 01690 The Brady Bunch 30,421,607
8. S 01800 The Jeffersons 25945933
9. S 14295 World Championship Wrestling 25,543,759
10. S 00465 The Little House on the Prairie 25,449,565
11. ) 17063 Geraldo Live! 25,322,708
12. S 01763 Good Times 23,679,502
13. S 06150 NWA Wrestling 23,318,172
14. S 14835 Night Court 19,896,799
15. S 01681 Bewitched 18,132,966
16. S 00445 Hawaii Five-o 17,641,089
17. S 01754 Gilligan’s Island 17,019,729
18. S 15143 Who’s The Boss? 15,727,700
19. S 14898 Charles in Charge 15,090,300
20. S 18005 Chip N Dale’s Rescue Rangers 14,829,190
21. S 01900 Sanford & Son 14,216,064
22, S 09754 Magnum P.L 14,025,836
23. S 19712 The Joan Rivers Show 12,570,474
24. S 13458 Cheers 12,529,127
25. S 14882 The Cosby Show 12,278,064
26. S 14070 The A-Team 12,123,330
27. S 16545 Ducktales 11,029,263
28. S 18124 Fun House 10,708,825
29. S 09102 Happy Days Again 10,543,676
30. S 01829 M*A*S*H 10,246,872

Source: P.S. Exhibit ARC-5




PBS EXHIBIT ﬁ’_’: 7(

SYNDICATED PROGRAMS MENTIONED IN
TESTIMONY OF RICHARD THRALL
(RANKED BY 1990 HHVH)

Syndicated Show Title

The Geraldo Rivera Show (Geraldo Live!)
The Joan Rivers Show

Star Trek: The Next Generation

The Oprah Winfrey Show

The Wheel of Fortune

The Donahue Show

Jeopardy

Entertainment Tonight

Sally Jessy Raphael

Inside Edition

Source: P.S. Exhibit ARC-5 (1990 Direct Case)

1990 HHVH

25,322,708
12,570,474
9,009,792
4,949,202
4,442 087
4,085,623
3,996,880
3,069,733
3,053,582
1,212,014



PBS EXHIBIT 5 ’X

PROGRAMS MENTIONED IN TESTIMONY OF RICHARD THRALL
PERCENTAGE OF MPAA TOTAL PROGRAMMING IN HHVH

Syndicated Program Title 1990 HHVH

The Geraldo Rivera Show (Geraldo Live!) 25,322,708

The Joan Rivers Show 12,570,474

Star Trek: The Next Generation 9,009,792

The Oprah Winfrey Show 4,949.202

The Wheel of Fortune 4,442 087

The Donahue Show 4,085,623

Jeopardy 3,996,880

Entertainment Tonight 3,069,733

Sally Jessy Raphael 3,053,582

Inside Edition 1,212,014

Total 71,712,095
Q Total Series 1990 HHVH Total Series and Movies 1990 HHVH

1,085,325,466 1,656,279,884

Program % of Series % of Series and Movies

Geraldo 2.3 15

Joan Rivers 1.2 0.8

Star Trek: Next Generation 0.8 0.5

Oprah Winfrey 05 03

Wheel of Fortune 04 03

Donahue 04 0.2

Jeopardy 04 0.2

Entertainment Tonight 03 02

Sally Jessy Raphael 03 02

Inside Edition 0.1 0.1

Total Programs 6.6% 43%

Source: MPA A Exhibit ARC-5 (1990 Direct Case)



